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SOCIAL STATUS AND ITS IMPACT ON HAPPINESS: AN EMPIRICAL ANALYSIS IN THE
CONTEXT OF KAZAKHSTAN
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ABSTRACT. This article examines how social status influences subjective happiness in contemporary Kazakhstan. The empir-
ical basis of the study draws on a nationwide sociological survey of adults (N=1504) conducted in 2022 across all regions of the
country. Six dimensions were used to assess social status: level of material well-being, education and qualification, occupational
position and professional status, occupational prestige, social networks, and the degree of respect received from others.

The research applies a quantitative methodology, combining descriptive and comparative analysis. This approach made it
possible to identify patterns in the distribution of subjective happiness across socio-demographic and status groups. The findings
show that while material resources — such as income, education, and employment — form the foundation of subjective well-being,
non-material factors, including social connections, recognition, and respect, play a decisive role in shaping individuals’ sense of
happiness.

The results support the hypothesis that happiness has a multidimensional nature, emerging at the intersection of economic,
cultural, and symbolic dimensions. In the Kazakhstani context, well-being is characterized by a combination of material and moral
components, where respect, trust, and social support hold particular significance. The study highlights the need to integrate so-
cio-psychological and cultural variables into analyses of social well-being and to further develop the concept of a “sociology of
happiness” in Kazakhstan.

KEYWORDS: happiness; subjective well-being; social position; social status; material well-being; education; occupational pres-
tige; professional position; social networks; respect; social capital.

ONeyMeTTiK XKaFaaii YKaHe OHbIH, 6aKbITKa acepi: KasakcraH kOHTeKcTiHAeri
3MNUPUKANbIK Tangay

TneHumesa LWW.M."*, I>kamanb6anaesa LU.E.", Kapakoxkaesa A.M.?

"Kazakcmar Pecny6ukacel FolieiM xaHe Xorapsl 6U1M MUHUCMpi2i FolaibiM KoMumemiHiy ®unocogus, cascammary xaHe
AiHmMaHy uHcmumymel, Aimamel, Kasakcmas; %/1.H. Nymunee ameiHdarel Eypasus yimmelk yHugepcumemi, Acmana, Kasakcmar

AHAATNA. Makanaga kasipri kasakCTaHzblK KOFaMzaFbl 971eyMeTTiKk MapTebeHiH asaMHbIH CybbeKTUBTI BakbIT ce3iMiHe acepi KapacTblipblaazbl.
SMNUpUKanbIK 3epTTeyaiH Aepekkesi peTiHae KasakcTaHHbiH, Gapablk aiMakTapbiHaa 2022 >Kblibl XKYPri3iireH epecek Xanblk apacbiHAafbl
COLMONOruANbIK cayasHama HaTwxenepi naiganaHoingbl (N=1504). Oneymettik MapTebeHiH Heri3ri kepceTkillTepi peTiHAe anTbl napameTp
anKbIHAANAbI: MaTEPUaNabIK >kafaan AeHreni, 6iniM MeH kacibu BinikTinik, NayasbiM >XaHe Kacibu CTaTyc, MamMaHAbIKTbIH 6eaeni, aneyMeTTik
6annaHbicTapablH 60/ybl XXaHe aliHanajasbl aflaMAapAblH KYPMET AeHreli.

3epTTey agicTeMeci cunaTTamManblk XKaHe CabICTbipMabl TanAay 94iCTepiHe Heri3aenreH caHAblK TCINAT KaMTuabl. by Tacin pecnoHAeHTTEPAIH
aN1eyMeTTiK-geMorpadusablk XxaHe MapTebenik cunatraManapbiHa 6ainaHbiCTbl CyObeKTUBTI 6aKbIT AeHreniHiH, yaecTipiMiHAeri 3aHAbIIbIKTapAbI
aHbIKTayFa MyMKIHAIK 6epai. HaTuxenep kepcetkeHaen, MaTepuaniblk pecypctap (TabbICTbiH, geHredi, 6iniM, Kacibu KbiaMeT) cybbekTUBTI ai-
ayKaTTblH, Heri3iH Kypanabl, anainga 6akbIT cesimMiH KanbiNTacTbipysa WellyLwi pengi Matepuansabik emec Gaktopaap — aneyMeTTik barnaHbicTap,
MOVibIHAAY XaHe KypMeT aTkapazbl.

3epTTey HaTUXKEeNepi 6aKbITTbIH KYpAeni TabufaTblH Aanengelifi, 0N IKOHOMUKANbIK, MIAEHW XKIHEe CMMBOINKANbIK ©LLeMAEPAIH TOFbICbIHAA
KasnbinTacagbl. KasakcTaHAblK KOHTEKCTe CyObeKTUBTI an-ayKaT mMaTepuaniblk XdHe MOopanbablk KypamaacTapAblH yiaecimiH bingipesi, MyHaa
KYPMET, CEHIM XaHe a/71eyMeTTiK KOAjay epeKlle MaHre ve. A/ibiHFaH Ty>KbIpbIMAAp KOFaMAbIK 9/1-ayKaTTbl 3epTTeyse /1eyMeTTiK-MCUXON0MUSAbIK
XoHe MazeHn dakTopnapgbl GipiKTipy KaXeTTiniriH >xoHe KasakcTaHga «bakbiT COLMONOTMACHI» TY>KblPbIMAAMAaChIH AaMbITYAblH ©3€eKTiAiriH
KepceTei.

TYUIH CO3,EP: 6akbIT; CyObekTUBTI aN1-aykaT; 91eyMETTIK Xafaai; aneyMeTTik MapTebe; maTepuanabik wrinik; 6inim; kacibn beaen; nayasbim;
aneymeTTik BarnaHbIcTap; KYPMET; 91eyMeTTIK KanuTan.

CoumanbHoOe MoJI0XKEHMNE U ero B/IMSIHME Ha cyacTbe: SMNMUPUUECKNA
aHanun3 B KoHTeKcTe KasaxcrtaHa
TneHnumesa LW.M."*, l>kaman6anaesa LU.E.", Kapako>xaesa A.M.?
"MIHcmumym cpunocogpuu, nosumonoauu u peauzuosedeHus Komumema Hayku MuHUCmMepcmea Hayku U esicuie2o 06pa3os8aHus
PK, Aamamel, Kazaxcmat; 2E3pa3uL7CKuG HayuoHasbHeIl yHUBepcumem umeHu J1.H. lymunesa, AcmaHa, KazakcmaH
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AHHOTALLUA. B cratbe paccmaTpuBaeTcs BAWSHUE COLMANbHOIO MOJIOXKEHWs Ha CyObekTMBHOE OLlyLleHWe c4acTbs B COBPEMEHHOM
Ka3axcTaHCKOM obliecTBe. dMnupuryeckas 6asa mccnegoBaHus chopMypoBaHa Ha OCHOBE COLMOJIOTMYECKOrO OMpoca B3POC/NOro HaceneHus
KasaxcraHa (N=1504), npoBegéHHoro B 2022 roay BO BCEX permoHax CTpaHbl. B kauecTBe MHAMKATOPOB COLMANBLHOIO CTaTyca BblAe/eHbl LWWecTb
napamMeTpoB: ypOBeHb MaTeprasibHOro 40CTaTka, 06pa3oBaHue 1 KBanndukaLms, JOMKHOCTb U MPOGECCMOHabHbIN CTaTyC, NPecTuX npodeccum,
Haaunumne coumanbHbIX CBA3EH U CTeMeHb YBaXKeHWUA CO CTOPOHbI OKPY>KatoLLMX.

MeTogonorus nccnefloBaHns OCHOBaHa Ha KOMYECTBEHHOM MOAXOZAE, BK/IHOYAtOLLLEM OMMcaTeNbHbIN U CPaBHUTENbHBIV aHann3. Takon NOAXOA
NO3BOJIVA BbIABUTL 3aKOHOMEPHOCTW pacnpeseneHns CybbekTMBHOrO cyacTbf B 3aBUCMMOCTW OT COLMaibHO-AeMorpadruyecknx U CTaTyCHbIX
XapaKTepUCTUK PECNOHAEHTOB. [ToNyyeHHble faHHble AEMOHCTPUPYHOT, UTO MaTepuasbHble Pecypchl (Aoxod, obpasoBaHue, NpodeccmoHanbHas
3aHATOCTb) CO3/at0T OCHOBY A1 CyOBEKTMBHOrO 61arononyymns, oAHako pellatoLlyto posib B GOPMUPOBAHUM BHYTPEHHETO OLLYLLEHWS CYacTbA
UrpatoT HemaTepuanbHble GakTopbl — COLManbHbIE CBA3W, MPU3HAHUE M yBaXKEHWE CO CTOPOHbI 0bLLLEeCTBa.

Pe3ynbTaThl MOATBEPXKAAIOT FMNOTE3Y O KOMMIEKCHOW NPUPOAe cHacTbsl, GOPMUPYIOLLErocs Ha nepeceyeHnn SKOHOMUYECKIX, KYbTYPHbIX U
CYMBOJIMYECKUX U3MepPeHUIt. [Ins Ka3axCTaHCKOro KOHTEKCTa XapakTepHO coYeTaHue MaTepuasbHbIX U MOpasbHbIX KOMMNOHEHTOB 6aarononyyuns,
rae ocoboe 3HaueHvie MET yBaXKeHWe, JoBepyve 1 coLnanbHas NoaaepkKa. BelBogbl nccnesoBaHvsa Nog4epkmBatoT HEO6XOAMMOCTb UHTErpaLum
COLMaNbHO-NCUXONOTUYECKMX U KYNbTYPHbIX PakTOPOB B @aHa/in3 OBLLECTBEHHOTO 61arononyyms 1 pa3BUTUA KOHLIEMLUM «COLMONOTUN CHACTbSA»

B KasaxcrtaHe.

KMHOYEBbIE C/TIOBA: cuacTbe; Cy6bekTMBHOE Haaronoyune; coLmanbHoe NONOXKEHNE; COLManbHbIN CTaTyC; MaTepuansbHOe 61aroCcoCTosHUE;
obpazoBaHue; NPOPEeCcCMOHaNbHbIN MPECTUXK; AOMKHOCT; COLMabHbIE CBA3W; YBaXKEHWE; COLMabHbIV KanuTa.

INTRODUCTION. In recent years, the study of subjec-
tive happiness has become one of the most dynamically
evolving areas within the social sciences. Whereas hap-
piness was once understood primarily as an individual
psychological category linked to emotional states and
personal traits, contemporary scholarship increasingly
conceptualizes it as a complex sociocultural phenomenon
that reflects the broader conditions of social well-being,
trust, and quality of life. This shift is driven both by the
expanding scope of the humanities and by society’s grow-
ing demand for indicators that reach beyond convention-
al economic measures of development.

In both domestic and international research, scholars
have noted a significant rise in interest toward the study
of happiness over the past decades. Trotsuk and Greb-
neva (2019) emphasize that happiness “has become a
legitimate object of conceptual and methodological in-
quiry across nearly all social and human sciences,” while
Afanasyeva and Oleksenko (2019) observe that this phe-
nomenon “captures the full spectrum of human needs
and aspirations.” Thus, happiness emerges as a universal
category that unites individual and collective dimensions
of human existence.

The practical significance of studying happiness is also
reinforced by international initiatives. Since 2012, the
annual World Happiness Report has presented subjec-
tive well-being as an alternative- and in many cases, a
more sensitive— indicator of social progress than GDP. As
Rumyantseva and Sheremet (2020) argue, the inclusion of
subjective well-being indicators in global rankings marks
a transition toward a more comprehensive understand-
ing of quality of life. It is notable that several countries,
including Thailand, Venezuela, and Ecuador, have estab-
lished governmental institutions dedicated to happiness
policy, recognizing its strategic importance for social de-
velopment.

Contemporary empirical evidence demonstrates that
subjective happiness is closely linked to an individual's
social position, and that this relationship extends beyond
economic parameters. In addition to income, factors such
as education, professional realization, social recognition,
and interpersonal networks significantly shape the expe-
rience of well-being. Scholars emphasize that happiness
cannot be reduced to material prosperity alone; rather,
it is formed through the interplay of multiple influences
that may be conceptualized within the framework of so-
cial capital (Layard, 2005; Veenhoven, 1999). The literature
identifies at least three consistent analytical directions:
the role of life cycle and family status (Kuchenkova & Ta-
tarova, 2019; Chernysh, 2019); the function of social ties
and respect as resources for psychological balance (Kuz-
ikova & Shcherbak, 2020; Eidelman & Sergienko, 2016);
and the importance of subjective evaluations of status
and well-being, which often prove stronger predictors
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than objective income measures (Ejrnaes & Greve, 2017;
Nemirovskaya & Soboleva, 2020).

However, the nature of these influences largely depends
on the national and sociocultural context. Kazakhstani so-
ciety, which is undergoing a process of social moderniza-
tion and experiencing changes in employment structures,
educational trajectories, and status hierarchies, presents
a complex and often ambiguous picture of the relation-
ship between social status and subjective well-being. On
the one hand, several studies conducted in Kazakhstan
have revealed a significant impact of socio-economic
conditions on quality of life and subjective satisfaction.
For instance, a study on unemployed youth found that
financial standin? accounts for up to 58% of the variation
in perceived quality of life (Duisekova et al., 2025). On the
other hand, Sultaniyazova's (2021) ethnopsychological
analysis demonstrates that socio-economic and political
factors are not always decisive determinants of subjective
well-being. These contrasting findings highlight the need
for an integrated approach that considers both material
and non-material components of social position.

Particularly important in the Kazakhstani context are
the factors of recognition and respect. As Arganchiyeva et
al. (2023) show, higher levels of social support and self-es-
teem correlate strongly with optimism and psychological
well-being, which allows us to view social connections and
public recognition as key components of subjective hap-
piness within a culture that values interpersonal relation-
ships and social approval. In a society undergoing struc-
tural transformation, these resources can compensate for
the lack of material stability and help sustain a sense of
life satisfaction.

This leads to a central research problem: to identify
the elements of social position that exert the strongest
influence on subjective happiness in Kazakhstan and to
determine how material (income, education, occupa-
tion, professional prestige) and non-material (social ties,
respect) determinants interact. Accordingly, this article
seeks to answer the following research question: which
specific aspects of social status— economic, educational,
professional, or symbolic— most strongly shape subjective
happiness in Kazakhstan, and through what mechanisms
do they operate?

The purpose of this study is to identify and analyze
the effects of different components of an individual’s
social position — level of material well-being, education
and qualifications, occupational and professional status,
occupational prestige, social connections, and perceived
respect— on subjective happiness in Kazakhstani society,
as well as to examine the balance between material and
non-material determinants of well-being. Achieving this
goal will help clarify the role of social status in the for-
mation of happiness and contribute to the development
of the sociology of happiness as a field that integrates
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economic, cultural, and socio-psychological dimensions
of human well-being.

MATERIALS AND METHODS OF RESEARCH. The
study is based on data from a sociological survey of the
adult population of the Republic of Kazakhstan conducted
in 2022. The empirical objective was to examine how var-
ious components of an individual’s social position relate
to their subjective perception of happiness. The choice of
a quantitative approach was driven by the aim to obtain
generalizable, comparable, and statistically interpretable
data on the distribution of happiness across social groups.

The total sample included 1,504 respondents. Sam-
pling was carried out using a quota-based method that
accounted for the main socio-demographic characteris-
tics— gender, age, and type of settlement. This approach
ensured the representativeness of the data with respect to
the adult population of the country and the comparability
of indicators across different social strata. The inclusion of
both urban and rural residents was particularly important,
as spatial differences in Kazakhstan are closely linked to
employment opportunities, income levels, and the density
of social networks, all of which directly influence subjec-
tive well-being.

The data collection instrument was a standardized
questionnaire that included several logically intercon-
nected sections. The first section contained socio-demo-
graphic questions (gender, age, marital status, education,
type of employment), which made it possible to differen-
tiate responses and conduct comparative analysis by the
main social groups. The second section was devoted to
the self-assessment of social position and included ques-
tions about material well-being, level of education and
qualification, occupational and professional status, pres-
tige of work performed, as well as the presence of social
ties and the degree of respect from others. The third sec-
tion focused on recording the subjective sense of happi-
ness: respondents were asked to assess how happy they
consider themselves, using an ordinal scale ranging from
low ("l do not consider myself happy”) to high values (“I
consider myself happy”). Such a structure made it possible
to relate the assessment of happiness to each of the six
identified indicators of social position.

A key methodological decision was to consider social
position as a multi-component category. Six indicators
were included in the analysis: level of material well-being
(self-assessment of the financial situation of the family/
household); education and qualification; occupational po-
sition and professional status; prestige of the profession;
presence of social ties and a supportive environment; re-
spect and recognition from others.

Such a decomposition of status into structural (mate-
rial and educational) and symbolic (prestige, recognition,
social ties) elements corresponds to the initial research
hypothesis that subjective happiness is determined not
only by economic opportunities but also by the extent to
which a person is integrated into the community and feels
social approval.

The processing and analysis of data were descriptive
and comparative. At the first stage, frequency distribu-
tions were constructed for all key variables, which made
it possible to describe the overall level of subjective hap-
piness in the sample and to determine how respondents
evaluate their social position according to six selected
parameters. At the second stage, a comparative analysis
was conducted: indicators of subjective happiness were
compared between groups differing in material well-be-
ing, education, occupation, professional prestige, as well
as in the presence of social ties and respect. This approach
made it possible to identify not only the existence of re-
lationships but also the nature of the distribution of hap-

piness within each status category: whether the propor-
tion of "happy” individuals increases with income growth,
whether those who feel socially respected differ in happi-
ness levels, and whether there is a gap between material
and non-material resources.

It is important to emphasize that no correlation or
regression models were applied in this study, since the
objective was not to construct a formalized statistical de-
pendence but rather to demonstrate socially meaningful
differences between groups. This design corresponds to
sociological research traditions that focus on the interpre-
tation of structural differences rather than on determining
the “pure” statistical strength of relationships. Moreover,
the descriptive and comparative approach was consistent
with the nature of the initial data: a significant part of the
variables represents ordinal self-assessment scales, which
makes analysis through cross-tabulations and percentage
distributions methodologically justified.

The reliability of the data was ensured through unified
instructions for interviewers and standardization of the
questionnaire. The limitations of the study are related to
the self-evaluative character of several indicators: both
social position and happiness were recorded in the way
they are perceived by the respondents themselves. How-
ever, this directly corresponds to the aim of the research—
to identify how individuals themselves relate their own
social status and their sense of well-being.

The chosen methodological framework— a large-scale
survey, a multi-component measurement of social po-
sition, and a descriptive-comparative analysis— makes
it possible to identify which specific elements of status
(material or symbolic) are most frequently associated with
higher levels of subjective happiness in Kazakhstani soci-
ety.

RESULTS AND THEIR DISCUSSION. The results of the
empirical study are based on data from a large-scale so-
ciological survey of the adult population of Kazakhstan (N
= 1504) conducted in 2022. The analysis aimed to identify
the relationships between various aspects of social po-
sition and the subjective sense of happiness. Descriptive
and comparative analytical methods were used to process
the information, which made it possible to trace the pat-
terns of subjective well-being depending on the socio-de-
mographic and status characteristics of respondents.

The analysis revealed that subjective happiness is sig-
nificantly associated with an individual's position in the
social structure, yet it is not limited to economic param-
eters. Happiness emerges as the result of the interaction
between material and symbolic factors — such as income
level, education, occupational position, professional pres-
tige, social connections, and respect. The key findings
presented below reflect the main trends and regularities
identified in the course of the research.

The first important result is the confirmation of the so-
cial and demographic representativeness of the sample,
which ensures the reliability of the identified patterns.
The study included respondents from all regions of the
country, comprising 59% urban and 41% rural residents.
In terms of ethnic composition, Kazakhs constituted the
majority (69.7%), reflecting the national demographic dis-
tribution, while Russians and other ethnic groups were
also represented. The balance in gender and age charac-
teristics allows for the generalization of the results to the
level of the adult population of Kazakhstan (see Table 1).

The data obtained indicate that material well-being
remains an important, though not the sole, determinant
of happiness. A direct relationship was observed between
the subjective assessment of income level and the sense
of well-being: the higher the self-evaluation of financial
status, the greater the likelihood of identifying oneself as
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happy. Among respondents with low income, a significant
proportion reported that they “do not feel happy,” while
in groups with higher income levels, the share of those
who considered themselves “very happy” almost doubled.
This confirms that economic security creates basic condi-
tions for life satisfaction but does not guarantee emotion-
al balance (see Table 2).

The next significant indicator is the level of education
and qualification. The results show that individuals with
higher education more often describe themselves as “fair-
ly happy” or “very happy.” Education not only expands
employment opportunities and increases income but also
contributes to the development of self-respect, autono-
my, and confidence in the future. Thus, educational status
exerts a complex influence- economic, cultural, and psy-
chological- on the perception of happiness (see Table 3).

The analysis of the impact of professional status and
occupational position also revealed notable differenc-
es. Among respondents occupying managerial or high-
ly qualified positions, responses indicating unhappiness
were almost absent. Professional self-realization and the
recognition of one’'s competence enhance the feeling of
internal satisfaction and social significance. In contrast,
among low-status occupational groups, the share of
those dissatisfied with life is substantially higher, which
indicates the importance of professional self-fulfillment
for subjective well-being (see Table 4).

The perception of occupational prestige turned out to
be another significant factor. Among representatives of
professions perceived as prestigious, the share of "very
happy” respondents reached almost one-third of the to-
tal. Prestige performs a symbolic function of social recog-
nition, reinforcing a sense of personal value and belong-
ing to a respected social stratum. Where a profession is
perceived as having low prestige, the level of happiness
is markedly lower, demonstrating a close connection be-
tween public recognition of work and an individual’s in-
ternal sense of success (see Table 5).

Social connections play a particularly important role
in shaping subjective happiness. Individuals with a broad
network of personal and professional relationships are
more likely to evaluate themselves as happy. Among
respondents who maintain stable relationships with
friends and colleagues, nearly half reported high levels
of happiness. Conversely, those who feel socially isolated
rarely demonstrate a positive self-assessment of well-
being. This finding confirms that social support and a sense
of belonging to a community serve as crucial conditions
for psychological balance and personal resilience (see
Table 6).

The strongest influence on subjective happiness is ex-
erted by the factor of respect and recognition. Among
respondents who feel a high degree of social respect,
44% identified themselves as "very happy,” whereas
among those who do not experience public recognition,
the share of happy individuals is minimal. This leads to
the conclusion that the symbolic dimension of social po-
sition— recognition, respect, and social significance- is a
key component of internal well-being. For Kazakhstani
society, where collective forms of approval and social rep-
utation traditionally hold great importance, this result is
particularly illustrative (see Table 7).

It can be concluded that the subjective perception of
happiness in Kazakhstan is determined not so much by
the level of income as by the quality of social relationships
and the degree of symbolic recognition of the individu-
al. Respect, social support, and a sense of belonging to
a community act as the central sources of inner well-be-
ing and life satisfaction. The obtained results confirm the
hypothesis about the complex nature of happiness and

emphasize the necessity of analyzing it at the intersection
of economic, social, and cultural factors.

The aggregated survey data make it possible to identify
a set of consistent patterns showing that the subjective
happiness of Kazakhstani citizens relies simultaneously
on structural (material and status-related) and symbolic
(social and recognition-based) resources. However, ag-
gregate indicators alone do not reveal the internal con-
figuration of these relationships and do not show how
the level of perceived well-being changes when moving
from lower to higher status positions, from a lack of social
ties to their abundance, or from the absence of respect to
its high degree. Therefore, it is essential to proceed to a
step-by-step examination of the empirical material pre-
sented in Tables 1-7. Such a sequential analysis allows us
to clearly demonstrate which components constitute the
identified trends, which groups show the most significant
differences in happiness levels, and which parameters of
social position are most sensitive to subjective well-be-
ing. Each table below is analyzed separately, with an inter-
pretation of its substantive meaning and the contextual
explanation of the obtained results within the overall re-
search framework.

Table 1. Socio-demographic characteristics of
respondents (N = 1504)

Indicator Category Count %
Place of residence Urban 888 59.0%
Rural 616 41.0%
Age Under 18 0 0.0%
18-29 years 352 23.4%
30-39 years 364 24.2%
40-49 yers 275 18.3%
50-59 years 232 15.4%
60 and older 281 18.7%
Gender Male 706 46.9%
Female 798 53.1%
Ethnicity Kazakh 1048 69.7%
Russian 274 18.2%
Other 182 12.1%

The obtained data make it possible to characterize the
sample as representative in terms of the main socio-de-
mographic parameters of the adult population of Kazakh-
stan. More than half of the respondents reside in urban
areas (59 %), reflecting the country’'s ongoing urbaniza-
tion process and the growing share of city dwellers. The
rural segment accounts for 41 %, which also allows for
meaningful comparison between urban and rural com-
munities.

The age distribution of the sample is well balanced: re-
spondents younger than 30 constitute 47.6 %, mirroring
Kazakhstan's demographic structure, where young, work-
ing-age citizens predominate. At the same time, the sub-
stantial representation of older cohorts (18.7 % aged 60
and above) makes it possible to consider specific features
of happiness perception in later life, where differences in
subjective well-being often emerge.

Gender distribution is nearly even— 46.9 % men and
53.1 % women- which ensures the comparability of in-
dicators and enables the analysis of gender-based differ-
ences in the perception of happiness. The ethnic compo-
sition of the sample also corresponds to the population
structure of Kazakhstan: Kazakhs make up roughly two-
thirds (69.7 %), Russians — 18.2 %, and representatives of
other ethnic groups — 12.1 %. This proportion guarantees
the representativeness and inter-ethnic validity of the
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collected data. Overall, the socio-demographic structure
of the sample accurately reflects the real distribution of
the country’s population by key parameters and provides
a solid empirical basis for analyzing the relationship be-

tween social position and subjective happiness. The inclu-
sion of all major social groups allows the identified pat-
terns to be viewed as general tendencies characteristic of
Kazakhstani society.

Table 2. Distribution of subjective happiness depending on the level of material well-being (%)

How would you assess your social Completely unhappy Not very Neither happy nor Quite Very
position in society (by level of happy unhappy happy happy
material well-being)?
Low \ 26.7% 12.7% 8.3% 1.7% 1.5%
Below average \ 20.0% 27.3% 9.3% 4.0% 1.5%
Average \ 53.3% 56.4% 75.1% 79.7% 72.8%
Above average | 0.0% 3.6% 5.2% 12.2% 15.7%
High \ 0.0% 0.0% 2.1% 2.3% 8.4%
The analysis of the relationship between subjective well-being.

happiness and the material well-being of respondents
reveals a clear and statistically consistent pattern: as
individuals’ self-assessed income levels rise, the share of
those who describe themselves as “quite happy” or “very
happy” increases significantly. Among those who perceive
their social position as low, the proportion of “very
happy” respondents is minimal (1.5%), while nearly 40%
of this group identify themselves as “unhappy” or "not
very happy.” In contrast, in the high-income group, the
proportion of “very happy” respondents rises to 8.4%, and
the combined share of “quite happy” and “very happy”
individuals exceeds 10%, several times higher than among
the less affluent segments of the population.

A particularly notable shift is observed between the
"below average” and "average” income categories. While
respondents with low income levels are dominated by
feelings of dissatisfaction (over 40% report not feeling
happy), in the "average” income group, the majority
(around 80%) identify themselves as “quite happy” or
“very happy.” This suggests that reaching a certain level of
material stability serves as a threshold point marking the
transition from insecurity and dissatisfaction to a sense of

Atthe same time, itis important to note that with further
increases in material well-being — in the "above average”
and "high” categories — the rise in the proportion of
"very happy"” respondents becomes less pronounced. This
may indicate a saturation effect of material gains: once
a basic level of economic security is achieved, subjective
happiness no longer grows proportionally with income.
This finding supports the view that material prosperity
provides the foundation for subjective satisfaction but is
neither its only nor its determining source.

Overall, the analysis of the table shows that economic
security is a necessary but not sufficient condition for
happiness. Income creates the basic capacity to meet
needs, achieve a sense of safety, and maintain confidence
in the future. However, genuine happiness requires the
addition of non-material components — recognition,
respect, social support, and self-realization. These results
are consistent with A. Maslow's concept of the multi-level
structure of human needs and R. Inglehart's conclusion
that as material demands are met, post-material values
such as communication, trust, recognition, and personal
growth gain increasing importance.

Table 3. Distribution of subjective happiness depending on the level of education and qualification (%)

How would you assess your social position in Completely Notvery Neither happy Quite Very

society (by level of education and qualification)? unhappy happy nor unhappy  happy happy
Low | 6.7% 1.8% 1.5% 0.5% 0.9%

Below average \ 13.3% 5.5% 2.6% 1.3% 0.2%

Average \ 73.3% 60.0% 71.1% 63.1% 57.0%

Above average \ 0.0% 14.5% 13.4% 147%  11.7%

High \ 6.7% 18.2% 11.3% 204%  30.2%

The analysis of the relationship between happiness and who consider themselves “quite happy” (63.1%),

educational status reveals a clear and consistent pattern:
the higherthe level of education, the greater the proportion
of respondents who identify themselves as “quite happy”
or "very happy.” Among individuals with low or below-
average education, there are virtually no respondents
reporting high subjective well-being, whereas among
those with higher education and advanced professional
qualifications, the proportion of “very happy” respondents
reaches nearly one-third of this group (see Table 3).

These findings confirm the significance of education
not only as an economic asset but also as a socio-
cultural resource. Education shapes not only professional
competence but also broader cognitive and cultural
horizons, fostering personal autonomy, self-confidence,
and a sense of self-realization. In this sense, educational
capital functions as a mediating factor between an
individual's structural position and their subjective
experience of happiness.

It is noteworthy that respondents with an “average”
level of education show a substantial share of those

suggesting a balanced alignment between expectations
and achievements. At the same time, highly educated
respondents demonstrate a shift toward the “very happy”
category (30.2%), which reflects not only the attainment
of material goals but also symbolic recognition of social
success.

Overall, the results support the hypothesis that
educational and professional status serves as a significant
predictor of subjective well-being. Education enhances
not only income levels but also contributes to the
development of confidence, social stability, and respect
from others, which together reinforce a sustained sense
of happiness. These conclusions are consistent with
international studies (Layard, 2005; Veenhoven, 1999),
which emphasize the role of education as a cornerstone
of human capital and emotional well-being.

The analysis of the relationship between subjective
happiness and occupational position demonstrates a
stable and significant dependence between professional
status and the perception of well-being (see Table 4).
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Among respondents occupying low and below-average
positions, the share of those who identify as “very happy”
iIs minimal (1-1.2%), whereas among representatives
of high-status professions— managers, specialists, and

qualified professionals— it reaches 22.4%.

This finding indicates the direct influence of professional
self-realization and labor recognition on the subjective
experience of happiness.

Table 4. Distribution of subjective happiness depending on position and main occupation (%)

How would you assess your social position in Completely Not very Neither happy Quite Very
society (by position at work or main occupation)? unhappy happy nor unhappy happy happy
Low \ 10.0% 2.2% 3.1% 0.8% 0.5%
Below average ‘ 10.0% 10.9% 7.4% 1.8% 1.2%
Average \ 70.0% 69.6% 67.9% 63.0% 59.6%
Above average \ 10.0% 13.0% 15.4% 20.6% 16.2%
High \ 0.0% 43% 6.2% 13.8% 22.4%

It is noteworthy that respondents with an average occu-
pational status exhibit a consistently high share of “quite
happy” individuals (63%), reflecting relative satisfaction
with living conditions and professional stability. However,
the noticeable increase in the proportion of “very hap-
py” respondents in the “above average” and "high” status
categories points to the effect of symbolic reward: the ex-
perience of social status, recognition, and public respect
enhances individuals' internal sense of life satisfaction.

These results confirm that professional status functions
as a crucial component of social identity. Employment and
occupational role not only provide material resources but
also form a sense of personal significance and acknowl-
edgment from society and peers. In the Kazakhstani con-
text, where social respect and occupational prestige are

traditionally held in high esteem, one’s position at work
becomes a key determinant of happiness.

The findings align with sociological theories of status
and recognition (Bourdieu, 1986; Honneth, 2005), which
emphasize that symbolic capital- respect, reputation, and
professional prestige— plays a role no less significant than
economic capital. In this sense, professional activity be-
comes a space for self-realization and social legitimization
of success, directly shaping emotional well-being.

Thus, occupational and professional status can be re-
garded as one of the strongest predictors of subjective
happiness. While economic resources create a foundation
for stability, it is the recognition of competence, profes-
sional authority, and satisfaction with one’s work that sus-
tain a profound sense of happiness and life fulfillment.

Table 5. Distribution of subjective happiness depending on the prestige of profession (%)

How would you assess your social positionin  Completely Not very Neither happy  Quite Very
society (by the prestige of your profession)? unhappy happy nor unhappy happy  happy
Low | 8.3% 2.1% 4.7% 1.6% 0.5%
Below average | 16.7% 6.3% 7.6% 2.5% 1.4%
Average \ 50.0% 60.4% 62.8% 57.6% 53.9%
Above average \ 16.7% 18.8% 15.1% 18.5% 16.0%
High | 8.3% 12.5% 9.9% 197%  282%

The analysis of the relationship between subjective
happiness and the perceived prestige of one’s profession
reveals a stable positive trend (see Table 5). The higher
the degree of occupational prestige, the greater the share
of respondents who consider themselves happy. Among
those who assess the prestige of their profession as "high”
or "above average,” the combined share of “quite happy”
and “very happy” individuals exceeds one-third. In con-
trast, among respondents who perceive their occupation
as "low-prestige,” almost no one reports a high level of
happiness.

These data confirm that professional prestige performs
an important symbolic function- it reflects not only public
recognition of labor but also an internal sense of dignity
and social significance. Occupational prestige strength-
ens feelings of self-confidence and self-worth, fostering a
positive attitude toward one’s life. Thus, prestige operates
as one of the key non-material resources of subjective
well-being.

It is particularly noteworthy that even at comparable
levels of material wealth, respondents in "high-prestige”
professions demonstrate a significantly higher level of
happiness than those in low-status occupational fields.
This suggests that social recognition and symbolic reward
play a role no less important than economic factors. In the
Kazakhstani cultural context— where public respect and
social reputation are highly valued- the prestige of one's
profession becomes a meaningful indicator of social iden-
tity and personal success.

The results are consistent with Pierre Bourdieu’s con-

cept of symbolic capital (1986), according to which rec-
ognition and respect function as a distinct form of social
resource. Holders of prestigious professions receive not
only material dividends but also symbolic ones— in the
form of respect, acknowledgment, and authority. These
symbolic benefits enhance psychological well-being and
resilience to stress.

Thus, the prestige of professional activity serves as an
important mediator between the objective characteristics
of status and the subjective experience of happiness. The
higher the prestige of one’s profession, the greater the
likelihood that an individual will feel socially fulfilled, re-
spected, and internally satisfied with life.

The analysis reveals a clear correlation between the
breadth of social ties and the level of subjective happiness
(see Table 6). The more extensive an individual’s network
of personal and professional relationships, the higher the
likelihood of overall life satisfaction. Among respondents
with a low level of social connections, only 2% described
themselves as “very happy,” whereas in the group with
a high level of social ties, this figure rises to 31.1%. This
finding highlights the significant role of social capital in
shaping the sense of well-being.

Respondents who rated their social networks as “above
average” or "high” demonstrate notably higher levels
of cheerfulness and emotional balance. Social contacts
provide not only practical support in difficult situations
but also a sense of belonging and inclusion within a
community — aligning with Robert Putnam'’s concept of
social capital as a source of social trust and individual
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well-being. In the Kazakhstani context, where social rela-
tions traditionally rely on mutual assistance, kinship, and

friendship, the existence of a broad social network serves
as one of the main sources of happiness.

Table 6. Distribution of subjective happiness depending on the presence of social ties and acquaintances

How would you assess your social position in society Completely Not very  Neither happy Quite Very
(by the availability of social ties and acquaintances)? unhappy happy nor unhappy happy  happy
Low | 14.3% 11.1% 6.7% 3.3% 2.0%
Below average | 14.3% 14.8% 8.7% 4.4% 1.3%
Average | 64.3% 51.9% 65.1% 59.9% 51.9%
Above average | 7.1% 14.8% 10.8% 16.1% 13.7%
High | 0.0% 7.4% 8.7% 16.3% 31.1%

In the groups with “low” and "below average” levels
of social connectedness, the proportion of those who
consider themselves “completely unhappy” or "not very
happy"” is significantly higher, indicating risks of social iso-
lation and loneliness. Conversely, as the level of connect-
edness increases, there is a marked growth in the share of
respondents who identify as “quite happy"” or “very hap-
py,” confirming that social involvement is a key predictor
of psychological comfort.

The presence of social ties and acquaintances functions
not only as a form of social resource but also as a source
of emotional support that substantially enhances subjec-
tive happiness.

For contemporary Kazakhstan — a society combining
traditional values with modern patterns of social interac-
tion — this means that the quality of interpersonal rela-
tions remains one of the most influential factors deter-
mining inner well-being and life satisfaction.

Table 7. Distribution of subjective happiness depending on the level of respect from others (%)

How would you assess your social position in Completely Not very Neither happy Quite Very
society (by the level of respect from others)? unhappy happy nor unhappy happy happy
Low | 6.7% 1.8% 2.6% 0.4% 0.0%
Below average | 6.7% 1.8% 2.1% 0.1% 0.7%
Average | 66.7% 63.6% 62.7% 46.9% 39.6%
Above average | 6.7% 14.5% 18.1% 24.7% 15.8%
High | 13.3% 18.2% 14.5% 28.0% 44.0%

The results of the analysis show that the level of respect
from others is one of the most significant factors influ-
encing the subjective sense of happiness (see Table 7). A
clear relationship is observed: the higher the perception
of recognition and respect, the greater the proportion of
respondents who describe themselves as “quite happy” or
“very happy.” Among those who reported a high level of
respect, nearly half (44%) identified themselves as “very
happy,” while in the group with low perceived respect,
such responses were virtually absent.

This finding indicates that symbolic recognition and
social approval play a central role in shaping subjective
well-being. Respect from others serves not merely as an
external evaluation but as an affirmation of one’s social
significance, usefulness, and acceptance within society. In
the context of Kazakhstani culture — where social approv-
al and collective perception are deeply rooted in tradition
— this factor becomes especially decisive.

It is noteworthy that even at an average level of per-
ceived respect, almost half of respondents (46.9%) con-
sider themselves "quite happy,” which suggests that basic
recognition and social inclusion already provide a foun-
dation for inner comfort. However, the greatest effect is
observed when moving to the “above average” and "high”
categories, where the proportion of “very happy” individ-
uals more than doubles. This demonstrates the import-
ance of moral capital for the experience of happiness.

The results support Axel Honneth's (2005) theory of
recognition, according to which respect, approval, and ac-
knowledgment constitute fundamental social conditions
for the formation of positive personal identity. Conversely,
the absence of respect leads to frustration and a decline
in subjective well-being. Respect, therefore, can be re-
garded as a crucial element of social justice and psycho-
logical equilibrium.

The data suggest that within the structure of happi-
ness factors, intangible indicators — such as respect, rec-
ognition, and social trust — are no less important than

economic or professional achievements. For Kazakhstani
society, this underscores the need to account for moral
and symbolic aspects of social status when studying and
promoting social well-being.

A comprehensive analysis of the results reveals that
the subjective perception of happiness in Kazakhstan is
shaped by the combined influence of social, economic,
and symbolic factors. Empirical evidence demonstrates
that a person’s social position — encompassing materi-
al resources, education, occupational status, profession-
al prestige, the presence of social ties, and respect from
others — exerts a multidimensional impact on the percep-
tion of happiness. A clear trend emerges: as social status
rises, social networks expand, and public recognition in-
creases, so too does the proportion of individuals who
describe themselves as “quite happy” or “very happy.”

The analysis of income levels demonstrated that eco-
nomic security remains an important but not decisive
condition for happiness. As income increases, overall life
satisfaction tends to rise; however, once a certain level
of material stability is achieved, individuals begin to shift
their focus toward non-material forms of well-being. Thus,
material capital functions as a necessary but insufficient
condition for subjective happiness.

The influence of education and professional quali-
fication manifests itself in the consistently higher levels
of subjective well-being reported by more educated re-
spondents. Education not only enhances opportunities
for professional self-realization and higher income but
also broadens cognitive horizons, fosters confidence, and
strengthens the sense of control over one’s life. Therefore,
educational capital can be regarded as a mediating factor
linking social status and personal happiness.

Professional status and occupational prestige have
a notable impact on the perception of happiness. Re-
spondents holding higher positions or identifying their
professions as prestigious more often describe them-
selves as happy. Professional prestige performs both
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economic and symbolic functions: it serves as a source
of public recognition and self-respect, thereby reinforcing
feelings of social inclusion and self-worth. This supports
the thesis that symbolic capital - embodied in respect,
reputation, and acknowledgment — directly affects sub-
jective well-being.

Social connections and respect from others play a par-
ticularly significant role. Respondents with a wide network
of acquaintances and supportive relationships are more
likely to demonstrate a positive outlook on life. Social ties
function as psychological and emotional resources, pro-
viding a sense of security, support, and belonging. A high
level of respect, recognition, and trust from society en-
hances the feeling of happiness even more strongly than
material success. Respect thus operates not merely as an
external evaluation but as an essential element of self-ac-
ceptance and social identity.

Overall, the results confirm that subjective happiness
is a socially mediated phenomenon shaped by the inter-
section of economic, cultural, and interpersonal factors.
Kazakhstani society is characterized by a combination of
values emphasizing social justice, mutual support, and
moral recognition — making non-material determin-
ants such as respect, social capital, and prestige the key
sources of inner well-being. Material factors provide the
foundation for stability, yet it is recognition, social inclu-
sion, and interpersonal relationships that ultimately de-
fine a sustainable sense of happiness and life satisfaction.

In conclusion, this study demonstrates the necessity of a
comprehensive approach to analyzing subjective well-be-
ing — one that accounts for the interaction of structural
and symbolic components of social status. Within the
sociological study of happiness, special attention should
be paid to non-material dimensions — respect, trust, so-
cial relations, and the sense of personal significance — as
these factors ensure the individual’'s inner stability and
harmony amid ongoing social transformation.

Discussion. The study of the relationship between social
position and subjective happiness has revealed consistent
patterns that confirm the multidimensional nature of hu-
man well-being. The findings demonstrate that the per-
ception of happiness is determined not only by economic
parameters but also by the system of social relations, cul-
tural norms, and moral expectations characteristic of Kaz-
akhstani society. Thus, subjective happiness emerges not
merely as an individual trait but as a reflection of social
integration, recognition, and inclusion within the broader
social structure.

A comparison of the results with theoretical approaches
developed by both foreign and domestic scholars shows
their alignment with classical sociological conceptions of
well-being. In accordance with A. Maslow's theory, ma-
terial needs constitute a basic foundation necessary for
achieving a sense of security and comfort, whereas genu-
ine happiness arises only when higher-order needs— such
as those for love, respect, and self-actualization— are ful-
filled. Similar conclusions are found in the works of R.
Inglehart and C. Welzel, who emphasize that as material
affluence grows, post-materialist values — trust, partici-
pation, self-expression, and recognition— gain increasing
importance.

The study confirms that the level of education is one of
the central factors influencing subjective happiness. This
finding corresponds to the conclusions of R. Veenhoven
and R. Layard, who argue that education enhances not
only economic potential but also personal competence
and social stability. In the Kazakhstani context, this result
is particularly significant, as education has traditionally
been viewed as the principal vehicle of social mobility and
a symbolic indicator of success.

Professional status and occupational prestige also play
a decisive role. As P. Bourdieu observed, symbolic cap-
ital- manifested in social recognition and respect— plays
no lesser role than economic capital. The empirical results
of this study confirm this thesis: respondents occupying
prestigious or managerial positions report significantly
higher levels of life satisfaction than those in lower-status
professions. This suggests that recognition of profession-
al significance strengthens one's sense of dignity and so-
cial confidence.

At the same time, the data highlight the crucial import-
ance of moral and social capital. According to A. Hon-
neth’'s theory of recognition, respect is a fundamental
social condition for the positive self-identification of the
individual. Among respondents who feel respected and
acknowledged by others, the share of “very happy” in-
dividuals is several times higher than among those who
do not perceive such recognition. This finding resonates
with R. Putnam’s concept of social capital, which posits
that trust, reciprocity, and the density of social ties direct-
ly contribute to psychological well-being and reinforce a
sense of belonging.

Thus, the discussion of findings demonstrates that
happiness in Kazakhstani society is a multi-layered phe-
nomenon formed at the intersection of economic, social,
and symbolic structures. On one hand, material factors
(income, education, employment) provide the founda-
tion for stability and the fulfillment of basic needs; on the
other hand, non-material resources (respect, recognition,
and trust) endow life with meaning and a sense of fullness.

The revealed patterns suggest that contemporary Kaz-
akhstani society is undergoing a transition from a utilitar-
ian understanding of happiness toward a value-based and
normative one, where social justice, mutual respect, and
moral support play an increasingly important role. This
opens new perspectives for future sociological research
on well-being, particularly for examining how cultural and
institutional factors shape subjective happiness and social
solidarity.

CONCLUSION. The conducted research revealed sys-
temic interrelations between an individual’'s social pos-
ition and their subjective sense of happiness in Kazakh-
stani society. The empirical data confirm that happiness
is not an isolated individual state but the outcome of the
interplay between economic, social, and symbolic factors.

Material resources — such as income level, education,
and professional status — form the foundation of subject-
ive well-being by providing a sense of stability and secur-
ity. However, the decisive role in shaping the inner experi-
ence of happiness belongs to non-material components:
respect, recognition, social support, and the feeling of
belonging to a community. In Kazakhstani society, where
collectivist values, social solidarity, and moral approval
traditionally hold great importance, these factors emerge
as the most significant.

The findings demonstrate that subjective well-being
is formed at the intersection of two domains — material
and symbolic. An increase in income or educational at-
tainment contributes to greater happiness only up to a
certain threshold. Beyond this point, further enhancement
of subjective well-being depends on non-material condi-
tions — the fairness of social relations, trust, respect, and
recognition of individual merit.

Thus, happiness in Kazakhstani society has a profound-
ly social nature. It reflects the degree of an individual's
integration into the social system, the level of trust, the
stability of social ties, and the moral climate within so-
ciety. The results highlight the need to move beyond a
narrow economic understanding of well-being toward a
comprehensive approach that takes into account the so-
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cial and cultural determinants of human happiness.

In perspective, this topic opens new avenues for socio-
logical research focusing on the interrelation between so-
cial inequality, recognition, and life satisfaction. The prac-
tical implications of the study suggest that the develop-
ment of public well-being requires not only economic
growth but also the strengthening of social capital, the
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