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ABSTRACT. Business tourism is one of the most rapidly growing segments of the tourism industry and plays a significant role
in the socioeconomic development of countries. Hosting international conferences, exhibitions, forums, and corporate events
contributes to the development of business ties and the exchange of knowledge and technology, while also stimulating the
development of urban infrastructure. Due to higher tourist spending and relatively low seasonality, business tourism generates
a significant economic impact for host regions. The study is based on economic-statistical analysis, forecasting, and multiplier-
based assessment of tourism expenditure. The direct economic effect is determined based on the calculation of business tourists’
expenditures, while the indirect effect is estimated using the tourism multiplier, which reflects the spillover of tourism spending
into related sectors of the economy.

The findings show that business tourism has a significant impact on the country’s economy through direct, indirect, and financial
effects. The results indicate that the growth in the number of business tourists and the increase in their spending contribute to
higher revenues in the service sector and the development of tourism infrastructure. The findings confirm that business tourism
can serve as an important factor in economic growth and in enhancing Kazakhstan's international competitiveness as a destination
for business events.
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Pacueéer UHTEerpasibHOro COBokyrnHoro 3(') €eKTa BJ/IndHnA aesnoBoro
TYypn3mMa Ha SKOHOMMUKY Ka3axXCTaHa

Temup6ekos A.I."*, Tonbic6aes b.C.", Maiiabiposa A.B."
'Egpasulickuli HAYUOHALHLIU yHUBepcumem umeHu J1.H. Nymunéea, Acmara, Kazaxcmar

AHHOTALIUA. [lenoBoli Typu3M SBAAETCA OAHWUM U3 Haubonee AMHAMUYHO Pa3BMBAOLLMXCA CErMEHTOB TYPWUCTCKON WHAYCTPUWU W©
urpaeTt BaXKHYHO pPOJib B COLIMaNbHO-3KOHOMUYECKOM Pa3BUTUM CTpaH. [poBeaeHne MeXAyHapoAHbIX KOHdepeHLUul, BbiCTaBoK, GOPYMOB U
KOpMopaTUBHbIX MEPOMPUATUI CMOCOBCTBYET PA3BUTMIO AE/IOBbIX CBA3eW, OOMEHY 3HaHUAMK U TEXHONOTUAMMU, a TakxKe CTUMYAUPYeT pa3BuTUe
ropoAckorn MHGPacTpyKTypbl. brarosaps 6onee BbICOKOMY YPOBHIO PacxoA0B TYPUCTOB Y OTHOCWUTEIbHO HU3KON CE30HHOCTW AeN0BOW Typusm
bopMUMpyeT 3HAUNTENbHBIN IKOHOMUYECKMIA IPDEKT ANd NPUHUMAIOLWLMX TEPPUTOPUA. MeTof0N0rMYeckyto OCHOBY WCCIEeA0BaHWA COCTaBAAIOT
MeTO/bl 5KOHOMMKO-CTaTUCTUUYECKOrO aHaNM3a, MPOrHO3MPOBaHUA U MyAbTUMINKATVBHOM OLEHKMN TYPUCTCKMX PacxoAoB. [paMoit 9SKOHOMUYECKIiA
3pdeKT onpepenseTcs Ha OCHOBE pacyéTa PacxofoB [AeNOBbIX TYPUCTOB, TOrAa Kak KOCBEHHbIN 3$PEeKT OLEeHMBAETCA C MCMOJb30BaHWEM
TYPUCTCKOrO My/NbTUMANKATOPa, OTPakaroLLero pacnpocTpaHeHne TYPUCTCKUX PacXoA0B Ha CMEXHble OTPaca 3KOHOMUKW.

Pe3ynbTaThl UCCNeAOBaHNSA MOKa3bIBAlOT, YTO AE/NOBON TYypU3M OKasblBaeT 3HAUUTENbHOE BAVSHME Ha SKOHOMMWKY CTPaHbl 3@ CYET MPAMBbIX,
KOCBeHHbIX 1 GrHaAHCOBLIX 3QPeKTOB. YCTaHOBAEHO, YTO POCT YMCAa AENOBbIX TYPUCTOB U YBENNYEHME UX PacXOA0B CMOCODCTBYET yBENNYEHUIO
[OXOA0B chepbl YCIyr M PasBUTUIO TYPUCTCKON WMHPPaCTpyKTypbl. [MoayyeHHble pe3ysibTaTbl MOATBEPXAAIOT, UTO [E€N0BON TypU3M MOXKET
BbICTyMaTb BaXXHbIM $paKTOPOM IKOHOMMNYECKOTO POCTa W MOBbIWEHNA MEXAYHapOAHON KOHKYpeHTOCMocobHoCTM KasaxcTaHa Kak AecTvHaumm
A1 NPOBEAEHNS eN0BbIX MEPOMNPUATUIA.

K/HOYEBbIE C/IOBA: [lenosoin Typu3am, MICE-nHAYCTpMS, SKOHOMUYECKUI 3D PEKT, TYPUCTCKUIA MyNbTUMAMKATOP, 3KOHOMUYECKOe pas3BuTme,
TypucTckaa nHppactpyktypa KasaxcraHa.

|CKepﬂiK TypI/I3MHiH, KaSaKCTaH 3KOHOMMKacCbIHa biKMNaJibiHblH UHTErpa/ziabl )XUbIHTbIK
9CEepPIH ecenTtey

Temup6ekos A.I."*, Tonbic6aes B.C.", Maiigbiposa A.B."
"1.H. ymunés ameiHdarsl Eypasus yaimmelk yHusepcumemi, Acmard, Kazakcmar

AHAATMA. Ickepnik Typu3m TYPUCTIK UHAYCTPUSAHBIH, KapKbIHAbI aMblimn Keje XaTkaH CerMeHTTepiHiH 6ipi 60/bin Tabblnagbl XaHe engepain,
9/1eyMETTIK-3KOHOMWMKaNbIK AaMyblHAA MaHbI3bl pes aTtkapagbl. Xanbikapablk KOHPepeHUuanap, kepmenep, popymaap MeH KOprnopaTtuBTikK
ic-lwapanapapl ©TKi3y ickephik 6arnaHbiCTapAbl AaMbiTyFa, 6iniM MeH TexHOJOrMsapMeH anMacyfa biknan eTefi, COHAaWl-ak KanasblK
NHOPaKypPbIIbIMABI 4aMbITYAbl bIHTaNaHAbIPaZAbl. TypucTep WbIFbIHAAPbIHBIH, XOFfapbl AeHreiHe XXaHe MayCbIMAbIIbIKTbIH, CaNbiCTbIpManbl Typae
TeMeH 6oybiHa balnaHbICTbl Ickepik Typu3m KabblagayLibl aymakTap YWiH aTap/biKTal 3KOHOMMKabIK acep eTesi. 3epTTeyaiH a4icHamanbiK
Heri3i 3KOHOMWKa/bIK XaHe CTaTUCTUKaNbIK TanAay, TYPUCTIK WbifbIHAAPAbI BosKay XaHe MyNAbTUMNAMKATUBTI BaFanay agictepi 60abin Tabblnagbl.
Tikenen 3KOHOMUKaNbIK 9Cep iCKEPU TYPUCTEPAIH LUbIFbIHAAPBIH ecenTey HeridiHAe aHbiKTanajbl, aa >kaHama acep TYPUCTIK LUbFbIHAAPAbIH
3KOHOMMKaHBbIH, apanac cananapbiHa TapanyblH KOPCETETIH TYPUCTIK MyAbTUNANKATOPAb! KOAAAHY apKblibl bafanaHagbl.

3epTTey HaTMKenepi ickepik TYPU3IMHIH TiKesel, XaHama >XaHe Kap>Xbl/iblK 9Cepiep apKbl/ibl €1 SKOHOMMKACbIHA aTapblkTal acep eTeTiHiH
KepceTesi. Ickep TypucTep CaHbiHbIH ©CYi XXdHE 0NapAblH, WbIFbICTAPbIHbIH, Y/IFatobl KbI3MET KOPCETY CanacblHbIH KipiCTEPIH yAFalTyFa XaHe TYPUCTIK
MHOpPaKypbIIbIMAbI JaMbITyFa biknas eTeTiHi aHblkTanabl. AnbiHFaH HaTUXenep lckepaik Typu3M ickephik ic-apanapabl eTKi3y YLWiH AecTUHauus
peTiHae KasakcTaHHbIH 3KOHOMUKaNbIK ©Cyi MeH xanblkapablk 6acekere kabineTTiniriH apTTbipyAbiH MaHbI3Abl GakTOpbl 60/1a anaTbiHbIH pacTaifbl.

TYWUIH CO3AEP: Ickepnik Typnam, MICE-UHAYCTPUSA, 3KOHOMMKaNbIK dCep, TYPUCTIK MyAbTUMANKATOP, DKOHOMUKaIbIK Aamy, KasakcTaHHbIH
TYPUCTIK MHPPaKypbIIbIMbI.

INTRODUCTION. Business tourism is currently one of
the most dynamically developing segments of the tour-
ism industry and exerts a substantial influence on the
economic development of host territories. Its importance
is determined not only by the growing number of inter-
national conferences, forums, exhibitions, and corporate

events, but also by the high level of spending by business
travelers, relatively low seasonality of demand, and the
significant involvement of related sectors of the economy.
For Kazakhstan, the development of business tourism is
of particular relevance due to the need to diversify the
national economy, expand the service sector, increase in-
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ternational business activity, and strengthen the compet-
itiveness of the country’s major cities as venues for inter-
national events.

Despite the growing academic and practical interest in
the MICE segment, the issue of quantitatively assessing
the contribution of business tourism to the national econ-
omy remains insufficiently studied in Kazakhstan. Existing
studies mainly focus on individual indicators of tourism
activity or on the general contribution of tourism to socio-
economic development. However, the integral aggregate
effect of business tourism, taking into account both direct
and indirect financial flows generated by tourism expendi-
ture, has not been sufficiently examined. This determines
the scientific and practical relevance of the present study.

The aim of this study is to assess the overall economic
impact of business tourism on the economy of the Repub-
lic of Kazakhstan based on an analysis of the direct and in-
direct financial flows generated by tourism expenditures.
In accordance with this aim, the study addresses the fol-
lowing objectives: to examine the current role of business
tourism in the structure of the tourism industry; to analyze
the statistical indicators characterizing the development
of business tourism in Kazakhstan; to determine the direct
economic effect generated by business tourists’ expendi-
tures; to assess the indirect effect using the tourism mul-
tiplier; and to forecast the growth of the economic impact
of business tourism in the medium term.

The object of the study is business tourism in the Re-
public of Kazakhstan as a segment of the tourism indus-
try that generates direct and indirect economic effects
through expenditures on business trips, conferences, ex-
hibitions, forums, and other MICE events.

MATERIAL AND METHODS OF RESEARCH. The
methodological framework of the study is based on the
application of a set of general scientific and econom-
ic-statistical methods of analysis, which allow determining
the impact of business tourism on the country’s economic
development. The study employs a systematic approach
to analyzing business tourism as a key component of the
tourism industry and one of the drivers of the service sec-
tor's development.

The theoretical framework of this study is based
on scholarly works by domestic and foreign authors in the
fields of tourism economics, tourism industry manage-
ment, and the development of the MICE sector (Meetings,
Incentives, Conferences, Exhibitions), as well as analytical
materials from international organizations and statistical
data from national agencies.

The information base for the study consisted of statis-
tical data from the National Statistics Bureau of the Re-
public of Kazakhstan, reports from international tourism
organizations, as well as data from analytical studies de-
voted to the development of business tourism and the
events industry.

To achieve the research objective, the following meth-
ods were applied: the method of economic and statisti-
cal analysis - this method was used to analyze trends in
tourist flows, the expenditure structure of business tour-
ists, and changes in key indicators of the tourism indus-
try. Analysis of statistical data made it possible to identify
trends in the development of business tourism and assess
its impact on the country’s economy; the method of cal-
culating the direct economic effect - the direct economic
effect was determined based on the calculation of the to-
tal expenditures of business tourists. For this purpose, a
model was used based on the product of the number of
business tourists and the average expenditure per tourist.
This indicator allows for determining the direct revenues
of enterprises in the tourism industry and related sectors;
multiplier analysis method to assess the indirect impact of

business tourism on the economy, the tourism multiplier
model was used. This method allows for determining the
aggregate economic effect of tourism expenditures, tak-
ing into account their spillover effects on related sectors
of the economy, such as transportation, the hotel indus-
try, food services, retail, and the service sector; econo-
metric modeling method; forecasting method - to assess
the prospects for the development of business tourism,
a trend forecasting method was applied, based on the
extrapolation of existing trends in the growth of tourist
flows and tourist expenditures.

The comprehensive application of these methods made
it possible to determine the direct and indirect economic
impact of business tourism and to develop a forecast for
the growth of this segment of the tourism industry. The
research methodology employed enables a comprehen-
sive assessment of the impact of business tourism on Ka-
zakhstan's economy and helps to identify its significance
as a key driver of the national economy.

Literature Review. In the academic literature, business
tourism is regarded as one of the most profitable and sus-
tainable segments of the tourism industry, encompassing
business travel and the meetings, events, conventions,
and exhibitions (MICE) sector. Recent studies show that
this segment is characterized by higher visitor spending
compared to a number of other types of tourism, as well
as a significant contribution to employment, accommo-
dation services, transportation, and the local economy.
According to GBTA data, the global business travel mar-
ket has recovered from the post-pandemic downturn and
reached a new high in 2025 - approximately $1.57 trillion
- confirming the high economic significance of business
travel in the global economy [1].

One of the core areas of research in business tourism
is the assessment of the economic impact of meetings
and conferences. In their paper, Jones C. and Li S. exam-
ine business events using the satellite account approach;
the authors demonstrate that meetings and conferences
can be evaluated not only through participants’ direct ex-
penditures but also through broader effects on the host
region’s economy. Their study is significant in that it pro-
poses a shift from descriptive analysis to a more formal-
ized system for assessing the contribution of MICE to out-
put, employment, and value added [2].

A similar position is taken by Hanly P.A., who studied
Ireland’s international association conference market. The
author concludes that conferences and meetings are a sig-
nificant source of national income and foreign exchange
earnings, and their contribution extends to a number of
related economic sectors. This work is particularly rele-
vant to our topic, as it demonstrates the applicability of
economic impact calculations specifically to the business
events segment, rather than to tourism as a whole [3].

The issues surrounding the multiplier effect of tourism
have been most thoroughly explored in the works of Lar-
ry Dwyer, Peter Forsyth, and Robert Spurr [4]. Their work
demonstrates that an assessment of tourism’s impact on
the economy must account not only for visitors’ direct ex-
penditures but also for indirect and induced effects arising
through inter-sectoral linkages and income redistribution.
Dwyer and his co-authors also point out that simplified
calculations of the economic effect may overestimate the
final result if macroeconomic constraints and the crowd-
ing-out effect are not taken into account. Therefore, for a
more accurate analysis, it is proposed to use input-output,
TSA, and computable general equilibrium models. This is
particularly important for this article, as the calculation of
the aggregate economic effect of business tourism must
be based on a combination of direct income and the mul-
tiplier effect, rather than solely on an estimate of a single
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tourist's expenditures. A separate area of research con-
cerns the convention and exhibition industry. A seminal
study by Kim, S. S., Chon, K., and Chung, K. Y.[5] on the
convention industry in South Korea demonstrated that
convention and exhibition activities can generate signif-
icant output, employment, and tax revenues, and there-
fore should be considered an independent source of eco-
nomic growth. Although the study was conducted using
Korea as a case study, it is widely cited as one of the ear-
liest pieces of evidence demonstrating that the MICE sec-
tor can have a powerful cross-sectoral impact on regional
and national economies. Later studies have placed greater
emphasis on the behavior of business event participants
and the competitiveness of destinations. Thus, the study
shows that a convention venue's sustainable competi-
tive advantage is determined not only by infrastructure
but also by service quality, venue convenience, logistics,
and the operators’ ability to adapt to the requirements of
various types of organizers. These findings are important
for understanding that the economic impact of business
tourism does not arise automatically but depends on the
quality of destination and venue management. Donald
Getz and Stephen Page [6] have made a significant con-
tribution to the literature on event studies, treating event
studies and event tourism as an independent field of sci-
entific analysis. Reviews cited by later authors emphasize
that events should be evaluated simultaneously as social,
managerial, and economic phenomena. For the MICE sec-
tor, this means that the calculation of economic impact
must be integrated into a broader framework for manag-
ing events, destinations, and stakeholders. From a desti-
nation management perspective, research on convention
bureaus and destination marketing organizations plays a
significant role. Encyclopedic and applied works on Con-
vention and Visitors Bureaus (CVBs/Convention Bureaus)
note that such organizations perform functions related
to market coordination, marketing, bid support, and the
promotion of the destination as a product for meetings
and conventions. More recent publications and studies
on the differences between CBs and CVBs show that the
presence of an effective convention bureau enhances a
region’s ability to attract events and work systematically
with organizers. This is particularly relevant for Kazakh-
stan, where institutional coordination of the MICE market
remains a developing area.

A significant body of research is devoted to the digi-
talization of tourism and innovative management tools.
Studies on the digitalization of tourism operations and
the digital customer journey emphasize that digital com-
munication channels, CRM, platform solutions, and data
analytics are becoming key factors in the competitiveness
of the tourism industry. In related literature on hospitality
and tourism, Bulchand-Gidumal [7] demonstrates that ar-
tificial intelligence and digital tools enhance CRM capabil-
ities, personalization, and revenue management. For busi-
ness tourism, this translates to higher conversion rates
for bookings, improved demand management, and more
accurate forecasting of the financial outcomes of events.

Research specifically focused on MICE and digital solu-
tions increasingly discusses the impact of CRM, event
technology, and analytics on the industry’'s performance.
Although there are still relatively few highly specialized
academic studies on CRM in MICE, applied and indus-
try publications indicate that digital customer and event
management systems enhance the effectiveness of at-
tracting organizers and improve services for delegates.
This is important in the context of this topic because in-
novative management methods serve as an intermediary
link between business tourism infrastructure and its ul-
timate economic impact. For Kazakhstan, studies focus-

ing on the local MICE market and the country’s tourism
development are of particular interest. The work by V.
Taipakova [8] on Astana demonstrates the interrelation-
ship between the factors of MICE tourism development in
the capital and emphasizes the importance of institution-
al cooperation, infrastructure, and event organization for
the destination’s competitiveness. In a broader context,
Kenzhebekov N. and co-authors [9] link the development
of tourism in Kazakhstan to regional development and
the logic of the experience economy, which underscores
the need to view tourism not only as a service sector but
also as a driver of regional growth. These studies are im-
portant, but they do not provide a comprehensive model
for calculating the integral aggregate effect of business
tourism on Kazakhstan's economy. Thus, the existing lit-
erature allows us to identify several consistent scientific
approaches. First, business tourism and the MICE indus-
try are recognized as significant sources of revenue, em-
ployment, and business activity. Second, the most accu-
rate assessment of their contribution requires accounting
for direct, indirect, and induced effects, as confirmed by
scholarly works. Third, contemporary research increas-
ingly links the magnitude of the economic effect to the
quality of destination management, the activities of con-
vention bureaus, and the degree of process digitalization.
At the same time, a research gap persists for Kazakhstan:
there is a lack of studies that specifically calculate the in-
tegral aggregate effect of business tourism on the coun-
try's economy, taking into account multiplier effects and
management factors. Therefore, this study aims to fill this
gap and adapt international approaches to the conditions
in Kazakhstan.

RESULTS AND THEIR DISCUSSION. In today's context
of globalization and increasing international economic
integration, business tourism is emerging as one of the
most dynamically developing segments of the tourism in-
dustry. The hosting of international conferences, forums,
exhibitions, and corporate events fosters the development
of business contacts and the exchange of knowledge and
technology, while also stimulating economic activity in
host regions. Unlike traditional forms of tourism, business
tourism is characterized by higher tourist spending and
lower seasonality, which ensures stable revenue for ser-
vice sector enterprises and related economic sectors.

Globally, business tourism is viewed as a key driver of
economic growth and urban infrastructure development.
According to studies by international organizations, busi-
ness travelers’ spending generates a significant multiplier
effect, stimulating the growth of the hospitality industry,
transportation, food service, retail, and cultural and en-
tertainment sectors. As a result, a comprehensive impact
on the economy is generated, manifesting itself both in
direct industry revenues and in indirect and induced eco-
nomic effects.

For countries with an emerging tourism industry, in-
cluding Kazakhstan, the development of business tour-
ism is of strategic importance. Kazakhstan has significant
potential for developing the MICE (Meetings, Incentives,
Conferences, Exhibitions) segment thanks to its advanta-
geous geographical location, the development of its busi-
ness infrastructure, and its active participation in interna-
tional economic and political initiatives. In recent years,
the country has seen a rise in the number of international
forums, exhibitions, and business events held in major cit-
ies, primarily in Astana and Almaty.

Despite growing interest in the development of busi-
ness tourism, questions regarding the quantitative as-
sessment of its impact on the country’s economy remain
insufficiently researched. Scientific literature and statis-
tical studies most often examine individual indicators of
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tourism activity, whereas a comprehensive assessment of
the aggregate economic effect of business tourism, taking
into account both direct and indirect economic impacts,
is limited.

In this regard, the development of methodological ap-
proaches to assessing the overall aggregate impact of
business tourism—which make it possible to determine
its contribution to the country’s economic development—
has become particularly relevant. The use of models of
direct and multiplier effects, as well as econometric meth-
ods of analysis, allows for a more accurate assessment of
the scale of the economic impact of business travel and
the identification of development prospects for this seg-
ment of the tourism industry.

The assessment of the aggregate economic impact of
business tourism on the economy of the Republic of Ka-
zakhstan was conducted based on a model of direct and
indirect effects of tourism expenditures. The calculation
methodology involves determining the direct revenues of
the business tourism industry, as well as their multiplier
effect on related sectors of the economy.

The year 2024 was selected as the base period for the
calculations, as this period is characterized by the stabili-
zation of international business travel following pandemic
restrictions and reflects the current structure of the busi-
ness tourism market.

The following indicators were used for the calculations
[9]:

+ base year for the study — 2024;

« number of business travelers in 2024 — 842,000;

e average expenditure per business traveler during
their stay — 262,500 tenge;

« projected annual growth in the number of business
tourists — 4.7%;

« projected annual growth in business tourist spend-
ing — 3.4%.

The development of business tourism infrastructure,
the expansion of international events, and the increased
investment attractiveness of Kazakhstan's business cen-
ters allow for a forecast of steady growth in the number
of business trips.

The forecast for the number of business tourists was
calculated based on an annual growth rate of 4.7%:

2025

842,000 x 1.047 = 881,574 people
2026

881,574 x 1.047 = 922,998 people
2027

922,998 x 1.047 = 966,379 people
2028

966,379 x 1.047 = 1,011,799 people

The average duration of business events is approxi-
mately three days. The cost structure for a business trav-
eler includes expenses for accommodation, meals, con-
ference venue rentals, intra-city transportation, cultural
programs, and related services.

Taking into account the projected annual increase in
spending of 3.4%, the cost per business tourist will be:

2025
262.5 x 1.034 = 271,430 tenge
2026
271.43 x 1.034 = 280,660 tenge
2027
280,660 x 1.034 = 290,200 tenge
2028

290,200 x 1.034 = 300,070 tenge
Revenue from the business tourism industry is calculat-
ed as the product of the number of business tourists and
the average expenditure per tourist.
Calculation of direct revenue:
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881,574 x 271.43 thousan%iotzeSnge = 239.30 billion tenge
922,998 x 280.66 thousan%jotzeGnge = 259.07 billion tenge
966,379 x 290.20 thousan%jotzgnge = 280.49 billion tenge
1,011,799 x 300.07 thousi?m%lStenge = 303.66 billion tg.

Table 1 - Direct Economic Impact of Business
Tourism

Period |  bucinecs | traveler (thousand | Industry revenue
travelers tenge) (billion tenge)

2024 842 000 262,5 221,03

2025 881574 271,43 239,30

2026 922 998 280,66 259,07

2027 966 379 290,20 280,49

2028 1011799 300,07 303,66

*calculated by the authors

Thus, if current trends in business tourism continue, the
number of business travelers could exceed 1 million by
as early as 2028. At the same time, average spending is
rising, ensuring a steady increase in the industry’s direct
revenue.

In addition to tourists’ direct spending, the indirect
impact of business tourism on the country's economy
plays a significant role. Tourists’ spending extends to a
wide range of sectors: transportation, the hotel sector,
food services, retail, and cultural and entertainment
services.

To assess this impact, the tourism multiplier is used,
calculated based on the population’s marginal propensity
to consume.

Based on statistical data from the National Statistics
Bureau of the Republic of Kazakhstan, the average value
of the marginal propensity to consume was:

MPC = 0.462

Accordingly, the multiplier is calculated using the
formula:

y =1/(1 - MPC)

y =1/(1-0.462) = 1.86
Thus, every tenge spent by a business tourist generates

1.86 tenge in aggregate economic impact.
Calculation of total revenue

2025

239.30 x 1.86 = 445.10 billion tenge
2026

259.07 x 1.86 = 481.87 billion tenge
2027

280.49 x 1.86 = 521.71 billion tenge
2028

303.66 x 1.86 = 564.81 billion tenge

Table 2 - Total Economic Impact of Business Tourism

Period I(Dki)ti‘ﬁic;rﬁ\e/ennue Irflfcludig_t_:ljl_multiplier To(tgillﬁcf)fﬁd
ge) | effect (billion tenge) tenge)
2024 221,03 411,11 632,14
2025 239,30 445,10 684,40
2026 259,07 481,87 740,94
2027 280,49 521,71 802,20
2028 303,66 564,81 868,47

*calculated by the authors
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The results indicate that implementing measures to
develop business tourism could significantly increase
the overall economic impact. According to projections,
between 2024 and 2028, the sector’s direct revenue could
increase by more than 80 billion tenge, and the total
economic impact by nearly 240 billion tenge.

CONCLUSION. The analysis conducted shows that
business tourism is one of the most significant segments
of the modern tourism industry and has a notable impact
on the economic development of host destinations. Un-
like traditional forms of tourism, business travel is charac-
terized by higher tourist spending, less seasonality, and a
significant multiplier effect on the economy. These char-
acteristics make business tourism an important factor in
the sustainable development of cities and regions.

Analysis of international statistical data indicates
steady growth in the global business travel market. Fol-
lowing a significant decline in business tourism volumes
during the COVID-19 pandemic, a gradual recovery of the
industry is now underway. According to data from the
Global Business Travel Association (GBTA), global business
travel spending reached $1.57 trillion in 2025, exceeding
pre-pandemic levels and confirming the resilience of this
segment of the tourism market. This indicates that busi-
ness tourism continues to play a vital role in the glob-
al economy, fostering the development of international
business ties and contributing to economic growth.

An analysis of the spending patterns of business trav-
elers shows that their economic impact extends across a
wide range of industries. The largest share of spending
goes toward accommodation, transportation, food and
beverage, conference venue rentals, event planning, and
related services. In addition to direct revenue for tourism
businesses, business tourism generates significant indi-
rect effects related to the development of trade, cultural
services, logistics, and urban infrastructure. Thus, business
travelers’ spending has a multiplier effect on the host re-
gion’s economy.

The study's findings also confirm the significant role of
innovative management methods in the development of
the business tourism industry.

Modern management solutions based on the digita-
lization of processes, the implementation of analytical
tools, and the improvement of organizational mecha-
nisms make it possible to significantly increase the effi-
ciency of business event management. One of the most
important areas of innovative management is the use of
digital platforms and CRM systems to manage interac-
tions with clients and event organizers.

Practical experience shows that the implementation of
CRM systems helps improve the effectiveness of market-
ing and sales in the business tourism sector. According to
international research, the implementation of CRM sys-
tems can increase the conversion rate of event booking
requests by 12-25% and reduce the event coordination
and preparation cycle by 15-30%.

The implementation of innovative service quality man-
agement methods has a significant impact on the devel-
opment of business tourism. Applying the principles of
service design, the ISO 9001 quality management system,
and customer experience management methods helps in-
crease the satisfaction level of event participants. In the
face of intense competition among tourist destinations,
service quality becomes one of the key factors in choosing
a venue for business events. Increasing delegate satisfac-
tion contributes to the formation of a positive destination
image and increases the likelihood of repeat events.

Analysis results show that an increase in the event par-
ticipant satisfaction index directly impacts the industry’s
economic indicators. For example, a 10-point increase in

the delegate satisfaction index can raise the likelihood of
re-selecting the destination by 8-12%. Furthermore, an
increase in the Net Promoter Score (NPS) contributes to
a rise in the number of recommendations and repeat re-
quests to host events.

Research findings indicate that optimizing organiza-
tional processes can reduce operational costs by 10-18%
and cut event preparation time by 20-25%. This is par-
ticularly important for large-scale international events
involving hundreds of delegates and a large number of
contractors.

An analysis of international experience shows that des-
tinations with actively functioning Convention Bureaus
attract significantly more international association events.
On average, such cities attract 30-50% more internation-
al conferences and congresses compared to destinations
lacking such structures.

Furthermore, the presence of specialized organizations
facilitates more effective management of the event cal-
endar and increases the utilization of hotel infrastructure
throughout the year.

At the same time, analysis shows that the implementa-
tion of innovative management methods can be accom-
panied by a number of problems and limitations. One of
the main problems is the formal nature of digitalization,
where the introduction of new technologies is not accom-
panied by changes in organizational processes. In such
cases, the effectiveness of innovations turns out to be sig-
nificantly lower than expected.

Another important factor is the shortage of qualified
personnel with expertise in event management and the
use of modern digital tools. The lack of specialists in event
management and data analytics may limit the potential
for implementing innovative management solutions. Fur-
thermore, the level of coordination between government
agencies and the business community has a significant
impact on the effectiveness of innovation management.
The absence of a unified management system and inter-
action among industry participants can lead to market
fragmentation and a decrease in the effectiveness of im-
plemented initiatives.

Thus, the analysis conducted allows us to draw a num-
ber of conclusions regarding the prospects for the devel-
opment of business tourism in Kazakhstan.

First, the development of the business tourism industry
has a significant impact on the country's economy, gener-
ating substantial revenue in the service sector and related
economic sectors.

Second, the growth in the number of international
business events contributes to an increase in tourist flows,
higher occupancy rates for hotel infrastructure, and the
development of urban services.

Third, an analysis of infrastructure conditions indicates
the need for further development of specialized hotels
and convention centers that meet international standards
for serving business clients.

Fourth, a key challenge remains the lack of statistical
data on the business tourism industry. In this regard, it
would be advisable to establish a specialized system for
data collection and analysis within national tourism orga-
nizations.

Fifth, improving workforce training is an important area
for the industry’s development. Expanding educational
programs in the field of event management and business
event administration will help raise the professional level
of industry specialists.

Finally, to effectively promote Kazakhstan in the inter-
national business tourism market, a comprehensive strat-
egy is needed to position the country as an attractive ven-
ue for international conferences, forums, and exhibitions.
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Thus, business tourism can serve as one of the key driv-
ers of economic growth, generating not only direct reve-
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KA3SAKCTAHAAFbI )KEKE KOCINKEPAIKTE ANNAAKTbIK NEH 9KOHOMUKAIbIK
TOYEKENAEPAI MAWUWUHAIJDBIK OKbITY 9AICTEPI APKbl/1bl AHBIKTAY

Waitnypoe A.C.", XXaHbic A.B.%, lrocembaera J1.K.?, Pbickynosa X.0.*

"Kopkbim Ama ameiHOarel Kbizbliopda yHusepcumemi; 2 KA. Tumupszes ameiHdars! Peceli Memaekemmik azpapbik
yHugepcumemi — Mackey ayeln wapyawsiieifel akademuscel; > C. CeligynnuH ameiHdarel Kazak azpomexHukansik 3epmmey
yHusepcumemi; * J1.H. Nymunee ameiHdarsl Eypasus yimmelk yHugepcumemi

AHAATIMA. ByriHri 3koHOMMKanblK UUdpaaHAbIpy XaHe KICINKepsik KbI3METTIH, KEHEI KaffalblHAa >XeKe Kacinkepaik
CeKTOPbIHAAFbI aNasKTbIKTbl aHbIKTAY XK9HE IKOHOMMKabIK ToyeKenaepai backapy epekiue e3ekTi 60bIn Tabblnajbl. INEKTPOHABIK,
TeNeMaepaiH, KalbIKTaH >XYPri3ifeTiH Kap>XbiiblK onepaumanapabiH, >XaHe LMOpAablK Kbi3MeTTepdiH, ecyi busHecTi AambITy
YLWiH >KaHa MYMKIHAIKTep Tyfbi3ajbl, COHbIMEH KaTap Kap>Kbliblk Oy3yLblablKTapAblH, CalbIKTblk Tepic naijanaHyAblH >kaHe
aNnasKTbIKTbIH, bIKTUMaNAbIFbIH apTThlpagbl. Bya KyaikTi onepaumanapabl yakTblibl aHbIKTay bl XXoHE SKOHOMUKAbIK, LW bIFbIHAAPAbI
a3anTysbl KaMTamachi3 eTe anaTbiH 3aMaHayy aHaMTUKabIK Kypanjapfa AereH KaxKeTTiNikTi apTTbipazbl.

byn 3epTreyaiH MakcaTbl - KasakcTaHAafbl XXeke KacCinkepaepAiH Kbi3MEeTiHAE anasakTbiKTbl aHbIKTay >X8He 3KOHOMMWKabIK,
Toyekenaepai 6afanay yLiH MallMHaNbIK OKbITY 94iCTepiH KONAAHYAbIH, OPbIHABIIbIFBIH Tanjay. 3epTTeyaiH, ajicHaManbIK Herisi
CaNbICTbIpMasibl XXaHe Xyhenik Tansay afictepiHe, COHAAN-ak NOTUCTUKa/bIK PErpeccus, LWeLliM afallTapbl, Ke3aencok, opManaap,
rPajMEHTTIK KYLLUENTY XaHe HEeMpPOHAbIK XXeniepai Koca anfaHAa, MallnHanblk, OKbITy aaroputmaepiHe HerisgenreH. Makanaga
Toyekenaepai bonxkay MoaenbAepiH a3ipaey xaHe GU3HecTeri aHoMasbzbl MiHE3-KYNbIKTbl aHbIKTAY YLUiH YAKEH AepeKkTep MeH
KaCinKep ik KbI3METTiH, CaHABIK, i34epiH NaiganaHy epekLleniktepi kapacTblpbliazbl.

3epTTey HaTWXKenepi MalvHaiblK OKbITy TEXHONOrMANAPbIH NaijganaHy KOJMEH Tekcepyre >aHe OekiTinreH epexenepre
HerizenreH Aactypni b6akbiiay aicTepiMeH canbICTbipFaHAa anasKTblKTbl aHbIKTayAblH ASAAIMNH aiTap/blKTal >akcapTaTbiHbIH
kepceTesi. AkbliAbl anropuTMAEpAi MarfanaHy KapXbUiblK TpaH3akuusnapabl Hakbliayibl aBTOMATTaHAbIPYAbl XeHingetesi,
>KanfaH OH HaTWXKenepsai asavTafbl XoHe Tayekengepsi Hackapy TMIMAINIMIH apTTeipadbl. JereHmeH, 6actankbl AepekTepaiH,
canacblHa, Kynus aknapaTTbl KOpfayfa »XoHe LubpAblk Kayincisgikke apHanfaH HOPMaTUBTIK 6a3aHbl XETINAIPY KaxKeTTiniriHe
KaTbICTbl MaCeseNep aHbIKTanzbl.

3epTTeyAiH NpakTUKanblK MaHbI3AblIblFbl MEMIEKETTIK OpraHAapAblH, Kap>Kbl MHCTUTYTTaPbIHbIH, XXaHe BU3HeCTiH, B6U3HECTIH,
alWbIKTbIFbIH aPTThIPY, Kap>XKbIbIK Oy3YLLbIIbIKTapAbIH anablH any xaHe KasakctaH Pecrny6avKacbIHbIH 3KOHOMUKabIK, Kayinci3airiH
HbIFANTY YLUIH d3ipaeHreH TaCinAepAi NakjanaHy MyMKIHAIriHAE XaTbIp.

KINT CO3AEP: anaskTblk, 3KOHOMMWKabIK Tayekesnaep, >eke KaCinKepaik, MalUuMHanblk OKbITY, >acaHAbl WHTENNEKT,
Toyekenaepai 6onxay, Lmdpablk 3KOHOMMKA, KapXKbIbIK Kayincizaik, KasakcraH, sepektepai Tangay.
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