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CALCULATION OF THE OVERALL IMPACT OF BUSINESS TOURISM 
ON KAZAKHSTAN’S ECONOMY

АBSTRАСT. Business tourism is one of the most rapidly growing segments of the tourism industry and plays a significant role 
in the socioeconomic development of countries. Hosting international conferences, exhibitions, forums, and corporate events 
contributes to the development of business ties and the exchange of knowledge and technology, while also stimulating the 
development of urban infrastructure. Due to higher tourist spending and relatively low seasonality, business tourism generates 
a significant economic impact for host regions. The study is based on economic-statistical analysis, forecasting, and multiplier-
based assessment of tourism expenditure. The direct economic effect is determined based on the calculation of business tourists’ 
expenditures, while the indirect effect is estimated using the tourism multiplier, which reflects the spillover of tourism spending 
into related sectors of the economy.

The findings show that business tourism has a significant impact on the country’s economy through direct, indirect, and financial 
effects. The results indicate that the growth in the number of business tourists and the increase in their spending contribute to 
higher revenues in the service sector and the development of tourism infrastructure. The findings confirm that business tourism 
can serve as an important factor in economic growth and in enhancing Kazakhstan’s international competitiveness as a destination 
for business events.

KEYWORDS: Business tourism, MICE industry, economic impact, tourism multiplier, economic development, tourism 
infrastructure of Kazakhstan.
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АННОТАЦИЯ. Деловой туризм является одним из наиболее динамично развивающихся сегментов туристской индустрии и 
играет важную роль в социально-экономическом развитии стран. Проведение международных конференций, выставок, форумов и 
корпоративных мероприятий способствует развитию деловых связей, обмену знаниями и технологиями, а также стимулирует развитие 
городской инфраструктуры. Благодаря более высокому уровню расходов туристов и относительно низкой сезонности деловой туризм 
формирует значительный экономический эффект для принимающих территорий. Методологическую основу исследования составляют 
методы экономико-статистического анализа, прогнозирования и мультипликативной оценки туристских расходов. Прямой экономический 
эффект определяется на основе расчёта расходов деловых туристов, тогда как косвенный эффект оценивается с использованием 
туристского мультипликатора, отражающего распространение туристских расходов на смежные отрасли экономики.

Результаты исследования показывают, что деловой туризм оказывает значительное влияние на экономику страны за счёт прямых, 
косвенных и финансовых эффектов. Установлено, что рост числа деловых туристов и увеличение их расходов способствует увеличению 
доходов сферы услуг и развитию туристской инфраструктуры. Полученные результаты подтверждают, что деловой туризм может 
выступать важным фактором экономического роста и повышения международной конкурентоспособности Казахстана как дестинации 
для проведения деловых мероприятий.

КЛЮЧЕВЫЕ СЛОВА: Деловой туризм, MICE-индустрия, экономический эффект, туристский мультипликатор, экономическое развитие, 
туристская инфраструктура Казахстана.

Іскерлік туризмнің Қазақстан экономикасына ықпалының интегралды жиынтық 
әсерін есептеу
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АҢДАТПА. Іскерлік туризм туристік индустрияның қарқынды дамып келе жатқан сегменттерінің бірі болып табылады және елдердің 
әлеуметтік-экономикалық дамуында маңызды рөл атқарады. Халықаралық конференциялар, көрмелер, форумдар мен корпоративтік 
іс-шараларды өткізу іскерлік байланыстарды дамытуға, білім мен технологиялармен алмасуға ықпал етеді, сондай-ақ қалалық 
инфрақұрылымды дамытуды ынталандырады. Туристер шығындарының жоғары деңгейіне және маусымдылықтың салыстырмалы түрде 
төмен болуына байланысты Іскерлік туризм қабылдаушы аумақтар үшін айтарлықтай экономикалық әсер етеді. Зерттеудің әдіснамалық 
негізі экономикалық және статистикалық талдау, туристік шығындарды болжау және мультипликативті бағалау әдістері болып табылады. 
Тікелей экономикалық әсер іскери туристердің шығындарын есептеу негізінде анықталады, ал жанама әсер туристік шығындардың 
экономиканың аралас салаларына таралуын көрсететін туристік мультипликаторды қолдану арқылы бағаланады.

Зерттеу нәтижелері іскерлік туризмнің тікелей, жанама және қаржылық әсерлер арқылы ел экономикасына айтарлықтай әсер ететінін 
көрсетеді. Іскер туристер санының өсуі және олардың шығыстарының ұлғаюы қызмет көрсету саласының кірістерін ұлғайтуға және туристік 
инфрақұрылымды дамытуға ықпал ететіні анықталды. Алынған нәтижелер Іскерлік туризм іскерлік іс-шараларды өткізу үшін дестинация 
ретінде Қазақстанның экономикалық өсуі мен халықаралық бәсекеге қабілеттілігін арттырудың маңызды факторы бола алатынын растайды.

ТҮЙІН СӨЗДЕР: Іскерлік туризм, MICE-индустрия, экономикалық әсер, туристік мультипликатор, Экономикалық даму, Қазақстанның 
туристік инфрақұрылымы.

INTRODUCTION. Business tourism is currently one of 
the most dynamically developing segments of the tour-
ism industry and exerts a substantial influence on the 
economic development of host territories. Its importance 
is determined not only by the growing number of inter-
national conferences, forums, exhibitions, and corporate 

events, but also by the high level of spending by business 
travelers, relatively low seasonality of demand, and the 
significant involvement of related sectors of the economy. 
For Kazakhstan, the development of business tourism is 
of particular relevance due to the need to diversify the 
national economy, expand the service sector, increase in-
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ternational business activity, and strengthen the compet-
itiveness of the country’s major cities as venues for inter-
national events.

Despite the growing academic and practical interest in 
the MICE segment, the issue of quantitatively assessing 
the contribution of business tourism to the national econ-
omy remains insufficiently studied in Kazakhstan. Existing 
studies mainly focus on individual indicators of tourism 
activity or on the general contribution of tourism to socio-
economic development. However, the integral aggregate 
effect of business tourism, taking into account both direct 
and indirect financial flows generated by tourism expendi-
ture, has not been sufficiently examined. This determines 
the scientific and practical relevance of the present study.

The aim of this study is to assess the overall economic 
impact of business tourism on the economy of the Repub-
lic of Kazakhstan based on an analysis of the direct and in-
direct financial flows generated by tourism expenditures. 
In accordance with this aim, the study addresses the fol-
lowing objectives: to examine the current role of business 
tourism in the structure of the tourism industry; to analyze 
the statistical indicators characterizing the development 
of business tourism in Kazakhstan; to determine the direct 
economic effect generated by business tourists’ expendi-
tures; to assess the indirect effect using the tourism mul-
tiplier; and to forecast the growth of the economic impact 
of business tourism in the medium term.

The object of the study is business tourism in the Re-
public of Kazakhstan as a segment of the tourism indus-
try that generates direct and indirect economic effects 
through expenditures on business trips, conferences, ex-
hibitions, forums, and other MICE events.

MATERIAL AND METHODS OF RESEARCH. The 
methodological framework of the study is based on the 
application of a set of general scientific and econom-
ic-statistical methods of analysis, which allow determining 
the impact of business tourism on the country’s economic 
development. The study employs a systematic approach 
to analyzing business tourism as a key component of the 
tourism industry and one of the drivers of the service sec-
tor’s development.

	 The theoretical framework of this study is based 
on scholarly works by domestic and foreign authors in the 
fields of tourism economics, tourism industry manage-
ment, and the development of the MICE sector (Meetings, 
Incentives, Conferences, Exhibitions), as well as analytical 
materials from international organizations and statistical 
data from national agencies.

The information base for the study consisted of statis-
tical data from the National Statistics Bureau of the Re-
public of Kazakhstan, reports from international tourism 
organizations, as well as data from analytical studies de-
voted to the development of business tourism and the 
events industry.

To achieve the research objective, the following meth-
ods were applied: the method of economic and statisti-
cal analysis - this method was used to analyze trends in 
tourist flows, the expenditure structure of business tour-
ists, and changes in key indicators of the tourism indus-
try. Analysis of statistical data made it possible to identify 
trends in the development of business tourism and assess 
its impact on the country’s economy; the method of cal-
culating the direct economic effect - the direct economic 
effect was determined based on the calculation of the to-
tal expenditures of business tourists. For this purpose, a 
model was used based on the product of the number of 
business tourists and the average expenditure per tourist. 
This indicator allows for determining the direct revenues 
of enterprises in the tourism industry and related sectors; 
multiplier analysis method to assess the indirect impact of 

business tourism on the economy, the tourism multiplier 
model was used. This method allows for determining the 
aggregate economic effect of tourism expenditures, tak-
ing into account their spillover effects on related sectors 
of the economy, such as transportation, the hotel indus-
try, food services, retail, and the service sector; econo-
metric modeling method; forecasting method - to assess 
the prospects for the development of business tourism, 
a trend forecasting method was applied, based on the 
extrapolation of existing trends in the growth of tourist 
flows and tourist expenditures. 

The comprehensive application of these methods made 
it possible to determine the direct and indirect economic 
impact of business tourism and to develop a forecast for 
the growth of this segment of the tourism industry. The 
research methodology employed enables a comprehen-
sive assessment of the impact of business tourism on Ka-
zakhstan’s economy and helps to identify its significance 
as a key driver of the national economy.

Literature Review. In the academic literature, business 
tourism is regarded as one of the most profitable and sus-
tainable segments of the tourism industry, encompassing 
business travel and the meetings, events, conventions, 
and exhibitions (MICE) sector. Recent studies show that 
this segment is characterized by higher visitor spending 
compared to a number of other types of tourism, as well 
as a significant contribution to employment, accommo-
dation services, transportation, and the local economy. 
According to GBTA data, the global business travel mar-
ket has recovered from the post-pandemic downturn and 
reached a new high in 2025 - approximately $1.57 trillion 
- confirming the high economic significance of business 
travel in the global economy [1].

One of the core areas of research in business tourism 
is the assessment of the economic impact of meetings 
and conferences. In their paper, Jones C. and Li S. exam-
ine business events using the satellite account approach; 
the authors demonstrate that meetings and conferences 
can be evaluated not only through participants’ direct ex-
penditures but also through broader effects on the host 
region’s economy. Their study is significant in that it pro-
poses a shift from descriptive analysis to a more formal-
ized system for assessing the contribution of MICE to out-
put, employment, and value added [2].

A similar position is taken by Hanly P.A., who studied 
Ireland’s international association conference market. The 
author concludes that conferences and meetings are a sig-
nificant source of national income and foreign exchange 
earnings, and their contribution extends to a number of 
related economic sectors. This work is particularly rele-
vant to our topic, as it demonstrates the applicability of 
economic impact calculations specifically to the business 
events segment, rather than to tourism as a whole [3].

The issues surrounding the multiplier effect of tourism 
have been most thoroughly explored in the works of Lar-
ry Dwyer, Peter Forsyth, and Robert Spurr [4]. Their work 
demonstrates that an assessment of tourism’s impact on 
the economy must account not only for visitors’ direct ex-
penditures but also for indirect and induced effects arising 
through inter-sectoral linkages and income redistribution. 
Dwyer and his co-authors also point out that simplified 
calculations of the economic effect may overestimate the 
final result if macroeconomic constraints and the crowd-
ing-out effect are not taken into account. Therefore, for a 
more accurate analysis, it is proposed to use input-output, 
TSA, and computable general equilibrium models. This is 
particularly important for this article, as the calculation of 
the aggregate economic effect of business tourism must 
be based on a combination of direct income and the mul-
tiplier effect, rather than solely on an estimate of a single 
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tourist’s expenditures. A separate area of research con-
cerns the convention and exhibition industry. A seminal 
study by Kim, S. S., Chon, K., and Chung, K. Y.[5] on the 
convention industry in South Korea demonstrated that 
convention and exhibition activities can generate signif-
icant output, employment, and tax revenues, and there-
fore should be considered an independent source of eco-
nomic growth. Although the study was conducted using 
Korea as a case study, it is widely cited as one of the ear-
liest pieces of evidence demonstrating that the MICE sec-
tor can have a powerful cross-sectoral impact on regional 
and national economies. Later studies have placed greater 
emphasis on the behavior of business event participants 
and the competitiveness of destinations. Thus, the study 
shows that a convention venue’s sustainable competi-
tive advantage is determined not only by infrastructure 
but also by service quality, venue convenience, logistics, 
and the operators’ ability to adapt to the requirements of 
various types of organizers. These findings are important 
for understanding that the economic impact of business 
tourism does not arise automatically but depends on the 
quality of destination and venue management. Donald 
Getz and Stephen Page [6] have made a significant con-
tribution to the literature on event studies, treating event 
studies and event tourism as an independent field of sci-
entific analysis. Reviews cited by later authors emphasize 
that events should be evaluated simultaneously as social, 
managerial, and economic phenomena. For the MICE sec-
tor, this means that the calculation of economic impact 
must be integrated into a broader framework for manag-
ing events, destinations, and stakeholders. From a desti-
nation management perspective, research on convention 
bureaus and destination marketing organizations plays a 
significant role. Encyclopedic and applied works on Con-
vention and Visitors Bureaus (CVBs/Convention Bureaus) 
note that such organizations perform functions related 
to market coordination, marketing, bid support, and the 
promotion of the destination as a product for meetings 
and conventions. More recent publications and studies 
on the differences between CBs and CVBs show that the 
presence of an effective convention bureau enhances a 
region’s ability to attract events and work systematically 
with organizers. This is particularly relevant for Kazakh-
stan, where institutional coordination of the MICE market 
remains a developing area.

A significant body of research is devoted to the digi-
talization of tourism and innovative management tools. 
Studies on the digitalization of tourism operations and 
the digital customer journey emphasize that digital com-
munication channels, CRM, platform solutions, and data 
analytics are becoming key factors in the competitiveness 
of the tourism industry. In related literature on hospitality 
and tourism, Bulchand-Gidumal [7] demonstrates that ar-
tificial intelligence and digital tools enhance CRM capabil-
ities, personalization, and revenue management. For busi-
ness tourism, this translates to higher conversion rates 
for bookings, improved demand management, and more 
accurate forecasting of the financial outcomes of events.

Research specifically focused on MICE and digital solu-
tions increasingly discusses the impact of CRM, event 
technology, and analytics on the industry’s performance. 
Although there are still relatively few highly specialized 
academic studies on CRM in MICE, applied and indus-
try publications indicate that digital customer and event 
management systems enhance the effectiveness of at-
tracting organizers and improve services for delegates. 
This is important in the context of this topic because in-
novative management methods serve as an intermediary 
link between business tourism infrastructure and its ul-
timate economic impact. For Kazakhstan, studies focus-

ing on the local MICE market and the country’s tourism 
development are of particular interest. The work by V. 
Taipakova [8] on Astana demonstrates the interrelation-
ship between the factors of MICE tourism development in 
the capital and emphasizes the importance of institution-
al cooperation, infrastructure, and event organization for 
the destination’s competitiveness. In a broader context, 
Kenzhebekov N. and co-authors [9] link the development 
of tourism in Kazakhstan to regional development and 
the logic of the experience economy, which underscores 
the need to view tourism not only as a service sector but 
also as a driver of regional growth. These studies are im-
portant, but they do not provide a comprehensive model 
for calculating the integral aggregate effect of business 
tourism on Kazakhstan’s economy. Thus, the existing lit-
erature allows us to identify several consistent scientific 
approaches. First, business tourism and the MICE indus-
try are recognized as significant sources of revenue, em-
ployment, and business activity. Second, the most accu-
rate assessment of their contribution requires accounting 
for direct, indirect, and induced effects, as confirmed by 
scholarly works. Third, contemporary research increas-
ingly links the magnitude of the economic effect to the 
quality of destination management, the activities of con-
vention bureaus, and the degree of process digitalization. 
At the same time, a research gap persists for Kazakhstan: 
there is a lack of studies that specifically calculate the in-
tegral aggregate effect of business tourism on the coun-
try’s economy, taking into account multiplier effects and 
management factors. Therefore, this study aims to fill this 
gap and adapt international approaches to the conditions 
in Kazakhstan.

RESULTS AND THEIR DISCUSSION. In today’s context 
of globalization and increasing international economic 
integration, business tourism is emerging as one of the 
most dynamically developing segments of the tourism in-
dustry. The hosting of international conferences, forums, 
exhibitions, and corporate events fosters the development 
of business contacts and the exchange of knowledge and 
technology, while also stimulating economic activity in 
host regions. Unlike traditional forms of tourism, business 
tourism is characterized by higher tourist spending and 
lower seasonality, which ensures stable revenue for ser-
vice sector enterprises and related economic sectors.

Globally, business tourism is viewed as a key driver of 
economic growth and urban infrastructure development. 
According to studies by international organizations, busi-
ness travelers’ spending generates a significant multiplier 
effect, stimulating the growth of the hospitality industry, 
transportation, food service, retail, and cultural and en-
tertainment sectors. As a result, a comprehensive impact 
on the economy is generated, manifesting itself both in 
direct industry revenues and in indirect and induced eco-
nomic effects.

For countries with an emerging tourism industry, in-
cluding Kazakhstan, the development of business tour-
ism is of strategic importance. Kazakhstan has significant 
potential for developing the MICE (Meetings, Incentives, 
Conferences, Exhibitions) segment thanks to its advanta-
geous geographical location, the development of its busi-
ness infrastructure, and its active participation in interna-
tional economic and political initiatives. In recent years, 
the country has seen a rise in the number of international 
forums, exhibitions, and business events held in major cit-
ies, primarily in Astana and Almaty.

Despite growing interest in the development of busi-
ness tourism, questions regarding the quantitative as-
sessment of its impact on the country’s economy remain 
insufficiently researched. Scientific literature and statis-
tical studies most often examine individual indicators of 
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tourism activity, whereas a comprehensive assessment of 
the aggregate economic effect of business tourism, taking 
into account both direct and indirect economic impacts, 
is limited.

In this regard, the development of methodological ap-
proaches to assessing the overall aggregate impact of 
business tourism—which make it possible to determine 
its contribution to the country’s economic development—
has become particularly relevant. The use of models of 
direct and multiplier effects, as well as econometric meth-
ods of analysis, allows for a more accurate assessment of 
the scale of the economic impact of business travel and 
the identification of development prospects for this seg-
ment of the tourism industry.

The assessment of the aggregate economic impact of 
business tourism on the economy of the Republic of Ka-
zakhstan was conducted based on a model of direct and 
indirect effects of tourism expenditures. The calculation 
methodology involves determining the direct revenues of 
the business tourism industry, as well as their multiplier 
effect on related sectors of the economy.

The year 2024 was selected as the base period for the 
calculations, as this period is characterized by the stabili-
zation of international business travel following pandemic 
restrictions and reflects the current structure of the busi-
ness tourism market.

The following indicators were used for the calculations 
[9]:

•    base year for the study – 2024;
•    number of business travelers in 2024 – 842,000;
•    average expenditure per business traveler during 

their stay – 262,500 tenge;
•    projected annual growth in the number of business 

tourists – 4.7%;
•    projected annual growth in business tourist spend-

ing – 3.4%.
The development of business tourism infrastructure, 

the expansion of international events, and the increased 
investment attractiveness of Kazakhstan’s business cen-
ters allow for a forecast of steady growth in the number 
of business trips.

The forecast for the number of business tourists was 
calculated based on an annual growth rate of 4.7%:

2025
842,000 × 1.047 = 881,574 people

2026
881,574 × 1.047 = 922,998 people

2027
922,998 × 1.047 = 966,379 people

2028
966,379 × 1.047 = 1,011,799 people

The average duration of business events is approxi-
mately three days. The cost structure for a business trav-
eler includes expenses for accommodation, meals, con-
ference venue rentals, intra-city transportation, cultural 
programs, and related services.

Taking into account the projected annual increase in 
spending of 3.4%, the cost per business tourist will be:

2025
262.5 × 1.034 = 271,430 tenge

2026
271.43 × 1.034 = 280,660 tenge

2027
280,660 × 1.034 = 290,200 tenge

2028
290,200 × 1.034 = 300,070 tenge

Revenue from the business tourism industry is calculat-
ed as the product of the number of business tourists and 
the average expenditure per tourist.

Calculation of direct revenue:

2025
881,574 × 271.43 thousand tenge = 239.30 billion tenge

2026
922,998 × 280.66 thousand tenge = 259.07 billion tenge

2027
966,379 × 290.20 thousand tenge = 280.49 billion tenge

2028
1,011,799 × 300.07 thousand tenge = 303.66 billion tg.

Table 1 – Direct Economic Impact of Business 
Tourism

Period    
Number of 
business 
travelers

Expenditures per 
traveler (thousand 

tenge)
Industry revenue 

(billion tenge)

2024 842 000 262,5 221,03
2025 881 574 271,43 239,30
2026 922 998 280,66 259,07
2027 966 379 290,20 280,49
2028 1 011 799 300,07 303,66

*calculated by the authors

Thus, if current trends in business tourism continue, the 
number of business travelers could exceed 1 million by 
as early as 2028. At the same time, average spending is 
rising, ensuring a steady increase in the industry’s direct 
revenue.

In addition to tourists’ direct spending, the indirect 
impact of business tourism on the country’s economy 
plays a significant role. Tourists’ spending extends to a 
wide range of sectors: transportation, the hotel sector, 
food services, retail, and cultural and entertainment 
services.

To assess this impact, the tourism multiplier is used, 
calculated based on the population’s marginal propensity 
to consume.

Based on statistical data from the National Statistics 
Bureau of the Republic of Kazakhstan, the average value 
of the marginal propensity to consume was:

MPC = 0.462
Accordingly, the multiplier is calculated using the 

formula:
γ = 1/(1 - MPC)

γ = 1/(1 - 0.462) = 1.86
Thus, every tenge spent by a business tourist generates 

1.86 tenge in aggregate economic impact.
Calculation of total revenue

2025
239.30 × 1.86 = 445.10 billion tenge

2026
259.07 × 1.86 = 481.87 billion tenge

2027
280.49 × 1.86 = 521.71 billion tenge

2028
303.66 × 1.86 = 564.81 billion tenge

Table 2 – Total Economic Impact of Business Tourism

Period Direct revenue 
(billion tenge)

Including multiplier 
effect (billion tenge)

Total effect 
(billion 
tenge)

2024 221,03 411,11 632,14
2025 239,30 445,10 684,40
2026 259,07 481,87 740,94
2027 280,49 521,71 802,20
2028 303,66 564,81 868,47

*calculated by the authors
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The results indicate that implementing measures to 
develop business tourism could significantly increase 
the overall economic impact. According to projections, 
between 2024 and 2028, the sector’s direct revenue could 
increase by more than 80 billion tenge, and the total 
economic impact by nearly 240 billion tenge.

CONCLUSION. The analysis conducted shows that 
business tourism is one of the most significant segments 
of the modern tourism industry and has a notable impact 
on the economic development of host destinations. Un-
like traditional forms of tourism, business travel is charac-
terized by higher tourist spending, less seasonality, and a 
significant multiplier effect on the economy. These char-
acteristics make business tourism an important factor in 
the sustainable development of cities and regions.

Analysis of international statistical data indicates 
steady growth in the global business travel market. Fol-
lowing a significant decline in business tourism volumes 
during the COVID-19 pandemic, a gradual recovery of the 
industry is now underway. According to data from the 
Global Business Travel Association (GBTA), global business 
travel spending reached $1.57 trillion in 2025, exceeding 
pre-pandemic levels and confirming the resilience of this 
segment of the tourism market. This indicates that busi-
ness tourism continues to play a vital role in the glob-
al economy, fostering the development of international 
business ties and contributing to economic growth.

An analysis of the spending patterns of business trav-
elers shows that their economic impact extends across a 
wide range of industries. The largest share of spending 
goes toward accommodation, transportation, food and 
beverage, conference venue rentals, event planning, and 
related services. In addition to direct revenue for tourism 
businesses, business tourism generates significant indi-
rect effects related to the development of trade, cultural 
services, logistics, and urban infrastructure. Thus, business 
travelers’ spending has a multiplier effect on the host re-
gion’s economy.

The study’s findings also confirm the significant role of 
innovative management methods in the development of 
the business tourism industry. 

Modern management solutions based on the digita-
lization of processes, the implementation of analytical 
tools, and the improvement of organizational mecha-
nisms make it possible to significantly increase the effi-
ciency of business event management. One of the most 
important areas of innovative management is the use of 
digital platforms and CRM systems to manage interac-
tions with clients and event organizers.

Practical experience shows that the implementation of 
CRM systems helps improve the effectiveness of market-
ing and sales in the business tourism sector. According to 
international research, the implementation of CRM sys-
tems can increase the conversion rate of event booking 
requests by 12–25% and reduce the event coordination 
and preparation cycle by 15–30%.

The implementation of innovative service quality man-
agement methods has a significant impact on the devel-
opment of business tourism. Applying the principles of 
service design, the ISO 9001 quality management system, 
and customer experience management methods helps in-
crease the satisfaction level of event participants. In the 
face of intense competition among tourist destinations, 
service quality becomes one of the key factors in choosing 
a venue for business events. Increasing delegate satisfac-
tion contributes to the formation of a positive destination 
image and increases the likelihood of repeat events.

Analysis results show that an increase in the event par-
ticipant satisfaction index directly impacts the industry’s 
economic indicators. For example, a 10-point increase in 

the delegate satisfaction index can raise the likelihood of 
re-selecting the destination by 8–12%. Furthermore, an 
increase in the Net Promoter Score (NPS) contributes to 
a rise in the number of recommendations and repeat re-
quests to host events.

Research findings indicate that optimizing organiza-
tional processes can reduce operational costs by 10–18% 
and cut event preparation time by 20–25%. This is par-
ticularly important for large-scale international events 
involving hundreds of delegates and a large number of 
contractors.

An analysis of international experience shows that des-
tinations with actively functioning Convention Bureaus 
attract significantly more international association events. 
On average, such cities attract 30–50% more internation-
al conferences and congresses compared to destinations 
lacking such structures. 

Furthermore, the presence of specialized organizations 
facilitates more effective management of the event cal-
endar and increases the utilization of hotel infrastructure 
throughout the year.

At the same time, analysis shows that the implementa-
tion of innovative management methods can be accom-
panied by a number of problems and limitations. One of 
the main problems is the formal nature of digitalization, 
where the introduction of new technologies is not accom-
panied by changes in organizational processes. In such 
cases, the effectiveness of innovations turns out to be sig-
nificantly lower than expected.

Another important factor is the shortage of qualified 
personnel with expertise in event management and the 
use of modern digital tools. The lack of specialists in event 
management and data analytics may limit the potential 
for implementing innovative management solutions. Fur-
thermore, the level of coordination between government 
agencies and the business community has a significant 
impact on the effectiveness of innovation management. 
The absence of a unified management system and inter-
action among industry participants can lead to market 
fragmentation and a decrease in the effectiveness of im-
plemented initiatives.

Thus, the analysis conducted allows us to draw a num-
ber of conclusions regarding the prospects for the devel-
opment of business tourism in Kazakhstan.

First, the development of the business tourism industry 
has a significant impact on the country’s economy, gener-
ating substantial revenue in the service sector and related 
economic sectors.

Second, the growth in the number of international 
business events contributes to an increase in tourist flows, 
higher occupancy rates for hotel infrastructure, and the 
development of urban services.

Third, an analysis of infrastructure conditions indicates 
the need for further development of specialized hotels 
and convention centers that meet international standards 
for serving business clients.

Fourth, a key challenge remains the lack of statistical 
data on the business tourism industry. In this regard, it 
would be advisable to establish a specialized system for 
data collection and analysis within national tourism orga-
nizations.

Fifth, improving workforce training is an important area 
for the industry’s development. Expanding educational 
programs in the field of event management and business 
event administration will help raise the professional level 
of industry specialists.

Finally, to effectively promote Kazakhstan in the inter-
national business tourism market, a comprehensive strat-
egy is needed to position the country as an attractive ven-
ue for international conferences, forums, and exhibitions.
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Thus, business tourism can serve as one of the key driv-
ers of economic growth, generating not only direct reve-

nue for the industry but also a significant multiplier effect 
for the national economy.
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ҚАЗАҚСТАНДАҒЫ ЖЕКЕ КӘСІПКЕРЛІКТЕ АЛАЯҚТЫҚ ПЕН ЭКОНОМИКАЛЫҚ 
ТӘУЕКЕЛДЕРДІ МАШИНАЛЫҚ ОҚЫТУ ӘДІСТЕРІ АРҚЫЛЫ АНЫҚТАУ

АҢДАТПА. Бүгінгі экономикалық цифрландыру және кәсіпкерлік қызметтің кеңеюі жағдайында жеке кәсіпкерлік 
секторындағы алаяқтықты анықтау және экономикалық тәуекелдерді басқару ерекше өзекті болып табылады. Электрондық 
төлемдердің, қашықтан жүргізілетін қаржылық операциялардың және цифрлық қызметтердің өсуі бизнесті дамыту 
үшін жаңа мүмкіндіктер туғызады, сонымен қатар қаржылық бұзушылықтардың, салықтық теріс пайдаланудың және 
алаяқтықтың ықтималдығын арттырады. Бұл күдікті операцияларды уақтылы анықтауды және экономикалық шығындарды 
азайтуды қамтамасыз ете алатын заманауи аналитикалық құралдарға деген қажеттілікті арттырады.

Бұл зерттеудің мақсаты - Қазақстандағы жеке кәсіпкерлердің қызметінде алаяқтықты анықтау және экономикалық 
тәуекелдерді бағалау үшін машиналық оқыту әдістерін қолданудың орындылығын талдау. Зерттеудің әдіснамалық негізі 
салыстырмалы және жүйелік талдау әдістеріне, сондай-ақ логистикалық регрессия, шешім ағаштары, кездейсоқ ормандар, 
градиенттік күшейту және нейрондық желілерді қоса алғанда, машиналық оқыту алгоритмдеріне негізделген. Мақалада 
тәуекелдерді болжау модельдерін әзірлеу және бизнестегі аномальды мінез-құлықты анықтау үшін үлкен деректер мен 
кәсіпкерлік қызметтің сандық іздерін пайдалану ерекшеліктері қарастырылады.

Зерттеу нәтижелері машиналық оқыту технологияларын пайдалану қолмен тексеруге және бекітілген ережелерге 
негізделген дәстүрлі бақылау әдістерімен салыстырғанда алаяқтықты анықтаудың дәлдігін айтарлықтай жақсартатынын 
көрсетеді. Ақылды алгоритмдерді пайдалану қаржылық транзакцияларды бақылауды автоматтандыруды жеңілдетеді, 
жалған оң нәтижелерді азайтады және тәуекелдерді басқару тиімділігін арттырады. Дегенмен, бастапқы деректердің 
сапасына, құпия ақпаратты қорғауға және цифрлық қауіпсіздікке арналған нормативтік базаны жетілдіру қажеттілігіне 
қатысты мәселелер анықталды.

Зерттеудің практикалық маңыздылығы мемлекеттік органдардың, қаржы институттарының және бизнестің бизнестің 
ашықтығын арттыру, қаржылық бұзушылықтардың алдын алу және Қазақстан Республикасының экономикалық қауіпсіздігін 
нығайту үшін әзірленген тәсілдерді пайдалану мүмкіндігінде жатыр.

КІЛТ СӨЗДЕР: алаяқтық, экономикалық тәуекелдер, жеке кәсіпкерлік, машиналық оқыту, жасанды интеллект, 
тәуекелдерді болжау, цифрлық экономика, қаржылық қауіпсіздік, Қазақстан, деректерді талдау.
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