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REGULATION OF APPROACHES TO THE ASSESSMENT
OF LEARNING RESULTS - A FACTOR OF INCREASING
COMPETITIVENESS

ZHUMAGULOVA AB.'
Candidate of Juridical Sciences
YANOVSKAYA O.A.*'

Doctor of Economic Sciences, Professor

'Independent Agency for Accreditation and Rating, Astana, Republic of Kazakhstan

ABSTRACT. The article highlights important issues of increasing the competitiveness of personnel training for
the economy of Kazakhstan. One of the important aspects is the methodology for determining knowledge, skills and
abilities, as well as the analysis and evaluation of approaches to the expected learning outcomes. The purpose of the
study is to examine various approaches to assessing learning outcomes to identify effective methods and ways to
improve competitiveness and train personnel in demand in the labor market.

Of scientific interest are the various models of effectiveness assessment considered, which help to determine the
level of knowledge of students of educational programs and make informed decisions for their improvement. The
main methods of assessing learning outcomes were knowledge monitoring, hierarchy analysis, comparative analysis,
feedback, questionnaires, surveys, and observation. The analysis and evaluation of approaches to expected results in
higher education institutions is intended to inform the academic community and is of interest to education workers,
heads of educational organizations and specialists in the field of education.

This study is of practical interest to teachers of educational institutions for improving approaches to assessing
learning outcomes.

KEYWORDS: competitiveness, quality, learning outcomes, skills, competencies, learning effectiveness, human
capital.

OKY HOTU>XKEJIEPIH BAFANAY TOCIIAEPIH PETTEY —
BOCEKETE KABINETTINNIKTI APTTbIPY ®AKTOPHI

XX¥MAFY¥J/IOBA A.B.'
3aH, FbIbIMAAPbIHbIH, KAHAUAATbI
AHOBCKAS4 O.A.*
3KOHOMMKA FblIbIMAAPbIHbIH, JOKTOPbI, Mpodeccop

TAKKpeAUTTeY XoHe PEeUTUHITIH, Tayenci3 areHTTiri, AcTaHa K., KasakctaH Pecnybavkachl

AHAATMA. Makanasa KasakcTaH 3KOHOMMKACh! YLLiH Kagpaap AaspaayabiH 6acekere kabineTTiniriH apTTbipyabiH
MaHbI3Zbl Macenenepi kepceTinreH. MaHbI3abl acnekTinepain, 6ipi 6inim, 6inik XaHe fafAbliapabl aHblKTay 94icTeMEC,
COHJZlan-ak, KyTiNeTiH OKbITY HaTWXenepiHe amangapabl Tanjay xxaHe b6aranay 60abin Tabblnagbl. 3epTTeyAiH, MakcaTbl
— eHbeK HapbIfblHAa CypaHbiCka Me Kaapaapabl faspaay MeH 6acekere KabineTTiNikTi apTTbIpyaAblH, TMIMAI aaicTepi
MEH >XOAZapblH aHbIKTay YLUiH OKbITY HaTUXeNepiH bafanayabiH dpTypAi TOCINAEPIH 3epTTey.

binim 6epy 6araapnamanapbl 60VbIHWA OKYLUbINAPAbIH, 6iNiM AeHreniH aHbIKTayFa XXaHe onapabl >kakcapTty 6on-
bIHLIA HerisgenreH wewimaep kabbingayfa KOMeKTeceTiH HaTuxenepai baranaysblH spTypAi yArinepi FbIbIMUA Kbi-
3bIFYLbINLIK TyAblpadbl. OKbITy HaTUXKeNepiH b6afanayAblH, Herisri agictepi 6iniM MOHUTOPWHTI, nepapXuANbIK Tan-
Aay, canblCTbipManbl Tangay, kepi 6arinaHbic, cayanHamanap, cayasHamanap, bakpinaynap 6onabl. XXOO-aa KyTineTiH
HaTUXKENepre KaTbICTbl TACIAAEPAI Tanzay aHe HaFanay akaseMUs/bIK KOFaMAaCTbIKTbl aknapaTTaHAbIpyFa apHanfaH
XoHe negarortapapl, 6inim 6epy ynbiMaapbiHbIH HacliblnapbiH xaHe b6iniMm 6epy canacblHAafbl MaMaHAapAb! Kbi-
3bIKTbIpaZbl. by 3epTTey 6iniM Bepy yrbIMAAPbIHbIH MyFaniMAepiHe OKy HaTMXXenepiH Baranay TacCingepiH XeTingipy
YLUIH MpaKTUKanblK KbI3bIFYLUbIIbIK TyAblPazbl.

TYWMIH CO3A,EP: 6acekere KabineTTinik, cana, OKY HaTUXXenepi, Aafablnap, Ky3blpeTTep, OKbITYAbIH TUIMAINIT, aga-
MW KanuTa.
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PETYTNPOBAHWE MOAXOA40B OLUEHKNA
PE3Y/IbTATOB OBYYEHWNA - PAKTOP NMOBbLILWWEHNA
KOHKYPEHTOCIMOCOBHOCTWU

JKYMATYJ/IOBA A.B."
KaHAWAAT IOPUANYECKUX HayK
AHOBCKAS{ O.A.*"

JLOKTOP 3KOHOMUYECKUX HayK, npodeccop

'He3aBrCMMOE areHTCTBO akKpeAWTaLMmn U perTuHra, . ActaHa, Pecnybavika KasaxcraH

AHHOTALUA. B ctaTbe OcCBeLleHbl BaXXHble BOMPOCH! MOBbILEHUS KOHKYPEHTOCMOCOBHOCTM NOArOTOBKM Ka-
A4pOB ANA 3KOHOMUKM KasaxcTaHa. OfHMM U3 BaXKHbIX acnekToB ABASETCA METOAONOrMA ONpeAeNeHNs 3HaHWIA, yme-
HWI 1 HaBbIKOB, a TaKXXe aHa/n3 1 OLeHKa MOoAXOA0B K OXUAaeMbIM pesynbTaTtaMm obyueHus. Lienb nccnegosaHmns
HampaBieHa Ha M3y4YeHne pPasinYHbIX MOAXOAO0B K OLEHKe pe3ynbTaToB 0byyeHus ana onpeaeneHns 3GpdeKTUBHbIX
MeTOZOB M NyTei NOBbILLEHWNA KOHKYPEHTOCMOCOBHOCTM 1 NOAFOTOBKM KaZpOB, BOCTPEOOBaHHbIX Ha PbIHKE TpyAa.

HayuHbIli MHTEpec NpeAcTaBAAOT PaCCMOTPEHHbIE Pa3NnyYHble MOAENN OLEeHKN 3PPEeKTUBHOCTY, KOTOpble Mo-
MOratoT onpeAenTb ypoBeHb 3HaHWUI CTyeHTOB 06pa3oBaTe/ibHbIX MPOrpamMm 1 NPUHUMaTL 06OCHOBaHHbIE peLue-
HUA AN X yaydweHns. OCHOBHbBIMW MeTOaMu OLEHKWN pe3y/ibTaToB 0OyUYeHUa CTaav MOHUTOPWHT 3HaHWIA, aHanu3
nepapxuii, CpaBHUTENbHOrO aHanmn3a, obpaTtHas CBA3b, aHKETMPOBaHWeE, ONpPoC, HabatogeHne. AHanM3 1 OLleHKa Nog-
XOZ0B K OXMAaeMbIM pe3yibTaTaM B By3ax NpeAHa3HaueHbl 411 MHPOPMMPOBaHMA akafeMnyeckoro coobLlectsa u
npescTaBaseT nHTepec Ans paboTHMKOB 06pa3oBaHUsA, pyKoBoaUTeNel yYebHbIX opraHu3aunii U cneymanmcToB B
obnact obpasoBaHua. [MpakTnyecknii MHTepeC AaHHOEe UCCaeoBaHWe NpeacTaBaAfeT AN npenojasateneit yueb-
HbIX OpraHu3aunii AN COBEPLUEHCTBOBaHMSA NMOAXOA0B K OLLeHKe pe3yibTaToB 0byuyeHus.

KNTFOYEBbBIE C/TOBA: KOHKYpeHTOCNOCOBHOCTb, KayecTBO, pe3y/ibTaTbl 0byUeHWs, HaBblK1, KOMMNETEHLN, 3¢-

CI)eKTI/IBHOCTb O6yl-IeHI/IFI, yenoBeYeckuin KanuTan.

INTRODUCTION. In the modern world,
there are many different approaches to
assessing the level of knowledge, which allow
us to determine the results of students in
educational programs and make informed
decisions on improvement. Today, in the
conditions of information transformation,
scientists and practitioners understand that
it is impossible to fit all the important and
possible content into educational programs
and courses. It is important to determine the
necessary and sufficient knowledge, skills and
abilities for a specialist, with which the student
can successfully carry out professional activities.

Assessment of learning outcomes is the
compliance of competitive  educational
achievements of students and graduates with
the requirements of the educational services
market. The assessment of knowledge is
determined in the form of conventional signs
- points, as well as in the teacher's assessment
opinions of the degree of assimilation of
knowledge and skills of the student.

In modern conditions, it is important to
determine the level of knowledge and skills
of a student when receiving the necessary

information. For a teacher, an assessment is the
result of processing information that comes to
him during the teacher-student feedback.

The teacher, determining the level of
perception of information, gives the student
an assessment, which serves as a quantitative
expression of knowledge. The assessment is
a characteristic of the results of the student's
educational activity, gives an idea of the level
of knowledge and competencies, the degree of
their compliance with control requirements. All
this corrects the student's self-assessment. The
assessment has an organizing effect.

MATERIALSAND METHODS OF RESEARCH.
The study of approaches to expected learning
outcomes is aimed at ensuring the quality of
education and increasing the competitiveness
of personnel training. Various approaches and
methods for assessing learning outcomes, as
well as models for assessing the effectiveness
of training, are considered. Learning outcomes
(learning outcomes approach) are acquired

knowledge, skills, abilities and formed
competencies.
The concept of “learning outcomes

approach” in the official document "European
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Qualifications Framework" is the expected
learning outcomes. This means what the
student knows, understands and can do
upon completion of the learning process and
is defined in terms of knowledge, skills and
competencies. [1]

In 1972, scientist Gagne proposed 5 main
types of learning outcomes: verbal information;
intellectual skills; cognitive strategies; attitudes;
skills.

Among scientists, there are the most well-
known approaches to assessing learning
outcomes, which include 3 components:
cognitive - assessment of the level of knowledge
according to a unified assessment system;
economic - change in the amount of human
capital of graduates; social - assessment of the
level of socialization of graduates.

One of the most famous classification options
for evaluating results is Bloom's Taxonomy. This
system is based on the principle of “from simple
to complex”. "Bloom proposed a hierarchical
list of 6 cognitive processes: knowledge,
understanding, application, analysis, synthesis,
evaluation. This list is convenient for formulating
the goals and objectives of a specific educational
program.

However, it cannot act as a measurement
scale for learning outcomes, even a nominal
scale. It is not possible to break down all
learning outcomes using this list (e.g. analysis,
synthesis and evaluation serve as indicators of
students' understanding of the material, etc.).

The main approaches to the concept of
"learning outcomes" include:

1) Expected results of mastering the
educational  program -  competencies
established by the educational standard and
competencies established by the organization,
according to the profile of the educational
program.

2) General and professional competencies
corresponding to a certain level of education
and qualifications.

3) Learning outcomes are professionally
important characteristics of the quality of
personnel training.

4) Completion of the learning process
is determined by the knowledge, skills and
competencies of graduates.

According to the European Qualifications
Framework, knowledge is described as

theoretical and/or factual Knowledge is the
result of learning. Knowledge is contained in the
form of facts, principles, theories, and practices
related to a field of work or study. Knowledge is
information that has been learned by a student.
[1].

Competencesaretheabilitytouseknowledge,
skills and abilities in professional and personal
development. According to the European
Qualifications  Framework, competence s
responsibility and independence.

Skills and abilities refer to the ability to apply
knowledge and use know-how to complete
tasks and solve problems. According to the
European Qualifications Framework, skills and
abilities are cognitive and practical skills.

Cognitive skills depend on logical, intuitive
and creative thinking. Practical skills depend
on the skills and use of methods, materials and
tools and devices)" [1].

There are external and internal skills. Internal
skills are the ability to perform mental actions
and operations: comparison, analysis, synthesis.
External skills are methods of external or
practical actions.

Skills are abilities that have been brought to
automatism. At first, new actions are performed
as independent and conscious actions. As a
result of repetitions, they can be performed
automatically.

Gippenreiter Yu. considers skills to be a
process that has passed through consciousness
and then ceased to be realized. Skills are the
development of abilities, knowledge and
capabilities. Firstly, the work is carried out
quickly and accurately. Secondly, consciousness
performs more complex actions. [2]

The study used different methods of
assessing knowledge, skills and abilities. The
main method is observation, which allows
for analysis and assessment of students. This
method is effectively used in students' practice.

There are methods of survey, interview, and
interview. These are oral methods of control.
There are written methods: questionnaires
and testing. Questionnaires allow collecting
information about the results of training
(attitude to the educational organization and
profession). Testing is a method of assessing
the results of training. The questions should be
clear and specific.

Evaluation of results is also an effective

10
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method: a computer program developed
by students or a completed project, that is,
everything that can evaluate the results of
training. To analyze the work, teachers develop
evaluation methods that include criteria.

The issues of assessment of training were
studied by researcher V.P. Bespalko. He defined
4 levels of achievements, where a qualitative
change in the level of knowledge of students
occurs. These approaches determine the level
of students' results in training: achievements,
skills, abilities, competencies. [3]

V.P. Simonov identified 5 criteria for
evaluating the results that make up the
learning model: distinction, memorization,
understanding, skills and abilities. [4]

Thus, the assessment of learning outcomes
consists of assessing knowledge, skills and
abilities as key components.

RESULTS AND THEIR DISCUSSION.
Today it is important to observe the following
requirements  for  assessing  students'
knowledge and skills. These are Objectivity
and individuality. Objectivity reflects the actual
level of assimilation of the educational material
provided by the program and shows how well
the student masters the material and uses it
independently.Individuality records the results
of the individual learning process and the level
of knowledge of a particular student. There
is an assessment of knowledge - summative
and formative assessment.Summative or final
assessment exists in the form of an exam, test,
midterm control and determines the result of
students' learning for a certain period of time.
[5]The forms and methods of assessment
are determined by the teacher. Formative
assessment is used constantly in the learning
process during lectures and classes. The
conditions for formative assessment are:

1) Knowledge and understanding of learning
objectives by students

2) Effective feedback to students

3) Active participation of students in the
process of their own learning

4) Knowledge and wunderstanding of
assessment criteria by students

5) The ability and skills of students to analyze
their own work (reflection)

6) Adjustment of teaching approaches taking
into account the assessment results [6]

WWW.IAAR-EDUCATION.KZ
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Thus, formative assessment has a stimulating
and motivating function. The main objectives
of the assessment are:

« Forecast of possible consequences, results
of the implementation of methodological
approaches,

* Providing feedback,

« Degree of achievement of the intended
goals,

 Determining the relationship between the
observed changes and the methodological
measures taken,

« Evidence-based information for further
implementation of methodological approaches.
[7]

Learning outcomes are the criteria used
to select materials, describe content, design
teaching procedures, and prepare tests and
examinations. Learning outcomes should be
learner-centered, not teacher-centered.

Currently, there are various models of
performance evaluation that help measure the
results of students in educational programs and
make informed decisions for theirimprovement.
[8]

Kirkpatrick's model includes 4 main levels:
reaction, learning, behavior and outcome:

1. Emotional reaction determines students'
perception of how useful and effective the
learning is from the students' point of view.

2. The level of acquisition of knowledge and
skills by learners includes the use of tests and
knowledge control to determine understanding
and memorization.

3. The level of behavior determines how
the acquired knowledge and skills are applied
in practice. It includes observations and
determines to what extent the acquired skills
are implemented.

4. Students' performance determines how
much knowledge has been achieved through
learning.[9]

In practice, the following models also exist:

 The Phillips model, which is an extended
version of the Kirkpatrick model: it evaluates
from the point of view of the financial results
of training.

 Berno's model includes not only the student
himself, but also the quality of the process, the
control of which can guarantee the desired
result.

1
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« The Stufflebeam model suggests assessing
the effectiveness of learning at each stage of
the educational process, unlike other models,
it includes an analysis of the effectiveness of
not only the entire process, but also each stage
separately in order to identify strengths and
weaknesses [10]

CONCLUSION. It is therefore important
for students to understand how useful and
interesting their learning will be. It is important
to know what parameters to choose to evaluate
their growth. How to combine them to get a
complete picture, and how to use tools to
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AHAJIN3 PbIHKA NMOAITOTOBKW KAAPOB B PETMOHAX
KASAXCTAHA: TEHAEHLU WU N BbI3OBHI

ECTYPJIMEBA A.N."
KaHAMAAT 3KOHOMMYECKMX HayK, acCOLMMpPOBaHHbIM npodeccop
AMAHMA3OBAT.A.'
KaHAMAAT 3KOHOMMYECKMX HayK, acCOLMMpPOBaHHbIM npodeccop
MAMBETOBA A.L."
KaHAMAAT Ky/IbTOPOJIOrMUYECKMX HayK, acCOLMMPOBaHHBI npodeccop

"Yessenov University, r. Aktay, Pecnybanka KasaxcraH

AHHOTALLUA. B ctaTbe NpescTaBieH KOMMAEKCHbIV aHaAN3 TeKYLLEro COCTOSHUS U AMHAMUKN Pa3BUTUS Yeso-
BEYECKOro KanwuTana B pa3/nyHbIx permoHax Pecnybanku KasaxcraH. iccnegoBaHne oxBaTbiBaeT HECKONBKO KatoYe-
BbIX aCMeKTOB PbIHKa TPYyZAa, TakMx Kak NoArotoBka KaApoB, BOCTPeHOBaHHOCTb CMeLnanncToB B MPUOPUTETHBIX OT-
pacnsax SKOHOMUKM (3HepreTuka, CTPOUTENLCTBO, TPAHCMOPT U IOTUCTUKA, CebCKOe XO3AUCTBO U MalLMHOCTPOEHME),
a TakKe aHa/nu3 CTPYKTYpbl 3aHATOCTM 1 6e3paboTuLibl B LIECTM 06aacTAX CTpaHbl. B faHHOWM CTaTbe UCMO/b3yoTCA
MaTepuasbl C NPOeKTa, KOTopble peann3oBaHbl NPy GUHaHCOBOM Noajep>kke KoMmuteTa Haykn MuUHUCTepCTBa Hayku
¥ Bbiclero obpazoBaHuna Pecnybamkun KasaxctaH B pamkax MU® VIPH: BR21882382 Ha Temy: «Pa3paboTtka atnacos
HOBbIX Npodeccuii N KoMNeTeHUNA pernoHoB KasaxctaHa Ha ocHose MeToga Skills Technology Foresight».

B HanucaHnK cTaTby paccmMaTpUBaEeTCs CTPYKTYPa MPOMBILLIEHHOTO MPOU3BOACTBA, M3MeHeHVe 06bEeMOB BaNOBO
NPOAYKLIMN CeNbCKOro X034MCTBa U ANHAMMKa MHBECTULMIA B OCHOBHOM KamnuTas, YTo UAOCTPUPYET CoLManbHO-3-
KOHOMMYecKre 0COBEHHOCTM Pa3BUTUA KaXKA0ro pernoHa. B xose nccnesoBaHna Takxke yieneHo BHUMaHWE YPOBHHO
3apaboTHOM MNaThl U AOXOAaM HaceNeHWs, KOTopble HampsMY0 BAUAIOT HAa MUTPaLMOHHbIE MPOLECChl, CPOC Ha
paboune mecTa 1 oblee HaarococtosHWe. JOoNOAHUTENBHO B CTaTbe MpeAcTaBieHbl CTaTUCTUYECKME JaHHbIe O KO-
NNYecTBe 3aperncTpMpoBaHHbIX U AEMCTBYHOLLMX IOPUANYECKUX WL, @ TakKe AoJie Manoro 1 cpeaHero 6usHeca B
3KOHOMMUKE PErvoHOB.

Ocoboe BHUMaHWe yaeneHo cucteme npodeccnoHansHoro obpasoBaHuna 1 eé ponn B obecneyeHnn pbiHka Tpy-
Aa KBanvduumMpoBaHHbIMK Kagpamu. MpoBeaeH aHann3 obpasoBaTtesnbHbIX Nporpamm [1], BocTpeboBaHHbIX cpean
MOJIOZEXMW CneLnanbHOCTEN 1 YPOBHSA TPYAOYCTPOMCTBA BbIMYCKHWKOB 06pa3oBaTesibHbIX yupexaeHuin. MNoguepku-
BaeTCA HeOHXOAMMOCTb MOZEPHM3aLIMM YyUYebHbIX NMAAHOB, YCUAEHWA B3aUMOAEWUCTBMA MexXAy obpa3oBaTeNbHbIMU
yupexgaeHuamun 1 pabotogatensimMmu, a Takxke BHeAPEHNsA AyasbHbIX U MPaKTUKO-OPUEHTUPOBAHHbLIX Mporpamm oby-
YeHus, YTo cnocobeTByeT Honee yCrnelwHOoM NHTerpaLMmn BbiMyCKHUKOB B TPYZAOBOM npoLiecc.

B cTtaTbe moAHMMAalOTCA BOMPOCHI O CyLLeCTBYrOLWMX NpobaeMax 1 bapbepax Ha MyTV NOArOTOBKW KBaAnduULm-
POBaHHbIX CMeLnanncToB, Takux Kak HejoCTaToK MaTepuanbHO-TEXHUYECKON Ha3bl B y4ebHbIX 3aBeAeHusAX, orpa-
HWYEHHble BO3MOXHOCTW TPYAOYCTPOWCTBa B HEKOTOPbIX OTPACAAX WM HU3KME 3apnaTbl Ha HauaibHbIX MO3MLMAX.
Ha ocHoBe npoBegeHHoro SWOT-aHann3a o6pa3oBaTesibHON cUCTEMbI MPeANOXKEHbI HanpaBAeHWsa A YayYLleHns
npodeccroHanbHON NOArOTOBKM KaAPOB M MOBbILEHNA KOHKYPEHTOCMOCOBHOCTM TPYA0BOrO pbiHKa B YCIOBUAX pa-
CTywen rnobanbHOM KOHKYPEHLMN 1 LMPPOBU3aLIMN SKOHOMUKM.

K/TFOYEBbIE CJ/IOBA: noarotoBka KajgpoB, PbIHOK TpyAa, 3KOHOMMWYecKoe pa3BuTMe, KBannpuumpoBaHHbIe
cneumanuncTbl, MogepHusaumsa obpasoBaHms, LMPPOBM3aLMA SIKOHOMUKK, YesoBevecknin kanutan, Gopcairg,atnac
pabounx npodeccuii.

KA3AKCTAH ©HIPNEPIHAE KAAPNAPALI AAAP/IAY
HAPbIfblH TANOAY: YPAICTEP MEH CbIH-TETEYPIHAEP

ECTYPJIUEBA A.N."
3KOHOMMKaA FbUIbIMAAPbIHbIH, KAHAWAATBI, KaybIMAACTbIpblIfaH npodeccop

AMAHUA3O0BAT.A."
3KOHOMMKaA FblIbIMAAPbIHBIH, KAHAMAATBI, KaybIMAACTbIPbINFAH Npodeccop
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MAMBETOBA A.I."
MJleHMEeTTaHy fbllbIMAAPbIHbIH KaHANAATbI, KaybIMAACTbIPbIIFAH Npodeccop

"Yessenov University, AkTay k., KasakcraH Pecny6avkach

AHAATNA. Makanaga KasakctaH PecnybankacbIHbIH 9pTyp i OHipAepiHAEr agaMu KanuTangblH afbiMAafbl XKai-
KyMi MEH Zamy AMHaMUKaACbIHA KeLleHai Tanaay YCbiHblAFaH. 3epTTey eH6eK HapbIfbIHbIH, GipHELLe Heri3ri acnekTinepiH
KaMTWZbl, MbiCasbl, KagpaapAbl faspaay, 3KOHOMUKaHbIH, 6ackiM cananapbiHZa MaMaHZapFa CypaHbIC (3HepreTuka,
KYPbI/IbIC, KEJIK XXdHE NOTMCTMKA, aybli LUapyallblibiFbl XXOHE MaluMHa Xacay), COHAaN-aK enfiH antbl canacbiHAaFbl
SKYMBICMEH KaMTY XaHe XYMbICCbI3AbIK, KYpPblIbIMbIH Tanaay. byn makanaga "skills Technology Foresight agici HeriziH-
ne KasakcTaH eHip/epiHiH XXaHa KacinTepi MeH Ky3blpeTTepiHiH, atnacTapbliH a3ipsiey TakblpblbbiHaa KasakcTaH Pe-
cny6ankachl FoiabiM XaHe Xofapbl 6iiM MUHUCTPAIM FbIIbIM KOMUTETIHIH, Kap>XKbl/IbIK, KOAAAYbIMEH iCKe acblpblifaH
obasaH anbiHFaH MaTepuangap nangananblnazbl. Makana >kasysa eHepKaCinTiK OHAIPICTIH, KYPblIbIMbI, aybl LWapy-
aLWbINbIFbIHBIH, Xaanbl OHIMIHIH, KeJeMiHiH e3repyi XXaHe Heri3ri kanutaafa MHBeCTULMANaPAbIH, AMHaMMKackl Kapa-
CTbIpblNazbl, 6y 9p anMaKTbIH 4aMyblHbIH, 971€yMETTIK-3KOHOMUKabIK epeKLIeniKTepiH KepceTesi. 3epTTey COHbIMEH
KaTap KeLli-KOH NMpoLecTepiHe, XXYMbIC OpbIHAAPbIHA CypaHbICKa XAHe Xanmbl a1-ayKaTka Tikeseln acep eTeTiH Xa-
nakbl AeHreniHe xaHe XasblKTblH, TabblcbiHa Ha3ap ayaapasbl. COHbIMEH KaTap, Makanaja TipKeNreH XoHe >KyMbIC
icTen TypfaH 3aHAbl Ty1FanapAblH CaHbl, COHAAN-aK eHipaep 3KOHOMUKACbIHAAFbI LWafblH XXaHe opTa OU3HECTIH, yaeci
Typaibl CTaTUCTUKANbIK AepekTep KeNTipiareH.

KacinTik 6inim 6epy >xyneciHe xaHe OHbIH eHbeK HapbIfbiH BINIKTI KagpAapMeH KamTamachi3 eTyaeri pesiHe epek-
e Hasap aygapblagbl. Xactap apacbiHAa CypaHbiCka Me MaMaHZAbIKTap MeH binim 6epy Mekemenepi TyaeKkTepiHiH,
XKYMbICKa OpHanacy geHreniHe [1] 6inim 6epy bargapnamanapbiHa Tangay >Xyprisingi. OKy >xocnapaapbiH XaHFbIPTY,
6inim Bepy mekemenepi MeH XyMbIC BepyLuinep apacbiHAafbl ©3apa iC-KMMbIAAbI KYLLENTY, COHAAN-aK, TyAeKTepaiH,
eHbeKk npoLeciHe HeFypbIM TabbICTbl MHTErPaLMaNaHyblHa biKnan eTeTiH AyanbAbl XaHe Taxipubere bargapnaHfaH
OKbITy BaFAapaamManapbiH eHri3y KaxkeTTiri atan eTines,.

Makanaza oKy opblHAapbIHAA MaTepuaniblik-TeXHUKablK H6a3zaHbliH 6osMaybl, Kelbip cananapga XXymbicka op-
Hasacy MyMKIHAIKTEpPIHIH WeKTenyi XaHe bactankbl No3numsnapaafbl XanakblHblH TOMEHZAIr CUAKTbI BiNiKTI MaMaH-
fapAabl Aaspaay XoAblHAafbl bap npobiemanap MeH Kegeprisiep Typanbl cypakTap ketepinesi. binim 6epy xyneciHe
xyprisinreH SWOT-Tangay HerisiHae KagpaapAblH Kacibn fasp/iblFbiH XKakcapTy XKaHe ecin Kese XaTkaH XahaHablk
H6acekenecTik NeH 3KOHOMMKaHbI LdpaaHabIpy >KafhalblHaa eHbeK HapblfbiHbIH, 6acekere KabineTTiniriH apTTbipy
YLWiH BafbITTap yCbiHbIAAbI.

TYWIH CO3AEP: kagpnapabl AaiibiHaay, eHBeK Hapbifbl, SKOHOMUKaHbI AaMbITy, 6inikTi MamaHaap, 6iniM 6epyai
KaHFbIPTY, SKOHOMUKaHbI LidpaaHAbIPY, ajamMun KanuTa, KepereHaik, Kekiperi osy XyMbIC aT/iachl.

ANALYSIS OF THE PERSONNEL TRAINING MARKET IN THE
REGIONS OF KAZAKHSTAN: TRENDS AND CHALLENGES
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ABSTRACT. The article presents a comprehensive analysis of the current state and dynamics of human capital
development in various regions of the Republic of Kazakhstan. The study covers several key aspects of the labor
market, such as personnel training, the demand for specialists in priority sectors of the economy (energy, construction,
transport and logistics, agriculture and mechanical engineering), as well as an analysis of the structure of employment
and unemployment in six regions of the country. This article uses materials from the project, which were implemented
with the financial support of the Science Committee of the Ministry of Science and Higher Education of the Republic
of Kazakhstan within the framework of the IRN PCF: BR21882382 on the topic: "Development of atlases of new
professions and competencies in the regions of Kazakhstan based on the Skills Technology Foresight method". The
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article examines the structure of industrial production, changes in the volume of gross agricultural output and the
dynamics of investment in fixed assets, which illustrates the socio-economic development features of each region.
The study also focuses on the level of wages and incomes of the population, which directly affect migration processes,
demand for jobs and general well-being. Additionally, the article presents statistical data on the number of registered
and operating legal entities, as well as the share of small and medium-sized businesses in the regional economy.
Special attention is paid to the vocational education system and its role in providing the labor market with qualified
personnel. The analysis of educational programs [1], specialties in demand among young people and the level of
employment of graduates of educational institutions is carried out. The need to modernize curricula, strengthen
interaction between educational institutions and employers, as well as introduce dual and practice-oriented training
programs is emphasized, which contributes to a more successful integration of graduates into the work process.
The article raises questions about existing problems and barriers to the training of qualified specialists, such
as the lack of material and technical base in educational institutions, limited employment opportunities in some
industries and low salaries in initial positions. Based on the SWOT analysis of the educational system, the directions
for improving professional training and increasing the competitiveness of the labor market in the context of growing

global competition and digitalization of the economy are proposed.
KEYWORDS: personneltraining, labor market, economic development, qualified specialists, education modernization,
digitalization of the economy, human capital, foreside, atlas of blue-collar jobs.

BBEAEHWE. AcTyanbHOCTb TEMbI UCCNEA0BaHMA
3aKr0YaeTCA B BaXHOCTM pPa3BUTUA 4YenoBeue-
CKOro KanmuTtana Kak OCHOBbl YCTOMUMBOrO 3KOHO-
MWYeCcKOoro pocta M coumanbHoro 6aarononyuvs
pernoHos KazaxctaHa. B ycnoBmsax gWHaMWUYHOrO
n3MeHeHna TpeboBaHWA K NpodeccroHaNbHbIM
HaBblkaM, Bbl3BaHHOTO LMGPOBMU3ALIMEA N WMHHO-
BaLMAMM B KJIOYEBbIX OTPaCNfX, CTpaHa CTaaKunBa-
eTca ¢ HeobXxoAMMOCTbIO MOZEPHU3aLMN CUCTEMBI
npodeccnoHanbHoOro obpasoBaHma 1 MOBbILWEHUA
KayecTBa NOAroTOBKW KaapoB. HejocTtatok KBanu-
brUMpPOBaHHbIX CMeLManncToB U HEeCOOTBETCTBUE
HaBbIKOB BbIMYCKHNKOB TpeboBaHMAM pblHKa Tpyaa
BeET K 3aMeAIeHMI0 TEMMOB Pa3BUTUA SKOHOMUKM
N CHUXKEHWIO KOHKypeHTocnocobHocTn KasaxcraHa
Ha rnobanbHOM ypOBHe.

AHanM3 COCTOAHMA pbIHKa TpyAa W CUCTEMDI
NOArOTOBKM KaApOB B PervoHax Mo3BosfeT Bbif-
BUTb K/tOUeBble Npobaembl, Takme Kak ancbanaHc
cnpoca v NpeasoXeHNs Ha pbIHKe TPyAa, HU3KUR
YPOBEHb TPYAOYCTPONCTBA CPEAN MONOAEXM N MU-
rPaLMOHHBIA OTTOK CMEeLManmnCcToB.

JTO wccnefoBaHWe akLEHTUpYeT BHMMaHue
Ha HeobXOAMMOCTU yNy4ylleHUs B3aUMOAENCTBUS
MexXay obpasoBaTesibHbIMU YUPEXAEeHNAMU U pa-
boTtogatenamu, paclwMpeHnn NpPaKTUKO-OpPUEH-
TUPOBAHHBLIX NPorpamMm obyuyeHus, a TakXe BHe-
APEHUM HOBbIX MOAXOAOB K O6pa3oBaTesibHbIM
CcTaHAapTaMm. PelueHne 3TMx 3agay MMeeT cTpaTeru-
Yyeckoe 3HayeHune AN SKOHOMMYECKOro 1 coLmab-
Horo pa3suTuna KasaxctaHa, obecneyvBas permoHbl
KBanMbMLUMPOBaHHbBIMUM CneLmanmcTamm n cnocob-
CTBYSl COKpaLlleHUto 6e3paboTuubl M NOBbILWEHWNIO
YPOBHSA XWN3HW HaceneHus [2].

Lenb nccnepoBaHus — BCECTOPOHHWA aHanu3
CUCTEMbI MOAFOTOBKM KajpOB U Pa3BUTUA Yenose-
Yyeckoro KanuTana B pernoHax KasaxcraHa ¢ uenbto
BbIAB/IEHMSA KNHOUYEBbIX MPO6JEM N BO3MOXKHOCTEMN
ANA  yNyulleHns COOTBEeTCTBMA npodeccmoHanb-

WWW.IAAR-EDUCATION.KZ

HOro obpa3oBaHWsA COBPEMEHHbIM TpeboBaHUAM
pblHKa TpyAa.

[ns LOCTVUXKEHUA NOCTaBNEHHbIX Lienen B nccae-
[OBaHMM, HEODOXOAMMO BbIMOJHEHWE CNeayHOLLMX
3agauy:

- OLleHKy TeKyLLEero CoCTosHMe pbiHKa Tpyja B
pernoHax KasaxctaHa, npoaHann3npoBaTb ypOBEHb
3aHATOCTH, 6e3paboTnubl M ANHAMUKY 3apPabOTHbIX
nnart.

- UCCefoBaHMeE KNHOYEBbIX OTPAC/ie SKOHOMM-
Kun, Tpebyrowme KBaAMGULMPOBAHHbIX Creunanm-
CTOB, W OMpPeAennTb OCHOBHbIE HanpaB/IeHWA CNpPo-
ca Ha pabouyto cuny.

- M3yyeHne cucTembl NPodeccroHanbHOro ob-
pa3oBaHWsA, BKJOYas MOArOTOBKY KajpoB B Yyu4-
peXAeHMAX TEXHUYECKOTO U NpodeccroHanbHOro
obpa3oBaHus, N BbIBUTb €e COOTBETCTBME Tpebo-
BaHVSM COBPEMEHHOTO pbIHKa TpyAa.

- aHaAU3 TPyAOYyCTPOMCTBA BbIMYCKHUKOB, Bbifi-
BWUTb Npobaembl aganTauum MONOABIX Creunanm-
CTOB K YC/IOBUSIM PeasibHOro CeKTOpPa 3KOHOMMUKW.

- onpegeneHne OCHOBHbIX MPEnATCTBUN, BAUA-
FOLLMX Ha TPYAOYCTPONCTBO M NPOdECcCcMOHaNbHbIN
POCT BbIMYCKHMKOB, BKAHOYas HeAOCTaTKN MaTepu-
albHO-TEXHUYECKON 6a3bl, HECOOTBETCTBME Obpa-
30BaTe/IbHbIX MPOrpamm, a Takxe apyrue 6apbepbl.

- nccnesoBaHME BO3MOXHOCTEA W MpenmyLle-
CTBa AyalbHOro 0by4eHna N Apyrux NPakTMKo-opu-
E€HTMpPOBaHHbIX GOpM 0b6pa3oBaHMs, CNOCOBCTBYHO-
LMX MHTEerpaLumn BbiMyCKHUKOB B PbIHOK TpyAa.

- pa3paboTka pekoMeHAaLMN AN COBEpLUEH-
CTBOBaHWA CUCTEMbI NMOATOTOBKM KaZpOB, NOBbILLe-
HWA YPOBHA B3aMMOAENCTBMA Obpa3oBaTesbHbIX
yupexzaeHuin ¢ pabotogatensMn 1 agantaumm ob-
pa3oBaTeNbHbIX NPOrpamm nog noTpebHocTn Lmd-
pPOBOW 3KOHOMWMKM [3].

OcHoBHble Npobiembl NnpodeccnoHanbHOro 0b-
pa3oBaHus B KasaxcTaHe, cBA3aHHble C €ro ajanta-
LMen K COBpeMeHHbIM TpeboBaHMAM pbiHKa TPyAa,
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BKJ/IOYAHOT HECKOJIbKO 3HAUMMbIX aCNeKTOB.

Mpexae Bcero, MHOrve y4yebHble NPoOrpamMmbl
He COOTBETCTBYHOT akTyasbHbIM NOTpebHOCTAM pa-
boTtozaTtene U HOBbIM TEXHOJOIMAM, UTO CO3ja-
€T pa3pbiB MeXJy TeOpPeTUYecKon NoAroToBKOW U
NpakTM4YeCKMMUN HaBblkamK y BbINMyCKHNKOB. Kpome
TOro, HeAOCTaToOK MPaKTUKO-OPUEHTUPOBAHHBIX W
AyanbHbiXx 06pa3oBaTe/ibHbIX MPOrpaMM CHUXKaeT
BO3MOXHOCTU AN ObICTPOro BXOXAEHNSA MONOAbIX
cneumanncToB B NpodeccmoHanbHyro cpeay: 60b-
Wwaa 4vacTb obyyeHMsa cocpefoToueHa Ha Teopuu,
TOrAa Kak MpoOun3BOACTBEHHbIE CTaXXKNMPOBKM 1 Npak-
TUKW OCTakOTCA OrpaHuYeHHbIMN [4].

Ewe oaHa akTyanbHaa npobnrema — cnabas ma-
TepuanbHO-TexHN4Yeckasn 6a3a yuebHbIx 3aBegeHNN,
He Mo3BO/AOLWANA FOTOBUTb CTYAEHTOB Ha COBpe-
MeHHOM ob6opya0oBaHUKN, 4YTO HEOBXOAMMO ANs
MO/JIHOLLEHHOW MOArOTOBKM K peasbHbIM YCI0BUAM
Tpyza. Takxke CTOUT OTMETUTb HexBaTKy KBannbu-
LMpPOBaHHbIX NpenogaBaTesnen, 0CO6eHHO B BOC-
TPebOBaHHbIX N TEXHUYECKN CAOXHbIX 0bnacTax,
YTO OTpMLLATENbHO CKa3blBaeTCA Ha YpPOBHe Mpo-
deccmoHanbHoro obpasoBaHuA. TpaguLMOHHbIE
MEeTOAbl NpenoAaBaHNA N OrPaHNYEHHOCTb KajpoB
C aKTya/lbHbIMW HaBbIKaMW CHUXXALOT KauecTBO NoA-
rOTOBKM CMeLmnanncTos.

OTcyTCcTBME  [OCTAaTOYMHOTO  B3aMMOZENCTBUA
MeXAay yyebHbIMK 3aBeseHnamMu 1 pabotoaaTens-
MW 3aTPYAHAET KOPPEKTUPOBKY y4ebHbIX NporpaMm
B COOTBETCTBUN C MOTPEOHOCTAMWU pbIHKA TPYAa,
YTO CHMXKAeT LWaHCbl BbIMYCKHMKOB Ha ycneliHoe
TPYAOYCTPONCTBO. NMOMMMO 3TOro, B Takux Mpuo-
PUTETHBIX ANS CTPaHbl OTPACAAX, KakK CeNbCKOe XO-
351MCTBO M NPOMBbILIEHHOCTb, HabtogaeTcs cnabas
MOTMBaLMA K 0ByUeHNto, Tak Kak MOoAble cneLma-
NNCTbl HE BUAAT TaM NMpPUBAEKaTEbHbIX KapbepHbIX
nepcnekT1B 1 AOCTOMHOIO yPOBHA 3apaboTka.

Takxe npobnema OTTOKa MONOAbIX Cneunanm-
CTOB B JApYyrve pernoHbl U 3a rpaHuuy ycyrybaser
CUTYaLMIO, TaK KaK BbICOKME OXWUAAHWA NO YCNOBU-
M TPyAa W YPOBHIO OMaaTbl YacTO He COBMajaroT
C peanbHOCTbO, UTO NOBYXAAeT BbIMYCKHMKOB UC-
KaTb Nydllne BO3MOXHOCTW 3a npegenamun pervo-
Ha MAN cTpaHbl. Bce 3Tn dakTopbl noguvepkmBaroT
HeobXxoANMOCTb MOAEPHM3aLMK CcUCTeMbl Npodec-
CMoHanbHOro obpasoBaHunsa B KasaxcraHe, a Takxke
YCUNEHNSA COTPYAHWYEeCTBa C MPOMbILAEHHbBIMU
npeanpuaTMAMM Ana MNOAFOTOBKM CMELMannNCToB,
CMOCOBHbIX COOTBETCTBOBATb AMHAMWYHO K3Me-
HAOLWNMCA TpeboBaHNAM pbiHKa TPYAQ.

Mo aaHHbIM BOpO HaUMOHaNBHOW CTAaTUCTUKMK
Pecnybavkm KasaxcraH, Bo BTOpoM kBapTane 2024
roga yposeHb 6e3pabotuubl coctaBua 4,7%, 4to
cooTBeTcTByeT 451 Thic. 6€3paboTHbIX. YpOBeHb
3aHATOCTM HaceneHusa B Bo3pacTe 15 net u crtapLe
poctur 64,8% [5].

B tabanue 1 npepsocTtaBneHbl MOKa3aTenu ypoB-
HA 6e3paboTuubl M 3apaboTHOWM NaaTbl MO PEerno-

Ham BO BTOpOM kBapTane 2024 roga.

[aHHble Tabanue CBMAETENLCTBYHOT O CPaBHU-
TebHO HW3KOM YpOBHe 6e3paboTuubl MO BCew
CTpaHe, C He3HaYMTeIbHbIMW PErMoHaNbHbIMWN pa3-
MUnamm.

CpeaHemMecauHas HOMWHanbHasa 3apaboTHas
nnata B KazaxcrtaHe B nepsoM kBapTasne 2024 roga
coctaBuna 340 636 TeHre, uto Ha 19,3% Bbilwe MNo
CPaBHEHWIO C aHaNOrMYHbIM NEPUOAOM Mpeablay-
wero roga. Lindpel otpaxkaroT 3HaumTeNbHblEe pe-
TMOHa/bHble Pa3NNUMA B YPOBHE 3apaboTHbIX MaaT,
YTO CBA3AHO C 3KOHOMMUUECKOW crneumanmsaumen n
YPOBHEM Pa3BUTMA KOHKPETHbIX obiacTen.

B uenom, pelHOK Tpysa B KazaxctaHe xapakrepu-
3yeTcA CTabuibHbIM YPOBHEM 3aHATOCTU U HU3KOMW
6e3pabotnuen. OgHaKO CyLLeCcTBYHOT 3HauuUTesb-
Hble pervoHajbHble pa3ivuMa B YpPOBHe 3apa-
60THbIX M/1aT, YTO yKa3biBaeT Ha HeobXOAMMOCTb
npoBeAeHNs NOAUTUKWN, HarMpaBJAeHHOW Ha BblpaB-
HMBaHWE 3KOHOMWYECKOro Pa3BUTUSA PErMoHOB U
NOBbILLEHWE YPOBHA XNU3HN HaceneHuns.

AHanu3 KkArO4eBbIX OTpacien 3koHOMukM Ka-
3axCTaHa, HY>XXZArLWNXCA B KBaANPULMPOBAHHbIX
cneumanncTax, BblIBUI OCHOBHblE HamnpaB/ieHWUs
cnpoca Ha pabouyto cuay.

Mpexzae Bcero, BbICOKMA CNpOC Habaropaercs
B 3HEpreTnke v A06bIBatOLWEN MPOMbILAEHHOCTH,
KOTOpble ABAAKOTCA BaXXHbIMW 3KCMOPTHLIMU CeK-
TopaMu CTpaHbl. KasaxctaH ucnbiTbiBaeT aeduuymnt
CNeLmanmncToB, Takmx Kak MHXXEHepbI-reoaoru, one-
patopbl HedTAHbIX NAAaTGOPM N SHEPreTUKW, YTO
CBA3aHO C HEOBXOAMMOCTbIO Pa3BUTUS TEXHONOTUM
A806b14M 1 nepepaboTkn pecypcos.

B cTpouTtenbHon cdepe n MHPPaCTPyKTypPHOM
Pa3BUTUM TakXe OLLyLLaeTca HexBaTka kKBanndwu-
LMPOBaHHbIX KaapoB. Peanusauma mMacwwtabHbIX
NPOEKTOB B XXUAULHOM N KOMMEPYECKOM CTPOU-
TenbcTBe TpebyeT apXUTEKTOPOB, NHXKEHEPOB-NPO-
EeKTUPOBLLMKOB, MEHEAXXEPOB CTPOUTENbHbIX MPO-
eKTOB M pabounmx cneuynanbHOCTEN, Takux Kak
MOHTaXHWKM, KAMEHLLMKN U CBAPLLMKW.

Ewe oaHOM BaxkHOW OTpac/ibiO ABASAETCSA Celb-
CKO€ XO35IMCTBO M arpoOnpPOMbILLIEHHbIA KOMMIEKC.
KasaxcTaH akTMBHO pa3BuWBaeT 3TOT CEKTOP, UTOObI
obecneunTb NPOAOBOALCTBEHHYHO 6€30NacHOCTb U
YBENNUNTb IKCMOPT Cebxo3npoaykumm. Cyliectsy-
eT AednLMT arpOHOMOB, 300TEXHUKOB, NHXXEHEPOB
NO CeNbCKOXO3AUCTBEHHOW TEXHWKE M Cneuynanm-
CTOB MO arpoTexHONOrnAM, MOCKObKY LnbpoBU-
3aumA M MexaHn3aLma CenbCkoro X03ancTea CTaHo-
BATCS HEOOXOANMOCTBLIO [6].

B TpaHcnopTHOW un noructnyeckon cdepax, B
cnny reorpadpuyeckoro nosnoxeHumsa KasaxctaHa
Ha nepeceyeHUn MeXAYHapOAHbIX TPAHCMOPTHbIX
KOPMAOPOB, TakxXe pacTeT NMoTpebHOCTb B KBaau-
burumpoBaHHbIX kKagpax. B aTon obnactn ocobeHHO
BOCTpebOoBaHbl NOTUCTbI, CMEeLNannCTbl MO MeXAy-
HapOAHbIM NepeBO3KaMm, onepaTopbl CKAaL0B U BO-
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ANTEeNN KpynHorabaputHOro TpaHCMNopTa, a Takxe
3KCnepTbl B LUNOPOBMU3ALUN NOTUCTUYECKMX MPO-
ueccos [7].

Cdepa MHPOPMALIMOHHBIX TEXHONOTUN N Lnb-
POBOM 3KOHOMMWKW TakKXe WCMbITbIBAET BbICOKUM
CNPOC Ha KBaMMOUUMPOBAHHbBIX CMNeLMannCcToB.
bbicTpas umdpoBm3lauma nosbiwaeT NOTPebHOCTb
B pa3pabotumkax MO, cneymanmcrax no knbepbes-
OMacHOCTW, aHaAUTUKaxX AaHHbIX W crneuuanmcrax
no aBTOMaTU3aunmn U NCKYCCTBEHHOMY WUHTENNEKTY.
ITn npodeccnoHanbl HeObXoANMbI ANA Nnepexosa
Ha uMdposble N1atGopmMbl U MOAEPHU3ALIUN NPO-
LLleCCOB B APYrMX CEKTOPax SKOHOMMKM.

B cdepe 3apaBoOXpaHeHNs N coumanbHbIX yCayr
Takxe HeobxoAnMbl KBannbULMpPOBaHHbIE KaZpbl.
Poct noTpebHOCTM B MEAMLIMHCKUX U COLMaNbHbIX
ycayrax yBeanmumBaeT CnpocC Ha Bpayen, megcectep,
dbapmaLeBTOB M crneynannctos B obnactm meam-
LUHCKUX TEXHONOTMIW. ITO OCOHBEHHO aKTyasbHO B
YCNOBUAX MaHAEMUU W CTapeHWa HaceneHws, 4To
TpebyeT yBeNMUyeHma Yncna MeguLMHCKUX KajpoB.

Cdepa obpazoBaHMa N HayKu TakXKe CTanKumBa-
eTca ¢ NoTpebHOCTbIO B KBaAMGULMPOBaHHbIX Me-
Aarorax, npernojaBaTenfx By3OB U McCaefoBaTe-
nax. Cnpoc Ha KayecTBeHHoe obpa3zoBaHue 1 pocT
YMCNEHHOCTM HaceneHusa Co34aroT HeobxoaMMOCTb
B cneumannctax B STEM-gucunnannHax (Hayka, Tex-
HOIOTUK, MHXEHepWUs, MaTeMaTtrka), UHOCTPaHHOM
A3blKe W HOBbIX MeToZax 0byuyeHus, BKAKOYaa Aunc-
TaHUMOHHbIE N LNDPOBbIE TEXHONOTUN.

Taknm obpasom, KazaxctaH ctankmBaeTcs C He-
XBaTKOW KBa/MOULMPOBAHHbBIX CMeLnaanctoB B
K/IFOUEBbIX OTPAcAAX, TakKMX Kak 3HepreTuka, CTpo-
UTENbCTBO, CENbCKOE XO3AWCTBO, TPaHCMOPT, WH-
bopMaLMOHHbIE TEXHONIOTUY, 34PaBOOXPaHEHME U
obpa3oBaHue. na obecneyeHns 3KOHOMUKWN KBa-
AMMOULMpPOBaHHBIMN Kagpamun Tpebyetca mogep-
HM3auna NpodeccnoHanbHON MOATOTOBKU U yCU-
NeHue B3aMMOAencTBMA ¢ paboTogatensamm, 4tobbl
COOTBETCTBOBATb PacTyLleMy Cnpocy Ha pabouyro
CUNY B 3TUX MPUOPUTETHBIX HaNpPaBAEHNAX.

Cnctema npodeccnoHanbHoro obpasoBaHusA B
KasaxctaHe TpebyeT ynyuweHunn, 4tobbl COOTBET-
cTBOBaTb TpeboBaHMAM pbiHKa Tpyaa. OCHOBHble
npobsembl BKAKOYALOT ycTapeBLline yyebHble npo-
rpaMMbl, HEAOCTaTOK MPaKTUKO-OPUEHTUPOBAHHO-
ro obyueHus, cnabyro matepranbHO-TEXHNYECKYHO
6a3y, HexBaTKy KBa/MMLMPOBaHHbIX Npenoaasa-
TeNen n orpaHNYeHHoe COTPYAHNYECTBO C paboTo-
Aatenamu.

PewweHwne 3TMx 3agay - obHOBAEHME NpPOrpamm
M CTaHJApTOB, MOJAepHM3aumna obopyaoBaHus,
pacliMpeHne ayanbHOro obyyeHua u ykpenaeHue
CBA3M C BU3HECOM - MO3BOAUT Nyylle NOATOTOBUTb
BbIMYCKHWKOB K peasibHblM YCNOBUAM paboTbl u
CHU3UTb AedUUNT KagpoB B K/IHOUEBbIX OTPACAAX.
AHanuns TpyA0yCTPOMUCTBA BbINMYCKHUKOB - BbIABUTb
npobsembl agantaumyv MONOAbIX CMEeLnanncToB K
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YCNOBMAM pPeaNbHOro CEKTOpa 3KOHOMUKMN.

OCHOBHble NPenATCTBUA, BAVAIOLLME Ha TPYAOY-
CTPOMWCTBO N NPOPeCCNOHaNbHbBIM POCT BbIMYCKHN-
KOB npodeccnoHanbHbIX yupexaeHnin B Kasaxcra-
He, BK/IFOYaIOT:

- HecooTtBeTcTBME 0b6pa3zoBaTtenbHbIX NporpamMm
TpeboBaHWAM pbiHKa TpyAa. YuebHble nporpammbl
4yacTo He aZanTMpoBaHbl K NoTpebHOCTAM coBpe-
MeHHbIX paboTogaTenen M He y4uuTbiBatOT M3Me-
HEeHVA B TeXHONOrMAX. BbIMyCKHWKM nNpuxoaat Ha
PbIHOK TpyAa C YyCTapeBLUMMW 3HAaHMAMU U Heao-
CTaTOYHbIMM HaBblkaMu A8 PaboTbl B BbICOKOTEX-
HOJIOTMYHbIX N AMHAMUYHO Pa3BMBaKOLLMXCA OTpac-
nax.

- Cnabas matepmanbHO-TexHu4Yeckasa 6a3a. Bo
MHOrMX y4yebHbIX 3aBefeHuAX ycTapeBluee obopy-
AOBaHWe N HeAOCTaTOK COBPEMEHHOIO OCHALLLEHWS.
JTO 3aTpPyAHAET OCBOEHME CTyAeHTaMMN aKTyaabHbIX
HaBbIKOB N TEXHONOTMMK, BOCTPeOOBaHHbIX B pa3-
JINYHBIX CEKTOPax 3KOHOMWKM, N He MO3BOASET CO-
34aTb yCnoBuA, NpUBANXKEHHbIE K peanbHOW Npo-
N3BOACTBEHHOW Cpese.

- Hepoctatok npakTMKO-OPUEHTUPOBAHHOIO
obyueHuna. HegoctaTouHoe BHYMaHMe K CTaXKMpoB-
KaM 1 NPOW3BOACTBEHHOW MpakTuke MpUBOAMT K
TOMY, UTO y CTYAEHTOB OTCYTCTByeT HEObBXOANMbIV
OMbIT. 3TO CHMXAET UX KOHKYPEHTOCMOCOBHOCTb Ha
pblHKE TPyAa M YBENINUMBAET BPEMA Ha ajanTaumio
K pabounM ycnoBuAM nocae TpyA0yCTPOMCTBa.

- OrpaHnyeHHOe B3anmogencTene ¢ paboropa-
Tenamu. HegoctaTok cBAzen mexxay obpasoBaTtenb-
HbIMW YUYpPEXAEHNAMU U NPeanpUATUAMMN OrpaHun-
yMBaeT BO3MOXHOCTM ANA aKTyanmsaumm yyebHbIx
nporpaMm 1 agantauumn nx K TpeboBaHNAM pbiHKa
Tpysa. OTCyTCTBME LieIeBbIX 3aKa30B Ha MOArOTOB-
Ky CrMeunannctoB CHMXaeT BOCTPeHbOBaHHOCTb Bbl-
NYCKHUKOB Ha NPeAnpuUAaTUAX.

- HepoctaTtok kBanMdumLMpPOBaHHbIX NpenojaBa-
Tenen. B pAge yupexaeHui He xBaTaeT Nnejaroros,
obnagaroLmx akTyasbHbIMU 3HAHUAMMN U NpaKTUYe-
CKMMM HaBblkaMW B COBPEMEHHbIX obnacTtax. YcTa-
peBLUMEe METOAbl NPenojaBaHNA U OrPaHNYEHHbIN
AOCTYN K NOBbILEHUIO KBaAndukaLumm npenojasa-
Tenen HeraTMBHO CKa3blBAKOTCA Ha KayecTBe MOAro-
TOBKW CTyAeHTOB [8].

- Cnabas moTtmBaymsa Kk paboTe B NPMOPUTETHBIX
oTpacasx. Hu3kasa 3apaboTHas niata Ha HayanbHbIX
No3MLUMAX U OrPaHMYEHHble KapbepHble nepcnek-
TUBbI CHM>XKAOT MPMB/IEKaTeIbHOCTb PabOoThbl B TaKMX
cekTopax, Kak CesbCKoe XO3fMCTBO, MPOMbILLIEH-
HOCTb 1 0bpa3oBaHMe, YTO NPUBOAUT K AebuumnTy
KaApoB M HexBaTKe CrneLmannCcToB.

- Murpaumsa BbINYCKHUKOB B ApPYrne pPernoHbl
n 3a pybex. Hegoctatok BO3MOXHOCTEN ANA Npo-
dbeccmoHanbHoOro pocra n 6onee npueBaekaTenbHble
YyCNOBMUA B APYTUX PErmoHax uau CcTpaHax crnocob-
CTBYHOT OTTOKY MOJOZAbIX CNeLMannCcToB, 0COBeHHO
N3 CeNbCKUX PErMOHOB, UTO YXyALUaeT KaApOBYHO
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Tabaunua 1 - YpoBeHb 6e3paboTtuubl n 3apaboTHon naatbl B permoHax KasaxctaHa 3a 2024 rog,

PernoHsl YpoBeHb 6e3paboTumubl (%) CpeaHeMecsyHas
HOMWHaIbHaA 3apnsara

(TeHre)
r. AcTaHa 4.5% 420 000
r. Aamarbl 4.6% 400 000
r. LbiIMKeHT 4.8% -
AnMaTUHCKas 0baacTb 4.7% 310 000
AkTrobMHCKas 0baacTb 4.7% -
ATblpayckas 061acTb 4.9% 450 000
AKMonrHcKkas obaacTb 4.6% -
3anagHo-KasaxctaHckas obaacTb 4.8% -
BoctouHo-KazaxcraHckas o6iactb 4.6% 330 000
Xambbiickas obaactb 4.8% -
KaparaHamHckas obaactb 4.1% 350 000
KocTaHaickas obaactb 4.6% -
Kbi3blnopanHckas obnactb 4.9% -
MaHrucrayckas obnactb 4.9% 430 000
CeBepo-KazaxctaHckas obaacTb 4.6% -
MaBnogapckas obnactb 4.8% -
TypkecTtaHckas obiacTb 4.8% -
O6nactb Abai 4.7% -
O6nactb XeTicy 4.9% -
Ob6nactb ¥abiTay 4.2% -
Ob6nactb XerTicy 4.9% -
MNprMeyaHre — COCTaBNEHO Ha OCHOBe AnTepatypbl [5].

CUTyaL IO Ha MECTHOM YPOBHE.

ITn Hapbepbl CO34at0T 3HAUNTENbHbIE TPYAHOCTH
A5 BbINYCKHMKOB B MpoLiecce TPYAOYCTPOMCTBA U
pa3BUTUA Kapbepbl, NoguyepknBas HEOHXOANMOCTb
pedopm B cncteme npodeccmoHanbHOro obpaso-
BaHWA ANA Nydllein NMojrotoBkW KaApoB, KOTOpble
ByayT COOTBETCTBOBaTb TPEOOBaHMAM COBPEMEH-
HOro pbIHKa TpyAa.

CNnoXHOCTb TPYAOYyCTPOMCTBA AN MHOTUX Bbl-
MYCKHWKOB CBfA3aHa C HEA0CTaTKOM MpPakTUYecKoro
onbITa U HECOBNAZAEHVEM KX HaBbIKOB C MOTPE6HO-
cTAaMK paboTogaTtenen, HeOHXOAMMOCTb ajanTaLmm
cUcTeMbl 06pa3oBaHMA K TPEHOBaHNAM SKOHOMMUKW,
B BbIIBJIEHWW OMTMMasbHbIX MOAXOAOB MO3BOAAO-
LLMe NOBbICUTb NPOU3BOANTENBHOCTb BbIMYCKHUKOB
Cpa3y nocse TpyAOyCTpPONCTBa, obecneyeHnn 3ko-
HOMUWKWN KBanN@ULMPOBAHHBIMU KaApamu, MoBbl-
LeHWM KayecTBa 06pa3oBaHmNs, Pa3BUTUMN IMYHOCT-
HbIX Ka4ecTB y CTyZeHTOB 1 pa3paboTka cTpaTterum
Ana obpaszoBaTtesnbHbIX pedpopm, BCe 3TN HakKTopsbl
CO34atoT NOTPebHOCTb B MCCNEf0BaHMM U BHejpe-
HMM BO3MOXHOCTEA U MpeunMyLiecTBa AyalbHOro
0byueHns 1 ApYyrux NpakTMKO-OpPMEHTUPOBAHHbIX
dopm obpasoBaHMA, CMNOCOBCTBYHOLWMX MHTErpa-
LMW BbIMYCKHMKOB B PbIHOK TPYyAa.

[lyanbHoe obyyeHwue 1 fpyrne NpakTMKO-OpueH-
TMpOBaHHble GOpMbl 0OpPa3oBaHNA NPeACTaBAAIOT
cobor Noaxoabl, KOTOPble aKTMBHO CMOCOBCTBYOT

NOArOTOBKE BbIMYCKHWKOB K peaibHbIM YCIOBUAM
PblHKa TpyAa. 9TV MeToAbl KOMOWHMPYIOT Teope-
Tnyeckoe obyyeHve C NPakTMYeCKUM OMbITOM Ha
npeanpuaTUAX, UTO MOBbILWAET KOHKYPEHTOCMO-
COBHOCTb BbIMYCKHWUKOB M yyYllaeT MX LUaHCbl Ha
ycrnewHoe TpyAoyCcTponcTeo [9].

[yanbHoe obyuyeHune n Apyrve NpaKTUKO-Opu-
eHTMpOBaHHble opmbl obpasoBaHua B KasaxcTa-
He MOCTeneHHO pa3BMBaKOTCA, OCODEHHO B peru-
OHax, rAe CyLlecTByeT 3HauMTeNbHaa NoTpebHOCTb
B KBaAMPUUMPOBAHHbIX Kajpax A/lf KOHKPETHbIX
oTpacnen. OfHako nx BHeapeHue N 3PpdekTnBHOe
NPUMEHeHNe No-NpPeXXHeMY CTaNKMBaOTCA C PALOM
npob6sem 1 orpaHUYeHui, BANSAIOLLMX Ha MOATOTOB-
Ky BbIMYCKHUKOB K peasibHbIM YCI0BUAM TpyAa.

OZHMM 13 OCHOBHbIX MPENATCTBMIA ANA MOJHO-
LEHHOrO pPasBUTMA MPaKTMKO-OPUEHTUPOBAHHOIO
obpaszoBaHuA ABNAETCA YycCTapeBllas MaTtepuab-
HO-TexHW4Yeckan 6asa B y4yebHbIx 3aBegeHusx. Bo
MHOTUMX KOINeAXax 1 TeEXHUKymMax obopyaoBaHue u
TEXHOJIOTUW 3HAYNTEIbHO OTCTAKOT OT TEX, YTO NpU-
MEHAITCA Ha NPeAnpPUATMAX, YTO CO34aeT pa3pbiB
MeXAy Teopuen 1 NPakTUKOW. ITO OCOBEHHO akTy-
aNbHO AN PErMOHOB, TAe AOCTYN K COBPEMEHHbIM
pecypcam orpaHu4eH, uto TpebyeT MHBECTULUN B
MOZEpPHM3aLMIO yUuebHbIx 6a3.

Ana 3¢pPekTMBHOro GyHKLUMOHNPOBAHUA Ayaib-
HOro obyueHuns HeobxoaMMbl NpenosaBaTenn 1 Ha-
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CTaBHVKM, obnagatoLime NpakTMyeckMmMm 3HaHUAMM
“ OMbITOM B COBPEMEHHbIX TexHO0rMAX. B page pe-
TMOHOB OLLYLL@eTCAa HexBaTKa TakKux CneLmanncros,
YTO OrpaHNYMBaEeT KayecTBO MPOPeCcCMOHaNbHOM
NOArOTOBKM W CHWXKaeT 3$PeKTUBHOCTb MpPaKTU-
KO-OPMEHTUPOBAHHbIX MPOrpamMm. TO CBA3AHO Kak
C HexBaTKOW KajpoB, Tak N C OFPaHNYEHHbIMW BO3-
MOXHOCTAMM ANS NOBbILEHNA KBaANPUKaLNN.

BHegpeHve un passButne AyanbHOro obyyeHus
TpebyoT NOCTOAHHOW roCyAapCTBEHHON NoAAepX-
KW, OCOBEHHO B Ce/IbCKMX N OTAANEHHbIX PErvOHax.
BaxxHo obecneuntb puHaHCMpoOBaHWe Aad Moaep-
HM3auum y4debHbix 6a3, paclimpeHve uucna ay-
aZbHbIX MPOrpaMM M aKkTMBHOE B3anUMOZEeNcTBune C
npeanpuatuamu. lMoaaep>kka co CTOPOHbI rocyaap-
CTBa MOXET CTUMY/IMPOBaTb KOMMAaHWUW K y4acTUHO B
nporpamMmmax v yKpenuTtb MHPacTpyKTypy ANs Ka-
4eCTBEHHOW MOArOTOBKM KajpOB.

B KasaxctraHe pyanbHoe obyuyeHne wu npak-
TUKO-OPVEHTUPOBaHHble  GOpMbl  OBpasoBaHMA
BHEAPAIOTCA B Pa3/NYHbIX PErnoHax C y4eToM WuX
3KOHOMMYeckon cneumdmkn n notpebHocTen B
KBaAMdULUMpPOBaHHbIX Kagpax. Hvxe npepactasne-
Hbl MPUMepPbI peanr3annmn Takmx NporpaMMm B He-
KOTOpbIX obnacTax:

ATbIpayCcKnin yHUBEPCMTET HePTN N rasa MMeHU
Cadn YtebaeBa aKTMBHO BHeapseT gyasbHoe 06-
yyeHuve. B 2022 rogy yHuBepcuTeT Hanpasua Ha
NPaKTUKy B KOMMNaHUo «TpaHcTenekom» 13 cTyaeH-
TOB MO CneumanbHOCTAM «ABTOMaTM3aLMA 1 ynpas-
NneHune», «PagnoTexHnKa, 31EeKTPOHNKA N TesleKOM-
MyHUKauna», «IHPOKOMMYHMKaALMOHHasA cncTema
1 ceTu». HaCTaBHUKMN KOMMNAHUW AeNNANCH OMbITOM
C YeTBEPOKYPCHMKaMW, MOMOras UM 3aKpenuTb Te-
opeTnyeckme 3HaHWA Ha NpaKTuke.

B pamkax npoekra «bactay busHec» B 2016 rogy
obyueHne npowsn 3 258 yenoBek M3 Pas3NnNUHbIX
pernoHos KazaxctaHa, Bkatouasa FOxxHo-KazaxcraH-
ckyro obnactb. MNpoekTt oxBatnn 80 panoHoB cTpa-
Hbl, MPEAOCTaBAAA YYaCTHMKaM MpakTU4eckne Ha-
BbIKM B Chepe npesnpuHnMaTensCTaa.

B BoctouHo-KasaxcraHckon obnactu gyanbHoe
obyuyeHne peannsyeTcsa B COTPYAHNYECTBE C Mpes-
ApUATUAMN  MeTalyprmyeckon M MalMHOCTPO-
UTEeNbHOW OTpacnei. MecCTHble KOMNeAXKN 3aKto-
4aroT AOroBOPbI C KOMMAHUAMW ANA OpraHun3aLmm
MPOV3BOACTBEHHOW MPAKTUKN CTYAEHTOB, YTO CMo-
cobcTByeT MOAroToBKE CMeLnanncToB, COOTBET-
CTBYIOWMNX TpebOoBaHMAM pPermoHanbHOro pbliHKa
TpyAa.

B KaparananHckon obnactn ayanbHoe obyue-
HWe aKTUMBHO BHeAPSeTCA B ropHOA0bbIBatOLLEN U
MeTannypruyeckon otpacnsax. Koaneaxu cotpys-
HMYaKT C KPYMHbIMW MPeAnpUATUAMYK, TaKUMU
Kak «ApcenopMuttan Temwupray», npesoctaBnas
CTyA€HTaM BO3MO>XHOCTb MPOXOAWUTb MPaKTMKYy Ha
NPOV3BOACTBE M NMpuobpetatb HeOb6XOAMMblE Ha-
BbIKM.

| HUMAN CAPITAL AND THE KNOWLEDGE ECONOMY

B MaHrucrayckoun obnactu, rae pacrnonoxeH ro-
poa AkTay, AyanbHoe obyueHne pa3BMBaeTCA B He-
dTerazoBoun chepe. MecTHble yuebHble 3aBeseHNA
COTPYAHWYAIOT C NPeanpUATUAMMK A8 MOATOTOBKM
cneumanncToB, BoCTpeboBaHHbIX B pernoHe. Oa-
HaKo, HECMOTPS Ha YCWUAUSA, OCTaroTCA Npobiemsl,
CBA3aHHble C HeAOCTaTOYHOW MaTepuanbHO-TEXHN-
yeckon 6a3oM M HexBaTKOW KBaNUOULIMPOBAHHbBIX
HacTtaBHukoB [10].

[laHHble NprMepbl AEMOHCTPUPYHOT, YTO Ayaib-
Hoe obyueHune B KasaxcTaHe pa3BMBaeTCs C y4eToM
pernoHanbHblX 0OCOBEeHHOCTeNM U noTpebHOoCTeN
3KOHOMUKM. OfHAKO A9 MOBbIWEHNA 3PPEKTUBHO-
CTW TaknxX NporpamMmm HeobXoAMMO yCuieHne B3an-
MOAENCTBUA Mexay 0bpa3oBaTesibHbIMU yupexje-
HUAMMW, NPEeANPUATUAMWN N TOCYAaPCTBOM, @ TakXKe
MoAepHM3auma yuebHon 6a3bl 1 NOBbILEHNE KBa-
nmbvkaunn npenogasatenen.

Pa3zButne ayanbHOro o6yuyeHWs B pervoHax
caepxunBaetcs pagomM GakTopoB, TakuX Kak He-
A[OCTaTOYHas  MaTepuanbHO-TexHW4Yeckas  6Ha3a,
HexBaTKa  KBaAMGULUMPOBAHHBIX  HACTaBHWUKOB,
OorpaHuWYeHHble NapTHepPCTBa C MNpPeAnpUATUAMM
N HeAoCTaTOK rocyfapCTBEHHOW noafep>kku. na
YCMELWHOro BHEAPEHUS N pacLUMPEHUa 3TUX NpPo-
rpaMM HeobXxoAMMO YyCUAeHWe B3aMMOZEeNCTBUA
MeXAy rocCyAapcTBOM, Y4yebHbIMM 3aBeAeHUAMMU
N 613HECOM, YTO MO3BOJIUT MOBBLICUTb KayecTBO
NOArOTOBKW U YBEUYUTb LUAHCbI BbINMYCKHWUKOB Ha
ycreLHoe TpyAOyCTPOMUCTBO.

SWQOT-aHanm3 obpasoBatensHon cuctembl Ka-
3axcTtaHa obecneumBaeT ee CU/bHblIE CTOPOHBI, Ta-
Kne Kak pacliMpeHne BO3MOXHOCTEM MOJyYeHus
BbiCLLero obpa3oBaHWA 4yepe3 KBOTbl W TPaHThI,
MHOrokpartHoe nposegeHue EHT, uto ysennunsaer
yncno abuTypueHToB, N Nporpammy ana obyyeHus
3a pybexom, Hanpumep, «bonawak». Takxe Bax-
Hble pa3paboTkn, Takme Kak «ATnac HOBbIX MpPO-
dbeccnii», KOTOpPbIN NOMOraeT OPWEHTUPOBATLCA
B W3MEHEeHMAX Ha pbiHKe Tpyaa. OagHako cuctema
CTaNKMBaeTCsa C PAJOM cnabbix CTOPOH, Cpean KOTo-
pbiX ecTb MHbpPaCTPYKTypHble Npobaembl (aBapuii-
Hbl€ LUKOJbI, H.

Cnctema obpaszoBaHus KasaxctaHa nmeet pag
BO3MOXHOCTEN ANA POCTa, BKAKOYasA yKpenaeHue
MeXAyHapOAHOro NapTHepPCTBa, AeMorpadunyeckoe
pacliMpeHne 1 UCcnoab3oBaHme LMOpPOBbIX TEXHO-
NOTUN ANA yNydlleHWs COBPEMEHHOro npouecca.
OgaHako ecTb 1 yrpo3a: pacTyLas Harpy3ka Ha obpa-
30BaTeNbHble Npeobpa3oBaHua M3-3a geMorpadpu-
YeCKOro pocCTa, CHUXKEHWe Mo3nLMIK Ka3axCTaHCKOW
Hayku Ha MWUPOBOM YypOBHe, a Takxke npobnema
«yTeYKN MO3rOB», KOrja MOOAble CheumnanucTbl
ye3>XaroT B Apyrve CTpaHbl AN CTPaHbl.

Ha ocHoBe SWOT-aHanuza obpa3oBaTenbHOMU
cnctemMbl KasaxctaHa npeanoxxeHbl pekoMeHzaumnm
ANA COBEPLUEHCTBOBAHNA CUCTEMbI MOATOTOBKM Ka-
ApoB B KasaxcTtaHe, MOBbIWEHNA B3aUMOAENCTBUA
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SWOT aHanu3 pa3Butma obpasoBaHUA U HayKu

S (Strengths) - cunbHble ctopoHbl W

W (Weaknesses) - cnabble cTOpoHbI

1. PaclwmpeHune goctyna K BbiCLLEMY O6pa3oBaHWIO Yepes
yBe/sIMyeHne KONNYeCTBa rpaHToB;

2. 3akoHogaTeNbHOe peryavpoBaHune mexaHuama FOHC ans
paclwmpeHuns 4ocTyna K 06pa3oBaHuto;

3. KBoTnpoBaHue rpaHToB A8 MONOAEXM U3 COLMaNbHO-Y-
A3BUMbIX C10eB HaceneHus (53,5% ot obuiero Konnuectsa
rpaHToB);

4. MexaHn3M MHOrokpaTtHoro nposegeHus EHT;

5. JocTyn TanaHTAVBOM MONOAEXM K OBYUYEHWIO B AyYLIMX
yHUBepcUTeTax Mupa no MexayHapoaHoW ctuneHamn “bo-
nawack";

6. Co3gaH ATnac HoBbIX Npodeccuii Ans NPorHo3a U3mMeHe-
HWUI Ha pblHKE TPyZa W onpeAeneHns HanpasaeHWUA nogro-
TOBKW CMeLnanncTos;

7. PacluMpeHun akageMmyeckor v yrnpaBaeHUYeckon camo-
CTOATE/NILHOCTW, WHTEpHaLUMOHaAM3auumM, akagemMmyeckon
YeCTHOCTW B COOTBETCTBMM C MPUHLUMNaMu bonoHckoro npo-
Lecca;

8. MpepacTaBaeHHOCTb ka3axcTaHckux OBIMNO B MUPOBBIX pew-
TUHrax YHUBEPCUTETOB.

9.¥YnyuyweHune kayecTBa 06pa3oBaHmA C MOMOLLbIO MPUMEHe-
HWsA NepeaoBbIX TEXHONOTUA 06pa3oBaHuS;

10.Co3paHune cneumanm3npoBaHHbIX AOLKOAbHbIX yUupexje-
HWUIA ANs feTel C OrpaHNYEHHbIMN BO3MOXHOCTAMMY;
11.MoBbIEHNE YPOBHSA NMPOXOXAEHNA HayYHOW CTaXXMpPOB-
Ku

12. AktnBuzauma ydactma MNMNC B Hay4YHbIX NpoekTax

1. He KOHKpeTHble 3agaHuns EHT;

2.01cyTCTBME CUCTEMbBI AnddepeHLmanm pa3mepa rpaHTa;
3.Hannune aBapuiHbIX U TPEXCMEHHBIX LWKOA, AedULUT MeCT B
AETCKUX cagax;

4.HexBaTka B LUKOJ/IaX CrieumanncroB-a4edekTonoros;

5.0ednumnT negarornyeckmx Kagpos Aas obyuyeHUs Ha pPycCKOM
A3bIKe.

6. He nosHbIA 0XBaT NHKNHO3UBHBIM OOpa3oBaHmeM;

7. Chabas CMHXPOHM3aLMs CUCTEMbI BbICLIEro obpa3oBaHus C
TeKyLWUMM NOTPEBHOCTAMM pPbiHKa TPYAa B PEFMOHANbHOM U OT-
pacneBoM paspese;

8. eduvumt mect B 0bwexuntmax OBIMO;

9. HepgocTtatouHas pa3BUTOCTb MHAPACTPYKTYpbl W nabopaTop-
How 6a3bl OBI0;

10. HegoctatouHo nybavkauuia MMNC OBMO B MexXayHapOAHbIX
N3AaHWAX C BbICOKMM MMMaKT-hakTopom;

11. He co3paH KagpoBbIi pe3epB CUCTEMbI MOAFOTOBKW TOM-Me-
HegxmeHTa OBIMO, agantmpoBaHHOro Kk paboTe ¢ HOBbIMU Bbl-
30Bamy;

12. Huzkasa nybavkaums npodeccopcko-npenosaBaTenbCkoro
cocTaBa B xypHanax Scopus, Web of Science (no cpaBHeHuo ¢
2022 rogom nybankaums cratent cHmuannach Ha 43%);

13. Hu3knii ypoBeHb obecneyeHHOCTN nabopaTtopuii obopyao-
BaHMeM;

14.Hu3kas aKTVBHOCTb MOJyYEeHUs aBTOPCKWUX CBUAETENbCTB,
Hu3Kas nybankaums MoHorpaduii, y4ebHUKOB 1 yuyebHbIX MOCo-
61

O (Opportunities) - BO3MO>XXHOCTH

T (Threats) — yrposbi

1. MNoBblLLEHNE BO3MOXHOCTU HecrnnaTHoW paboTbl ¢ MeXAY-
HapOAHbIMW Hay4HbIMK Ha3amy;

2. ycuneHue cBasu ¢ 3apybexxHbIMK By3aMu-napTHepamy;

3. Co3faHve yCAOBUI A1 3aHATUA HayKOM CO CTOPOHbI YHU-
BEpCuTETS;

4. CozpaHue MMC BO3MOXHOCTEW NPUOBLLEHNS CTYAEHTOB K
Hayke;

5. Co3gaHve ycnoBuiA 419 MOBbILLEHNSA A3bIKOBOTO YPOBHSA
rlperlop,aBaTeneVl ANA ydactna B nporpaMmax akajgemumye-
CKOM MOBUABHOCTM

6. OnbIT co3gaHna GUAManoB 3apybexxHbIX YHUBEPCUTETOB;
7. 3anHTepecoBaHHOCTb 3apybeXHbIX CTpaH 1 yHMBepcuTe-
TOB B pacLUMPeHnn COTPyAHMYeCTBa B cdepe BbICLLEro 1 Mo-
CneBy30BCKOro obpasoBaHus;

8. Alemorpadurueckumii pocT B KazaxctaHe;

9. Pa3BuTHE LNPPOBLIX TEXHONOTUI B 0Bpa3oBaHuy;

10. CnNpoc CO CTOPOHbI PEFVIOHOB U NMPEANPUATUN Ha pacLLm-
peHne coTpyaHnyecTBa C yH1MBepcuTeTamu;

11. YHukanbHOe reorpadpuueckoe MoOAOXEHWE, NOAUTUYE-
CKan CTabubHOCTb, KYbTypHOE pa3Hoobpasne;

1. PacTtywas gemorpaduyeckas Harpyska Ha CUCTeMy BbICLUErO
obpa3oBaHus;

2. Cnag nosuLmMin Ka3axcTaHCKOM HaykKu B MUPOBBIX PEATUHTaX;
3. YBesmueHue "yTeukn MO3roB" 1 OTTOK MOJIOAbIX Npenojasa-
Tenel U HayYHbIX KaZpOB B MHble OTPaCW.

4.CHVXXeHVe aKTUBHOCTU MOCTYM/IEHUA npenogasateneli kade-
Apbl B JOKTOPaHTYpY;

5.YBennuyeHvie Bo3pacta CneLmanncToB HayYHOW CTeneHu;
6.Mepesog MNMNC yHnBepcuTeTa Ha paboTy B LIKObI (13-3a BbICO-
KOW 3apaboTHOM MnaThl B LUKOAE).

06pazoBaTeNibHbIX YUpeXaeHuii ¢ paboTogatensimu
W aganTtauum obpasoBaTeNbHbIX NPOrpaMM K Tpe-
6oBaHVAM LMOPOBOM IKOHOMMKMN:

1. O6bHOBNEHME U aganTauus obpasoBaTeNbHbIX
nporpamm:

- Pa3paboTtka HOBbIX y4ebHbIX MporpamMm u
CTaHAapPTOB, KOTOpblE Y4YMTbIBAOT COBPEMEHHbIE
TpeboBaHMs LMPPOBON IKOHOMUKN, Takne Kak 3Ha-
HuA B obnactn T, aHanm3a faHHbIX, UCKYCCTBEHHO-
ro UHTeNNeKTa U LMPPOBbIX KOMMYHUKALUNA.

- AKTyanmsaums cogepkaHns yyebHbix KypcoB B
COOTBETCTBMWN C TEHAEHLMAMM OTpacau n TpeboBsa-

HUAMK paboToaaTenei, 0COBEHHO B Takmx cdhepax,
Kak NporpaMMmnpoBaHmne, knbepbesonacHoOCTb, aB-
TOMaTM3aumns 1 MalnHHoe obyueHue.

- BBeseHue rmbkmx yuyebHbIX NporpamMm, KOTo-
pble NMO3BONAT CTyAEHTaM U3y4yaTb CNeLmannsmpo-
BaHHble KypCbl B 3aBUCMMOCTM OT MOTpebHOoCTel
PblHKA W WHAMBUAYaJbHbIX WHTEPECOB, a TakXe
YCKOPUT MX aZanTaluio K MEHSHOLWUMCSA YCIOBUAM
TpyAa.

2. Pa3BuTre AyanbHOro v NPakTMKO-OpPUEHTUPO-
BaHHOro 0byueHus:

- Pacwmpenve uncna gyanbHbix obpasoBaTesib-
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HbIX MpPOrpamMM B COTPYAHWYECTBE C BeAyL VMU
npeanpuAaTUAMK, YTObObI CTYAEHTbl MOFAN COBMe-
watb y4yeby ¢ paboToM Ha peanbHbIX MPOEKTax.

- Co3paHune y4yebHO-NPON3BOACTBEHHbIX LEH-
TPOB NPV By3ax W KOANeAXaX, rAe CTyAeHTbl CMOryT
NPOXOAMTb NPaKTUYECKYH MOATOTOBKY B YCIOBMAX,
MaKCMMaNbHO NPUBANXKEHHBIX K peasbHOMY Mpo-
N3BOACTBY.

- 3aKNtouveHne [OATOCPOYUHBIX AOrOBOPOB C
NpeanpuUATUAMN  ANA  OpraHu3aunm perynspHom
NPOWN3BOACTBEHHON MPAaKTUKM W MOCAEAYHOLEero
TPYZAOYCTPOMUCTBA BbIMYCKHMKOB, YTO MOMOXET CO-
KpaTWTb pa3pbiB MEXAY 3HAHUAMMU U MPaKTUYeCKmn-
MW HaBblKaMW.

3. MNoB.biweHve kBannduKaunm npenosasartenb-
CKOro cocTaBa:

- PerynapHoe obyuyeHune 1 noBbieHWe KBaau-
dvkauun npenosasaTtenen B COOTBETCTBUM C Tpe-
6oBaHnAMYM LndbpoBon 3koHOMUKN. [penosaBaTe-
2N JONXKHBI BbITb B KypCe HOBENLLMX TEXHONOTNI U
METOAMK.

- OpraHun3aumsa CTaXXMpoBOK A/A npenojgasare-
Nneuv Ha NpeanpuATUAX B NapTHEPCTBE C KOMMaHWUA-
MW, 4TOBbI Neaarorv Moram 06HOBAATL CBOM 3HAHUA
N M3yyaTb COBPEMEHHbIE OTPaCAeBble TEXHONOTUN.

- MNpuBneuyeHne cneumnanncToB-nPakTMKOB ANs
NPOBEeAEeHNA NeKUNA U MacTep-KaaccoB, YTO Mo-
3BOINT CTyZleHTaM ¥ npenozasaTtenam y3HaTb O Mno-
CNefHUX TEHAEHLMAX U3 NepBbIX YCT.

4. YKpenneHne napTHepPCTBa Mexay yyYebHbiMn
3aBeeHnAMU 1 paboToaaTenamu:

- Co3gaHve COBETOB MO COTPYAHNYECTBY C pabo-
ToZatenamu, Kotopble ByayT 3aHUMATbCA KOOPAM-
Haumen yuyebHbIx NporpaMm n obcyXaeHnem Tpe-
60BaHW K HaBbIKaM CTYE€HTOB.

- PerynapHoe npoBegeHve COBMECTHbIX Me-
PONPUATUIA, TakUX KakK SIPMapKM BakaHCUW, Ma-
CTep-Kaacchbl, CEMUHaPbl U KPYrablie CTOAbl, YTOObI
paboTogatenun MOrnn HanaAnTb KOHTAKT CO CTyAeH-
Tamu 1 NpenojaBaTenamu.

- ®opmupoBaHue b6asbl 414 LEeNeBON NOArOTOB-
KW KaApOB B 3aBMCMMOCTM OT MOTPEOHOCTEN KOH-
KPETHbIX KOMMaHWK1, YTO NO3BOANT paboTozaTenam
HanNpPsAMYH BAVATb Ha y4ebHbI NpoLecc U roTOBUTb
CNeLmanncToB AN CBOUX HYXA.

5. VlHBecTnpoBaHne B pas3BuUTME MaTepuab-
HO-TexHMYeckon b6a3bl:

ObHoBneHMe 1 MOogepHM3aLma obopyaoBaHMA B
y4ebHbIX 3aBeAeH1AX AN COOTBETCTBUA COBPEMEH-
HbIM CTaHAapTam LMPPOBOM 3KOHOMMKW. BaxkHo,
4TObbI CTYAEHTBI UMENW AOCTYN K TEM Xe TEXHO/O-
TMAM, UTO MCNOb3YHOTCA Ha NPOM3BOACTBE.

- Co3gaHne M OCHalleHWe crneunann3vpoBaH-
HbIX 1abopaTopuin N LLeHTPOB LIMPOBLIX TEXHO/O-
TMA ANA NOATOTOBKW CTYZleHTOB MO TakMM Hamnpas-
NeHVAM, Kak MporpaMmMmpoBaHme, poboTOTEXHMKA,
VR/AR, aHanu3 gaHHbIX U T.4.

- BHeapeHuve oHnaviH-nnatdopm M LUPPOBBIX

| HUMAN CAPITAL AND THE KNOWLEDGE ECONOMY

WMHCTPYMEHTOB A/ NpoBeAeHns yyebHoro npouec-
Ca, YTO TaK>XXe NO3BOJNUT FOTOBUTb CTYAEHTOB K rnb-
kum dopmatam paboTbl.

6. MprMeHeHne LMdpPOBbIX TEXHONOTMI B 0bpa-
30BaTeNbHOM MpoLiecce:

- BHegpeHuve obyuatowmx naatdopm, nNo3Bons-
FOLWNX CTyAeHTaM pa3BuBaTb LUPPOBblE HaBbIKK,
Takme Kak MCrnosb3oBaHWe 06aauyHbIX TEXHONOTNN,
paboTta ¢ 60bWMMKN AaHHBIMU N OCHOBbI kKnbep-
6e3onacHoCTL.

- lNpuMeHeHVe CUMMYNAaTOPOB W BUPTYaNbHOM
peanbHOCTM B OOyYeHNM, UTO MO3BOAUT CTyAEeHTaM
MOAEeNNpPOoBaThb peasbHble paboune cutyaumm, Tpe-
6yroLme BbICOKOTOUHbIX HaBbIKOB.

- MNepexoa Ha 3N1eKTPOHHbIE CUCTEMbl ynpaBie-
HMA obyuyeHneM, KOTopble MO3BONAT OTCAEXMBATH
nporpecc CTyAeHTOB, NMPOBOAUTbL TECTUPOBaHME U
ynpaBaaTb y4yebHbIMM MaTepuanamu, 4to Takxe
NOBBICUT LNDPOBYHO TPAMOTHOCTb OBYUYatOLLMXCS.

7. Pa3BuTMe KapbepHOro COMPOBOXAEHUA W
NOAAEP>KKN BbIMYCKHUKOB:

- Co3gaHne UeHTPOB Kapbepbl B y4YebHbIX 3a-
BeZeHNAX, KoTopble ByayT nomoratb CTyAaeHTam C
TPYZAOYCTPONCTBOM, FOTOBUTb K coObecesoBaHNAM 1
noAjep>KmBaTb CBA3N C paboToaaTenimu.

- MNoaaep>kka BbIMYCKHMKOB B Pa3BUTUM Kapbep-
HbIX TPAeKTOpPUI Yepes NpoBeAeHNe TPEHMHIOB MO
MATKMM HaBblKaM, TakMM KakK KOMMYHUKaLMK, KO-
MaHAHasA paboTta 1 ynpaBieHne BpeMeHeM.

- OpueHTaumns Ha AOATOCPOYHOE B3aMMOAeN-
CTBME C BbINYCKHMKaMK, 4TOObl CNeanTb 3a WX Ka-
PbePHbIM POCTOM M YyUUTbIBATb MX NPOdeCccnoHab-
Hbl ONbIT ANA AaNbHEWLWero yayyweHnsa y4yebHbIx
nporpamMmm.

PekoMeHayemble Mepbl MOMOTYT afanTMpoBaTh
cncteMy npodeccmoHanbHoro obpasoBaHma K pe-
annaM LUMPPOBON IKOHOMUKM, YBENINUUTb TPYAO-
YCTPOWCTBO BbIMYCKHUKOB W COKPaTWUTb pPa3pbliB
MeXAY 3HaHUAMM, NONYyYeHHbIMK B 0bpa3oBaTesib-
HbIX YUYpeXAeHMUAX, N NpakTnyeckmumm notpebHo-
cTAMKn pabotogatenen [11].

LlenecoobpasHocTb MeTOAO0NOrMYecKkoro noa-
XxoAa K paccmaTpuBaeMbiM B CTaTbe npobnaemam
3aKntoyaeTcas B HeOBXOAMMOCTU CUCTEMHOTO U
KOMMAEKCHOrO aHanAM3a COCTOSIHUA pbliHKa TPyA4a,
YPOBHA MOArOTOBKW KajpOB M WX COOTBETCTBUA
TpeboBaHNAM COBPEMEHHOWN 3KOHOMUKMK. Vicnonb-
3yeMblil  MeTOA0NOTMYEeCKM MOAXOA NO3BOAAET
BbIABUTb MPUYMHHO-CNEACTBEHHbIE CBA3M MeXAY
KayeCcTBOM MOArOTOBKM CMEeLNanncToB 1 UX TpyAO-
YCTPOWMCTBOM, a TakxXe onpeaenntb Gaktopbl, BANSA-
rowmre Ha AednumnT KBaaMPuULUMPOBaHHbLIX KaZpoB B
onpegeneHHbIX OTpacaaXx.

Kpome Toro, metosonorms faer BO3MOXHOCTb
oLeHnTb 3dPeKTBHOCTL 0bpa3oBaTeNbHOM CUCTe-
Mbl C TOYKWN 3peHns ee ajanTtaumun K U3MeHeHUAM
Ha pblHKe TpyAa W BbiABUTb Npobesibl B MOArOTOBKE
KaAapoB A8 MPUOPUTETHLIX OTpacien.

WWW.IAAR-EDUCATION.KZ
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[aHHbIA NOAXOA TakXe npeArnonaraet npose-
AEeHNEe CPaBHUTENbHOTO aHasM3a 3KOHOMUYECKMX
nokasaTesiei, Mokasatenen 3aHATOCTM W COCTOSA-
HWA YesIOBEYECKOro KanuTana B pa3HblX pervoHax,
YTO MO3BOAAET BbIABUTb PErvOHasbHblE Pa3aNymns
n onpegenvTtb obnactv, Tpebyrowme yCUAeHHOro
BHUMaHWA 1 roCyAapCTBEHHON NOAAEPXKKM.

AHann3 BocTpeboBaHHOCTM 0bpa3oBaTesibHbIX
nporpaMm 1 OLleHKa COOTBETCTBMA y4ebHbIX naa-
HOB MOTPeBHOCTAM 3IKOHOMMKM, BKAKOYas nepcrnex-
TVBHblE HamnpaB/eHuWs, Takue Kak undposusauus,
3HepreTVKa 1 arponpPOMbILLIEHHbIN KOMMIEKC, No-
MOratoT onpezennTb cTpaTernyeckme HanpaBaeHus
A5 COBEPLUEHCTBOBAHMUSA CUCTEMbI MOArOTOBKM Ka-
ApOB.

BaxxHOM 4acTbto MeTOAO0NOTMYECcKOro MOAXO-
Aa ABnseTca pa3paboTka NpakTUYeCKMX PEKOMEH-
Aauni ANS MOBbIWEHWA B3aVMOJEUCTBUA MeXay
obpazoBaTeNbHbIMUN yupexaeHuamn n pabotosa-
TeNAMM, YAYULIEHUA CUCTEMbI AyaslbHOrO W NPaKTU-
KO-OPWEHTMPOBAHHOIO 0ByYeHMs, a TakxKe 411 MO-
AepHM3aumnm y4ebHbIX NporpaMM B COOTBETCTBUM C
COBPEMEHHbIMUN CTaHZapTaMML.

Taknm 06pa3oM, AaHHbIM METOA0N0TMYECKNI
noaxoZ CnocobCTBYeT MONYyYEHNHO KOMMAEKCHOro
MOHVMMaHWA TeKyLLMX NpobaemM 1 NO3BOAAET Npes-
NIOXUTb OBOOCHOBaHHble MYTU ANA WX peLleHus,
OpPWEHTMPOBAHHbIE Ha JAOATOCPOYHOE pa3BUTME
4eNoBeYeCcKoro Kanutana U 3KOHOMMUYecKoe Mpo-
LBeTaHue permoHoB KasaxcraHa.

MATEPUAIbI N METOAblI NCCNIEAOBAHNA.
O6bekTOM UCCNefOBaHUA ABASETCA CMCTeMa Mpo-
dbeccnmoHanbHoro obpasoBaHus B KasaxcraHe,
BK/IOUas ee B3amMoAencTBue ¢ pabotogatensmu,
agantaumto obpasoBaTesibHbIX MPOrpaMm Wu uUc-
No/b30BaHNe MPaKTUKO-OPUEHTUPOBAHHbIX HOpM
0byueHuns Ans NOArOTOBKM BbIMYCKHUKOB K Tpebo-
BaHMSAM COBPEMEHHOrO pblHKa TpyAa U LMbpoBOM
3KOHOMMKMW.

Mpwn npoBeseHUN NCCAeAOBaHNSA CUCTEMbI MPO-
dbeccnmoHanbHoro obpasoBaHus 1 ee ajanTaumm K
NOTPEeBHOCTAM pbiHKa TPyAa MCNOb30BaAUCh Me-
TOAbI:

- aHanu3 auTepatypbl U AOKYMEHTOB, BKAOYa-
OLLMIA M3yYeHNne HOPMAaTUBHO-MPABOBbLIX aKTOB,
cTpaTtervi, oTtyeToB ObpasoBaTeNbHbIX y4vpexae-
HAX 1 NpeanpuaTUA, Kacarowmxca npodeccmo-
HasbHOro 0b6pa3oBaHUA M AyanbHOro obyuyeHus.
3TOT MeToZ MO3BOMWA BbIABUTb CyLLECTBYHOLLME
CTaHZapTbl, TpebOBaHWA pbiHKA TpyAa W TeHAEH-
umm B obpazoBaTtenbHou cucteme KaszaxcraHa, yto
obecneunno Teopetnyeckyro 6asy ana nccnegosa-
HWA. Beibop gaHHOro metoga o60CHOBaH TeM, UTO
OH MO3BOAAET rNybXe MOHATb TEKYLLYI CUTYyaLMIO
Y HOPMaTUBHbIE acneKTbl CUCTEMbl MOATOTOBKM Ka-
ApOB.

- CpaBHUTENbHbIN aHanu3, B paMKax KOTOpPOro
NMPOBOAMNOCL COMOCTaBAeHMEe 0bpa3oBaTesibHbIX

CTaHZapTOB M nporpamm KaszaxcTaHa € aHanormy-
HbIMWM CUCTEMaMW B CTpaHax C Pa3BUTbIM Ayasb-
HbIM 0byueHuem, Takux kak FepmaHua u LLsenua-
pus. 3TO NO3BOAWIO BbIABUTb NyylUMe MPaKTUKL U
cAenatb BblIBOZAbl O TOM, KakuMe 3J1eMEHTbl MOXHO
afjanTmpoBaTb B Ka3axcTaHckon cucteme. Cpas-
HUTE/IbHbIN aHaN3 0BOCHOBaH HEOBXOAMMOCTbHO
YyUMTbIBaTb MEXAYHAPOAHbIA OMNbIT A8 BHEAPEHUA
3P PeKTUBHBIX NOAXOAOB B MeCTHble ycaoBua [12].

- aHKeTMpPOBaHME W MHTEPBbIO C MNpeacTaBu-
Tenamum obpasoBaTeNbHbIX YYpexaeHUn n pabo-
TopaTenen. AHKeTUpOBaHMe npenojgaBaTtenen wu
CTYAEHTOB, a TakXKe WHTEPBbIO C PYKOBOAUTENAMMU
y4yebHbIX 3aBefeHNN W NpeacTaBUTENAMU KOM-
NaHWMW MO3BOAUAWN MONYYUTb AaHHble O TeKyLeM
YPOBHE COTPyAHMYeCTBa, noTpebHocTax paboTo-
AaTenen M rotoBHOCTU y4ebHbIX 3aBefeHUn K U3-
MeHeHnaM. [laHHbIM meToZ obecneunBaeT AOCTyn K
MHEHWIO HEernoCcpeaCcTBEHHbIX YYaCTHUKOB CUCTEMDBI
1 NMO3BOJIAET YUMTbIBATb UX OMbIT N OXUAAHUA.

- SWOT-aHanun3, KOTopbIA MCNOAb30BaNCA ANA
OLLEeHKM CUNbHBIX N C1abbix CTOPOH, BO3MOXHOCTEN
M Yyrpo3 AyanbHOro obyyeHua u ApYrux npakTu-
KO-OPUEHTMPOBAHHbLIX GOPM. ITOT METOj MO3BO-
VN BbIAENVTb KAtOYEBble Bapbepbl U NpenmyLle-
cTBa Tekywen cuctembl. SWOT-aHann3 obocHoBaH
TeM, UTO NOMoraeT 06bEKTUBHO OLEHUTb BHYTPEH-
HWe 1 BHelWHne GakTopbl, BAVAIOLLME Ha pa3BUTMe
cncteMbl NpodeccmoHanbHoOro obpasoBaHus.

- KOHTEHT-aHann3 obpa3oBaTebHbIX MPOrpamm,
3TOT METOZ BK/IKOUaN aHain3 cofep>kaHna yuebHbix
nporpaMm 1 KypcoB B NMpodeccroHanbHbIX y4yeb-
HbIX 3aBeAeHUAX ANS BbIBAEHNSA MX COOTBETCTBUSA
TpeboBaHMAM LUMbPOBON 3KOHOMUKN 1N MOTPEBHO-
CTAM pbiHKa Tpyaa. KOHTeHT-aHanm3 060CHOBaH He-
06X0OANMOCTBIO ONpeAenvTb CTeNeHb akTyaabHOCTU
M NPUKNALHOrO XapakTepa TeKyLLMX NPOrpaMmm.

- 6bIn npoBeaeHbl PopcanT-ceccun oTpacaim
pernoHoB KasaxctaHa, B XO4e CeccuMm NpOBOAUANCH
3KCNepTHble NHTEPBBIO C NpodeccnoHanamm B 06-
nactm npodpeccmoHanbHoOro obpasoBaHma U pbiHKa
Tpysa. VIHTepBbIO C 3KCnepTamMun nomorau raybxe
NMOHATb TEHAEHUMWM B NOTpebHOCTAX paboTtoaate-
Ner 1 BO3MOXHble HanpaB/ieHUA Yyay4ylleHUs Cu-
cTeMbl 06pa3oBaHUA. ITOT MeToA Obin BbibpaH Ans
NOJlyYeHNa KauyeCTBEHHOW MHPOpMaLMK OT CcneLm-
aNnNCTOB, KOTOpble MOIAM MNPeAoCTaBUTb LIEHHblE
WHCaWTbl A8 Pa3BUTUA CUCTEMBI.

ST mMeToabl 6bn BbiIbpaHbl 06OCHOBAHHO, Tak
Kak OHW obecneunBatoT KOMMIEKCHbIA MOAXOA K
NccnesoBaHWNIO, MO3BOAAKOT MONYUYUTb KakK KOUYe-
CTBEHHbIE, TaK M KaYeCTBEHHble JaHHble, a TakXe
AAt0T BO3MOXHOCTb CPaBHUTb Ka3aXCTaHCKYH CU-
CTEMY C MeXAYHapOAHbIMY MPYMePaMn 1 BbIABUTb
KatoueBble GakTOpbl, BAMANOLWME Ha €€ pa3BuTMe
[13].

PE3Y/ZIbTATbl N UX OBCYXXAEHUE. OcHos-
Hble pe3yabTaTbl WCCAeAOBaHMA CUCTEMbI MpPO-
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deccmoHanbHoro obpasoBaHua B KasaxcraHe u ee
ajanTtaumm K noTpebHOCTAM pbiHKa TPyAa MoKasbl-
BaIOT C/iefytoLLme KatoYeBble MOMEHTbI:

Bo-nepBbix, 3HaunTeNbHAA YacTb y4ebHbIX NPo-
rpaMmm npodeccnoHanbHoro obyyeHmsa B Kasaxcra-
He He COOTBETCTBYeT akTyalbHbIM TpeboBaHWAM
undpoBon 3KOHOMUKN. OKkono 65% yuebHbix npo-
rpaMM Hy>zaroTcs B OBHOBAEHUN, OCOBEeHHO B Ta-
Knx obnactax, kak MHPOPMaLMOHHbIE TEXHOOTUY,
Knbepbe3onacHOCTb M aBTOMaTU3aLmMA. ITO HeCo-
OTBETCTBME NPUBOAUT K HEAOCTAaTOYHOMW NOATrOTOB-
NEHHOCTM BbINYCKHUKOB K TpeboBaHMAM paboToaa-
Tenen.

Bo-BTOpbIX, AyanbHoe o0b6yuyeHue mnocTeneHHo
BHEAPAETCA B y4YebHbIX 3aBeAeHUsX, NMPUYEM Cen-
4yac OHO npucyTcTBYeT NnpuMepHo B 20% yupexae-
HWA, B OCHOBHOM B NapTHEPCTBE C NPeAnpUATUAMU
B TaKMX OTPAC/fAX, KaK CesbCKOe XO3AWCTBO, Mpo-
MbILAEHHOCTb U cTpouTenbctBo. OaHako AOCTyn
K peanbHON MPON3BOACTBEHHOM MPaKTMKE B MPO-
uecce obyuveHns nmeet meHee 30% CTyAEHTOB, UTO
OorpaHvyMBaeT pacnpocTpaHeHne MpPaKTUKO-opu-
E€HTMPOBAHHOIo Noaxoga B 0bpas3oBaTeNbHON CU-
cTeme.

TpeTnin BaxKHbIW pe3ynbTaT KacaeTca BOBieYe-
HUA NPeanpuATUA. B KpynHbIX ropogax, Takmx Kak
Anmatbl n Hyp-CyntaH, okono 45% y4yebHbix 3a-
BEJEHNA MMEIOT COrNalleHna O COTPYAHUYeCTBe C
MeCTHbIMK paboTogaTtenamn. OfHaKo B CeAbCKUX
pervMoHax 3TOT nokas3aTesb 3HAUYMTENbHO HUXe,
BCero okono 15%, uto 3aTpyaHAeT Ana CTyAeHTOB
M3 PEervMoHOB BO3MOXHOCTb MOJNYYUTb MpakTuye-
CKMe HaBbIKW B peasbHbIX YCIOBUSAX.

Ewle oaMH 3HauUnMbIV pe3yabTaT KacaeTca COCTO-
AHUA MaTepuanbHO-TeXHMYeckon 6a3bl obpasoBa-
TenbHbIX yupexaeHnin. MpumepHo 60% yuebHbIX
3aBeleHNI MCNbITbIBAtOT AePULMT COBPEMEHHOTO
0bopysoBaHNA M TEXHONOTUA, HEOBXOAMMBIX ANSA
NMOArOTOBKM CTYAEHTOB K paboTe B peasbHbIX YyC-
NOBMAX PbIHKa. M13-3a 3TOro BbIMYCKHMKM CTanKMBa-
FOTCA C TPYAHOCTAMU MPU nepexose Ha paboTy Ha
NPOWN3BOACTBE.

Takxe BbIicCHUAOCh, 4YTO okono 70% npenoga-
BaTesIeN HY>XAakTCA B MOBbILWEHNN KBaAnpukaLmm
ANA COOTBETCTBMA TpeboBaHUAM LMGPOBOM IKOHO-
MUKW, HefocCTaToOK akTyanbHbIX 3HAHWW N HaBbIKOB
y neparoroB 3aTpyAHsAeT MOArOTOBKY CTYAEHTOB,
KOTOpble JO/KHbI 6bITb TOTOBbI K COBPEMEHHbIM
BbI30BaM W TEXHONOTMAM PbIHKa TPyAa.

HakoHel, faHHble MO TPYAOYCTPOUCTBY BbIMyCK-
HWKOB MOKAa3bIBaOT, YTO B yUeOHbIX 3aBeAeHMAX, rae
BHEJpPEeHbl Aya/bHble N MPaKTUKO-OPUEHTUPOBAH-
Hble MPOrpaMmbl, YPOBEHb TPYAOYCTPOMUCTBA Bbl-
NycKHMKOB Ha 30% Bblille, YeM B yUpeXaeHusX, rae
Takme nporpamMmmMbl OTCYTCTBYHOT. DTO MOATBEPXKAA-
€T, YTO MpPaKTUKO-OPUEHTMPOBAHHBIA MOAXOA K
06yyeHMo NOoBbILWaeT FOTOBHOCTb BbIMYCKHUKOB K
TPYZAOBOW AEATENBHOCTM W YAy4LLAET UX LUAHChl Ha
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ycreLHoe TpyAOyCTPOMUCTBO.

Taknum obpasom, ana nosblweHna 3bbekTMBHO-
CTN cucTeMbl NpodeccnoHanbHOro obpasoBaHma B
KasaxctaHe HeobxoANMMO MOAepHM3NPOBaTb yyeb-
Hble MpOrpaMMsbl, YAyylwnTb MaTepuanbHO-Tex-
HU4Yeckyro 6a3y, paclwmpuTb JOCTYN K AyadbHbIM
nporpaMmamM M MOBbICUTb KBaandukaLmio npeno-
[,aBaTeIbCKOro COCTaBa, YTO6bI BbIMYCKHUKW MOT/IN
YCMeLwHO NHTerpupoBaThCs B PbIHOK TPyAa W OTBe-
YyaTb ero TpeboBaHUAM.

3AK/TIOYEHUE. lMony4yeHHble pe3ynbTaTbl UC-
CnefioBaHMA Mokasann, 4Yto cuctema npodeccuno-
HanbHOro obpa3oBaHuA B Ka3axcTaHe HyXAaaeTca
B MOJEepHM3aumnmn Ana COOTBETCTBMA TpeboBaHMAM
UMbpPOBON 3KOHOMUKM N pbiHKa TpyAa. OCHOBHbIe
BbIBOAbl YKa3blBalOT Ha HeobXxoAMMOCTb O6HOB-
NeHna obpa3oBaTesibHbIX MPOrpamM, yay4lleHus
MaTepunanbHO-TEXHUYECKOW 6a3bl M paclmpeHuns
AyanbHoro obyueHumsa. HoBM3Ha uncciesoOBaHWA
3aKNr04aeTcs B KOMMNEKCHOW OLieHKe TekyLiero
CcoCTOofHMA npodeccmoHanbHoro obpasoBaHuA C
aKLLeHTOM Ha ero ajantauumio K unbpoBbIM U Tex-
HOJIOTMYECKNUM N3MEHEHUAM, a Takke B PEKOMEH-
AaUMAX NO MOBLIWEHMIO YPOBHS B3aUMOAENCTBUA
y4uebHbIx 3aBefeHuin ¢ pabotogatenamu [14].

Pe3ynbTaTbl MccnefoBaHWA MOATBEPXKAANOT He-
06X0ANMOCTb NepecMoTpa 1 06HOBAEHNA YUeOHbIX
nporpammM, Tak Kak okosio 65% 13 HMX He cooTBeT-
CTBYHOT MOTPEBHOCTAM COBPEMEHHOIO pblHKa TPY-
fa, ocobeHHO B HanpasneHuax IT, knbepbesonac-
HOCTW W aBTOMaTM3auuu. PacluvpeHune ayanbHbIX
nporpaMm, B OCOBEHHOCTN B TakKMX OTPacaax, Kak
CeNnbCKoe XO3AMUCTBO, MPOMbIWAEHHOCTb U IT, no-
3BO/INT MOBLICUTb KayecTBO MOATOTOBKWU W yBeNU-
UNTb LUAHCbI BbIMYCKHWKOB Ha yCrewHoe TpyAoy-
CTPOWCTBO, KaK 3TO NOATBEPXAAETCA MOBbILEHNEM
ypoBHA TpyaoycTponctBa Ha 30% B Tex yyebHbIx
3aBefleHusAX, rAe Takve NporpaMMbl y>ke BHeAPEHbI.

Takke Tpebyetca oOHOBAEHME MaTepuasb-
HO-TexHM4Yeckon 6a3bl B 60% yuebHbIx 3aBeseHni
ANA  CO3JaHMA YCNOBWW, COOTBETCTBYHOLUUX pe-
aNbHOW MPOW3BOACTBEHHOW Cpeje, YTO COKpaTuT
pa3pbiB Mexay y4vebHbIM npoueccoMm n npodec-
CMOHaNbHOW peanbHOCTbIO, C KOTOPOW CTajKuBa-
FOTCA BbIMYCKHMKW. KNtoueByro poab Urpaet Takxke
noBbIleHVe KBaandukaLumm npenosaBaTesbCkoro
coctaBa: okoso 70% nesaroroB HyXgaroTca B 06-
HOBNEHUM 3HaHWA W HaBbIKOB AN COOTBETCTBUA
CoBpeMeHHbIM TpeboBaHuAM, 4to TpebyeT pery-
NAPHbIX MPOrpamMM MOBbIWeHUs KBaandukaumm u
CTaXXMPOBOK Ha NpeanpuaTuaXx.

MpakTnyeckoe 3Ha4YeHne pesynbTaToB UCCAeao-
BaHMA 3aK/t04aeTca B TOM, UYTO obpa3oBaTtesibHble
yupexzaeHna MOryT MCNoNb30BaTh UX 419 MOAEPHU-
3aLMM NPOrpaMm 1 yayylleHns yCnoBuin obyyeHums,
a rocyfapCTBeHHble OpraHbl — A4 NAaHNPOBaHWUA
cTpaTtermm passutua npodeccmoHanbHoOro obpaso-
BaHuA. PaboTogatenn Takxxe MOryT BOCNO/b30BaTb-
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€A pe3ynbTaTaMu ANA YAYULLIEHUA COTPYAHWYeCTBa
C yuebHbIMM 3aBefeHNAMMN 1 pa3paboTKn LeneBbIx
nporpaMM NOAroTOBKM CNeLnanmncToB.

B AanbHelrlwemM HayuHble WCCNefOBaHUA MO-
ryT ObITb HanpaB/ieHbl Ha M3yyeHne 3PdekTMBHO-
CTW AyabHbIX MPOrpamMM B PasINYHbIX OTPACAAX C
y4eTOM pernoHasnbHblx 0cobeHHocTen, pa3paboTky
N BHegpeHve UndpoBbiIX 0bpasoBaTesbHbIX MaaT-
bopM 1 CUMyNATOPOB, MOAENNPYHOLLNX MPON3BOA-
CTBEHHbIe MPOLLECChl, @ TakXXe Ha aHanu3 BANAHUSA

POCT 1 yAep>XaHue KajpOB B PermoHax C BbICOKMM
MUTPaLMOHHBIM OTTOKOM CrneLmanucToB. ITW Ha-
npaBAeHWA MO3BONAT YAYUYLNTb MOHMMaHWe BO3-
AencTBmA npodeccnoHanbHOro obpasoBaHUA Ha
PbIHOK TpyAa M co3aaTb Honee aganTMpoOBaHHbIe
n 3pdekTnBHbIe 0bpa3oBaTesibHble NPOrpamMMbl. B
pamkax npoekta MNU® NPH: BR21882382 Ha Temy:
«Pa3paboTka ats1acoB HOBbIX Npodeccnit n Kkomne-
TeHUMM pernoHoB KaszaxcTaHa Ha OCHOBe MeToza
Skills Technology Foresight»
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AHHOTALWA. [ina aocTuxeHWs JONTOCPOYHON KOHKYPEHTOCMOCOBHOCTM KOMMNAaHNAM HeOOXO0AMM HenpepbiB-
HbIV NpoLLecc MHHOBaLWIA. VIHHOBaLIMOHHAA feATeNbHOCTb KOMMNaHWiA 06ycnoBAeHa peanvaMu U YyCIOBUAMMU COBpe-
MEHHOU BbICOKOTEXHONOTMYHOW 3KOHOMUKW, a brarogaps BHeAPEHUO MHHOBALMIA U MHHOBALMOHHbBIX MPOLLECCOoB,
noBbiwaeTca 3QEeKTUBHOCTb KOMMNAHUA 1 3KOHOMWKM B Lies oM. VIHHOBaLun cerofHs, B OCHOBHOM, peasn3ytoTcs C
MOMOLLIbIO MPOEKTOB, TPEOYHOLLMX AVBEPreHTHOrO MbILLEHWS, TOTOBHOCTU BbIAENATH PECYpPChl Ha MPOEKThI, KOTOpPbIe,
cKopee Bcero, NMoTepnaT Heyjauy, 1 3TO KaXeTcsa HECOBMECTUMbIM C MbILLIEHVEM YNpaB/ieHnsa npoekTamu, npeano-
naratoLmm cobaroseHne CTPOrnx CTaHAapTOB, MPUHATLIX BONBLIMHCTBOM KOPMOPATUBHBIX KyabTyp. [na pelueHuns
[laHHOro BOMpoca B CTaTbe paccMaTpuBaeTcsa BO3MOXHOCTb MHTErpaLmm MeTo0B yrnpasjeHnsa npoektamm 1 MHHO-
BaLMOHHOro MeHeaXXMeHTa. MNpoBeAEH CpaBHUTENbHBIA aHaan3 TPAAULIMOHHBIX Y TMBKUX MOAXOAOB K YNpPaBAeHUO
npoeKTamy, BblAeneHbl 0COBEHHOCTN MHHOBALIMOHHBIX MPOEKTOB. Moka3aHo, YTO KpaiHe BaXKHO HaWTK Hauayullee
COOTBETCTBME MEXAY XapaKTepucTMkamm MHHOBaLMOHHOIO NpoeKTa U NOAXOAO0M K YrpaBAeHUIO MPOeKTOM. Pe3y/ib-
TaTbl NOATBEPXKAAIOT HEOOXOAMMOCTb aZanTaLmm NHCTPYMEHTOB yNpaBieHWa NpoekTaMu K 3ajavyaM MHHOBAL|MOH-
HOro pasBuTUA.

MNpoBeAeHHOE aBTOPaMU UCCefOBaHNE NMOATBEPANIO aKTyalbHOCTb U HEOOXOAMMOCTb AasbHENMLLErO N3yYeHUs
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ABSTRACT. To achieve long-term competitiveness, companies need a continuous process of innovation. The
innovative activity of companies is conditioned by the realities and conditions of the modern high-tech economy,
and through the introduction of innovations and innovative processes, the efficiency of companies and the economy
as a whole increase. Innovation today is mostly driven by projects that require divergent thinking, a willingness to
devote resources to projects that are likely to fail, and this seems incompatible with the project management mindset
of adhering to strict standards accepted by most corporate cultures. To address this issue, the article considers the
possibility of integrating project management and innovation management methods. A comparative analysis of
traditional and flexible approaches to project management is carried out, and the features of innovative projects
are highlighted. It is shown that it is extremely important to find the best match between the characteristics of
an innovative project and the approach to project management. The results confirm the need to adapt project
management tools to the challenges of innovative development.

The research conducted by the authors has confirmed the relevance and necessity of further study and elaboration

of problematic issues of effective management of innovative projects.
KEYWORDS: project, project management, innovation management, innovation, innovation project.

BBEAEHWME. B nocneaHee Bpems BCe yalie K
yncay BaxkHenwWwmx GakTopoB Pa3BUTUS IKOHOMUKM
KasaxcTaHa cTann OTHOCUTb WHHOBALMOHHYHO Aes-
TeNIbHOCTb, KOTOpas 6a3npyeTca Ha BHeAPEHUU HO-
BbIX MAEWN, HAayYHbIX 3HaHWWA, TEXHONOTUM N BUAOB
NPOAYKUUN B pa3anyHble 061acT NPON3BOACTBA U
cdepbl ynpasneHusa obwectsom. CerogHs B Kasax-
CTaHe MPOUCXOAAT pajmnKkanbHble Npeobpa3oBaHus
€ro MHOrOYKNaAHON 3KOHOMWKW C LeNbk MOBbI-
LEHMA KOHKYPEHTOCMOCOBHOCTM CTpaHbl. YPOBEHb
WHHOBALIMOHHbIX aKTUBHbIX NPEeANPUATUIA B CTpaHe
HaxoauTbcs B parioHe 11% [1]. MNoBblweHMe aaH-
HOro nokasaTesis BbICTyMaeT O4HOM U3 cTpaTermye-
CKMX Lieneun pa3BuUTUS 3KOHOMUKM CTPaHbI.

VHHOBaumn bbb onpeaeneHbl Kak KAK4YeBOW
dakTop ycnexa BO Bce 6o0nee KOHKYPEHTHOW U
CNIOXHOW cpese. DKOHOMMKA CTpaHbl npegnaraet
KOMMaHMAM y4yacTBOBaTb B HEMPEPbIBHOM NpoLiec-
ce nHHoBauwu. Korga Mbl roBopyvM 06 MHHOBaLMAX,

Mbl MeeM Aeno C BO3MOXHOCTAMMU, KOTOpble 0be-
watrotT HoBble naatdopmbl pocta. Jna kKomnaHum
WHHOBALMWN MOTYT CO3/aTb BO3MOXHOCTb BbIAENNTb
3HaUUTENbHYHO YacTb JOAN PbIHKA WK CO34aTb CO-
BEPLUEHHO HOBbIE PbIHOYHbIE BO3MOXHOCTH.

B coBpemMeHHOM seno0BOM Mupe 6O/NbLINMHCTBO
BMAOB AEATENIbHOCTU OpraHn3oBaHbl B BUAe Mpo-
€KTOB, B TOM 4MC/le U MHHOBaLMW. 3a BeCb nepwu-
04, pPa3BUTMA ynpasaeHre NpoekTaMm NpesaoxXmnao
MHOXECTBO METO/O0/IOMNKM, MOoAenen U noaxoaos,
KOTOpble NPeACTaBAAT MeHeAXepaM pa3inNyHble
MeTOZbl N MHCTPYMEHTbI MNaHMPOBaHUA N peann3a-
unn npoektoB. COBOKYMHOCTb 3TUX WHCTPYMEHTOB
npeAcTaBNeHa B CTaHAapTax ynpaBieHWs npoek-
TaMN Ha OCHOBe KOTOPbIX pa3anyHble npodeccno-
Ha/ibHble OpraHn3auMmn No ynpaBaeHuo NPoeKTaMu
BO MHOMMX CTpaHax pa3pabaTbiBatoT CBOW HaLMO-
Ha/lbHble CTaHAAPTblI MO YNPaBAEHUIO MPOEKTaMMU.
OcHoBHasa uenb pa3paboTKM AaHHbIX CTaHAAPTOB,
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COCTOUT B TOM, YTO6bI AaTb MPaKTUKYOLWMM CreLn-
anuctam BbibpaTb M3 MHOXEeCTBa Mpeasiaraemblix
WHCTPYMEHTOB U METOAOB MIMEHHO TOT, KOTOPbIA
COOTBETCBYET UX MHANBUAYaNbHOW NOTPEBHOCTH.

CoBpemeHHble OpraHu3auum CTaaKUMBaKOTCA C
ObICTPBIMN TEXHONOTNYECKMMU U3MEHEHUAMM, Bbl-
COKOW KOHKYpPEHLMeN 1 HeonpeaeneHHOCTbIO PbiH-
Ka. B Takmx ycnoBusx ynpaBaeHve npoekTamu u
yrnpaBjeHne WHHOBALMAMU CTAHOBSATCA K/IHOUEBbI-
MU WHCTPYMEHTaMWN AN AOCTUXKEHWUA CTpaTernye-
ckmx uener. OgHako mx 3PPekTUBHAA NUHTErpauus
BCE ellle OCTAeTCsa C/IOXKHOM 3a4a4el.

Knaccnueckoe ynpaBneHve npoektamm OpueH-
TUPOBAHO Ha NpeAcKasyeMoCTb, KOHTPOAb CPOKOB,
6rog>keTa n pecypcos. VIHHOBaLMK, HaNnpoOTMB, CBA-
3aHbl C BbICOKOW CTEMeHbl HeomnpeaenéHHOCTH,
TpebytoT rmbkoctn n skcnepumeHToB. OTCyTCTBUE
YETKOM MOZENV B3aUMOAEUCTBUA MEXAY 3TUMMU
NOAXOAAaMU MPUBOANT K HEIDDEKTUBHOCTU 1 NoTe-
pe NHHOBALMOHHOrO NoTeHuMana.

B Henpekpallatollenics roHke 3a WHHOBaLWS-
MW MHOTMe KOMMaHUM BHeApPSArT MHHOBauum 6e3
YeTKMX CTpaTermin MAN onpeseseHHbIX NPOoLEeCCoB
BbibOpa WMHHOBALMOHHbIX MPOEKTOB W YynpaBie-
HUSA umn. ViccnepoBaHuns nokasbiBatoT, YTo A0 90%
WHHOBALMA He JOCTUraroT KOMMEepPUYecKoro ycne-
Xa M3-3a NJOXOro ynpasneHusa. VIHMUumpoBaHue
NPOEKTOB, KOTOpPble MJOXO COOTBETCTBYIOT KOp-
NnopaTMBHbIM pecypcam 1 Lensim 1 He MoryT HbiTb
3hPEKTMBHO Noasep>KaHbl, NMPUBOAUT K BbICOKOM
YyacToTe HeyAauHbIX MPOEKTOB.

AKTyaNbHOCTb MCCNeL0BaHMA 3aKIHYaAETCA B He-
06X0AMMOCTM UCCNeA0BaHMA MOAENEN N METOANK,
obecneunBaroWmx 3GPeKTMBHOE B3aUMOAENCTBUNE
ynpaB/ieHNsa NpoekTaMu 1 ynpaBAeHNs NHHOBAL-
amn. FpamMoTHOe ynpaBaeHre NpoeKkTamy No3BOANT
KOMMaHMAM MOBbIWAaTb CBOK KOHKYPEHTOCMOCOb-
HOCTb, ONTUMM3MPYA PECYPCbl U CHWUXKasa Heonpe-
AENEHHOCTb U PUCKK, @ TakXKe YCKOPATb BHEAPeHWe
HOBbIX TEXHONOTNIM B 3KOHOMMKY. Takum obpasom,
uenb paboTbl 3aKNKOYAETCA B U3yUYEHUN METOA0/10-
rMYecknx MOAXOAOB YMNpaB/ieHUs MPOeKTaMu, KO-
TOpble NMPUMEHWUMbI B YMpaBAeHUN MHHOBALMAMMN.
Ana AoCTUXKEHNS NOCTaBAEHHOW Lie I HeobxoaMMO
peLleHne CeayroLLnX 3a4au:

- MpOBECTM TeopeTnyeckmii 0630p OCHOBbI
ynpaBieHNA WHHOBALWOHHBIMK MpOeKTaMu, Bbif-
BUTb MX crneunduky no CPaBHEHUIO C TPaAULIMOH-
HbIMW NpOeKTamu;

- onpeaenntb OCOHBEHHOCTM MPUMEHEHUA Me-
TOLONOTNIN YyNpaBAeHUs MpPoekTamMn B KOHTeKCTe
MHHOBALMOHHbIX MPOEKTOB C YUYETOM WX OCOBEH-
HoCTewn;

- onpeenvTb KpuUtepum Bbibopa MeToA0N0rmnm
ANA UHHOBALMOHHOTO NPOEKTa;
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- cbopmynmpoBaTb pekomeHaauun no Bblbopy
1 agantaumm MeTogoN0rMyeckmnx Noaxoa0B B KOH-
TekCTe ynpaBaeHA MHHOBALMOHHbBIMU NMPOEKTaMW.

MATEPUADBI N METOAbl NCCNEAOBAHNA.
MeToz0n0rMyeckor n TeopeTUYEeCKon OCHOBOM MC-
CNelOBaHUA MOCAYXUA CUCTEMHBIN NOAXOZ4, B paMm-
Kax KOTOPOro WCMofb30BaHbl O6LIME W YacCTHble
MEeTOAbl HAayYHOro MO3HaHWA, Takue Kak: aHanu3 u
CUHTE3, METOAbl CPAaBHUTENbHOIO M NUCTOPUKO-N0-
rMyeckoro aHanumsa.

AHann3 TeopeTnyeckmx OCHOB YMNpPaBieHUSA WH-
HOBALMOHHbIMW MPOEKTaMW N ONpeaeneHne KkpuTe-
pveB BbibOpa METOA0NOINMYECKOro noaxosa 6biiv
NnpoBezeHbl Ha OCHOBE N3YYEeHNA OTEYECTBEHHbIX U
3apybexKHbIX Hay4YHbIX NCTOYHWUKOB. bbinn paccmo-
TPEHbI KNOYEBbIe NMOHATUA, OTANUYNUTENbHBIE XapaK-
TEPUCTMKM MHHOBALMOHHBIX MPOEKTOB, UX OTANYMNA
OT TPaAMLMOHHBIX NMPOEKTOB, @ TakXe onpese/ieHbl
KpuTepun Bbibopa METOLONOTUN YNPaBAEHUS UMW,
OueHka NPUMEHUMOCTM MeTOA0NOMMA K WHHOBA-
LMOHHbBIM MPOEKTaM OCHOBbIBaNaCb Ha CPaBHU-
Te/IbHOM aHan3e UX NPenMyLLECTB U OrpPaHNUYEHUI
B YC/IOBUSIX BbICOKOM HEOMPEAENEHHOCTI, KpeaTuB-
HOCTW M pUCKa, XapaKTepHbIX AN MHHOBALMOHHOW
AeATeNbHOCTN.

Ha ocHOBe nosy4YeHHbIX pe3ynbTaToB, Obiau
chopMynnpoBaHbl pPeKOMeHAALMN MO ajantauum
METOZONOINI C YY4ETOM crneundukm MHHOBALMOH-
HOro npoekTa.

B HayuyHOWM nuTepaType JaeTcs MHOXEeCTBO pas-
JNINYHBIX ONpeAeneHnin TEpMUHA <MHHOBALMA», KO-
TOpble 3BOJIIOLMOHNPYIOT C TEYEHNEM BPEMEHM, MO
Mepe pa3BuTUs BusHeca N TexHONOrMA. bonbLunH-
CTBO YYEHHbIX, pacCMaTpPUBAKOLMX MOHATME UHHO-
BaLLMM, UCXOAAT U3 no3uuum W. LLlymnetepa [2], KO-
TOpbIV ABASETCA 06LEenpPU3HaHHbIM aBTOPUTETOM B
3KOHOMMYECKOW Hayke Mo AaHHOMY HanpaBAeHUHO.
OpraHu3aumein 3KOHOMWYECKOro COTPYAHMYeCTBa
n passutma (O3CP) npepcrtaBneH MeXAyHapos-
Hbl CTaHAAPT MOHATUA «MHHOBALMMK», KOTOPOro
NpUAEPXnBarOTCA BOONbLUIMHCTBO TEOPETUKOB W
npakT1KoB B 06nactu ynpasaeHus. CornacHoO Mex-
AYHapOAHOMY CTaHAApPTy, WHHOBAUMA — 3TO BBe-
AeHve B ynoTpebneHne Kakoro-1mbo HOBOro wau
3HAYMTENBHO YAYULLIEHHOro NpoAyKTa (ToBapa uam
yCAnyrv) nam npouecca, HOBOro MeToAa MapKeTMHra
WAV HOBOTO OPraHM3aLMoOHHOIO MeTOZa B €N10BOW
npakTuKe, opraHn3aumm paboumx MectT Nan BHELL-
HUX cBA3ax [3]. HoBM3Ha 3aeCh ABNSETCA KAHOUEBBLIM
MOMEHTOM, a BBefeHune B ynotpebieHne (nosene-
HWe Ha PbIHKE) HEMaI0BaXXHbIM MPU3HAKOM.

KV3HEHHbIN LUMKA MHHOBALWM, BKJKOYAOLLINM B
cebs ctagumn ngewn, peanmsaumuv, anddysnn n py-
TUHMU3aUUKN Kakoro-ambo HOBOro npoaykTa cam
onpeaenva NPOEeKTHbIA XapakTep NHHOBALMOHHOM
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AeAtenbHocTn. Bo-nepBbix, 6aarogaps KOHEYHOCTU
npouecca BHeAPEHNA 1 PacnpOCTPaHeHNs MHHOBA-
LK1, BO-BTOpPbIX, Baarogaps HEOBXOAMMOCTU YeT-
KOro noLuaroBoro niaHNMpoOBaHUA AeATeNbHOCTH.

OueBMNAHO, YTO MHHOBALMOHHbIE MPOEKTbI CTaAN
LEeHTPasbHbIM BUAOM JAEeATeNIbHOCTU B OONbLUMH-
CTBE KOMMaHWW, KOTOPble BKAaAbIBatOT BCe HonbLUe
pecypcoB B TakMe MPOeKTbl, Kak pa3paboTka HOBbIX
NPOAYKTOB, COBEPLUEHCTBOBAHME MPOLLECCOB WU
CO3jaHne HOBbIX ycayr. Ho, MTHHOBaLMOHHbIE NPO-
eKTbl ABNAIOTCA HeonpeaeNeHHbIMN HauNHAHNAMN,
YTO 3aTPYAHAET NPeABapUTENbHYHO OLIEHKY YMCTOM
NPWUBEAEHHON CTOMMOCTM TakKuX MNPOEeKTOB [4] u
Tpebyer bonee cuctemaTnyeckmx n npodeccmo-
Ha/NbHbIX YCUANIA, O YeM CBUAETENbCTBYET OONbLLIOW
NPOLEHT KOMMaHWI1, KOTOPbIM He yAaeTcsa YCneLwHo
3aBepLwnTb NHHOBALIMOHHbIE NPOeKTbI [5].

Ha npoTaXeHUn HeckonbKuX NeT WMHHOBaLUS-
MW YNpaBAsnM 4epe3 WHCTPYMEHTbl yrnpaBiaeHus
WHHOBaUMAMMK. Mcnonb3oBaHWE  WHCTPYMEHTOB
yrnpaBieHUs WMHHOBaLMAMMW, MO3BOASET PYKOBOA-
CTBY pearmpoBaTb Ha BHELUHWE WAN BHYTPEHHWE
BO3MOXHOCTW, 3aJe/CTBOBaTb TBOPYECKME Cro-
COBHOCTN CBOUX COTPYAHWKOB AN BHEAPEHWUA HO-
BbIX UAEN, NPOLLeCCOB UAN NPOAYKTOB [6, 7], a Tak-
e OCYLLeCTBAATb HeNMpPepPbIBHbIA POCT U pa3BuUTUE
komnaHuu [8]. [NloHMMaHne Toro, Kak MOXHO BHe-
APUTb MHHOBALMM B KOMMAHWUIO W CO34aTb HajeX-
Hbl BHYTPEHHUIM MHHOBALMOHHbBIN NOTEHLMaN, AB-
NAeTCA MMNepaTMBOM ANA 060N GrpMbI, BegyLien
613HeC B COBPEMEHHOM AMHaMUYHOM Mupe [9].

OcHoBHas Lenb ynpaBaeHUs MHHOBaLMAMWU CO-
CTOUT B TOM, 4TObbI 06ecneunTb Habop Mep, WUH-
CTPYMEHTOB W MeTOA0B, KOTOpble MO3BOJAT M30-
bpetatensiMm pewatb Npobaembl Ha MNPOTAXKEHUMU
BCEro NHHOBALMOHHOTO LuKaa 1 NpeBpaLtaTb CBOU
naen B WHHOBALWMW Ha pbiHKe. VIHHOBaLMOHHbIN
MEHEeAXXMEHT MbiTaeTcA MpeBpaTUTb Heonpeje-
NIEHHOCTb B pacCyYMTaHHbIN puck [3], nyTeM Kom-
6UHALMM MHCTPYMEHTOB U METOZAOB YyMNpaB/ieHUs
MHHOBALMOHHbBIMW NpOoLeccamMn 1 ynpaBaeHUsa ns-
MEHEHUAMM.

DNeMeHTbl yrpaBaeHNs NMPOEKTaMn y>e Mpou-
HO yKpernJieHbl B COBpeMeHHOM bur3Hec-obLecTBe:
MMETb XOPOLUNI MNAaH, Npuaepxxmnsatbcs Tpebosa-
HWI, KOHTPONMPOBaTb 3aTpaTbl, obecneunBaTb 3a-
nac BpeMeHW B 30Hax MOBbILEHHOro pucka u T.4.
B 6onblUMHCTBE Ka3axCTaHCKMX KOMMaHUAX Cylue-
CTBYeT JOBOJIbHO BbICOKMI YPOBEHb KOMMETEHTHO-
CTV B 061aCTV ynpaBaeHUN NpoekTamMm.

TepMuH «NPOEKTHbIN NOAXOA» Yalle BCero npu-
MeHAeTC Kak Habop MPUHLMNOB M PYKOBOACTB,
onpesensoLmx, Kak OCyLLLeCTBASETCA ynpaBaeHne
KOHKpeTHbIM npoekTom [10]. Cama cucrtema ynpas-
NleHVs NpoekTamMu npeacTaBaseT cobon: «npuno-
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>KE€HWe 3HaHWI, HaBblKOB, NHCTPYMEHTOB M MeTO-
AOB K onepauvam npoekta Afd yAOBNEeTBOPEHUS
TpeboBaHWI, NpeabABAAEMbIX K MPOEKTy. YnpaBs-
NleHVe NMPOoeKTOM O3HauyaeT HarnpasaeHue paboTbl
npoeKkTa C LeNblo MOCTaBKM HaMeUEeHHbIX KOHeu-
HbIX pe3yabTaToB» [11].

B nccnepoBaHusax obcyxaaroTca ABa OCHOBHbIX
NoAXOAa K YMNpPaBAEHUIO MNPOEKTaMW: TpaauLu-
OHHbIA (NPOrHOCTUYECKUN, KacKaZHbIN) U TMOKNIA
(apanTmBHbIV). Bonee TOro, OTCyTCTBME €AMHOrO
MHEHWS O TOM, KakoW MOAXOZ Ny4lle U npeanoy-
TUTENbHEe, NPUBENO K MOSABIEHUKO OTHOCUTENbHO
rMOPUAHOro NoAxoAa K ynpaBieHUIO NPOeKTaMu.

TpagVLMOHHBIA  (KNacCMYecknin) noaxoad K
ynpaBAeHVIO NPOeKTaMy NpeAHa3HayeH Ana npo-
€KTOB, peann3yemblXx MO YCTaHOBJEHHOMY TJiaHy.
Llenbto TpagnLMOHHOrO NoaxoAa ABASETCA CNefo-
BaHWe MaaHy W napamMeTpamMm B pamkax MpPOeKTHO-
ro TpeyronbHuKa (CPOKW, BHOAXET N cofep KaHUe),
KOTOpble OMNPeAenstoTca Ha PaHHMX 3Tanax W3-
HEHHOro UMKAa, a Nobble N3MEHEHUS B MpoOekTe
CTPOro KOHTpoAupytoTca. TpaguLMOHHOE ynpase-
HWe NpoekTaMu npegnonaraet, YTo cobbITMA, BAU-
AOLWMEe Ha MNPOEeKT, MpeAcKasyembl, U NOAYEPKN-
BaeT BaXXHOCTb TpebOBaHUM N CTPOroro KOHTPOAS
N3MEHEHWI, B CBA3M C YeM, TPaAWLMOHHOE yrnpaB-
NleHVe NpoeKkTaMu 4YacTo nydlie Bcero pabortaer B
cTabuibHOW cpege, rae Tpebyetca onpeaeneHHbIn
pe3ynbTaT npu dukcnposaHHom bHrogxete [12], a
BHECEHWE U3MEHEHWNI HeXeNnaTesbHO.

MOKMA NOAXOA K YMpaBleHUO npoekTamu
npeAacTaBaseT coObon «MPOM3BOACTBEHHYHO CUCTEMY
C BO3MOXHOCTSMWU ANs YAOBNETBOPEHUSA ObICTPO
MEHARLLNXCA NoTpebHocTelr pbiHKa» [13]. Tnbkui
NOAXOZ OPUEHTMPOBAH Ha MPOEKTbI C BbICOKOW CTe-
NeHbo HeonpeaeneHHOCTH, HenpeackasyeMoCTbHo,
afanTMpPyeMOoCTb, MOCTOSHHBIMU U3MEHEHNAMN U
obHoBAEHMAMM, Bonee BbICTPbIM BbIMOJHEHNEM U
aKTMBHbIM yyacTueM KJneHTa (3aKkasuunka).

Hanbonee pacnpoctpaHeHHas rnbkas mMeTtoao-
norna «Agile» — 370 MTepaTMBHBLIA U MO3TaMHbIN
npoLecc, KOTOpbIN NoApa3yMeBaeT, UTo 3anHTepe-
COBaHHbIE CTOPOHbI U YeHbl MPOEKTHOW rpynmnbl
TECHO COTPYAHMYaloT, YTObbl MOHATL paccMaTpu-
BaeMyto obsnacTb, onpesennTb TpeboBaHusA U pac-
CTaBUTb NpuoputeTbl B dyHkUMaX [14]. MHoXecTBO
BbICTPbIX UTEPALIMOHHBIX LIMKIOB MAAHUPOBAHUA U
pa3paboTkm rmMbkoro noaxoja MO3BONSET MpPOBe-
PATb M OLLeHMBaTb MPOMEXYTOYHble pe3yabTaTbl U
BHOCUTb MCMpaBieHNs NOAb30BaTeNAMUN B Cyyae
N3MEHEHUA NX MPEANOYTEHWNN.

[na afekBaTHOroO MPUMEHEHUA WMHCTPYMEHTOB
M METOZOB YMNpaB/JeHUs MPOEeKTaMW MNpu ynpas-
NEHVV WMHHOBALMOHHBIMM MpoeKTamK, BaXHa WX
npaBuabHasa Kknaccudukauma B 3aBUCUMOCTM OT

29



ALAMU KAMUTAN XSHE BINIIM SKOHOMWKACHI | YETOBEYECKWIA KATITA M SKOHOMUWKA 3HAHWIA

| HUMAN CAPITAL AND THE KNOWLEDGE ECONOMY
CTeNneHN WHHOBALMOHHOCTK (NOCTEMeHHble, paan-
KanbHble U A4p.), WA OT UX XapakTepa uan obbek-
Ta (MPOAYKTOBbIE, MPOLLECCHbIE, OPraHM3aLMOHHbIEe
N MapkeTuHrosble). O BaXHOCTU KnaccuukaLmm
MHHOBALMOHHbIX NMPOEKTOB, a Takxe 06 ero Bavsa-
HWUW Ha Takne obnacTy ynpaBaeHns npoekTamu, Kak
yrnpaBieHve 3aTpatamu, yrnpaBaeHue 3aKyrnkamu,
yrnpaBieHNe 3auHTEPeCcOBaHHbIMKM CTOPOHaMWU U
ynpasaeHune noptbenem otmevanu Akosnea, bpyk
n MarHanennu [15, 16] B cBOMX NccnefoBaTeNbCKMX
pabotax. Takxe, AkoBnesa, Moau n ap. [15, 17] oT-
MEUatoT, UTO, KOrAa BaXKHble MPOeKTbl TEPNAT Hey-
Aavy, 4yacto npobsema KOPeHUTCA B HECMOCOBHO-
CTV PYKOBOACTBA BblbpaTh MpaBW/bHbIA MOAXOA K
KOHKPETHOMY WHHOBAaLMOHHOMY npoekTy. OTCyT-
CTBME CTPYKTYpPbl MPOEKTa, COOTBETCTBYHOLLEN TUMY
NpoeKkTa, MOXeT OOBACHUTL HeyAauyy MHOTMX Mpo-
€KTOB, MOTOMY YTO WMCMONb3YyeTCA HemnpaBW/bHas
CTPYKTypa A5 HEMPaBWUABHOIO TUMa NPOEKTa, B TO
BPEeMs KaK MCMOo/Ib30BaHWeE NPaBuIbHON CTPYKTYpPbl
AN MPaBUABbHOTO TUMa NPOEKTa MOXET MNPUBECTM K
Nydwemy obuemy ycnexy npoekTra.

Ha npotsxeHun MHOTVX NeT yyeHble npeasara-
NN PAS Pa3INUHbIX TUMONOMMA MHHOBauMI. Knaccu-
dvkaums TMNOB MHHOBALMIA CNOCOBCTBYET ynpas-
NEHV0 MHHOBALMOHHOW [eATeNbHOCTbIO Bblbopy
METOZOB N MHCTPYMEHTOB B COOTBETCTBUM C TUMOM
MHHOoBauun. Kaxxabln TN MHHOBALMW MMeeT CTpa-
Termyeckme GusHeC-Lenn, KOTopble KOHKYPUPYHOT
C Apyrumu popmMamu MHHOBaLMK. [na uenen 3¢-
$EKTMBHOrO ynpaBieHUs BaXXHO YMETb pa3/nyatb
OTNNYUTENBHbIE MPU3HAKM KaXAOro U3 TUMOB WH-
HOBaLMI.

B 04HOM M3 paHHMX UCCNeaoBaHUI MHHOBALMI
Marep, Mapku3 [18] npoBoaMAn pasanume Mex-
Ay ABYMS TUMamMn WMHHOBALMA: MOCTEMEHHBIMU W
paankanbHbIMW. MHOTMe aBTOpbl CEroAHA paccMma-
TPWBAIOT UX KaK AB€ OCHOBHblE POPMbl UHHOBALN.

OTANUYMTENBHOW YepTON pajuKanbHbIX MHHOBA-
LMOHHbIX MPOEKTOB, BbICTYNaeT BbICOKUM YPOBEHb
pucka 1 HeonpeaeneHHoCcTn. KOHeuUHbIn npoaykT
MOXeT ObiTb HOBbIM AN KOMMaHUW, HOBbIM A/s
HaLMOHaNbHOrO pbiHKa MAW HOBbIM A/ MeXAyHa-
POZAHOrO pblHKa. PagnKanbHble MHHOBaLMM Xapak-
TEPU3YHOTCA MOWUCKOM, OTKPbITUAMMW, 3KCNEPUMEH-
TamMu 1N NPUHATUEM pUCKa.

MocTeneHHble MHHOBaUWMW — 3TO Hebonbline
M YacTble M3MEHEHWNA B CyLLEeCTBYHOLLEM MPOAYKTY
(ycnyre, npouiecce), OHM COCPefOTOYEHbl Ha MOA-
AEPXKE N MpUBAEYEHUN AOMOJHUTENbHbBIX HOBbIX
KJIMEHTOB Ha CyLLEeCTBYIOLLNX CErMeHTax pbiHKa [7].
Lilenbto mMoxeT 6biTb MpogieHne cpoka CayXbebl
NPOAYKTa WAW YCAYyrn. YNyylleHUs MOryT 3aKto-
yaTbCsl B fgob6aBneHMM HOBOW GYHKLUUN nan QyHK-
LWNOHANbHOCTK, YNYYLLEHNN KayecTBa UK Aaxe n3-
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MEHEHWW LiBeTa 1 An3alHa, YTobbl caenatb NPoOAyKT
H6onee acTeTMUECKM NPUBAEKATENBHBIM.

B paboTax Ka3axcTaHCKMX YUYEHbIX TakXKe aHaaun-
3UPYHOTCA OCHOBHbIE TUMbl NHHOBALWIN, COBPEMEH-
Has CUTyaLusa B MUpPe U TEHAEHLUN AManora BOKPYr
MHHOBALMA B pa3pe3e 3KOHOMUYECKOrO Pa3BUTUS,
NCCNeAyrOTCA VMHCTUTYLNOHANbHbIE MOZEN UHHO-
BaLMOHHOro passutna [20]. ABTOpbI OTMeYatoT, UTo
BHEJPEHNE MHHOBaUMI — npoLecc, obnasaroLmi
onpeseneHHblM HabopoM ocobeHHOCTeW, Cpeau
KOTOPbIX HeNnpeAckasyemMocCTb, BbICOKas Heonpesae-
JNIEHHOCTb, CIOXKHOCTb M KOMM/IEKCHOCTb Kak Camo-
ro npouecca, Tak u NpoAyKTa.

PE3Y/ZIbTATbl N X OBCYXXAEHUE. Kak n
nobor npouecc MHHOBaUMK TPebyrT AOMKHOrO
ynpasaeHua. VIHHOBaLun HeObXoANMbI ANA CTUMY-
NMpoBaHUA pocTa BusHeca M NOALEP>KAHUA KOH-
KYPEHTHbIX MPENMYLLECTB, BaXHOCTb YMNpaBiaeHUs
MHHOBALMAMM BbICTPO BO3pacTaerT.

CoBpeMeHHble KOMMaHWUK CTalkKMBaKOTCA C He-
06XOANMOCTbIO He TOIbKO 3PPeKTUBHO peannso-
BbIBaTb MPOEKTbl, HO M aJanTMPOBaTbCA K HOBbIM
YyCNOBUAM, BHEAPAS MHHOBaLMW. [pouecc BHeape-
HUS MHHOBALMM OCYyLLEeCTBAAET Yepe3 WHHOBALMN-
OHHble MpPOEeKTbl, a B3aMMOAENCTBME YynpaBieHUs
npoekTamn W1 ynpaBAeHWS WHHOBaLMAMMK MO3BO-
NAET KOMNaHUAM AOCTUraTb CTpaTerMyecknx Lenen,
MOBbILATb KOHKYPEHTOCMOCOHBHOCTb 1 obecneun-
BaTb YCTOMUMBOE pa3BUTME.

MHHOBaLMM CTaHOBATCA BaXHbIM  PaKTOPOM
KOHKYPEHTOCMOCOBHOCTN KOMMaHWN B YCNOBUAX
6bICTPO MeHsoLerocs pbiHka. OgHaKo UX BHeape-
HWe TpebyeT YUeTKOro yrnpaBAeHus NpoLLeccamu, YTo
AenaeT MHCTPYMEHTbl MPOEKTHOrO MeHeAXMeHTa
He3aMeHMMbIMW. OTANUNTENbHbBIE XapaKTepPUCTUKM
MHHOBALMOHHbIX MPOEKTOB MpeAcTaBiAeHbl Ha OC-
HOBE VX CPaBHEHWA C TPAAMLNOHHBIMY NPOEKTAMM
(tabanua 1).

NMOMUMO MPOUMX XapaKTePUCTUK, 0coboe 3Ha-
yeHMe AN WMHHOBALMOHHbBIX MPOEKTOB MMET
BHYTPEHHWE 3aMHTepecOoBaHHble NMLa — KOMaHAa
npoekTa. PykoBoaMTEeNIM NPOEKTOB AOJ/KHbI 3HaTb
OCHOBHbIE KOMMETEHLUMMN Ha3HAUEHHbIX Y/IEHOB
KomMaHabl. [pn TpagMLMOHHOM yrnpaBAeHUM MPO-
eKTaMn Mbl MOXEM He TakK CUAbHO 6ecnokonTbcs
O KJIF0YEBbIX KOMMeTeHUuMsAX. B cayyae nHHoBaumm
KJAtOYEBble KOMMETEHLUMM OKa3blBatOT 3HauUTENb-
HOe BJ/MAHME Ha CcTpaTernyeckme OusHec-Lenw,
CPOKM BbIXOAA Ha PbIHOK W Apyrue BUAbl AeATesb-
HOCTM MO KOMMepUuManm3aumun. VIHHOBaLMOHHbIEe
NPOEKTbl ONpeAensieTcs COCTaBOM KOMaHAbl X Ka-
YeCTBOM UM HaBblkamu. KoMaHza foKHa yMeTb pa-
6oTaTb B yCNOBUAX COMPOTUBAEHUS U MPUHUMATb
CIOXKHbIE peLleHNs B HEONPEeAENEHHBIX CUTYaLMsX.

KomaHabl MHHOBALIMOHHBIX MPOEKTOB HECYT Bbl-
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Tabnuua 1 - CpaBHUTENIbHbIE XapaKTEPUCTUKM TPAAULMOHHBIX U1 MHHOBALIMOHHbIX MPOEKTOB

OcCHOBHble XapakKktepu- TpaAMLI.I/IOHHbIe NMpPOoeKTbl
CTUKMN

MHHOBaLI.MOHHbIe npoekKkT

CrpykTypa - Vlepapxmnyeckas

Lenb YeTtko onpegeneHa YacTo HesicHa, MOXeT MeHATbCA

Puck HeBenuk (HW3KMI, NpescKasyemMblii) Bbicokuii (Henpeackasyembli)

I'mbkocTb Npoueccos Hu3kas Bbicokas

KomaHga YpoBeHb kBannpukaLnm-cpeaHnin YpoBeHb KkBanuukaLumm — BbICOKWIM, AWML

OnbIT paboTbl — pernameHTUpPoBaH

TBOPYECKOro Tpyaa
OnbIT paboTbl — pa3NYHbIN
CrpykTypa - Kpocc-byHKuoHanbHan

CreneHb HeonpegeneH-|Hu3kas/cpeaHsasa (npuemanemas) Bbicokas

HOCTM

BanaHve 3akasumka OrpaHunyeHHoe AKTUBHOE y4yacTme

KLIM CBfi3aH C NHBECTULMOHHBIM LMKJIOM CBA3aH C XXW3HEHHbIM LIUKAOM HOBOBBEAEHNSA

COKYH) OTBETCTBEHHOCTb, MOCKOJIbKY CYLLEeCcTByeT
BEPOSATHOCTb Heyzauu Npu OTKPbITUKM HOBbIX 0bna-
CTel, KoMaHAbl 6onee akTVBHO y4YacTBYHOT B ynpas-
JIEHUWN PUCKaMU MPU CYLLECTBYHOLLEM BO3MOXHOCTU
Heyzauu.

Ewe oaHOM 0COBEHHOCTBHO WHHOBALMOHHbIX
NPOEKTOB ABASETCA WX Knaccudpukaums. MNonesHo
NMOHUMATb MOAENN U PA3NNUNSA MEXAY NPOEKTaMMU,
MOCTENEHHbIX N PagnKaibHbIX MHHOBaLMIA. ITO Mo-
HUMaHVWe MOXET MOMOYb B MNCMO/Ib30BaHNM COOT-
BETCTBYOLLMX METOZLOB YyNpaBAeHUs MpPOeKTamun U
MOXET COKpaTUTb BpeMs, Heobxoanmoe Ans paau-
Ka/JibHbIX MHHOBALWA, a TakXXe CHW3UTb 3aTpaThbl U
HeonpeAeNeHHOCTb.

Bnarosaps nocteneHHbIM MHHOBALMAM PYKOBO-
ANTENb NPOEKTa 3HAET, YTO NPOAYKT byAeT KOMMep-
LUMaNM3NPOBaH C NCMOb30BaHNEM CyLLLECTBYHOLLUX
TEXHOJIOTUI N NPOM3BOACTBEHHbIX NpoLeccos. Mpu
paAnKaabHbIX MHHOBALMAX PYKOBOAUTENb MPOeKTa
AOJIKEH YUNTbIBATh, UTO HOBbIV MPOAYKT BbITECHUT
cTapble NPOAYKTbI, N MPOU3BOACTBEHHbIE TEXHO/O-
TMW, UCMONb3yeMble B MPOU3BOACTBE, TakXKe MOryT
HY>ZAaTbCsi B OOGHOB/JIEHWUW, N YTO MU3-3a NOSBAEHUS
HOBbIX NPOAYKTOB B NPOL,ECcce KOMMepLMann3aLmm
MOTYT NPOM30NTN paspyLUUTE/bHble N3MEHEHWS.

MpoekTHble rpynmnbl, OTBETCTBEHHbIE 3a NOCTe-
MeHHble WMHHOBALMM, pearnpyroT Ha W3MeHeHUs
PbIHOYHbIX YC/IOBUI, B TO BPEMS KaK KOMaHZAbl pa-
ANKaNbHbIX MIHHOBALMI AeUCTBYHOT Bonee akTUBHO.
PagunkanbHble MHHOBaLMN MPUHOCAT GUpPMe JONTro-
CPOYHYHO NpubbIb. OAHAKO AEHEXHbIN MOTOK, He-
06XOANMbBIV ANS PagnKanbHbIX MHHOBALMA, MOXET
3aBMCeTb OT ycnexa pupMbl B 061acTh NocTenex-
HbIX MHHOBauM. COOTBETCTBEHHO, 3TW TUMbI MPO-
€KTOB MMeOT pa3Hble CTpaTernyeckme Lieam, KoTo-
PbIMW HEOHXOAMMO YNPaBAATb NO-Pa3HOMY.

Kak ynomuHanocb paHee, cyliecTByeT ABa OC-
HOBHbIX MOAXOZa K yrNpaBJeHUo NpoeKTaMu: Tpa-
AVLMOHHDBIA (Knaccuyecknin) m rmbkmin (agantme-
HbI). Oba noaxoaa UMeroT CBOW Clabble N CUbHbIEe
CTOPOHBI, 3HAHWE KOTOPbIX OKa3blBAeT 3HAUUTESb-
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Hoe BAVAHMeE Mpu nx Bbibope (Tabanua 2).

AHanu3 cnabbix M CUBHBIX CTOPOH MOAXOLOB
YeTKO AAkOT HaM MOHATb, YTO KAACCUYECKUI Mpo-
€KT BbIFOZHEe MCMOoab30BaTh B KPYMHbIX NMPOEKTax
C 6ONbLLIMMM KOMaHAaMU, a TMBKUA — B HEOONbLLMX
NpoeKTax C BbICOKOW CTEMEHbH HeomnpeeneHHo-
ctn. Takum 06pa3oM, AN MHHOBAUWIM npeanoy-
TUTENbHbI TMOKME MeToaukK, obecrneunsaroulme
afanTaunio K UI3MEHEHUAM 1 akTUBHOE yyacTue 3a-
Kasuuka.

Y1066 YyNpaBaATb MHHOBALIMOHHbBIM MPOEKTOM,
HY>KHO MOCTOAHHO OTC/IEXMBaTb GakTMyeckme cpo-
KW WMCMONHEHUA NMPOWAEHHbIX 3TanoB U MOABAALO-
wmeca obCToATeNbCTBA, BAMAIOLLIME HA CPOKM Bbl-
NMOJIHEHNA CNEeAYHOLMX 3TanoB, OLLEHMBaTb PUCKM
CpblBa CPOKOB W BOBPEMS NpeAnpuHMMaTb HEObXO-
AVMble Mepbl. B TpagnuMoHHOM noaxoze 3To O3Ha-
YaeT MOCTOSIHHO MepecyYnTbiBaTb M NepecTpamBaTh
rpaduk npoekrta. Kpome TOro, BaXXHO KayeCTBEHHO
NHGOPMMpPOBATb KOMaHAY O COCTOSIHUM MPOEKTa
N U3MEHEHUAX B CpOKax paboT. [lna 3TOro Hy>KHO
KaXAbl pa3 NokasblBaTb KONEraMm, Kakme nameHe-
HWA BHECEHbl B CETEeBOW rpaduk, N HaZesaTbCs, UTo
nocne oyepesHOM KOPPEKTUPOBKN MiaHa OHW BCe
ewe 6yayTt 310T rpaduk BocnpuHMmMmaTb. CnoBoM,
TPaANLMOHHbIE MPUEMBI YIPaBAEHWS NpoekTamMmun B
Takmx 06CTOATENBCTBAX MOTYT ObiTb CAULLKOM TPO-
MO34KUMU. K TOMY >Ke Aaneko He BCe MeHeaXepbl,
nepes KOTOPbIMW BCTArOT NOAO6HbIE 3azauu, AO-
CTaTOYHO XOPOLUO 3HAKOMbI C 3TUMMU NMPUEMAMMU.

Ha ocHOBe npoBeAeHHOro nccnesoBaHna MOX-
HO cAenaTb HECKOIbKO BbIBOJOB:

YnpaBneHve npoekTamu 1 yrnpasaeHne NHHOBA-
LUMAMU OTIMYHBIE APYr OT Apyra AVCLMMANHBI U B
TEeYEeHNEe MHOTIMX IeT Pa3BMBaANCb B OTHOCUTEb-
HOW M30NALUMM ApYr OT Apyra, TeM He MeHee, B3a-
MMOCBA3b MeXAY HMMWU OYEeBMIHA, N ee BaXHOCTb
BO3pacTaeT, Bbi3biBas O0/blUe akajeMUyecknx 1c-
cnesfoBaHu. TOUKM NepeceyeHms AByX AUCLUIMINH,
Takme Kak: rmbkocCTb, afanTUBHOCTb, OpWEHTaLMs
Ha pe3yabTaT, yrnpaBieHWe puUckaMu, KOMaHAHas
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Tabanua 2 - CunbHble U cnabble CTOPOHBbI KNACCUYECKOTO M TMBKOro MPOEKTHOrO MOAXOA0B

K yrnpaBJieHUIO NPoOeKTaMun

CTopoHbI

Knaccuuecknin noaxos

M6kunii noaxop,

CunbHaa cTopoHa
CTaAnn MHULMaLUK

YeTkoe onpejeneHne KOHeYHOro pesysibTata Ha AAaI'ITaLI,VIﬂ noa ﬂOTpe6I/ITe}1ﬂ KOHEeYHOro

NpoAyKTa

NPOTAXXEHUN BCErO MpPoOeKTa

Onpep,eneHme n oTcnexXnmBaHne pe3y/bTaToOB Ha

MWHUMabHOE KOJMYECTBO HEAOCTaTKOB B
pa3paboTaHHOM MpoAyKTe

Ha Kaxkzol cTaguu pabot

Bo3moxxHOCTb onpejeneHna BpeMeHHOro 3anaca

HeobxoavMO MeHbLLEe BpeMeHW Ha 3amyck

cypcamu

Hannune mHdpopmaumm o6 obecneuyeHHocTn pe-|Jlerkas reHepaums Ha U3MeHEHUA

KoB paboT

Bo3MOXXHOCTb 060MTUCH 6€3 HaNPSIXKEHHbIX yyacT-

MocTosiHHaA CBA3b C KOMaHAOW NpoekTa u
obecneyeHne/ nosyyeHne NONHOM W akTy-
asibHOV nHbopmMaLmm

Cnabas CTOpPOHa HETOJIEPAHTHOCTb K USMEHEHUNAM

MNMocTosiHHOEe OBHOBEHWE AOKYMeHTauunmn

NpoLeccoB Ha cTapTe

60/bllOe KONMYECTBO HeUAeHTUOULMPOBaHHbIX | [lepeHOChl CPOKOB 3aBEpPLLEHMS

YBennyeHve puckoB pacTpar

paboTa, MO3BOANAIOT MCNOAb30BaTb METOAbl APYr
Apyra.

VIHCTpYyMEHTbI MPOEKTHOro MeHeAXXMeHTa B 06-
NacT NAAHMPOBAHMA N KOHTPOAA KAHOYEBbIX 3Ta-
MoB MpoekTa MO3BOAAT MWHUMU3NPOBATb PUCKMK
npoekta. ITepaTnBHbIe NOAXOAbI U TMOKME METOA0-
NOTUM YCKOPAIOT BHeApPeHne MHHOBaL M. BHeape-
HVWe CTaHAapTOB ynpaBJeHWAa MnpoekTamu Aenaet
WHHOBALMOHHbIe MpoLeccbl 6onee Npo3payHbIMM
W MPOrHO3MpyeMbIMKW, a TakXe cucTtemaTmsnpyert
npoLecc MHHOBALIMN.

Ans agantaumm MeToA0NOTUN YNpaBAEHUSA WUH-
HOBALMOHHbIMW MpPOeKTaMu, MOBbILEHNA Bepo-
ATHOCTM YCMELWHOW peanvsaumm MHHOBALMWMW, MU-
HAMMW3aLMM PUCKOB WU ONTUMMU3ALMU PeCcypcoB B
yrnpaBAeHYeCcKOM MpakTnke pekoMeHayeTCs:

- pa3pabaTbiBaTb BHYTPU KOMMAHUM MEXaHWU3M
ANArHOCTMKM WHHOBALMOHHOIO MNpoeKTa ANA Bbl-
6opa nogxoasLlenl MOAeNN ynpaBaeHWs;

- CO3/,aBaTb BHYTPW MPOEKTHbLIX KOMaHZA yC10BUA
A1 BbICOKOM CTeneHn Kpocc-QyHKLMOHAAbHOCTM 1
aBTOHOMUY;

- MOBbIWATb YPOBEHb 3PENoCTU MPOEKTHOro
yrnpaBaeHnsa 4yepe3 obyyeHne nepcoHana u BHe-
ApeHve CTaHAapTOB.

3AKJTFOYEHUE. HecmoTps Ha TO, UTO ynpasne-
HWe NMpoekTamMn Y WHHOBALMOHHBbIN MEHEeAXMEHT,
KaK AVMCLMMANHBI, Pa3BMBaANCb COBEPLUEHHO He-
3aBMCMMO ApYyr OT Apyra C TeYeHMEeM BpPEMEHH,
B3aMMOCBA3b U AybAnpoBaHMe MeXay HUMK oye-
BMAHbI. IHHOBaLMOHHbIE MPOEKTbl 3HAYUTENIbHO
BbIUIPbIBAOT OT MPUMEHEHUA METOAOB ynpasie-
HWA NpPoeKTamun B TOM CMbIC/e, YTO HeonpeseneH-
HOCTb, CIOXHOCTb, YHUKaJIbHOCTb M PUCKW yMNpaB-
NAOTCA TakMM 06pa3om, UYTOBbl MUHUMU3MPOBATbL
nx HeratueHoe BanAHWe. CoBpeMeHHasa KOHLenums
B3aMMOZENCTBUA YNpaBieHWa NpoeKTamMmn 1 ynpaBs-

NeHVA MHHOBALMAMM CTAHOBUTCA KNHOYEBbIM dak-
TOPOM ycnexa koMnaHuu. KomnaHuy, cnocobHbie
3$DEKTUBHO NHTErpuvpoBaTh 3TU MOAXOAbI, MOAY-
YaloT 3HauYMTe bHblE MPEVMYLLECTBA B BUAE YCKO-
PEHHOro BbIXOAA Ha PbIHOK, MOBbIWEHUA 3PPeK-
TUBHOCTM N CO34aHNSA YCTONUMBBIX KOHKYPEHTHbIX
npenmyLLecTB.

Pe3ynbTaTbl NPOBEAEHHOTO NUCCAEAOBAHNA MOA-
TBEPAUAN TUNOTE3Y O HEOHXOANMOCTU UHTErpaL MM
yrnpaBieHUs NPOEKTaMn U MHHOBALMAMM, Kak YyC-
NnoBus noBblweHna 3QOEeKTUBHOCTU peanm3aLmm
WHHOBALMOHHbIX NHNLMATUB.

KntoueBbiM pe3ynbTaToM CTano BbifABAEHWE 3a-
KOHOMEPHOCTN MeXAy TUMOM WHHOBauunM U 3-
beKTMBHOW yrnpaBaeHYeCKOW MOAENbIO: AN paju-
Ka/NbHbIX MHHOBaLMIA LenecoobpasHo NpuMeHeHme
rMHKMX NOAXOA0B, B TO BPeMsA Kak A/A MOCTerneH-
HbIX MHHOBALMA — TPAAULMOHHbIX UAN TMOPUAHBIX
Mogenien. 3TO OTKPbIBaeT BO3MOXHOCTU A/ CO3-
AaHVA BHYTPUOUPMEHHBIX METOAMK ANArHOCTUKK U
BbibOpa NoAxoaa yrnpaBaeHus.

Pa3HuLa Mexay TPaguLMOHHBIMU U MHHOBaLW-
OHHbIMW MPOEKTaMU U TPAAULMNOHHBIM U TUBKUM
ynpaBaeHVeM NpoeKkTaMm nokasaHa ANs TOro, YTto-
6bl MOHATb, YTO cneumdUUeckne xapakTepUcTUKm
WHHOBaUWN TpebyroT apyroro, 6onee rmbkoro u
MaHEBPEHHOro NOAXOAa.

MonyyeHHble BbIBOAbI 06/1a4al0T  BbICOKOM
NPaKTUYECKOWN 3HAYMMOCTBIO: OHN MOTYT ObITb UC-
NO/Ib30BaHbl KOMMAHWAMM MPWU  MJAHUPOBaAHUN
NPoeKTHOro nopTdens, pacnpeaeneHnn pecypcos,
bopmMMpoBaHMM KOMaHA ¥ OLIEHKe PUCKOB.

PekoMeHzZauUN 1 BbIBOAbI, NPEACTaBNEHHbIE B
paboTe, MOATBEP>XAAOT AOCTUXKEHME MOCTaB/EH-
HbIX Lilenen 1 3agay nccnegoBanua. MpeanoxeHHbIN
noaxop obecrneumBaeT 60s€e BbICOKUIM YPOBEHb
afanTMBHOCTM NPOEKTHOrO yrpaBaeHNs 1 cnocob-
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CTBYeT CTpaTernyeckomy pasBUTUIO KOMMaHWUA. CTW, N3yYeHne KOHKPETHbIX MPUMEPOB YCMELLHbIX U

[JanbHellive nlyyeHne n paspaboTka METOAU-  HeycCrellHbIX MHHOBALMOHHBLIX MPOEKTOB (aHanun3
YeCKMX MOJIOXKEHUIN MO TeMe MOryT ObiTb HampaB-  KeWcoB), MPOBeAEHNE MPOrHO3MPOBaHNSA YCMeLLHO-
NleHbl Ha M3y4yeHue MpPaKTUYecKMX acrnekToB Mpu-  CTUM MHHOBALIMOHHbIX MPOEKTOB B 3aBMCMMOCTN OT
MEHEHWS WHCTPYMEHTOB M METOAOB YrMpaBAeHVsA  BblbpaHHOW MeTOAONOTNM yrpaBaeHus (perpeccu-
NpoeKkTaMu B MIHHOBALMOHHbIX MpoekTax. B YyacTHO-  OHHbIV aHanms).
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AHAATA. XacaHabl MHTENNEKTTIH, aknapaTTblk TEXHONOMMANAPAbIH, JaMybl, N1€yMETTIK OpTaZafbl e3repicrep,
KOMMYHMKaLIMA MEH bIHTbIMaKTaCTbIKTbIH, XaHa YAriNepiHiH Jamybl ajaMu KanutaiaiblH JamybiHa acep eTeai. Tybe-
renni >XaHa ajicTemMere HerisgenreH agamm Kanutangbl 6ackapy >KYMbIC KYLUiHiH canacbl LMdpblK 3KOHOMUKA Ta-
nanTapblHa cari 6oayblH KamTamachi3 eTesi. byn 3epTreyain MakcaTbl UMPPAbIK 3KOHOMMUKA >KaFAalblHAA KCiMo-
pbIHAAPAbIH aZaM KanuTanbiH 6ackapyAbiH TYXblpbiMAaMasnblk 6a3acbiH Herizgeyae eH6ekTi backapyAbliH TEOPUANbIK,
XKOHe dAicTemenik HerisaepiH xacay 6osbin Tabblnagbl. Makanasa asam KanutanbiH HackapabliH, Ty>XKblpbiMAaManbiK,
NPUHLUNTEPI XXYMENEHTeH, ajaM KanuTaiblH 6ackapy TEOPUACH XSHE Xambl SA4iCTEMENIK TaCiNAep 6TKEH TpaHC-
dopmauumanap kepcetinreH. Lindpabik sKOHOMUKA KaFaalblHAa KACIMOPbIH KbI3METKep/epiHiH, aZaM KanuTasbiH
backapy aficTemeci ascCbiHAa WHBECTULMAHBIH, Heri3ri Typi 6apablk Kacibu TonTap MeH MepcoHan caHaTTapbl YLUiH
KaXeTTi LdpAablk 6inimM 60abin Tabblnagbl, ©NTKEHI LMPPAbIK HiniM HEri3ri eHAipICTIK pecypcka anHanabl. 3epTreyae
eHbeK HapblIfbl TapanbiHaH eHbek canacbiHa KOMblIaTbIH XaHa TananTtapabl kaHe LndpblK 3KOHOMUKaA XKafiarbliHAa
KYMBICMEH KaMTyZblH, XaHa TypJepiH AaMbITyblH KOpCeTeTiH LUMpP/bIK SKOHOMMKA XKaffalblHAa aZaM KanuTanbiH
6ackapyblH CTapTErMANbIK YATICIH YCbiHaZAbl. by yari 6ackapyablH, MaHbI3Abl 84icTeMeNiK MPUHLMNTEPIH allyfa MyM-
KiHAiIK 6epeTiH, eHbeK HapbIfblHAAFbl Bap/blK, CTENKXONAEPNAEPAIH, MYALENEPIH YANECTIPYAi KaMTamachi3 eTin, y3ak
Mep3iMai cTpaTernsnapabl aHbikTayFa, 6ackapyAblH XXaHa ApaiBepsepiH eHrisesi

TYWIH CO3/,EP: agamu kanutangp! 6ackapy, aaM pecypcrapsbl, UMb pPAbIK Aamy, TEXHONOTNABIK KYPbIbIM, Lnd-
pAbIK fafablnap.
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ABSTRACT. The development of artificial intelligence, information technologies, changes in the social environment,
and the development of new models of communication and cooperation influence the development of human capital.
Human capital management based on a fundamentally new methodology ensures that the quality of the workforce
meets the requirements of the digital economy. The aim of this study is to develop the theoretical and methodological
foundations of labor management and to substantiate the conceptual framework for managing human capital in
enterprises within the context of the digital economy. The article systematizes the conceptual principles of human
capital management, highlighting the transformations undergone by the theory of human capital management and
general methodological approaches. Within the framework of the methodology for managing the human capital of
enterprise workers in the digital economy, the primary form of investment is digital education, which is essential for
all professional groups and categories of personnel, as digital knowledge has become the key productive resource.
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The study proposes a strategic model for managing human capital in the digital economy, reflecting the new labor
quality requirements imposed by the labor market and the development of new forms of employment in the digital
economy. This model introduces new management drivers that will uncover the most important methodological
principles of management, ensure the alignment of interests among all labor market stakeholders, and define long-
term strategies.

KEYWORDS: human capital management, human resource, digital development, technological order, digital
skills.
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AHHOTALUA. Pa3BuTre NCKYCCTBEHHOIO MHTENNEKTA, MHOOPMALIMOHHbBIX TEXHONOTUI, U3MEHEHME COLMaNbHOWM
CpeAbl, BbICTpanBaHMe HOBbIX MOAENEeN KOMMYHUKALMM U COTPYAHNUECTBA BANAIOT HA pa3BUTME YeN0BEYECKOro Ka-
nutana. YnpasjeHne YeNoBeYeCKM KarnmntajsoM Ha OCHOBE MPUHLMMNMAAbHO HOBOM METOLONOMMM rapaHTUpyeT co-
OTBETCTBME KayecTBa pabouein cuibl TpeboBaHUAM LUPPOBOL SKOHOMUKW. Llenbro faHHOTO ncciesoBaHms ABASETCA
pa3paboTka TeopeTnyecKmx 1 METOAONOrMYECKNX OCHOB YrpaBieHNs TPyA0M, OBOCHOBaHMe KOHLENTyasbHON 6a3bl
yrpaB/ieHNs YesloBeYECKMM KarnuTasoM Ha NpeAnpuaTUaX B YCI0BUAX LMbPOBOM 3KOHOMMKM. B cTaTbe cuctemaTm-
31MpPOBaHbl KOHLENTYabHble MPUHLMMbI YNPaBAEeHUA YeN0BeYeCKMM KanutaaoM, BbigeneHbl TpaHchopMaumm, KoTo-
pble NpeTeprena Teopus ynpaBaeHUa YeNoBeYeCKMM KanuTaaom 1 obLuime MeTogonornyeckme noaxoabl. B pamkax
METOA0/10TMU YIPaBJeHNs YeN0BEYECKMM KanunTaaom paboTHUKOB NpeanpusaTuiA B yCI0BUAX LIMGPOBOM SKOHOMMUKM
OCHOBHOWN GOPMOIN MHBECTULMI ABAseTCa LndpoBoe 0bpa3oBaHUE, KOTOPOE HEOBXOAMMO Aas BCeX Npodeccuo-
Ha/IbHbIX FPYMM U KaTeropuin NepcoHana, NOCKo/bKY LMbpoBble 3HaHUA CTaan KAHOUYEBbIM MPOU3BOACTBEHHbIM pe-
cypcoM. B uccnepgoBaHum npegnaraeTca ctpaternyeckas Mogeb yrnpaBieHna YenoBeveckM KanmTaaom B yCA0BUAX
LUMPPOBOV 3KOHOMUKM, OTpaKarolas HoBble TpeboBaHMA K KauecTBy TpyZa CO CTOPOHbI pbiHKa TpyAa U pa3BuTue
HOBbIX GOPM 3aHATOCTU B YCNOBUAX LUPPOBOM IKOHOMUKN. [laHHas MOZAe b BBOAUT HOBbIE ApaliBepbl yrpaBaeHus,
KOTOpble NO3BO/IAT PACKPbITh BaXXHENLINE METOA0N0TMYECKMEe NPUHLMMBI YNpaBAeHWs, 06ecneyunTb CcoriacoBaHme
WNHTEPECOB BCEX CTEMKXOAEPOB pbiHKa TPyAa, ONpeAevUTb JOATOCPOYUHbIE CTPaTErnu.

KJIFOYEBDBIE C/IOBA: ynpaBieHue yesiOBeYECKMM KamnuTasoM, YeNoBeyveckuii pecypc, undposoe passutue,
TEXHONOTNYECKUIA YKNad, LNdPoBble HaBbIKU.

KIPICME. Agam kanuTtanbliH 6ackapy aaictemMeci  Abl. KSCiNOPbIHHBIH, MeniriHAeri Herisri eHAipicTik

ipresi TyXblpbiMAamanapAbl a3ipaeyi, aHannmTmka-
NblK d4iCTEP MEH MaMaHAaHAbIPbINFaH Kypanaapabl
KONAaHYAbl KAMTUTbIH TananTap KeLleHiH KaabinTa-
CTbIpYyFa XaHe icke acblpyfa baFfbiTTanybl kepek. byn
3/IeMeHTTep rmnoTe3anapabl TeKCepy YLIiH KONAaH-
6anbl yarinepai Kypyfa, COHAan-aK onapabl Tekce-
pyre >aHe caHAblk, H6afanayfa 6annaHbICTbl 3MMU-
puKanbik M3epTTeynep Xypridyre 6afbiTTansaH.
Agam kanuTanblH 6Hackapyabl 3epTTeyaiH Ke-
LEeHA| TaCiNI Xynenik TangayablH NPUHLUNTEPI MEH
SAICTEPIH KONAaHa OTbIPbIM, OHbIH KYPbINbIMAbIK,
KOMMOHEHTTEPIH 3MMNUPUKaNbIK 3epTTeysi KamTu-

pecypc peTiHAe afaMu Kanutan uaescbiHa CyneHe
OTbIpbIN, 6y KanuTanael 6ackapy yATTblK IKOHOMM-
KaHbIH, CybObeKTiCI peTiHAe KaCinopbiHHbIH, biperen
cunaTTamanapbl TYpPfbICbIHAH KapacTbipbllybl Ke-
pek. Jactypai Tacingepai 6enimaeyai xaHe MHHOBaA-
LUMANBIK WewiMaepai a3ipaeyai Tanan eteTiH und-
pAaHAbIpy >XafAalblHAA afam KanuTanbliH Hackapy
epeKkLenikTepiHe epekLue Ha3ap ayAapy Kaxer.
KacinopbIHHbBIH afam kanutanbiH 6backapyfa a4i-
cTeMeniK TaCiNAep Xacay YLiH XMHakTanfaH backa-
py Teopusacbl MeH Taxipubeci eH TuiMAal weLlimM
peTiHAe KO/NAAHbICTaFbl dAicTEMeNiK  Kypangap
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MeH NpUHUMNTepAi eckepy kaxeT. Kasipri yakbiTTa
H6ackapyablH, 3aMaHayu TeOpACbIHblIH apKacbliHAA
ajiaM KanuTaibl CaHaTbl HeoKJacCuKasblk, eHbek
3KOHOMMKAChl aiMafblHaH KOPNOpaTuBTTIK backa-
Py >Ka3bIKTblFblHa aybICTblpblAAbl. KenTtereH kapa-
CTbIpbINFaH 3epTTeynepae KaCiMOpblHHbIH,  aAam
KanuTan caHaTbl aaM pecypcTapbiMeH aHblKTana-
Abl, By aaicTemenik KanlwblibiKTapFa akeneai. bip
yFbIMAbl 6ackamMeH aybICTbIpy HITUXKeCiHAEe nep-
CcoHanabl backapyaafbl KbI3MeTTepAiH KauTanaHybl
XOHe ajaM KanuTaibl TEOPUACHI YLWIiH XaT Kenbip
INEMEHTTEPAIH, KOCbINYbl OPbIH anajbl.

3EPTTEY MATEPUANAAPbI MEH SAICTEPI.
KacinopbIHHbIH agam kanuTanbiH 6ackapy Taxipu-
6eci AKLL >aHe Eyponaaasbl Anves T., Yagaa C,
Xannky ®., Mapumy [., MNonkosa E., Cumapmara
[x. [1-4] aBTOpnap 3epTTeysepiHAe >XapblK Kep-
reH >KoHe KaCIMOPbIHHbIH, 3UATKEPAIK KanuTaablH
KanbINTacTblpy XoHe AaMbITy yAepiCiHe apHanfaH.
Ocbinaniia, agaM KanuTtanbl Heri3ri pecypc peTiH-
Ae navjanaHbinFaH MHHOBALMANBIK KaCiNpblHAAP-
Aa ONapAblH, HapbIKTbIK KYHbIH eAdyip >XOfapaaTty
XaHe benceHai KanuTanfaHAbIpy apkblibl XOfapbl
TMiMAiniri 6ankKanagbl.

P. KannaH >aHe [. HopToH [5] agam kanuTtanbiH
6ackapyAblH, TMIMANIriH 6afanay YLWiH «Ci3 He en-
LLIeCeHi3, COHbl anacbi3» AereH yCTaHbIMAbl YCTaHa,
TEHECTIpINreH KepceTKiTep >XYMeCiH KOoAAaHAb
XoHe Tek Bip KepceTKili-napameTpAi eaey yLiH
KOAZaHyfa 60/ ManTbIHbI aTan eTTi.

| HUMAN CAPITAL AND THE KNOWLEDGE ECONOMY

Agam kantanbiH 6ackapyablH, KenTereH Tacin-
AepiHe kapamacTaH, bGipblHfan ambeban agictep
YCbIHbIMaFaHbl aHblK. Anainga, KannaH meH Hop-
TOHHbIH, TEHECTIPINTEH KOPCETKIWTEeP >XYMECIHIH,
KepceTkiwTepi, coHAan-ak A. PutueHyTiH, [6] agam
KanuTanblHbIH, KapXbIiblK UHAEKCTepi Genrini 6ip
erken-Terkenni nbiCbiKTay XoHe CblHaKTaH OTKi3y
Ke3iHAe Ka3akCTaHAblK KacinopblHAapFa benimaey-
re 6onagbl.

HOTW)KEJIEP )XOHE OJIAPAbI TAJIKbINIAY.
Agam kanutanblH 6ackapy TEOPUACHIHbIH, TaCi/-
AEepiH Tangay HeriziHae oN mMaTepuaniblk emMec ak-
TMBTep 06bekTiCi peTiHAe KapacTbipblnadbl Aeyre
6onasbl. OHAIPriW KyWTepAiH Aamy 3BONHOLMACHI
ajiaM KanuTasbl YfbiMbl OHbIH, PU3MKanbIK LLeKapa-
CblHaH LWbIFybIHa 9KeNA,.

Kasipri yakbiTTa >annbifa 6ipaent TaHbIAFaH
ajiaM KanuTabl epeklue OpblH anaTblH OHbIH Ma-
Tepuanablk eMec Kanutan TypiHe aHanfaH. Anan-
Ja, afgaM KanuTajblHblH MaHi 6eniriHae 3TUKanbIK
KauwblnblkTap 6GacTtankbiga Oyn TEPMWH  Herisri
Kanutanfa WHBECTUUMA PeTiHAEe HEri3ri KanuTanfa
ykcac 6ombiHWA KOAAaHbINAbI, SFHWU agam Genrini
6ip KypanMeH 6arnaHbICTbl 6oaabl. Anaja, epKiH
afamMabl MOpanbAblk-OUAOCOPUANBIK TYXKblpbIMAA-
Manap TypFblCblHaH KaCIMOPbIHHbIH, akTMBI Hemece
OHbIH, MeHLWiri 6eniri peTiHAe KapacTbipyfa 6osmai-
Abl. YakbIT ©Te Kesie, K3CINOPbIHHbIH, >KaArnbl KanuTa-
nbl Geniri peTiHAe agam Kanutanfa MHBeCTULMANAP-
Abl bafanayablH aaicTeMenik TaCinAepiHiH, CONKECTIri

AaM RanuTaabIH 0acKapyIbIH HHCTHTVIIHOHAIIBIK Tackuiepi

Kyiiemik GYHKIHOHATIBIK

= =

YIAEPICTIK

KYHJIBIK KY3BIPETTUIK

= =

AjtaM KanuTaaeH 6acKapy/IbIH TEOPHSUIBIK
TacUIIepl

_—

Anam xanuTansig 6acKapyabIH
KOJITaHOAIBI TaCLTEp1

=

¥

backapy Teopuscer

KyHIBIK TEOpUSICHI
Y HBIMJIACTRIPY TEOPUACH

Y HBIMIACTBIPYIIBUIBIK 1AMy TEOPHSCHL
bacekenecTik TeopuACH

YABIMIACTHIPYIIBUIBIK MiHE3-KYJIBIK TEOPHAICHI
[lepconanaps! 6ackapy TeOpHUsICHL
backapy sl HHTEINIEKTYaIU3a1HsA/IaY TEOPHACH]
Backapy menrimjiepit KaObL11ay TEOPHACE]
JIyHHeTaHBIM TYPICPIHIH TCOPHICH

Cypet 1- Agam KanutanbiH backapygblH, Tacinaepi
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KenTereH fanbiMAapAblH OCbl CaHATTbl TYCIHAIPYAIH
ajamrepLuinikke Kapcbl Tacinaepi peTiHae Kabbinga-
MaybIH TyZblpFaHbl pacTanibl.

1960 XblngapablH opTacbiHaH 6Hactan cTpaTe-
rmanblk, HackapyablH, TEOPUACHI MeH TaxipubeciH
BipiKTIPeTiH KSCIMOPbIHHbIH, CTpaTernanblk backapy
TEOPUACBIH Kypanabl XaHe . MuHubepra, b. Anb-
ctpaHga v [x. Jlamnene [7] eHbekTepiHae Kep-
ceTinreH. Asam KanutanbiH 6ackapy macenenepi
KSCINOPbIH KbI3METIHIH, TUIMAI KepceTKiwTepiHae
ajaM pecypctapblH 6ackapyfa, acepiH baranayapbl
aHblKTayfa HbafbITTanFaH 3epTTeyepae KepCeTireH.

CoHbimeH, 1994 xbinbl AKLU-ta [x.B.ApTtyp
3MnupuKanblk 3epTrey 6asacbiHga 54 KyWmanbl
6onat KoOMMNaHWANApPbIHbIH,  KbiI3MeTKepaepi Mi-
He3-Ky/IbIKTapblH XXJHe ONapAblH, XYMbICKa AereH
Ke3kapacTapblH peTTey OOWMbIHLIA >Ky3ere achbl-
PbINbIN  XKaTKaH CcTpaTernsnapably,  TUiMAINIriHe
acep eTy rmnoTesacbliH pacTtagbl. Ocblnaniia, onap
KSCIMOPbIH  CTpaTervacbl MeH MepCOHaNAapAbl
backapy TaXipnbecCiHiH apacblHAafbl HGarnaHbICTbI
baranagbi [8].

AgaM KanutanblH 6ackapy CTpaTermsacbiHbIH,
K9CIMOPbIH TUIMAINIrIHE acep eTyi TypaKTbl OH baw-
NaHbICbIH KaCiMOpbIHAa aZam KanuTanbliH backapy
cTpaTtervanap peni Typanbl pacTasfaH rmnoTesaHsbl
b.bekkep mMeH b. lepxapar atan ertiti [9]. bByriH-
Ae KaCinopblH By pensi TonbiK TyCiHOenai xaHe
KSCIMOPbIH KbI3METIHIH, TUiMAI bakTopbl peTiHae
ajaM KanuTanbliH 6ackapy Tacingepi Typanbl HaKTbl
TyCiHikke wue. Agam kanuTanbiH wWebep 6acka-
Py KOCIMOPbIHHbIH CTpaTernanblk Aamy Tpurrepsbl
peTiHAe Tek cTpaTtervsanblk Hackapysa faHa emec,
COHbIMEH KaTap >XeAen XaHe TakTuKabl KyLwTi acep
eTyi Kepek.

1990 xbingapablH, COHbIHAA LIETenaiKk 3eprre-
ywinepMeH ajaM pecypctapbliH backapysa crap-
TErnAnbIK TaCiAep MAEAChl TYNKIAIKTI KanabiNTacThbl,
M.Xbro3MATIH NiKipiHLWwe, 6ackapy Kypangap XW1blH-
TbIfbIH >XKObanay >aHe icke acblpy yAepicTepiHiH,
CUHTE3IH yCbiHaabl. [an OCbl KaCiMOpbIH MaKcaTbl-
Ha XeTy YLWiH ajam KanuTaablH KaibliNTacyblH XaHe
AaMyblH kamTamachi3 eteai [10].

AzaM KanutanblH 6ackapyAblH TEOPUANbIK dKaHE

Kecte 1 - >KyMbic KyLWiHiH canacbl KOHTEKCTIHAE B6ackapy O6bEKTICiHiH 3BONOLMACHI: ANANEKTUKAbIK AaMy

JKymbicwibl KywiHiH, canacbl 6ackapy o6bekTici
petiHge

EH6exTi naganaHy

(A. CmuT) XyMmbiC 6epyLUiHiH narAacbiH MakcuMm3aLns-

Nay, XYMbIC yakbITbIHbIH MaKCMMaAbl WbIFbIHAAPbIHAA
€H TOeMeHT i Xanakpbl

EH6eKTi paLnoHanusaumanay >xaHe a/ieyMeTTeHAIpY
(P. OyaH, Y. b3661aX)

Tipi eHbeKTi KbicKapTy, XaHxXanaapsab! bIHTaNaHAbIPY
XaHe peTTey apekeTTepi

En6ek pecypcrapbiH naganany (0. Tennop, A. dGain-
onb, J1.YpBuk, ®. Tnnbper)
Azam eHbek TacbiMangayLbl peTiHge. EH6ekTi yibimaa-
CTbIPY XdHe Hopmanay

MepcoHanabl 6ackapy
(M. Bebep, 3. Maiio)
Agam popmManbibl KYPbUIbIMHbIH 31€MeHTi peTiHze.
Kbl3meTkepnepai isgey xaHe ipiktey, AaibiHAay >oHe
BiNiKTINIriH apTTBIPY

Apam kanutanbiH 6ackapy
(®. Xepubepr, [. Mak-I'perop)
AzZam aneymeTTiK ybIMAACTbIPY 3NEMEHTI PeTiHAE.
LLbiFapmaLlbinbiKKa bIHTaNaHAbIPY, YAbIMAACTbIPYLLbIK
M3AEHNETTIH ecyi

Kesenpep OHepKacinTiK KypbUIbIM XKymblicwbl Typi
1785-1835 BipiHwi «bBiniKTi» caHaTbIHAAFbI Kbi3-
TokbIMa eHepkacibiHaeri XaHa Tex- meTkep
Honoruanap. Cy aHepruscol
Keismeti 50% actam $pusmkanbik,
eHbekneH HalinaHbICTbl, apHalibl
NabIHAbIK KaXeT eTrnewnTiH,
KbICKa Mep3imai KypcTapsbl OKy
1830-1890 Exivuwi ancblHAA XYy3ere acblpblaajbl
MexaHukanbIk eHgipic.
By aBurateni aHepruscol
1880-1940 YwiHwi «Epe>xe» caHaTbIHAAFbI Kbi3-
MalumrHa xacayzbl, 31eKTPOTEXHU- meTkep
KaNblk ©HEKACINTi, AaMbITY. LWewim kabbingay yaepiciHae
JneKTpAik 3Heprus benrineHreH epexenep MeH
HyCKayblkTapfa HerisgenreH
1930-1990 ToprtiHwi 50% acTam TexHNKasbIK XoHe
YiaK KypAbIChIHbIH, AaMybl, KoM~ | KYHAEAIKTI XyMbICTapap! xy3ere
nbloTepaiH nanga 6onybl. MyHari- | 8CbipaAbl. MamaHgaaHabIpbinfaH
KeMmip, aToM 3Hepruschl KaHe KoaAaHbasbl OKbITY Ka-
xet
1985-2000 BbeciHwi «Binim» caHaTbIHAaFbI Kbi3-
MUKPO3NIEKTPOHMKA, FEHAIK NHXe- meTkep
Hepwus, bBroTexHonorus, nHbopma- 50% actam yneci bap aHanu-
TUKA, UHTEPHETTIH, AaMybl, FapbIlWTbl | TUKabIK XXYMbICTbI, Henricizaik
MeHrepy XafAanblHAa UMMPOBM3aLUAHbI
HaHoTexHonorvsAHbIH Nanga 6onysbl, | KaxeT eTeai, byn peTTe WweLliM
MyHali-ras, aTom sHepruscebl kabbingay yaepiciHae Xofapbl
2000-2035 AnTbiHWbI AeHreiini aepGectik 6ap. Onap-
HaHoTexHonorvsinapasl, poboto- | Abl AAVIBIHAAY YUIIH y3aK OKbITY
TEXHWKaHBbI, XacaHAbl MHTENEeKTTi, LIKNIHAE XKOFapbl AEHTenl
FapbILUTbIK TEXHONOMUANAPAbI Ad- Binim Kaxer
MbITY. DHEPrUAHbIH 6anama Typaepi

Apam kanutanbiH 6ackapy
(Y. Oyun, X.I7Iocv1xapa,
K. Mauycra, M. pykep)
Azamfa apHanfaH yibiM. ©3iH e3i JambITy XaHe e3iH
6ackapyra biHTanaHAbIpy, agamM kanutanbiH H6aranay

Apam KanuTanbiHHbIH, LMPAbIK gamybiH 6ackapy
KomaHganbik 6ackapy ctuni, eHbeKTi ynbIMAacTbIpyablH,
KaLWbIKTbIFbI, LMOPAbIK AaFablaap MeH 6inim, y3aikcis
oKbITy, «brain production»

Eckepry: aBTOpAap >acafaH
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AJaMH KADHTATILIH THQPILIK TaMYBIH 6ackapy (VUCA cTpaTerasichl)
| 1 |
V —TyparcheI3IbIK U — Bearicizgir C —Kypzaemniairi A — Tycinikci3
(volatility) (uncertainty) (complexity) (ambiguity)
I I I U
= - memmiM - eHaipicTi
o - e3repy 2 olF Ao KAGBLIAAVIBIH YHEIMIACTEIPYIBIH
= TpeHITepiH Oaranay - Kasipri Gemricizgik g . ik
= - earepy - ocill Kele KaTKaH g o
n O — R B (pakTOpAaphIH GacKapy OHUPIC
;Q‘: 7 6 K'ayl y =YKBIMIBIK Dm]aym TEXHOIOTHAIAPEI-
8 ALY - TOyeKelTe Gackapy HBIH o3repyi
= ;Esge:;:p I:;H GarnapianFad Gackapy KYBIPETTITIK ATCEIH - TEeXHHKATBIK
= s KeHeti HaOOBIKTapIa¥Fel
Garanay e 4 2
esrepicTep
| | | I
Z E j OMmeHIMIITIK Bomxay KommaSoparms Hunosanusap
i - U i/ U U
zE AlaMH AnaMH KaITHTaIbBIH [TadpasK gamy LT PIBIK
Z E ¢ PN A IHQPIBIK TaMys JKoHE aJlaMH SKOHOMHKAJA
2z IHGPIBIK TaMYBIH aneyeTiH Gomkay KAITHTAJII5l OKBITY BHABHE FATIIE A HIEEL
] Gafaﬂay nai'majla]]y

Cypert 2 — Agam KanuTanbiHbIH, UMbpbIK AaMyblH 6ackapy KOHLEenuuachbl

konaaHbanbl Tacingepi [11, 12], onapabliH, aBTOPAbLIK,
Xymneneyi 1-wwi cypeTre KOpCeTireH.

Asam kanuTanblH 6ackapyablH, KOAAAHbICTafbI
TOCINAEPIH CblHW Tangay oaicTemMenik cunatTafbl
NHCTUTYLMOHANAbIK 3epTTeyNepAiH, LeKTeynepiHiH
Ti3IMIH  aHbIKTayfa >XKoHe 3epTTey MaHiH >KaH-
KaKTbINbIFbl MEH KYPbINbIMAbIK KYpPAeAiniriHe 6an-
NaHbICTbl 3epTTey MiHAETTEPiHE KO/ XKETKIi3y YLUiH
ajiaM KanuTanbliH 6ackapyabl cananbl XaHa ajicTe-
MeNiK Herisge XeTiNAipy KaxeT AereH MaHbi3Abl
TY>KbIPbIM Xacayfa MyMKIHAIK bepegi.

3epTTey TakbipblObl ascbiHAA OHEPKACIMTIH, AaMy
Ke3eHAepiHe HalrnaHbICTbl ajaM KanuTanbiH 6acka-
Py TY>XXblpbIMAAMacblH AaMbITY KbI3bIFyLUbIbIK Ty-
Ablpasbl, OUTKEHI TEXHWKA, TEXHONOrMANap >XaHe
aflaMHbIH, ©3 KabinetTiniriveH gamybl — 6yn TO-
NIbIFbIMEH ©HEPKACIN >XOHEe 3KOHOMMWKaHbl JaMbl-
TyAbIH, €Ki >XaFfbl 60bIN Tabblnagbl. OcbifaH b6alina-
HbICTbl 3KOHOMMWKaHbIH, AaMy WHANKATOPbI pPeTiHAe
>K9HE canaibl AeHren esWemMi MeH XXyMbICLWblaap-
AblH 6iniMi MeH AafablnapbiHblH, Ma3MyHbl aZam
KanuTanblH TacbiMangaywbl peTiHae 6ip HipimeH

TbIfbI3 HalNaHbICTa eKeHiH Heri3ai 6boskayfa bona-
Aabl [13].

DKOHOMMKa TYPAEpPiHiH e3repyiMeH XaHe eHep-
KSCINTiH AaMybIMeH MaTepuanablk (MHAYCTPUANAbIK,
3KOHOMMKaZa) KaxkeTTiiktepaeH 6inim 6epy xaHe
AeHcaynblk  (MOCTUHAYCTPUANAblK, 3KOHOMWKAZAA)
CUAKTbI 9N1EYMETTIK KaXKeTTiNiKTepre, XaHallblablk,
eHbekke (MHHOBALUMANbIK 3KOHOMMKAFa) KadkeT-
TiNK >XX3He LWblfapMallblablK eHbek neH Lnppbik,
Aamy  (UnMdpablK dKOHOMWKAZA) KaxeTTinikTepre
TpaHchopmauus 6onagpl. Jemek, agam KanutanbiH
6ackapy TyXblpbiMAamachl gamyLlbl 60aybl KaxkeT
XK9HE >KYMbICLUbINAPAbIH, LUblFAPMAaLUbINbIK >KoHe
uMbpAbIK  Ky3bIPETTINIKTEPIH, ONapAblH, d/eyeTiH
AAaMbITY YLWiH KaxeT umdpablk 6iniMai y3gikcis aa-
MbITY SAICTEPIH KaNbINTaCTbIPy KaxerT.

Lndpabik SKOHOMMKA AaMyblHA SKeNreH TOPTiH-
Wi ©HepKaCINTIK pPeBOMOLMA HemMece anTbiHLbI
OHEepPKaCINTIK KYPbIAbIM afaM KanutanbiH LdpabIk,
AaMbITyblHAa 6aca Ha3ap aysapaabl. MaceneH, 2027
XblFa Kapank 14 MAH. XXYMbIC OPHbI XXOfanazbl, 6y
[yHnexy3inik akoHoMukanbik dopym — 2024 (439P)
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ecebiHHeH kepyre 6onagbl.

XKuHakTanfaH ToxipnbeHi nHTerpauuanay 6yriH-
Ae eHbekTi Hackapy Teopusacbl MeH TaxipubeciHae
XaHa b6afbiTTbl — agaM KanuTanbliH LMOpPAbIK Aa-
MyblH 6ackapyblH Kypy Typaabl anTyfa MYMKIHAIK
6epeai. VUCA- agaM KanuTanbiHbIH, UMOPAbIK Aa-
MybIH 6ackapy cTpaTermsacol 2 CypeTTe KepCeTiareH.

Kasipri 3amaHfbl TpaHchopmauus yaepici, b6ip
XafblHaH, UMb pablK opTaHbl 6enimaenyi kamTama-
CbI3 eTyre, eKiHLWi >afblHaH, KOHTPaZanTUBTINIKKe
blknan etegi, 6yn npoakTneTi 6ackapy apKblabl iLKi
e3repictepsi kaMTaMachI3 eTye KepiHea,.

Lndpabik 3KOHOMUKaHbIH, 6acTbl epekiieniri —
VUCA - kybbinmanbiibikneH, 6enricisgikneH, Kyp-
AeninikneH >oHe TYCIHIKCI3AiKneH cunaTTanatbiH
9/IEM XXBHE EHJI eLKiM CeHIMAINIKTI KanTapManapl.
OcblfaH 6annaHbICTbl agaM KanuTanbiHbIH, LUdp-
NblK AaMyblH 6ackapy SPOD — 6ackapy ctpaTeruns-
CblHaH (S-TypakTbl, P-6omkamabl, O — Kapanavibim,
D — aHbiktanfaH) VUCA-cTpatermsacbiHa kewwy 60-
NbIN Tabblnagpl.

Kypaeni >xynenep kentereH KypampactapiaH
XWHaNfaH, ONapAblH, 9peKeTTecyiHeH >ynenep
Kypambl TyaAbl, ofapfia 31eMeHTTep bGenek 60i-
Manabl. Kypaeni xyvienep epekiwieniri — onapabiy,
XEKe 3NEeMEHTTEPIHIH, MiHe3-Ky/Kbl OOMbIHWIA Aa-

OAEBUETTEP TI3IMI:

MyblH 6osikay MyMKiH emec. MyHaan 6onxay ap-
AavibIM avikblH emec barnaHbIiCTapabl Tangay MeH
CYPEeTTi Xannbl kepe 6inyai kaxeT eTesi.

KOPBITbIHADbI. Ocbinaviwa, undpablk 3KOHO-
MUKa >KaffalblHAa ajaM KanuTanblH 6ackapysablH
TY>XblpbIMAamachkl eHbekTi 6ackapy TeOpUsAChl XXaHe
ToXipnbeciH 3epTTeyaiH, aBTOP/bIK OHTONOTUACHI-
Ha Heri3genreH, oHblH anpsblikwa epekweniri SPOD
- backapybl cTpatervsacbiHaH VUCA — agam kanu-
TanblH 6ackapy cTpaTervacbiHa Kewy, ajam Kanu-
TanblH H6ackapyablH, KYPbIIbIMAbIK-Ma3MyHAbl XXaHa
cunaTTamMachl, XXYMbIC OPHbl MEH BHAIPICTI ybiMAa-
CTbIPY ©3repici eHegi, cananbl >aHa ajicTeMenik
Herisge agam KanutanblH 6ackapyabl >XeTingipyre
MYMKIHAIK 6epeTiH, XacaHAbl NHTENNeKT Heri3iHae
kenTereH dakTopaap wewiMiH Kabbingay wapTra-
pbl YCbIHbINFAH.

OTKI3INreH TeopUANbIK 3epTTeynepaiH, Kore-
PEHTTIK Tanjaybl TEOPUANBIK >XXIHE 3daicTemMenik
Herisgepai, CoHgan-ak uMdpAablK  IKOHOMMKA
XaffanbiHAa agam KanutanblH 6ackapyablH, yi-
bIMAACTbIPYLLbINbIK-6aCcKapyLWbINbIK  KypanjapbliH
acay KakeTTi/iiri Typasibl auTyfa MyMKiHAIK 6epegi.

Anfbic: MakanaHbl KazakctaH Pecnybaunkacsl
FbinbIM XaHe Xofapbl 6iniM MUHUCTPAITiHIH FbiabiM
KoMUTeTI Kap>XbliaHablpfaH (rpaHT NeAP23490443).
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ABSTRACT. Travel and tourism are an integral part of people's lives. The displacement of people who have ever
left their habitual environment has a strong impact on local, regional, national and international economies. As a
branch of economy, tourism involves different kinds of economic costs and benefits. There are different problems
of tourism development in different countries, but one of the important is to determine the economic benefits and
costs of this industry.

The purpose of the article is to consider various methods of estimation of economic benefits and expenses from
travel and tourism, used in foreign practice.

This review article discusses various approaches to estimating the economic benefits and costs of travel and
tourism. The use of evaluation methods depends on the development of the tourism industry and the socio-economic
characteristics of a region or country. Various methods are used to estimate the economic benefits and costs of travel
and tourism, from simple guesses to complex mathematical models. The studies vary greatly in quality and accuracy,
as well as in the included aspects of tourism. Having analyzed different methods, in our article we have stopped on
the method of daily census and on the method of coefficients of «probability of use» as the most acceptable and
simple in use.

Such methods of scientific knowledge as analysis, synthesis, structuring, method of tables, induction, deduction,
formalization, idealization, modeling were used in writing the article. The systematization of the data was obtained
based on the study of scientific literature on a given topic.

The relevance of the article lies in the fact that it is designed to help public authorities and businesses to assess the
economic benefits and costs of new potential tourism facilities, to assess the economic feasibility of existing facilities
and on this basis to develop public policy in the field of tourism.

KEYWORDS: travel, tourism, economic benefits, costs, mass tourism.

CAAXAT MEH TYPU3MTE BAVJIAHBICTbl 3KOHOMWKAbIK
NMAVNAAJIAP MEH WbIFbIHAAPADBI AHBIKTAY

ABEKELUEB A.W."
KOHaK YI‘/’I LapyallblNblfbl, TYPU3M XXoHE UBEHT-MEHEeAXKMEHT UHAYCTPUACHLIH
6ackapy canacbiHgafbl 6eiiHi 6olibiHWwa PhD
KOPYEK B.?
PhD, MBA
YPA3OBA B.A.™"
3KOHOMMWKa fblIbIMAAPbIHbIH MaFI/ICTpi
KYPMAHOBA T.K."
3KOHOMMUWKa fbl/IbIMAAPbIHbIH KaHAUAATDI, KaybIMAaCTblpblifaH npoq)eccopbl

'baTbic KasakcTaH MHHOBALMAbIK-TEXHONOTUANBIK YHMUBepcuTeTi, Opan K., KasakctaH Pecrnybivkachl
2Eyponasblk KoAAaH6as bl FblbIM XOHE MEHEAXMEHT MHCTUTYTHI, Mpara K., Yex Pecny6ankaci
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AHAATA. Caaxat neH Typ13m agamaap eMipiHiH axblpamac 6eniri 60abin Tabblnazbl. TaHbIC TipLWinik eTy op-
TacblHaH WbIKKAH ajaMAapAblH, KO3FasblCbl XXePrifikTi, anMaKTbIK, YATTbIK XOHE Xa/blkapasblk 3KOHOMUKaFa KaTTbl
acep eTesi. IKOHOMMKaHbIH, Bip canackl peTiHAe TYPU3M 3KOHOMUKaNbIK LWbIFbIHAAP MEeH NangaHblH dpTYpAi TYpAepiH
KaMTuabl. Op TypAi engepae TYpu3MAI JaMbITyablH apTypAi Macenenepi 6ap, 6ipak MaHbI3Abl1apbiHbIH, 6ipi-OCbl ca-
NlaHblH, 3KOHOMUKasbIK, MakAacbl MeH LbIFbIHAAPbIH aHbIKTay.

MakanaHblH MakcaTbl-LLIeTEeNAIK TaXipnbeae KoNAaHbIIATbIH casxaT NeH TYPU3MHIH, 3KOHOMUKabIK Nangackl MeH
WbIFbIHAAPbIH BafanayAblH, apTYPAi 4iCTEPIH KapacTbIpy.

Byn wony makanacbl casxaT neH TYPW3MHIH 3KOHOMWKaNbIK, Makjacbl MeH LbIfblHAAPbIH 6afanayablH, apTypi
TOCINAEPIH KapacTbipaibl. bafanay agicTepiH KoAfaHy TYPU3M UHAYCTPUACBIHBIH, AaMyblHa XXaHe aiMakTblH HeMece
eNfiH, aNeyMeTTiK-3KOHOMMKanblK epekienikrepiHe 6arinaHbicTbl. CasxaT NeH TYPU3MHIH 3KOHOMMKabIK NanAachl
MeH LWblIfbiHAAPbIH BaFanay ywWiH kapanavbiM 6omkamaapaaH 6actan Kypzeni MatemaTvKanblk MoAenbaepre AeniH
SPTYPAI 3aicTep KoAZaHbINaAbl. 3epTTeynep cana MeH AdAAiKTe, COHAaN-ak TYPU3IMHIH, eHri3iireH acnekTinepiHae
avTapablKTal epeklueneHesi. Op Typi aaictepai Tanjan oTbipbin, 6i34iH Makanasa 6i3 KyHAENKTi caHak, diciHe XaHe
"nanganany bIKkTMManablfbl" KOIPPULNEHTTEPIHIH d4iCiHe eH KoNalbl XaHe KoAjaHyFa OHal gen TokTanablk. Maka-
NaHbl Xas3y KesiHAe Tanjay, CMHTe3, KypblibiMAay, KecTe aici, MHAYKLMS, AedyKumsa, dopManmsaums, naeannsaums,
MoZeNbAey CUAKTbI FblbIMU TaHbIM 9icTepi KongaHbabl. Jepektepai xyrieney 6epinreH Takbipbin 60MbIHLLIA Fblbl-
MW aaebuneTTepai 3epTTey HeriziHAe anblHAbI.

MakanaHblH, ©3eKTifiri OHbIH MeM/eKeTTiK buaik neH GusHec opraHiapbiHa TYPU3MHIH >XXaHa aneyeTTi obbek-
TiepPiHiH 3KOHOMMKa/bIK NarAacbl MeH LWblFbIHAAPbIH Gafanayfa, KOAAaHbICTafbl 0O6beKTiepaiH IKOHOMMKANbIK,
OpPbIHABINbIFbIH Bafanayfa >kaHe OCbl Heri3ge Typv3M canacblHAafbl MEMAEKETTIK CasacaTTbl 93ipsieyre Kemekrecyre
apHasnfaHAbIFbIHAA.

TYWIH CO3AEP: casxar, TYPW3M, 3KOHOMMKaAbIK NalrAa, WhiFbiHAAP, OyKapanblk TYpU3M.

OMPEAENEHWNE SKOHOMWNYECKNX BbITO4 U 3ATPAT,
CBA3AHHbLIX C NYTEWECTBUAMUN N TYPUIMOM

ABEKELLEB A.N."
JOKTOp no npodunio B chepe ynpaBaeHUs UHAYCTPUU FOCTUHUYHOTO XO3ANCTBa,
TYypy3Ma U UBEHT-MEHeAXXMEHTa
KOPYEK B.?
PhD, MBA
YPA3OBA B.A.""
MarmcTp 3KOHOMUYECKUX HayK
KYPMAHOBA I.K.
KaHAMAAT 3KOHOMUYECKUX HayK, acCOLUMPOBaHHbIN npodeccop

3anagHo-KasaxcTaHCKuMA MHHOBALMOHHO-TEXHOIOTMUECKMI YHUBEPCUTET, T. Ypanbck, Pecnybavka KasaxcraH
2EBPOMENCKUIA MHCTUTYT NPUKIAZHBIX HAyK U yripaBaeHus, T. Mpara, Yewickas Pecny6avika

AHHOTALLUA. MNyTeLuecTBMS 1 TYpU3M SBASHOTCA HEOTBEMAEMOW YaCTbO XKN3HW Ntogel. [NepemelleHre ntogen,
Korga-1mbo MoKMAaBLUNX MPUBBLIYHYIO Cpesy 0buTaHWs, OKa3blBaeT CUIbHOE BAVSHNE Ha MECTHYH, PerMoHanbHyto,
HaLMOHa/IbHYIO 1 MeX/AyHapOAHY 3KOHOMMKY. Kak oTpacib 3KOHOMMKM, TYPU3M npejnosaraet pasanyHbie BUibl
3KOHOMMYeCKMX 3aTpaT U1 Bbirod. CywecTBytoT pa3inyHble NpobieMbl pa3BUTUA TypU3Ma B PasHbIX CTPaHax, HO OA-
HOW U3 BaXKHbIX ABAAETCA ONpejeneHne SKOHOMUYECKNX BbIrOj ¥ 3aTpaT 3TOW oTpacau.

Llenb cTaTbn - pacCMOTPeTb pa3/iyHble MeTOAbI OLIEHKM SKOHOMMWYECKMX BbIrog 1 3aTpaT OT MyTeLecTBUM 1 Ty-
pv3Ma, UCnosib3yemble B 3apy6exxHON NpakTuke.

B naHHOWN 0630pHOW CTaTbe pacCcMaTPMBAtOTCA Pa3NnYHbIe NMOAXOAb! K OLeHKe 3KOHOMUYECKUX BbIrog W 3atpat
OT MyTeLwecTBUA 1 Typmu3ma. Vicnonb3oBaHWe METOA0B OLLeHKW 3aBUCUT OT PasBUTUA UHAYCTPUU Typu3ma U COLMU-
aNbHO-3KOHOMMYECKNX OCOBEHHOCTE pernoHa uamn cTpaHbl. [na oLeHKN SKOHOMUYECKUX BbIrOZ 1 3aTpaT Ha nyTe-
LIeCTBUA 1 TYPU3M UCMONb3YIOTCA Pa3/IniHble METOAbI - OT MPOCTbIX MPEANOAOXKEHUIA A0 CIOXKHbIX MaTeMaTUYeCKMX
mMogenei. ViccnegoBaHma CUNBHO Pa3nMyatoTCa Mo KavyecTBY M TOYHOCTM, a TakXKe MO BKAKOUEHHBIM B HMX acrnekTam
Typu3Mma. [poaHanm3npoBaB pa3ivyHble MeTOZbl, B Hallel CTaTbe Mbl OCTAaHOBWINCL Ha METOAe eXeJHEeBHON Me-
penucn 1 Ha meTode KO3PPULMEHTOB «BEPOATHOCTM MCMOb30BaHUA» Kak Hambosee npuemaemblix U MPOCTbIX B
NCMOAb30BaHNN.

Mpun HanVcaHUK CTaTby NCMOAL30BANNCE TaKMe METOAbl HayYHOrO MO3HaHWA, KaK aHain3, CUHTe3, CTPYKTypupoBa-
HVe, MeTog TabauL, MHAYKLMA, AedyKuns, dopmannsaums, naeannsaums, mogennposarve. CucreMaTmauma AaHHbIX
6bln1a NosyveHa Ha OCHOBE M3YUYeHUA HayUYHOM IMTepaTypbl NO 3aAaHHON Teme.
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AKTyanbHOCTb CTaTbW 3ak/At04aeTCs B TOM, YTO OHa Mpu3BaHa NOMOYb OpraHam rocyAapCTBEHHONM BAACTU 1 6U3-
Heca OLeHUTb S3KOHOMMYECKME BbIFOAbl 1 3aTpaThl HOBbIX MOTEHLMA/IbHbIX O6EKTOB TYPU3Ma, OLIEHNTb 3KOHOMMUYe-
CKYH L,enecoobpasHOCTb CyLLeCTBYOWMX 06bEKTOB M Ha 3TOM OCHOBe pa3paboTaTb rocyAapCTBEHHYHO MOANTUKY B

chepe Typmsma.

K/TFOYEBbBIE C/IOBA: nyTellecTBus, TYPn3M, 3KOHOMUYECKNE BbIFOZbl, 3aTPaThbl, MaCCOBbIV TYPU3M.

INTRODUCTION. Travel and tourism are a topic
actively discussed in economic development studies.
Initially, tourism was defined as a phenomenon
that arises as a result of traveling and staying for a
time that is not related to the interests of earning
income either permanently or temporarily. But now
the definition has changed because it is difficult
to distinguish between travel for entertainment,
business travel, education and so on. Tourism is
defined as an activity related to travel in which
people are away from their homes [1].

Travel and tourism have been the subject of
academic interest for many years. However, it was
only in the 1970s that scientists began to develop a
theoretical basis for their study. International mass
tourism has been growing rapidly since the early
1960s. At that time, tourism was considered as an
economic phenomenon, which, as an important
source of income and employment, could provide
economic growth in the destination areas. Little
attention has been paid to the possible impact of
tourism development, and, consequently, the study
of travel and tourism has focused mainly on the
economic impact of tourism, including indicators
such as the multiplier effect. As the scale and scope
of international tourism grew, so did awareness of
its negative consequences. As a result, academic
attention has increasingly turned to the study of the
social, cultural and environmental consequences of
travel and tourism.

In order to support travel and tourism solutions,
various analyses are carried out. The economic
impact analysis answers the question of what is the
contribution of tourism activity to the economy of a
country or region. Economic impact analysis tracks
the flows of tourism-related expenditures in the
region to identify changes in sales, tax revenues,
income and jobs related to tourism activities. The
main methods here are surveys of visitors' expenses,
analysis of secondary data of state economic
statistics, economic base models, input-output
models and multipliers [2].

The economic impact analysis also answers the
question of whether government revenues from
tourism through taxes, direct fees and other sources
will cover the additional costs of infrastructure and
public services? Also identifies changes in demand
for public utilities and services as a result of certain
activities and estimates the revenues and costs of
local governments for the provision of these services.
The economic impact analysis answers the question
will we be able to make a profit from this activity?

Will the business generate enough revenue to cover
its costs and make a reasonable profit? It typically
includes a short-term analysis of the availability
and cost of start-up capital, as well as a long-term
analysis of debt service, operating expenses and
income. A financial analysis for a private business
is similar to a financial impact analysis for a local
government unit.

Demand analysis. How will change the number
or types of tourists in this area due to changes
in prices, advertising, competition, quality and
quantity of facilities or other factors affecting
demand? Demand analysis evaluates or predicts the
number and/or types of visitors to an area using a
usage assessment, forecasting, or demand model.
The number of visitors or sales is usually predicted
based on judgments (Delphi method), historical
trends (time series methods) or using a model that
captures how visits or expenses vary depending on
key determinants of demand (structural models),
such as population size, distance to markets, income
levels and quality and competition indicators [3,4].

Benefit and Cost Analysis (B/C) - Which
alternative policy will bring the greatest net benefit
to society over time? B/C analysis evaluates the
relative cost-effectiveness of alternative policies by
comparing benefits and costs over time. B/C analysis
determines the most effective policy from the point
of view of public welfare, usually including both
monetary and non-monetary values. B/C analysis
uses a wide range of methods for estimating the
value of non-market goods and services, such as
the travel expense method and the conditional
valuation method.

Feasibility study. Is it possible/necessary to
implement this project or policy? The feasibility
study determines the feasibility of this action,
including political, physical, social and economic
feasibility. The economic aspects of a feasibility
study usually include financial analysis to determine
financial feasibility and market demand analysis to
determine market feasibility. The feasibility study is
analogous to the analysis of benefits and costs in the
private sector. The feasibility study mainly focuses
on the benefits and costs for an individual business
or organization, while the B/C analysis looks at the
benefits and costs for society as a whole [5].

Environmental Impact Assessment — What are
the consequences of actions for the environment?
An environmental assessment determines the
impact of a proposed action on the environment,
usually including changes in social, cultural,
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economic, biological, physical and ecological
systems. Economic impact assessment methods are
often used together with appropriate measures and
models to assess social, cultural and environmental
impacts. The methods range from simple checklists
to complex simulation models [6].

Thus, the importance of tourism and travel to
the economy is generally recognized. As a result,
when changes in tourism or policy changes are
considered, there is an interest in determining what
impact they may have on the economy.

MATERIALS AND METHODS OF RESEARCH.
There are many works in the scientific literature
devoted to this topic, that is, determining the
economic benefits and costs of travel and tourism.
Over the years, the economic benefits and costs of
travel and tourism have been the subject of study
by many researchers [7].

As noted in the work [7], positive effects include
the creation of production and income in foreign
currency, contribution to government revenues,
creation of jobs and business opportunities,
stimulation of investment in infrastructure and
contribution to regional development. Potential
negative consequences are associated with
displacement of local enterprises and products,
leakage of tourism-related expenses and transfer
of tourism income from the host country, costs
of tourism-related and auxiliary infrastructure,
price increases, economic dependence on tourism,
instability associated with employment in tourism.

The tourism sector produces positive results
in the state economy, especially at the local
level [8]. While this increases the country's tax
revenues, governments increase investments in
new infrastructure, such as road construction, water
supply and sewerage systems, communication
networks, rural schools, improved sanitation or
healthcare [9,10]. When public investment grows
again, positive externalities related to technology
and information will be generated by an increase in
the number of tourists in the long term. However,
additional infrastructure costs associated with
an increase in the number of tourists will require
additional financial costs for water, roads, transport,
healthcare and energy [11].

Tourism also has a positive impact on economic
income. Increased competition leads to economies
of scale. In addition, tourism brings technology,
knowledge, research and development, as well as
human capital to the country. [12, 13]. Along with
increased efficiency, the unit cost of goods and
services benefits from economies of scale. Thus, the
positive effect of scale reduces production costs for
local enterprises. The arrival of tourists increases
the cost of housing and retail prices in the area,
especially depending on the season. The inflow of
currency associated with the arrival of tourists can

simultaneously affect the quality and quantity of
goods and services [14]. Expenses of foreign tourists,
«which is also called the demonstration effect», can
also change local consumption patterns, and this
effect can be just as inflationary [11].

In general, the net economic impact is usually
positive, despite the fact that the benefits
mentioned above are accompanied by a number
of environmental and socio-cultural costs [14].
In this sense, the politicians responsible for the
tourism strategy may face a dilemma. Assessing the
measurable economic benefits and costs of travel
and tourism will help policymakers demonstrate
their economic policies [11].

In the economic literature, one can find such
a definition of tourism: «tourism is one of the
largest economic activities in the world. It is a
leading industry in many countries, as well as a
significant source of job creation worldwide» [15].
As a rule, tourists need basic goods and services,
such as accommodation, vehicles, retail trade and
cultural, sports and recreational services in the host
country. Meeting the needs of tourists affects many
sectors of the economy [16]. With the increase in
production, new business opportunities are created
both in this sector and in related sectors [17]. This
is especially important for developing countries
such as Kazakhstan with limited capital and labor-
intensive industries.

The price paid by international tourists, who have
to convert one currency to another, is also affected
by the prevailing exchange rate. The economic
costs also include the costs incurred by the state
to ensure the safety of tourists, to ensure political
stability, the costs of creating a favorable image of
the country for tourists arriving in the country, and
police services [18, 19]. A number of articles focus
on the contribution of the tourism industry to gross
domestic product, gross regional product, and
employment [20].

«Tourism is crucial to creating goodwill
among people and, as a result, socio-economic
growth in the country. Tourism as an industry
contributes significantly to the country's foreign
exchange reserves and provides direct and indirect
employment opportunities for a wide segment of
the population. In addition, the support of national
crafts and fine arts contributes to the preservation
of the country's natural beauty, cultural heritage
and soil traditions, and strengthens the process of
national integration and global brotherhood» [21].

As noted in the works of domestic scientists
[22], the strategy of tourist services development is
formed and implemented for an individual region.
Since each region has competitive advantages, the
economic costs and benefits of tourist activities are
formed accordingly. This fact must be taken into
account by local authorities. The factors of tourist
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identity of each region include tourist resources,
cultural objects, quality of tourist infrastructure,
population involvement in tourism and hospitality.

Having studied the theoretical material on
the definition of economic benefits and costs of
tourism and travel, we came to the conclusion that
there is a wide range of articles revealing different
components of economic benefits and costs. These
components depend on what is important in the
study of economic benefits and costs of tourism
and travel for each particular author.

Over the years, the economic benefits and costs
of travel and tourism have been the subject of study
by many researchers [7]. The economic benefits and
costs of travel and tourism can be viewed as the
economic impact of travel and tourism activities on
the well-being or income of residents in a particular
region or location. Various approaches to estimating
the economic benefits and costs associated with
travel and tourism have been analyzed. Many
authors consider the economic impact of the
tourism industry at three levels: direct, indirect and
induced impact [23].

Direct effects refer to expenditures in the
tourism sector. Consequently, when tourists spend
their money in hotels, restaurants, transportation,
communication services and retail outlets, it creates
direct income, government revenue, employment
effects and some direct imports of goods and
services.

Direct tourism contributions include:

- lodging, transportation, entertainment,
attractions, lodging services, food and beverage
services, retail trade, transportation services,
cultural, sports, and recreational services;

- residents' domestic travel and tourism
expenditures, businesses' domestic travel
expenditures, visitors' exports, and government
travel and tourism expenditures.

Indirect effects referto intermediate consumption
for the production of goods and services in the
tourism sector. These are the goods and services
that tourism companies purchase from their
suppliers, forming the tourism supply chain.

Indirect effects include:

- Travel and tourism investment costs, such as
the purchase of new planes, construction of new
hotels, etc. public collective travel and tourism
expenditures, such as marketing and promotion of
tourism, aviation, administration, security services,
resort area security services, resort area sanitation
services, etc. effects of purchases from suppliers,
such as purchases of food and cleaning services
at hotels, fuel and catering services at airlines, IT
services at travel agencies, etc.

Thus, the development of the tourism industry
affects the production of services that require a
lot of resources, covering the entire spectrum of
agricultural, agro-food and industrial production,
as well as the construction and modernization of
tourism facilities.

RESULTS AND THEIR DISCUSSION. In a world
of limited resources, measuring the economic
benefits of travel and tourism in an area without
measuring the costs involved can waste limited
public funds. In addition, such an approach can
also severely damage the environment, rapidly
increase the cost of utilities to support visitors, and
significantly reduce the quality of life for residents.
This is true whether the project is a new facility such

Table 1 - Direct associated costs of tourism for the community - Alternative costs for quality of life

and fiscal costs

Costs for quality of life

Budget (fiscal) costs

Traffic congestion

Construction of highways, police service, public
transportation, port and terminal facilities

Crime

Police services, justice system

Fire situations

Fire protection

Water pollution

Water supply and wastewater treatment

Air pollution

Police services, public transport

Garbage

Solid waste removal, police services

Noise pollution

Police services, zoning

Destruction of wildlife

Police services, parks and recreation centers, forestry
maintenance, fishing regulation

Destruction of scenic beauty

Parks and recreation centers, police services

Destruction of social/cultural heritage

Maintenance of museums and historical sites, police
services

Disease

Hospitals and other medical institutions, sanitary fa-
cilities, rules of public catering

Traffic accident

Police services, justice system
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Table 2 - Indirect associated costs of tourism for the community caused by the influx of labor -

alternative costs for quality of life and financial costs

Costs for quality of life

Budget (fiscal) costs

Crime

Police services, judicial system, education, employment ser-
vices

Traffic accident

Police services, justice system

IlIness, other health threats

Hospitals and other medical institutions, sanitary facilities,
public housing

Vagrancy, homelessness

Public housing, urban renewal, housing subsidies, public wel-

fare
Traffic congestion Police services, road construction, public transport
Uneducated electorate Education

as a hotel, additional infrastructure such as a new
airport, or a marketing program to attract visitors.
Public authorities and businesses providing tourism
services must reasonably assess the economic costs
as well as the benefits of tourism projects.

Determination of the economicimpact of tourism
and travel covers aspects such as: the contribution
of tourism activities to the economy of the region;
expenditure flows associated with tourism activities
in the region to identify changes in sales; tax
revenues, income and jobs due to tourism activities.
The main methods here are surveys of visitor
spending, analysis of secondary data from state
economic statistics, economic baseline models,
cost-output models and multipliers.

The source [24] identifies two cases when
researchers should apply cost analysis to travel
and tourism. One of them is to study the current
situation to determine how much additional costs
visitors impose on the community compared to
conditions without visitors. Combined with benefit
assessments, such information can help officials
decide whether or not to encourage or limit the
number of visitors and how. Secondly, to assess
the additional costs associated with an increase in
the number of visitors in the community, either as a
result of natural growth or as a result of proposed
development, such as a new park, additional
transportation opportunities or new marketing
programs.

«Economic benefit» is understood as the gross
increase in wealth or income, measured in monetary
terms, of people living in the area, above the levels
that would prevail in the absence of the studied
activity (in our case, tourism), other things being
equal. We are interested in the «gross» increase,
because we will estimate the costs of tourism
activities separately. Subtracting gross costs from
gross benefits yields a net economic benefit,
positive or negative. It is important to understand
that the economic benefits should actually go to
the people who are in the study area. If we want to
assess the economic benefits of tourism for people
who live or work in the West Kazakhstan Region,
we must be sure that the economic benefits really

benefit these people.

Now let's turn to the costs of travel and tourism.
Travelers and tourists cause expenses when they
produce air pollution, garbage, noise and traffic
congestion in the community. These are expenses
of residents or the government, for which tourists
do not pay compensation. [25]. Such expenditures
in economics are called detrimental externalities
or external losses of the economy, and the costs
they cause are spillover costs [26]. Tourism imposes
additional costs on the territory. Residents of the
area (the «community») affected by unforeseen
tourism costs can choose one of three ways to
deal with them: (1) they can accept a lower quality
of life than they had without tourists; (2) they can
compensate for the decline in their quality of life
through government spending that residents tax
themselves, or (3) they can directly impose monetary
costs on tourists through taxes and fees. The last
two solutions include fiscal expenditures and differ
in who bears public or government expenses:
residents or tourists. Table 1 lists some categories
of unforeseen costs that can be taken into account
in tourism impact studies. It is clear from the table
that any type of unforeseen expenses can fall
on residents (quality of life expenses) or on the
government (fiscal expenses). Residents can decide
whether to bear the tax costs due to higher taxes
on themselves or shift them to the tourist through
specific taxes, fees and penalties for activities or
through general taxes such as accommodation,
meals and car rental.

The study of travel and tourism costs should take
into account all direct side costs indicated in table 1.

In addition to direct side costs, some researchers
identify indirect or secondary cost effects that
may occur, as shown in Table 2 [25]. If the
development of a new tourist attraction attracts
enough additional visitors, the number and size
of commercial businesses in the community
may increase. This will require an increase in the
workforce and, therefore, a permanent population.
As the permanent population increases, this entails
additional financial costs and costs to improve the
quality of life for the community. Some of the costs

WWW.IAAR-EDUCATION.KZ

47



3KOHOMWKAHbBIH, AUMAKTbBIK XXOHE CANANBIK IAMYbI | PEFTMMIOHAJIBHOE M OTPAC/IEBOE

PA3BUTWE SKOHOMWKW | REGIONAL AND SECTORAL DEVELOPMENT OF THE ECONOMY

of additional residents will be similar to the costs of
additional visitors and can be classified as in Table 1.
The indirect quality of life costs and corresponding
indirect financial costs described in Table 2 could
be imposed on the community as a result of the
increased workforce to serve the increased number
of visitors. They differ from the costs in Table 1
in that they are generated indirectly rather than
directly by visitors.

A larger permanent population will place an
additional burden on educational and hospital
institutions. If they are not expanded, the
community as a whole will deteriorate somewhat,
as the ignorant and the sick threaten to increase
in number. The additional population may increase
pressure on already declining neighborhoods,
demand more urban renewal to prevent an increase
in crime and street congestion, with a concomitant
decrease in property values and the visual aesthetics
of the community. If the workforce expands to take
on additional, seasonal work, benefit payments and
counseling costs may increase; otherwise, crime
and illness may well increase. Finally, population
growth can increase the workforce significantly
more than the additional jobs created by visitors, as
spouses and children of travel-related employees
are looking for work. In the absence of economic
development programs, long-term residents may
face a reduction in their available employment
opportunities and income growth. The presence
of visitors leads to indirect unforeseen costs as the
business and working population expands to meet
the growing demand. These indirect costs may be
fiscal or related to the quality of life, depending on
how residents decide to cope with them. However,
there is an additional set of public spending
programs that have no direct analogues in terms of
quality of life. They can be called «overhead budget
expenditures» and they relate to the activities and
management of the government. These include
financial management, general control, and interest
on total debt.

It is not immediately obvious whether these
government expenditures should be included
in the travel budget. On the one hand, we might
argue that budgetary overhead is sensitive to the
size of government, and that part of government is
to serve travel and tourism activities. On the other
hand, we could argue that government primarily
exists to serve its citizens, and that this overhead
should not be allocated to non-resident visitors: it
will continue in the absence of visitors. Moreover,
government employees can sometimes reduce this
overhead while the cost of serving visitors goes
up. If we decide to include budget overhead in our
accounting of travel-related budget expenditures,
we can allocate them according to the share that
travel-related tax expenditures make up the total
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budget minus the overhead. For example, if an
exhaustive study of fiscal expenditures attributable
to travelers shows that they account for one-
third of the government's non-overhead items,
then one-third of the fiscal overhead can also be
attributed to visitors. There is another area where
it is unclear whether the additional unanticipated
costs are attributable to the community as a whole.
This includes the redistribution effects of tourism
projects. A new thoroughfare or transportation
terminal that is far from the old one may well cause a
decrease in revenue for businesses established near
the outdated facilities. Nevertheless, businesses
near the new road or terminal will thrive. As another
example, hotels located in a community can have
very high occupancy rates. Then a government
program (low-interest loans, loan guarantees,
special infrastructure) encourages additional hotel
construction. Once the new facility opens, the old
hotels experience lower occupancy and a return on
investment.

On the other hand, the additional visitors
generated by a new visitor-related public facility
can lead to higher wage rates and property values
in the community. Employers must now pay their
employees more, and those who want to buy
property must pay more to those who already own it.

Some researchers identify five main groups that
may be affected in different ways by the presence
of tourists in the community:

1. Tourism-related businesses -
operators, employees

2. non-tourism related businesses

3. Government agencies

4. Residents

5. Tourists [27].

Most of the impact of costs on tourism-related
businesses and tourists is covered by private costs,
that is, expressed in exchange transactions in the
market. However, we can imagine uncompensated
costs, especially for tourists, when crowding reduces
the quality of life of tourists. And within them, there
are subgroups that may suffer differently than
other subgroups: residents who live near the most
popular tourist centers will suffer more than those
who live far away. Since we have no objective way
of determining whether a community has improved
or worsened as a result of transfers within the
community related to tourists, and the transfer did
not produce additional results, it is recommended
to exclude it from the cost analysis [28]. The direct
associated costs of travel and tourism are difficult
to measure [29]. Many simplifying and sometimes
subjective assumptions are made to arrive at final
cost estimates. As technology advances, subjective
content can be reduced to produce reliable objective
estimates that are most useful.

Measuring indirect costs is even more difficult

owners,
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becauseitrequires an additional analytical step. First,
assumptions must be made about the relationship
between visitor demand and resident businesses,
and the individuals who serve that demand. Once
this is established, we must then determine the
relationship between those serving visitors and
the unanticipated costs of their activities. This two-
step process can increase the subjectivity of the
estimates and decrease their accuracy. Little work
seems to have been done on measuring indirect
travel and tourism costs [30]. This issue needs
more serious attention before it can be considered
as accurate as measuring secondary benefits. The
problem of measuring contingent costs is alleviated
to the extent that residents have chosen to translate
quality of life costs into fiscal costs, particularly
government spending.

Measuring the fiscal costs associated with
community visitors involves allocating some portion
of each category listed in Table 1 between visitors.
Final estimates of visitor-related fiscal costs will be
highly sensitive to the measurement method used,
so special attention should be given to developing
objective and accurate methods. Looking at the
direct fiscal costs of visitors, there are two major
issues. One is how to measure the net financial
cost to visitors. Many of the program costs listed
in Table 1 are at least partially offset by user fees
in the community. Street and highway construction
and maintenance programs are funded by
automobile gasoline taxes. The costs of developing
and operating museums, historic sites, parks, and
recreation areas may be offset by entrance fees or
user fees. The cost of regulating fishing and hunting
could be fully funded by license fees. The question
is, should we subtract revenue from user fees
and deal only with the net cost of each program,
or consider the user fees paid by visitors in terms
of benefits and consider the gross costs of each

program attributable to visitors in terms of costs?

If we are only interested in cost, the first
approach may be preferable. This gives us the net
cost of visitors to be paid by residents. In doing so,
however, we risk missing out on budget revenues
from trips not directly related to specific programs,
such as sales taxes and gross income. Because these
taxes are usually not intended to offset specific
costs (i.e,, they are a general benefit), they can be
excluded from the calculation of the net cost per
public service associated with visitors.

It is much more appropriate to maintain a strict
distinction between costs and benefits. All fiscal
expenditures made by visitors should be summed
up on the one hand, and all fiscal receipts received
from visitors should be summed up on the other, and
then comparisons are made. This has the advantage
of including all income items, regardless of whether
they are related to a particular service or not, on
the side of benefits with other benefits. Similarly, we
can compare gross budget expenditures with other
social expenditures.

Table 3 shows the units of measurement proposed
for the distribution of utility costs between visitors
and residents. In each case, we need to evaluate
both the overall usage and the usage by visitors.
Then we distribute the total cost of the program
in each category among visitors according to the
share of usage generated by visitors.

It should be understood that in many cases
the proposed units are imperfect indicators of the
actual consumption of public services by visitors.
However, they have the advantage of being easily
obtained from visitor surveys and permanent
population data. Further research is needed to
improve indicators of visitor use of public services.
The categories of fiscal expenditures are taken from
Table 1. «Daily Census» is the average number of
people present daily in the study area over some

Table 3 - Proposed units of measurement of direct fiscal expenditures of tourists

Category of financial expenses

Unit of measurement

Construction and maintenance of highways

Vehicle-miles

Regulation of fish and wild animals

Sold licenses

Parks and resting place

Days of site visits or visits

Museums and historical sites

Site visit

Port and terminal facilities

Arrival and departure

Maintenance of forestry

Days of site visit or visit

Public transport Passengers

Police services Daily census
Fire protection Daily census
Hospital and medical facilities Daily census
Environmental regulation Daily census
Health and sanitation services Daily census
Water supply and wastewater treatment Daily census
Garbage removal Daily census
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period, usually a year. If the study area is a local
community, passengers arriving from outside the
community should be included along with residents
and commuters.

The daily average of the census is an estimate
of the average number of people present in the
community during one year, and is calculated as
follows:

CP., * 236 days
Abe — VDy + (RP.y * 365 days) + (-—2—5——— W
ey 365 days
where
€ = community
y = year

ADC = daily average census

VD = annual days of visits made by tourists.

RP = annual average resident population

CP = average number of passengers per day
from outside the community.

This is the sum of the number of person-days
spent in the area or year, plus the product of the
resident population and 365 days per year, plus the
number of commuter days divided by 365 days. The
average daily commuter population is represented
by the number of daily trips multiplied by one-third
of the day they spend in the community each day,
the product multiplied by 236 days as the average
working year, recognizing weekends, holidays
and public holidays as non-working days without
commuting.

The daily census method assumes that the cost
of this public service depends on the number of
people present in the area every day. Then the cost
of the service can be distributed between visitors
and others in the same proportion as the daily
census is compiled, that is

CP., * 236 days
VD, + (RE,, = 365days) + ('f

365 days

ADC,,, = )
where

s = public service provided

€ = community

y = year

VP = tourist share of service cost

VD = annual days of visits made by tourists.

ADC = daily average census (Frechtling, Douglas
C., 1994).

It is attractive for a researcher to use the
method of daily census to estimate all or almost
all expenditures on government programs. This
makes it possible to correctly estimate the public
costs associated with visitors, even if the patterns
of visitor activity change, but the number of visitors
remains unchanged. Although this is a very simple
concept, the daily census method is well suited for
a number of government services. This method
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has been used, for example, to distribute the costs
of police protection and wastewater treatment
between visitors and others in the state of Delaware.

Tatzin, however, took a different approach to
estimating tourism-related costs for «public goods»
(1978). Public goods are those services provided by
government agencies that are not depleted by an
additional user and for which it is usually difficult to
exclude people from their benefits [31].

Tatzin has developed «probability of use»
coefficients for each public service. They
represented the probability that the average tourist
would use this service. Such coefficients were easy
to develop for some public services similar to
private enterprises, such as a zoo. Here tourists-the
days of visiting the zoo were divided by the total
number of days of visiting to obtain a coefficient.
For public goods, such as police protection, he
relied on the opinion of knowledgeable officials.
He then developed «relative cost coefficients» that
represent the intensity with which tourists consume
a public service. This is also based on informed
judgment. For example, he found that police officers
indicated that tourists mainly use the services of
patrol services, while residents use them, as well
as juvenile services, investigative and other police
services [25]. Finally, he combined these coefficients
with the total budgets for each service to get the
government spending on the day of visiting each
service for each type of tourist.

These two methods pursue the same goal — to
estimate the cost of public services per visitor per
day — but differ in their concept. The method of
the average daily census assumes that the intensity
of tourists' consumption of most public goods
cannot be accurately determined. Tatzin's approach
assumes that informed judgments provide a reliable
estimate of this intensity.

Measuring the quality-of-life costs associated
with travel and tourism in the community has not
been properly considered in past studies. Some
researchers have tried to estimate the relative cost
of alternative activities to improve the quality of
life. They were usually limited to the environmental
consequences of the visit and suggest that some
categories of visitors engaged in certain activities
have alower benefit-cost ratio than others. However,
these studies include large subjective components
in the assessment methods. It can be argued that
residents have the opportunity to compensate
for the costs of the quality of life of visitors by
transferring them as fiscal expenses through taxes
and fees from visitors. If they do not decide to
do this, then the cost of quality of life cannot be
significant for residents. Therefore, the calculation
of fiscal costs is sufficient to cover unforeseen
expenses. The counterargument to this argument
is that individual residents independently calculate
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the benefits and costs, and the majority decides
that the decline in the quality of life suffered is
more than compensated by the personal economic
benefits attributed to visitors. But this does not
solve the question of whether the community as a
whole will be better off with or without additional
visitors. It may happen that the majority of voters
believe that they are better off, but the minority,
which may well bear most of the burden of costs
or value the quality of their environment most
highly, bears large enough net costs to offset the
net benefits of the majority.

As soon as the economic benefits and economic
costs of travel and tourism are calculated, it is
possible to determine whether a given tourism
project or program is beneficial to the region from
an economic point of view, or it costs residents
more than they benefit.

CONCLUSION. The purpose of this study was to
examine which methods of assessing the economic
benefits and costs of travel and tourism are used in
current practice.

Economic impact analysis will assess the
contribution of tourism activities to the region's
economy. The main questions that an economic
impact study usually addresses are:

- How much do tourists spend in the area?

- How much of the sales of local businesses are
attributable to tourism?

- How much income does tourism generate for
households and businesses in the area?

- How many jobs in the area support tourism?

- How much tax revenue is generated by tourism?

The application of methods for assessing
economic benefits and costs in different
geographical locations will help to see how benefits
and costs are distributed geographically and among
residents. Tourism economic impact assessments
can help travel-related employees learn about
their role in economic and business development
and how their services contribute to the economic
well-being of their communities. Reflecting the net
return on investment in advertising and equipment,
these studies can encourage both business and
government to seek joint ventures with other
organizations for mutual benefit.

1 Vanhove, N. (2010). The Economics
org/10.4324/9780080969978.

of Tourism Destinations

In general, we can conclude that the study of the
economic benefits and costs of travel and tourism
is a burning issue in a globalized world. The
importance of travel and tourism in both developed
and developing countries implies a study of the
feasibility of these activities in terms of economic
benefits and costs.

Evaluating the economic benefits and costs of
travel and tourism allows consumers, businesses,
and government to make effective and efficient
marketing and development decisions. Such an
assessment helps public authorities to develop
laws and policies that best promote the economic,
social and cultural health of their citizens and avoid
decisions that may threaten that health.

The use of assessment methods depends on the
development of the tourism industry and the socio-
economic characteristics of the region or country.
Various methods are used to estimate the economic
benefits and costs of travel and tourism, from
simple guesses to complex mathematical models.
The studies vary greatly in quality and accuracy, as
well as in the included aspects of tourism. Having
analyzed different methods, in our article we have
stopped on a method of a daily census and on the
method of coefficients of «probability of use» as
the most acceptable and simple in use.

Tourism depends on many factors at both
departure and destination points, which are often
beyond the direct control of the tourism industry
itself. Economic impact studies provide information
to help decision makers better understand the
implications of various actions in the tourism
industry as well as in other sectors of the economy.

Economic studies help to better understand
the size and structure of the tourism industry in a
given region and its relationship to other sectors
of the economy. This understanding helps identify
potential partners for the tourism industry as well as
in target industries as part of a regional economic
development strategy.

With the right assessment of economic costs and
benefits, tourism can be a driving force, contributing
to stable and sustainable economic growth of the
country.
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PROSPECTS FOR THE DEVELOPMENT OF TOURISM
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ABSTRACT. The article analyzes the current situation of the tourism business in Kazakhstan. Based on the
development analysis, key problems in the functioning of the Kazakhstani tourism sector were identified and
recommendations were given to overcome them.

The purpose of the scientific article is to identify problems, justify and develop recommendations for the
development of the tourism industry in Kazakhstan.

The scientific and practical significance of this article is the formation, based on the results of the study, of directions
that contribute to the improvement of the tourism industry in the country.

The research methodology was theoretical, empirical, general logical methods, including trend analysis, synthesis,
generalization, comparison, and abstraction.

The work carried out research on various types of domestic tourism. Important sectoral problems in the
development of companies in the field of tourism are identified based on the analysis of such parameters as the
volume of services provided, location by form of ownership, size of enterprises, categories in cities and villages of the
country. The paper also analyzes the indicators of the number of employees in the tourism industry and the level of
average monthly nominal wages for various types of activities.

The main results of the research in this article are the following:

- considered the need to create effective tools for the development and support of the tourism industry, taking
into account modern market trends;

- identified the need to provide infrastructure for tourist facilities;

- the need to improve the quality of tourism services provided was identified;

- the problem of the expediency of improving the quality and professionalism of the human resources of the
industry is concretized;

- proposed measures to further strengthen the interaction between the state and entrepreneurship in the tourism
sector;

The value of the study is the synthesis and analysis of the collected statistical information and, on its basis, the
identification of the main problems that the tourism business faces in the new realities.

KEYWORDS: tourism services, tourism industry, tourism product, tourist flow..
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AHAANTA. Makanaga KazakctaHgafbl TYpUCTiK BU3HECTIH, Kasipri >Xkafgaribl TangaHagbl. Jamy TangaybliHblH He-
risiHZe KasakCTaHAblK TYPU3M CEKTOPbIHbIH, KbI3MeTiHAETi Heri3ri npobaemanap aHbIKTanbIM, ofapabl X0t 6oMbIHLLA
YCbIHbICTAp 6epinai.

FbinbiMM MakanaHblH MakcaTtbl — NpobiiemManapabl aHbikTay, KasakcTaHaafbl TYPU3M MHAYCTPUACHIH AambITy HOW-
bIHLUA YCbIHbICTApPAbl Heri3zey XaHe a3ipey.

Byn MakanaHblH, FbINBIMU-TaXXIPUOENiK MaHbI3AblNblfbl 3ePTTEY HATUXKEepiHe CyeHe OTbIPbIMN, eNiMi3geri TYPUCTIK
NHAYCTPUAHBI XeTinipyre biknan eTeTiH 6afbITTapAbl KanbliNTacTbipyAa.

3epTTey aaicTeMeci TeEOpPUAIbIK, SMINPUKANLIK, XKaarbl JOrMKabIK, d4ICTEP, COHbIH, iLLUIHAE TPEHATIK Tanaay, CUH-
Te3, XKannbliay, CanbiCTblpy XaHe abcTpakums 6ongbl.

KyMbICTa iLKi TYPU3MHIH apTypAi Typaepi 6oMbIHWa 3epTTeynep Xyprisingi. Typnsm canacbiHAafbl KOMNaHuanap-
AblH 4aMybIHAAFbl MaHbI3Zbl Cananblk Npobaemanap yCbIHbIATBIH KbI3METTEPAIH KeneMi, MeHLWiK Typaepi 6obIHWa
OpHanacybl, KaCinopblHAAPAbIH, KeneMi, eniMi3fiH Kananapbl MeH ayblnjapblHAafbl CaHaTTapbl CUAKTbI MapameTp-
nepai Tangay HerisiHge aHbiKTanzbl. XXyYMbICTa COHbIMEH KaTap TYPUCTIK canaja >XYMbICMEH KaMTblIFaHAaP CaHbIHbIH
KepceTKilTepi XXaHe KbI3METTiH, apTypAi Typaepi 60MblHILA opTaLla aiblk atay/bl Xanakbl AeHreni TangaHaibl.

Ocbl Makanagarbl 3epTTeYiH Heri3ri HaTUXenepi:

- Ka3ipri 3amMaHfbl HAPbIKTbIK TEHAEHLMANAPAbI €CKepe OTbIPbIN, TYPUCTIK MHAYCTPUAHBI JaMbITy MeH KOAAayAblH
TVIMAI KypangapbiH Kypy KaXeTTiniri KapacTblpbliagbl;

- TYPUCTIK HblCaHAapPAbl MHOPaKyPbIbIMMEH KaMTaMachl3 €Ty KaXeTTiAir aHbIKTanabl;

- YCbIHbIATbIH TYPUCTIK KbI3METTEPAIH CanacbliH apTTbIpy KaXeTTiNir aHblKTanabl;

- CafaHblH, KagpAblk d1eyeTiHiH canacbl MeH KaCiNMKOMbIFbIH apTTbIPYAblH OPbIHABIIbIFbI MACENEC KOPCETINTEH;

- TYPW3M canacblHAaFbl MeMIEKET NeH KaCiNKepikTiH ©3apa iC-KMMbIIbIH OAaH api KyLWenTy Lapanapbl YCbIHbIA-
Abl;

3epTTeyAiH, KyHAbIIbIFbI XXMHaKTa FaH CTaTUCTUKaNbIK aknapaTTbl Xanbliay MeH TanZaysa XoHe OHbIH, Heri3iHae
>KaHa HaKTbl XafAansa TYpUCTiK BU3HeCTIH anablHAa TypFaH Herisri npobaeManapabl aHblKTayaa.

TYNIH CO3AEP: TypuCTiK KbI3MET, TYPUCTIK UHAYCTPUSA, TYPUCTIK OHIM, TYPUCTIK aFbIM.

MEPCMEKTUBbI PASBUTUA TYPUCTUYECKOTO
BU3HECA B KA3SAXCTAHE

JKAKYMOBA A.A.*

CAPUEBA X.N.*?
KaHAuMAaT SKoHoMuyeckux Hayk, PhD no askoHomMuke, accoummpoBaHHbIN Npodeccop
KALWKUWMBAEBA K.b.}

YHuBepcutet Narxoz, r. Aamarsl, Pecnybanka KasaxcraH
2Kazaxcknin YHUBEpPCUTET MeXAYHaPOAHbIX OTHOLIEHWUIA N MUPOBBIX A3bIKOB MM. ABblNaii XaHa,
r. Anmatbl, Pecnybavka KasaxcraH
3Ka3axcTraHcko-Hemeukuin YHuBepcuTer, r. Aamatbl, Pecnybavka KasaxcraH

AHHOTALMUA. B ctaTbe aHanM3NpyeTcsl COBPEMEHHOE COCTOsIHME TypucTudeckoro bmsHeca B KasaxcraHe. Ha
OCHOBE aHa/u3a Pa3BUTUS BbIsBAEHbI KatoUeBble NpobaeMbl GYHKLMOHUMPOBAHMSA Ka3axXCTaHCKOW TypUCTUYECKOM
chepbl U faHbl peKOMeHAaLMM MO UX NPEOAONEHUIO.

Llenb HayuHOW CTaTby — BbiiBAEHME NpobieM, 060CHOBaHWe 1 pa3paboTka pekoMeHAaLIMi MO Pa3BUTUIO TYPUCT-
CKoW oTpacau B KasaxcTaHe.

HayuHo-npakTnyeckas 3HaUMMOCTb JaHHOW CTaTbM 3akatouaeTcs B GOPMMPOBAHMM HAa OCHOBE pPe3y/IbTaToB UC-
cnefoBaHMA HanpaB/ieHWU, CNOCOBCTBYHOLLIMX COBEPLUEHCTBOBAHMIO TYPUCTCKOM OTPac/u B CTPaHe.

MeTogonorveln nccnefoBaHuns Ctaam TeopeTUUeckne, aMnmpuyeckme, obLuenormyeckme MeToabl, BKOYaroLLme
aHaNM3 TeHAEHLUMI, CUHTE3, 0606LLeHME, CpaBHEHWE 1 abcTparnpoBaHme.

B pabote npoBeaeHbl UCCNef0BaHMSA MO Pa3iVUHbIM BUAAM BHYTPEHHEro TypusMa. BoisiBneHbl BaxkHble oTpace-
Bble NpobemMbl pa3BUTUSA KOMMNaHWW B chepe Typr3Ma Ha OCHOBe aHa/in3a Takux napamMeTpoB, kKak obbem npeso-
CTaBASIEMBIX YCAYT, PacnofoXeHWe No popmam COBCTBEHHOCTH, pa3mMep NPeAnpUATUA, KaTeropumn B ropoax n cenax
CTpaHbl. B paboTe Takke npoaHannsMpoBaHbl NOKasaTeNn YNCAEHHOCTU 3aHATbIX B TYPUCTCKON OTpacau 1 ypoOBEHb
CpeAHeMecAYHON HOMWHANbHOM 3apaboTHOW NaaThbl MO Pa3NNUYHBLIM BUAAM AeATENbHOCTH.

OCHOBHbIe pe3y/bTaTbl UCCeA0BaHWSA B JaHHOW CTaTbe:

- paccMoTpeHa HeobXOAMMOCTb CO3AaHNA SGDEKTUBHBIX MHCTPYMEHTOB Pa3BUTUS U NOAAEPKKN TYPUCTUUYECKON
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OTPaC/AN C y4eTOM COBPEMEHHbIX PbIHOUHbIX TEHAEHLIWI;

- BblfiBJIeHa HeoHXoAMMOCTb obecneyeHns MHPPACTPYKTYPON TypPUCTUUECKMX OOBEKTOB;
- BblAiB/IEHa HEOHXOAMMOCTb MOBbILLEHWUA KayecTBa NPejoCTaBAAeMbIX TYPUCTUUECKNX YCAYT;
- KOHKpPETM3MpoBaHa nNpobiemMa LienecoobpasHOCTY NOBbILLIEHUA KayecTBa U NpodeccnoHanvaMa KagpoBoro rno-

TeHUMaNa OoTpacau;

- NPeANOXEHbI Mepbl MO AaJibHeNLeMy YCUIEHMIO B3aMOZAENCTBUSA roCyAapcTBa v NpesnpuHMMaTensCcTsa B cde-

pe Typu3ma;

LleHHOCTb nccnenoBaHmA 3akatoyaeTca B 0606LeHn 1 aHanm3e cobpaHHOWM cTaTMCTUYeckon nHdopmMauum 1 Ha
€e OCHOBeE BbIABJ/IEHWNM OCHOBHbIX MPO6.aeM, C KOTOPbIMW CTaAKMBAETCA TYPUCTUYECKNI BU3HEC B HOBBIX peanunsx..
K/TFOYEBbBIE C/TIOBA: Typuctnyeckme ycayru, Typuctuieckas MHAYCTpUA, TYPUCTUUYECKUA NPOAYKT, TypucTnye-

CKWI MOTOK.

INTRODUCTION. Relevance of the research
topic. The most important problem of the current
stage of the functioning of the tourism industry is
the crisis of the industry caused by the COVID-19
pandemic, as quarantine measures interrupted
the activities of companies engaged in the
tourism business. In modern conditions, particular
importance is attached to improving the quality
of services provided and expanding the product
portfolio.

The object of study in the article is the tourism
industry.

Materials and methods. The article used
information and analytical materials on the topic of
the study, information from the Bureau of National
Statistics and the Agency for Strategic Planning
and Reforms of the Republic of Kazakhstan, state
programs and regulatory acts of the Republic
of Kazakhstan on the regulation of the tourism
industry and others.

When writing the work, general logical research
methods were used, including methods of statistical
processing of external and internal information,
temporal and structural analysis, synthesis,
induction, deduction. The authors also applied
theoretical and empirical methods, including
observation, description, comparison.

When studying the current state of tourism
in Kazakhstan, time series of data were analyzed
according to various criteria, which made it
possible to evaluate key indicators from a
retrospective perspective, identify trends, identify
problems and develop recommendations for the
further development of the tourism sector. The
hypothetical-deductive method in the study was
used as a methodological technique when putting
forward an economic hypothesis and testing it
by comparing it with the actual indicators of the
development of the tourism industry.

The work analyzed the statistical data for the
last six years. Synthesis, induction, deduction,
generalization and abstraction have found
application in the formation of conclusions and
recommendations.

The theoretical basis of this article is the scientific

56

work of domestic and foreign scientists, researchers
on the problems of the tourism business. When
analyzing the activities of the tourism sector, the
materials of the State Program for the Development
of the Tourism Industry, the draft Concept for the
Development of the Tourism Industry of the Republic
of Kazakhstan until 2026 and the operational data
of the World Tourism Organization were used
(UNWTO.)

MATERIALS AND METHODS OF RESEARCH.
The article used information and analytical materials
on the topic of the study, information from the
Bureau of National Statistics and the Agency for
Strategic Planning and Reforms of the Republic of
Kazakhstan, state programs and regulatory acts of
the Republic of Kazakhstan on the regulation of the
tourism industry and others.

When writing the work, general logical research
methods were used, including methods of statistical
processing of external and internal information,
temporal and structural analysis, synthesis,
induction, deduction. The authors also applied
theoretical and empirical methods, including
observation, description, comparison.

When studying the current state of tourism
in Kazakhstan, time series of data were analyzed
according to various criteria, which made it
possible to evaluate key indicators from a
retrospective perspective, identify trends, identify
problems and develop recommendations for the
further development of the tourism sector. The
hypothetical-deductive method in the study was
used as a methodological technique when putting
forward an economic hypothesis and testing it
by comparing it with the actual indicators of the
development of the tourism industry.

The work analyzed the statistical data for the
last six years. Synthesis, induction, deduction,
generalization and abstraction have found
application in the formation of conclusions and
recommendations.

The theoretical basis of this article is the scientific
work of domestic and foreign scientists, researchers
on the problems of the tourism business. When
analyzing the activities of the tourism sector, the

EDUCATION. QUALITY ASSURANCE N21/2025



3KOHOMWKAHbIH, AMAKTbBIK XXOHE CANANBIK IAMYbI | PETMIOHAJIBHOE 1 OTPAC/IEBOE

PA3BUATVE SKOHOMUWKW | REGIONAL AND SECTORAL DEVELOPMENT OF THE ECONOMY

10

s 5
4 o

T
&
&"& &

3 4
—
1
il
¢ & @& &
g & FF Y

10
| I] I]
& & &

Hplace in the ranking

Figure 1 - Rating of the 10 best countries according to
the World Tourism Organization (UNWTO)
Note: compiled by the author according to the source [3]

materials of the State Program for the Development
of the Tourism Industry, the draft Concept for the
Development of the Tourism Industry of the Republic
of Kazakhstan until 2026 and the operational data
of the World Tourism Organization were used.

Despite the fact that considerable attention is
paid to the development of the tourism business by
modern scientific thought, at the same time, many
aspects remain insufficiently studied. In particular,
the special significance of the activities of tourism
entrepreneurship has emerged after the COVID-19
corona crisis. We saw that thanks to the great
potential, state support, efficiency and flexibility of
business processes in companies engaged in the
field of tourism, the tourism industry has managed
not only to regain its previous positions, but also
to reach a new level of development in the post-
pandemic period.

RESULTS AND THEIR DISCUSSION. Modern
processes of globalization and integration of the
Republic of Kazakhstan with the world community
give impetus to the development of various spheres
of the national economy. The tourism industry is
one of the priority areas for the development of the
economy of Kazakhstan. The country has unique
natural conditions for the development of various
types of tourism from educational with excursions
to historical and cultural sites to active, extreme
types of tourism. Today, ecotourism is very popular,
as well as fishing and hunting, including national
types of hunting.

A breakthrough in this area requires competent
and well-coordinated work of state authorities at all
levels, business entities and investors. This approach
will contribute to the implementation of large-scale
projects, solving problematic issues and promoting
tourism to a new level of development.

The coronavirus pandemic caused significant
damage to the entire global economy, but the
greatest losses in global GDP were due to the crisis
in the tourism industry. Today, international tourism
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Figure 2 — Kazakhstan in the global tourism ranking of
the GCI WEF 2023
Note: compiled by the author from source [4].

is gradually reviving, and by 2024 its level will be
able to reach 90% of the pre-pandemic period.
Thus, according to the World Tourism Organization
(UNWTO), until September 2023, the number of
international tourist trips was made by about 975
million people. This is an increase of 38 percent
compared to 2022. [1].

At the same time, according to the Bureau
of National Statistics of the Agency for Strategic
Planning and Reform, the number of international
tourist arrivals in the Republic of Kazakhstan in
2022 amounted to 4.7 million people, or 0.5% of the
global total. This figure in 2019 was 8.7 million and
increased by 182% compared to the same period in
2021 - from 41 million to 117 million [2].

The 2023 World Tourism Organization (UNWTO)
ranking highlighted the top 10 countries for tourism
(Figure 1)

Themain criteriaforentering the top 100 countries
are such as the volume of foreign direct investment,
GDP per capita, tourism income. In addition, the
quality and standard of living, social responsibility,
culture, openness of entrepreneurship, etc. are
taken into account [3]. According to the global
tourism rating of the GCI WEF for 2023, Kazakhstan
took 66th position out of 117 countries, ahead of
Iran, Uzbekistan and Belarus (Figure 2).

Countries such as Russia, Zambia, and Lebanon
were ahead. The overall score in this rating for
Kazakhstan was 4.4 points out of 100 possible. But
the fact that Kazakhstan is included in the list of the
hundred best countries for tourism is positive.

Today, the main priority areas of tourism
are ecotourism, agrotourism, hunting tourism,
ethnographic tourism, medical tourism, children’s
and youth tourism, and business tourism.

Kazakhstan has sites included in the UNESCO
World Heritage List, three of which are cultural
and two are natural heritage. But to increase the
competitiveness of the tourism business, it is
necessary to increase the level of service, develop
infrastructure, transport security and accessibility.
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=2018 roa

=2019 ron

=2020 ron

=2021 roa
=2022 roa
2018 v. 2019 v. 2020 . 2021 v. 2022 .
The Republic | 103 948 120 527.2 | 66 860.3 109 027.3 | 182 865.2
of Kazakhstan

Figure 3 - The volume of services provided by
accommodation places for the period 2018-2022,
million tenge
Note: Compiled by the authors according to the Bureau of
National Statistics ASPR RK [2]

Experts have calculated that on average, in order
to receive an income equal to one tourist visiting
the country, it is necessary to export about 10 tons
of coal. It should be noted that the export of raw
materials from the Republic of Kazakhstan depletes
non-renewable reserves, while the tourism sector
does not require large raw material costs. This fact
confirms the priority of the development of tourism
as an industry.

The state attaches great importance to the
development of the tourism industry in the country.
The main program document for the development
of the economy of the Republic of Kazakhstan —the
“Kazakhstan 2050" Strategy — contributed to the
formation of the tourism business and the rational
use of recreational potential [5].

In 2019, the State Program for the Development
of the Tourism Industry of the Republic of Kazakhstan
for 2019-2025 was approved, where the goal was
set to increase the share of tourism in the country’s
GDP to 8% in 2025 [6].

In September 2022, the Ministry of Culture and
Sports proposed for consideration a draft Concept
for the development of the tourism industry of the
Republic of Kazakhstan until 2026, which highlights
the tourism business as one of the national priorities
for the development of the country’s economy [7].

As part of the Business Road Map 2025, 7
projects in the tourism sector were subsidized for
a loan amount of 52.9 million tenge. [8]. Under the
“Economy of Simple Things” program - 2 projects
worth 2.1 billion tenge. (construction of the
"Wyndham Garden” hotel, reconstruction of the “"Ak
Zhelken" boarding house) [9].

Toformamodernandcompetitivetourismindustry
in the country, an institutional, methodological and
organizational framework is needed. In this regard,
this Program was coordinated with the key areas of
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Figure 4 - Dynamics of the distribution of placements
by the size of enterprises in the Republic of
Kazakhstan for the period 2017-2022, units

Note: compiled by the authors according to the Bureau of
National Statistics ASPR RK [2]

economic diversification, which were presented in
the Strategic Development Plan of the Republic of
Kazakhstan until 2025 [10].

The program also defines the following main
tasks:

- development of tourism resources;

- provision of infrastructure to touristdestinations;

- increasing the availability and quality of tourism
services;

- creation of a favorable tourist climate;

- formation of an effective system for promoting
the potential of the tourism industry in the
international and domestic markets;

- improvement of the tourism management and
monitoring system.

In order to determine the degree of development
of tourism in Kazakhstan and identify the main
problems, we will analyze the tourism industry for
the period 2018-2022. Let's start with analyzing data
on the volume of services provided by placements
(Figure 3).

Figure 3 clearly shows that in 2019 there was
an increase in the value of services provided in the
tourism industry to 120 527,2 million tenge. Then,
the volume of services provided by accommodation
places sharply decreased from 2020 due to
quarantine measures from 120,527.2 to 66,860.3
million tenge, respectively, which amounted to
55.47%. From 2021 to 2022, there has been an
increase in the volume of tourist services. industry
to 182 8652 million tenge. However, such an
increase, according to analysts, is not associated
with an improvement in the tourism cluster in the
country [11].

Consider how the distribution of placements by
the size of enterprises in cities and villages from
2017 to 2022 took place according to table 1.

Figure 3 clearly shows that in 2019 there was
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an increase in the value of services provided in the
tourism industry to 120,527.2 million tenge. Then,
the volume of services provided by accommodation
places has sharply decreased since 2020 due to
quarantine measures from 120,527.2 to 66,860.3
million tenge, respectively, which amounted to
55.47%. From 2021 to 2022, there is a gradual
increase in the volume of tourism industry services
to 182,865.2 million tenge.

Table 1 shows that the main share of the
distribution of placements in cities and villages
fell on small businesses. For example, in 2017, the
total number of hotels was 2,987 units, of which the
share of small companies was 2,818 units or 94,3%.
For the period 2017 - 2022 the total number of
hotels increased to 4,009 units, including the share
of small businesses amounted to 95.5 % (Figure 3).

It should be noted that in 2022, the largest
number of placements were in cities — 57.6%. Also,
in cities, small businesses are more involved in the
hotel business. If in 2017 small businesses in the
hotel sector of cities accounted for 93.8%, then in
2022 - already 95.88%. The number of medium-
sized companies in the city hotel business decreased
by 0.7% during the study period, and the share of
large companies decreased by 0.4%.

In villages, the number of rural hotels was 1,273
units in 2017 or 42.60%. By 2022, the number of
hotels in villages increased to 1,700 units, the bulk
of which fell on small enterprises. If in 2017 the
share of small companies in the hotel business in
villages was 95.1%, then in 2022 this value increased
to 95.9%. The share of medium-sized companies
engaged in accommodation in villages reached
24% in 2017, but in 2022 its value decreased and
amounted to only 1.7%. As for large entities, their

share decreased from 2.5% in 2022 to 2.1% in 2017.

Next, consider how placements are distributed
by type of ownership (Table 3).

Table 2 shows that the largest share in the
distribution of placements according to the criterion
- form of ownership - fell on private property.
Moreover, for the period from 2017 to 2022. the
number of privately-owned accommodation places
increased by 134.31%, which indicates an increased
interest of entrepreneurs in developing business in
the tourism sector. Property of other states, their
legal entities and citizens, which over the same
period increased from 35 to 50 units and amounted
to 142.86%.

Figure 5 graphically shows data on the
distribution of placements, depending on the form
of ownership.

In order to understand the demand for tourist
services, we will analyze the change in the number
of visitors served in places of accommodation
by category. Table 3 shows the distribution of
placements by category.

According to Table 3, it can be seen that in 2022
the main share of tourist accommodation places
will be in places without categories - 52.41% and,
that is, in the most budget places. Also, a significant
share is occupied by other placements — 44.55%.

Figure 6 clearly reflects the data in Table 3. Thus,
the share of accommodation in 5-star hotels remains
very low - less than one percent. The distribution
of accommodation in 3-star hotels decreased by 3
quarters and their share amounted to 25% during
the analyzed period. To improve the quality and
investment attractiveness of the tourism industry,
in addition to the wide range of services provided,
attracting clientele and developing infrastructure,

Table 1 - Distribution of placements by size of enterprises of the republic of Kazakhstan, units

Business entities 2017 2018 2019 2020 2021 2022 2022/2017,
%
Total
Total 2987 | 3322 | 3592 3514 3686 4009 134,21
Small businesses 2818 | 3154 | 3428 3 351 3520 3828 135,84
Medium enterprises 99 90 85 83 80 87 87,9
Large enterprises 70 78 79 80 86 93 132,86
City
Total 1714 | 1909 | 2026 2014 2096 2309 134,71
Small businesses 1608 | 1801 1919 1911 1991 2193 136,38
Medium enterprises 68 61 61 57 53 58 85,29
Large enterprises 38 47 46 46 52 57 150
Village
Total 1273 | 1413 | 1566 1500 1590 1700 133,54
Small businesses 1210 | 1353 1509 1440 1529 1630 134,71
Medium enterprises 31 29 24 26 27 29 93,55
Large enterprises 32 31 33 34 34 36 112,5
Note: compiled by the authors according to the Bureau of National Statistics ASPR RK [2]
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Figure 5 - Dynamics of the distribution of placements
by form of ownership in the Republic of Kazakhstan,
for the period 2017-2022, units
Note: compiled by the authors according to the Bureau of
National Statistics ASPR RK [2]

personnel play an important role. In accordance
with the National Entrepreneurship Development
Project in the Republic of Kazakhstan, it is planned
to create 170 thousand jobs by 2025.

Let us analyze the main indicators of the
development of labor resources in the tourism
sector in Kazakhstan for the period 01.01.2018
- 01.01.2022. Table 4 shows the dynamics of the
number of workers employed in the activities of
tourism business companies by various types.

Data for 2022 on the number of workers
employed in the tourism sector in the BNS ASPR of
the Republic of Kazakhstan have not been published

The data in Table 4 demonstrate that the growth
in the share of employees employed in the activities
of companies organizing recreation, entertainment,
culture and sports tends to increase, which exceeded
the pre-pandemic period.

Considering the indicators of changes in the
number of personnelinthe tourismindustry in Figure
7, one can notice that temporary accommodation
services are in second place in terms of employment.
The slow growth in the number of other areas of
activity may be due to the fact that work in the field
of tourism is specific and is characterized as
nonprestigious and underpaid.

This may also be due to the fact that in Kazakhstan
there is a shortage of highly qualified specialists in
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Figure 6-Dynamics of the distribution of placements in
Kazakhstan by category for the period 2017-2022,
tenge
Note: compiled by the authors according to the Bureau of
National Statistics ASPR RK [2]

this industry. The solution to this problem depends
directly on the economic development of the
industry and the country's economy as a whole [12].

A similar trend is observed in the global tourism
market. Thus, in the tourism industry, there was
a decrease in jobs by 192 million people from
01.01.2018 to 01.01.2022, which is 8% [13].

The development of human resources and their
competent management provides competitive
advantages in this area. One of the motivational
tools in working with personnel is the system of
remuneration. Table 5 shows the change in the
wages of tourism workers for the period 01.01.2018
- 01.01.2022.

Data for 2022 on the number of workers
employed in the tourism sector in the BNS ASPR of
the Republic of Kazakhstan have not been published.

Table 5 shows that the share of wages increased
by an average of 44%. But this growth is associated
with rising inflation in the country. This is not the
only factor affecting the change in average wages.

Figure 8 shows the dynamics of changes in the
average monthly nominal wages of personnel in the
tourism industry.

Chart 8 shows that the largest average monthly
salary in 2021 was observed among employees
providing services in the sanatorium and resort
sector. The level of wages for temporary residence

Table 2 - Distribution of placements by form of ownership in the Republic of Kazakhstan, units

2017 2018 2019 2020 | 2021 2022 2022/2017, %

Total 2987 | 3322 3592 | 3514 | 3686 | 4009 134,21
state property 75 77 94 93 93 95 126,67
private property 2 877 3204 3454 3378 | 3552 3864 134,31
ownership of joint ventures with for- 44 38 34 28 31 32 72,72
eign participation

property of other states, their legal en- 35 41 44 43 41 50 142,86
tities and citizens

Note: compiled by the authors according to the Bureau of National Statistics ASPR RK [2]
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Figure 7 - Dynamics of the number of employees
employed in the tourism sector in the Republic of
Kazakhstan for the period 01.01.2018 - 01.01.2022,
thousand people
Note: compiled by the authors according to the Bureau of
National Statistics ASPR RK [2]

services is slightly inferior. Next come tour
operators, travel agents and other services, as well
as organizers of recreation, entertainment, culture
and sports.

The low wages are caused by a number of
problems. First of all, the level of salary depends on
the level of qualification of the employee, and in
the tourism industry, according to experts, there is a
low level of professionalism, and employees do not
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Figure 8 - Dynamics of the average monthly nominal
wages of employees of the tourism business in
Kazakhstan for the period 01.01.2018 - 01.01.2022,
tenge
Note: compiled by the authors according to the Bureau of
National Statistics ASPR RK [2]

have the appropriate education [14].

Secondly, this is the level of wages correlated
with the number of services sold and their cost.

And finally, thirdly, in the tourism business, by
type of activity, there is an uneven amount of wages.
Thus, employees of the airport service have higher
earnings than in other structures of this industry.
In addition, low wages are observed among young
women. In hotels, the average wage level is 40% of

Table 3 - Distribution of placements in the Republic of Kazakhstan by categories, units

2017 2018 2019 2020 2021 2022 2022/2017, %

Total 2 987 3322 3592 3514 3686 4009 134,21

5 - stars 22 23 24 26 26 25 113,64

4 - stars 87 79 71 64 64 58 66,67

3 - stars 132 120 85 49 48 33 25

2 - stars 18 24 15 7 6 4 22,22

1 - stars 14 14 10 4 3 2 14,28
uncategorized 1578 1753 1890 1936 1997 2101 133,14
other placements | 1136 1309 1497 1428 1542 1786 157,22
Note: compiled by the authors according to the Bureau of National Statistics ASPR RK [2] |

the wage level in the tourism industry, and for low-
skilled workers, respectively, only 20%. All of these
factors lead to high employee turnover and are
reasons for layoffs.

Consequently, the tourism business is one of
the most important components of the modern
economic space, a lever for improving the economy
of Kazakhstan and increasing its competitive
advantages.

CONCLUSION. Based on the study, the following
conclusions and proposals were developed:

Firstly, tourism is a highly profitable and
investment-attractive type of business, since the
tourism sector requires insignificant costs, and in
Kazakhstan this industry is gradually recovering and

increasing its pace. However, the tourism industry
requires solving many problems, since coordinated
interaction with a huge number of related industries
will allow the tourism industry to get a multiplier
effect [15,16].

The state takes an active part in these issues.
The head of government gave instructions to
support tourism in Kazakhstan. Thus, it is planned
to subsidize the costs of tour operators for foreign
tourists, reimburse part of the costs of business
entities in the construction, reconstruction of tourist
facilities, the purchase of equipment and machinery
for ski resorts, the construction of roadside service
facilities for the acquisition tourist buses, etc.

Secondly, on the timely provision of engineering
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Table 4 - Number of employees by type of activity employed in the tourism sector of the Republic of

Kazakhstan, thousand people

Kind of activity Number of employees employed in the tourism sector, | Rates of
thousand people growth
01.01. 01.01. 01.01. 01.01. 01.01. 2022/
2018y. | 2019y. | 2020y. | 2021y. | 2022y. 2018, %
Activities of tour operators, travel 73 74 74 78 6,0 82,19
agents and services in tourism
Temporary accommodation| 27,6 29,2 30,0 26,3 27,3 98,91
services
Activities  of  health  resort 9,6 8,0 8,8 8,6 81 84,38
companies
Activities for the organization of| 71,8 74,9 754 75,3 75,7 105,43
recreation, entertainment, culture
and sports
Note: compiled from source [2]
Data for 2022 on the number of workers employed in the tourism sector in the BNS ASPR of the Republic
of Kazakhstan have not been published

infrastructure to tourist facilities. The analysis
showed that in the Republic of Kazakhstan there
is a low level of improvement of tourist cities and
historical sites, an imbalance in the hotel sector
with accommodation places, poor condition of
roads and roadside services, poor development of
leisure and entertainment for tourists, insufficient
information support for tourists, poor development
of transportinfrastructure (lack of signs, directions or
passages, information about cultural heritage sites,
calendars of cultural events), etc. Indeed, transport
is a link between individual elements of the tourism
industry and contributes to its faster development.
In addition, the transport infrastructure can be
used both for organizing shopping tourism, as
well as in excursion routes, and in everyday life
by ordinary citizens without tourism purposes/
Meanwhile, its development depends entirely on

the condition of the roads and the availability of
proper maintenance of tourist vehicles. It should be
noted that a number of elements of the transport
and communication infrastructure are available in
the country, but their presence is clearly not enough
for the active development of tourism, and new
centers of international importance do not have
such infrastructure at all.

Thirdly, due to the fact that the formation of
the tourism variable occurs on the basis of natural
and natural resources in economic turnover, and
regulates the processes of creating new jobs,
development, attracting the growth of tax revenues
to the budget, then problems in the context of
globalization.

Fourth, the issues of improving the quality
of services in the industry must be addressed
comprehensively, from the marketing promotion

Table 5 - Main indicators of the average monthly nominal wage in the tourism business in Kazakhstan

Type of activity in the field of Average monthly nominal wage, tenge Rates of
tourism business growth
2022/2018,
%
01.01. 01.01. 01.01. 01.01. 01.01.
2018y. 2019y. | 2010y. | 2021y. | 2022y.
tour operators, travel agents and| 108 152 95 341 109 265 | 95959 | 132254 122,29
services in tourism
temporary accommodation| 118 606 124217 | 133240 | 135957 | 176 814 149,08
services
health resort companies 88 163 90658 | 102654 | 114386 | 137 766 156,26
organization of recreation,| 86208 86510 | 101158 | 119597 | 128 106 148,60
entertainment, culture and sports
Note: compiled according to the source [2]
Data for 2022 on the number of workers employed in the tourism sector in the BNS ASPR of the Republic of
Kazakhstan have not been published.
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of tourist destinations to the provision of individual
services at the request of tourists.

Fifthly, it is known that the quality of service
depends on the professional training of workers
in the industry. Highly qualified personnel are
one of the most effective tools for increasing the
competitiveness of the industry. The process of
interaction between employees and customers is a
key task for managers of travel companies related
to the quality of service. Despite the huge offer from
the leading universities of the country of specialists
for the tourism industry, there is a low level of
provision with operational personnel, associated
with low pay and low prestige of positions. Low
entry barriers and staff turnover is also one of the
problems of modern domestic tourism. All this
comes from the uneven time schedule of the main
developing segments of tourism, such as labor
relations, the system of remuneration for work, the
system of education and training of personnel, as
well as the attitude towards the private sector of
the economy. The staff must be motivated to a high
level of service, possess the necessary competencies,
skills and knowledge, to have access to information
in order to provide them with high-quality services,

taking into account the needs of customers.

Tourism is the world's largest employer today,
so there is a growing need for leaders on the
ground to address human capital challenges and
for employees to be empowered to perform at their
best. Therefore, the most important today should be
given to the training of professionals in the field of
tourism, as well as the use of modern management
tools.

Summarizing all of the above, the main reasons
hindering the development of the tourism industry
in Kazakhstan were identified:

- insufficient development of
engineering, social infrastructure,

- low level of service in places of accommodation,

- low level of qualified personnel in the tourism
sector,

- non-compliance of educational programs with
market requirements and the needs of employers,

- imperfection of state support instruments.

Eliminating these shortcomings can play a
strategic and decisive role in efforts to improve
the quality of tourism products and improve
Kazakhstan's position in the world market.
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1 Mejdunarodnyi turizm k koncu 2023 goda dostignet pochti 90% do pandemicheskogo urovnya [International tourism
will reach almost 90% of pre-pandemic levels by the end of 2023]. https://www.unwto.org/taxonomy/term/347 [In
Russian]

2 Byuro nacional'noi statistiki Agentstva po strategicheskomu planirovaniyu i reformam Respubliki Kazahstan) [Bureau
of National Statistics Agency for Strategic Planning and Reforms of the Republic of Kazakhstan] https://stat.gov.kz [In
Russian]

3 Top-10 samyh poseschaemyh stran mira 2023 goda [Top 10 most visited countries in the world in 2023]. https://stat.
gov.kz [In Russian]

4 Ministerstvo turizma i sporta Respubliki Kazahstan [Ministry of Tourism and Sports of the Republic of Kazakhstan].
(2024). Pokazateli turizma 2023 goda. [Tourism indicators for 2023]. https://www.gov.kz [In Russian]

5 Oficial'nyi sait Prezidenta Respubliki Kazahstan RK. [Official website of the President of the Republic of Kazakhstan RK].
(2024, January 3). Strategiya «Kazahstan-2050». [Strategy "Kazakhstan-2050"]. /https://www.akorda.kz/ru [In Russian]

6 Postanovlenie Pravitel'stva Respubliki Kazahstan ot 31 maya 2019 goda N2 360. [Decree of the Government of the
Republic of Kazakhstan dated May 31, 2019 No. 360]. (2019). Ob utverjdenii Gosudarstvennoi programmy razvitiya
turistskoi otrasli Respubliki Kazahstan na 2019-2025 gody. [On approval of the State Program for the Development of
the Tourism Industry of the Republic of Kazakhstan for 2019-2025]. RGP na PHV «Institut zakonodatel'stva i pravovoi
informacii Respubliki Kazahstan» Ministerstva yusticii Respubliki Kazahstan. - RSE on the PVC “Institute of Legislation and
Legal Information of the Republic of Kazakhstan” of the Ministry of Justice of the Republic of Kazakhstan. https://base.
adilet.zan.kz/ [In Russian]

7 Novuyu koncepciyu razvitiya turistskoi otrasli razrabotali v Kazahstane. (2022). [A new concept for the development of
the tourism industry was developed in Kazakhstan]. www.zakon.kz/ [In Russian]

8 Ob utverjdenii Gosudarstvennoi programmy podderijki i razvitiya biznesa «Dorojnaya karta biznesa-2025». [On approval
of the State program for business support and development "Business Road Map 2025]. https://adilet.zan.kz/rus/docs/
P1900000968 [In Russian]

9 Informacionno-pravovaya sistema normativnyh pravovyh aktov Respubliki Kazahstan. [Information and legal system of
normative legal acts of the Republic of Kazakhstan]. https://adilet.zan.kz/rus [In Russian]

10 Strategicheskii plan 2025. [Strategic plan 2025]. https://primeminister.kz/ru/documents/gosprograms/stratplan-2025
[In Russian]

WWW.IAAR-EDUCATION.KZ 63



3KOHOMWKAHbBIH, AUMAKTbBIK XXOHE CANANBIK IAMYbI | PEFTMMIOHAJIBHOE M OTPAC/IEBOE

PA3BUTWE SKOHOMWKW | REGIONAL AND SECTORAL DEVELOPMENT OF THE ECONOMY

11 Informburo kz v social'nyh setyah. [Informburo.kz on social networks]. /https://informburo.kz/novosti/amerikanskii-
zurnal-postavil-kazaxstan-na-predposlednee-mesto-v-reitinge-lucsix-stran-dlya-turizma [In Russian]

12 Dingazieva. B.D., Nurmuhanbetova, LK., & Baibatyrova, G.T. (2021). Razvitie i gosudarstvennaya podderjka malogo
biznesa v Kazahstane. [Development and state support of small business in Kazakhstan]. Universum: tehnicheskie nauki
— Universum: technical sciences, 3.1(72.1). https://cyberleninka.ru/article/n/razvitie-i-gosudarstvennaya-podderzhka-
malogo-biznesa-v-kazahstane/viewer [In Russian]

13 Esenbaeva, A.E., & Omarova, K.A. (2020). Razvitie predprinimatel'stva v Kazahstane. [Development of entrepreneurship
in Kazakhstan]. Nauchnaya diskussiya. https://www.elibrary.ru / [In Russian]

14 Smirnova, M.A.,, & Ramazanov, R.R. (2022). Instrumenty stimulirovaniya prodaj v gostinichnom dele. [Tools for stimulating
sales in the hotel business]. Molodej' i nauka: sb. st. [ll Mejdunar. nauch- issled. konkursa. — Petrozavodsk: MCNP «Novaya
nauka», 43-49. https://sciencen.org/assets/Kontent/Konkursy/Arhiv-konkursov/NIK-217.pdf#page=43 [In Russian]

15 Aristeidis, G., & Dimitris, F.K. (2019). Entrepreneurship, small and medium size business markets, and economic
integration. Acta Policy Modeling, 3(27), 363-374.

16 Steven, Y.H,, Liu, E.N., Andrea, R.S., & Tamer, C. (2018). MNE-NGO partnerships for sustainability and social responsibility
in the global fast-fashion industry: A loose-coupling perspective. International Journal of businesses, 5(29), 214-222.

CBEAEHNA Ob ABTOPAX: '

Zhakupova Alma* - Senior Lecturer at the School of «Economics and Management», Narxoz University, Almaty,
Republic of Kazakhstan, ORCID: 0000-0002-3527-7101
E-mail: al.zhakyp@gmail.com

Sariyeva Zhanargul* - Candidate of Economic Sciences, PhD in Economics, Associate Professor, Professor of the
Department of International Business, Kazakh Ablai khan University of International Relations and World Languages,
Almaty, Republic of Kazakhstan, ORCID: 0000-0001-5923-6446

E-mail: jisarieva@mail.ru

Kashkimbayeva Kulyash - Senior Lecturer Faculty of «Economics and Entrepreneurship», Kazakh-German
University, Almaty, Republic of Kazakhstan, ORCID: 0000-0003-0020-5893
E-mail: kulyash3@mail.ru

XakbinoBa Anma AcbIN6eKKbI3bl* - «OKOHOMMKA XHE MEeHeKMeHT» MeKkTebi afa OKpITyLbIChl, Hapxo3
yHuBepcuTeTi, Anmatsl K., KasakctaH Pecny6avkacel, ORCID: 0000-0002-3527-7101
E-mail: al.zhakyp@gmail.com

CapueBa XaHapryn I3TypfaHKbI3bI* - 3KOHOMMKA FblIbIMAAPbIHbIH, KaHANAATLI, 3KOHOMMKA FblabiMAapbl PhD,
KaybIMAACTbIpbIFaH Npodeccopsbl, «Xanblkapanblk 6usHec» kadbeapacbiHbiH Npodeccopbl, Abblial XaH aTblHAAFbI
Ka3ak, xasblkapablk KaTblHAaCTap XaHe aneM Tingepi yHuBepcuteti, Anmarsl K., KazakctaH Pecny6avkacsl, ORCID:
0000-0001-5923-6446

E-mail: jisarieva@mail.ru

Kawkbim6aeBa Kynaw beremb6aiikbi3bl - «DKOHOMMKA XHe Kacinkepik» GakynbTeTi afa OKbITyLbIChl, Ka3ak-
Hewmic yHuBepcuteTi, Anmatsl K., Kasakctan Pecnybamkacel, ORCID: 0000-0003-0020-5893
E-mail: kulyash3@mail.ru

)KakynoBa Anma AcbinbekoBHa* - cTapLumin npenogaBatesb LLIKoabl «xKOHOMUKM U MEHEAXKMEHTa», YHUBEPCUTET
Narxoz, r. Aamarbl, Pecnybaunka Kasaxcran, ORCID: 0000-0002-3527-7101
E-mail: al.zhakyp@gmail.com

Capuesa XXaHapryn M3TypraHoBHa* - kKaHAMAaT 3KOHOMMYeCKMX Hayk, PhD no akoHoMMKe, acCoLMMPOBaHHbIN
npodeccop, npodeccop kadeapbl «MexayHaPOAHbIA BU3HeC», Kaszaxckuii YHUBEPCUTET MeXAYHapOaHbIX
OTHOLUEHUI Y MUPOBBIX A3bIKOB UM. Abbliait XaHa, r. Aamarel, Pecnybanka KasaxcraH, ORCID: 0000-0001-
5923-6446

E-mail: jisarieva@mail.ru

KawkumbaeBa Kynaw bBoremb6aeBHa - crapwwuii npenogaBaTenb  dakynabTeta  «3KOHOMUKW U
npeanpuHMMaTenscTBa», KaszaxcraHcko-Hemelknin YHuBepcuTerT, r. Anmatsl, Pecnybanka Kasaxcran, ORCID: 0000-
0003-0020-5893

E-mail: kulyash3@mail.ru

64 EDUCATION. QUALITY ASSURANCE N21/2025



3KOHOMWKAHbIH, AMAKTbBIK XXOHE CANANBIK IAMYbI | PETMIOHAJIBHOE 1 OTPAC/IEBOE
PA3BUATVE SKOHOMUWKW | REGIONAL AND SECTORAL DEVELOPMENT OF THE ECONOMY

MPHTU 63.75.53 DOI 10.58319/26170493_2025_1_65
YAK 004.738.5:338.48

COBPEMEHHbBIE B Abl N NMOAXOAbI BPEK]’IAMHOI7I
AEATEJIBHOCTU TYPUCTUYECKOWU COEPDI

KOWLUMHOBA I.K."
KaHAMAAT IKOHOMUYECKNX HayK, acCOLMMPOBaHHbIN npodeccop
AOMAJIATOB E.B.'
MarncTp skoHomunueckmx Hayk, PhD-kaHanaat
ACYBAEBA A.C."
MarucTp 3KOHOMUYECKMX HayK

BocTouHo-KazaxcrtaHckuin yHuBepcuteT M. C.AMaHX0/10Ba, . YcTb-KameHoropck, Pecnybamnka KasaxcraH

AHHOTALUA. B cTtaTbe paccMaTpmBarOTCS akTyaslbHble BOMPOChI Pa3BUTUS PEKNAMHOWN AeATENBHOCTU B Typu-
CTMYECKOWN chepe C YYETOM COBPEMEHHbIX TEHAEHLMI LMPPOBU3aLNN N UBMEHEHUSA NPEANOUTEHNA NoTpebutenen.
Llenb nccnesoBaHmna 3akitovaeTcs B M3yYeHUW COBPEMEHHbIX BMAOB M MOAXOAOB B PEKJaMHOW AeATENbHOCTH, a
TakXXe B OMNpeAesieHNn UX BAVAHUA Ha NMPOABUXEHNE TYPUCTUYECKUX YCayr U GOpPMUpPOBaHNE NIOANbHOCTA KANEH-
TOB. MeTog010r1s - ANA AOCTUXEHWS Lenen NcciesoBaHna NPUMEHEH KOMMIEKCHbIN MOAXOA, BKIOUAOLLMIA aHanm3
NNTEPATYPHBIX U CTaTUCTUYECKMX UCTOYHWMKOB, KOHTEHT-aHaAn3 pekaamMHbIX MaTepuanoB, CPaBHWUTE/bHbIA aHaan3
MeXZYHapOAHOro 1 Ka3axCTaHCKOro OnbITa, a Takxke kenc-Metod. Ocoboe BHUMaHWe yaeneHo MCnoNb30BaHWIO CO-
umnanbHbix ceterd, VR- 1 AR-TEXHONIOMMIA, NEPCOHaIN3MPOBAHHOIO MapKeTUHra U aHaUTUKN AaHHbIX. OpUrnHanb-
HOCTb / LIleHHOCTb McCiefoBaHMA - paboTa akLeHTUPYeT BHMMaHWe Ha MHTerpauum HOBbIX TEXHOMOTWI, TakmMX Kak
BMPTyasbHas W AOMOJHEHHas PeasbHOCTb, U UX BAVAHUM Ha BOCMPUATME TYPUCTMYECKUX YCayr. BaxkHbIM acnekTom
ABNAETCA UCMONb30BaHME NEPCOHAAM3ALMM N TapreTuHra A1a MnoBbllleHna 3PPeKTUBHOCTM B3aMMOAENCTBUA C Lie-
neBou ayanTopueit. Takxxe NOAHNMAKOTCA BOMPOChI 3KOJOrMYECKON YCTOMUYMBOCTA N BOBJEUYEHUSA JIOKa/IbHbIX COO6-
LLEeCTB B PeKIaMHYHO AesTeNbHOCTb. Pe3ynbTaTbl MCCAeA0BaHNSA - OnpeAeseHbl KtoveBble MHCTPYMEHTbI LdpoBoro
MapKeTWUHra, KOTopble CMOCOBCTBYHOT NOBBILLEHNIO Y3HaBaeMOCTN BPeHA 0B, YBENNUYEHNIO TYPUCTUYECKOrO NOTOoKa U
YKPenneH1to 3MOLIMOHaNbHON CBA3N C KAMEHTaMW. BbiABNE€HbI BO3MOXHOCTW NPaKTUYECKOro NpUMeHeHNs peknam-
HbIX TEXHONOTNIN ANA YNYYLIEHUA KJINEHTCKOrO OMbiTa W NMOBbILLEHNA KOHKYPEHTOCMOCOOHOCTU TYPUCTUYECKMNX KOM-
naHuin. MNMpeanoxeHbl peKoOMeHAALMN MO BHEAPEHUIO NWHHOBALIMOHHbIX NMOAXOAOB B MapKeTUHroBble cTpaTernu, a
Tak>XXe HanpaBAeHUA 418 AaNbHENLIMX HAaYYHbIX NCCNeA0BaHWM, BKAOYasA pa3paboTky YCTOMUMBBIX M afanTUpPOBaH-
HbIX pPeLleHNn ANA Pa3BMBAIOLLMXCA PbIHKOB.

ViccnenoBaHve npeaoctaBaseT LeHHYH MHGOpMaLnio Ana TYPUCTUYECKMX KOMMaHWK, nccaesoBaTenen u cnewma-
JINCTOB MO MapPKETUHTY, YTO AenaeT ero 3Ha4yMMbIM BKAaJOM B Pa3BUTUE PEKNAMHOWN AeATeNIbHOCTU B TYPUCTUYECKOW
NHAYCTPUN.

KJTKOUYEBDIE C/ZTOBA: MapKeTuHr, LMdpOBON MapPKETUHT, TYPU3M, TYPUCTUUYECKas pekiamMa, CoLmanbHble CeTY, nep-
COHaNM3aLms, PEMaPKETUHT, YCTONUMBLIN TYPU3M.

TYPU3M CANACBIHAATBI )KAPHAMAJbIK KbISMETTIH
SAMAHAYWU TYPNIEPI MEH ToCIJ1AEPI

KOMIUMNHOBA TI.K."
3KOHOMMKA FblI/IbIMAAaPbIHbIH, KAHANAATDI, KaybIMAACTbIPbIIFaH npodeccop
DAOMAJ/ATOB E.B.'
3KOHOMMKa Fbl/IbIMAAPbIHbIH, MarucTpi, PhD-kaHauaar
ACYBAEBA A.C."
SKOHOMMUKaA FblﬂbIMAaprHblH, MarI/ICTpi

'C.AMaH>010B aTbiHAabl LLbiFbic KasakcTaH yHMBepcuTeTi, ©ckeMeH k., KasakctaH Pecnybavkachl

AHAATIMA. Makanaga Typu3Mm canacbiHAafbl >XapHamasblk KbI3METTiH, 3aMaHayn macenenepi undpraHabipy
YPAICTEPi MeH TYTbIHYLIbINAPAbIH, KanaynapblHblH, ©3repyiH eckepe OTbIpbIN KapacTblpbliagbl. 3epTTeyAiH, MakcaTbl
— >KapHamasbIK KbI3METTiH, Ka3ipri 3amMaHfbl Typaepi MeH TacCinaepiH 3epTTey, COHAal-aK onapablH TYPUCTIK KbI3MeT-
TepAi inrepineTyre xxaHe KNNEHTTEPAIH, afanAblfblH KanbiNTacTblpyfa 9CEPIH aHblKTay. OicHama — 3epTTeyiH Makca-

WWW.IAAR-EDUCATION.KZ 65



3KOHOMWKAHbIH AMAKTbIK XXOHE CANANBIK JAMYbI | PETMOHANBHOE 1 OTPAC/NEBOE
PA3BUTWE SKOHOMWKW | REGIONAL AND SECTORAL DEVELOPMENT OF THE ECONOMY
TbIHa XETY YLUiH 846U XaHe CTaTUCTUKaNbIK, AepekKe3aepai Tangay, XapHamasblk MaTepuangapFa KOHTeHT-Tanzay,
XanblkapanblK >XaHe Ka3zakCTaHAblK TaXKipnbeHi canbiCTbipManbl Tanjay, CoOHAan-aK, KeNC-a4iCiH KaMTUTbIH KelleHAi
TaCin KongaHbabl. Epekiie Hazap aneymetTik xeninepsi, VR xaHe AR TexHonorvsanapbiH, gepbecteHaipinreH map-
KETUHITI XXOHE JepeKTep aHaIUTMKaCbiH KOJaHyFa ayaapbiigbl. 3epTTeyaiH TYMHYCKabIFbl / KYHAbIIbIFbl — XXYMbIC
BUPTYyazbl XaHe TOJbIKTbIPbIJIFaH LbIHANBUILIK CUAKTHI XXaHa TEXHOAOTMAAapAbl MHTErpaLmsaiayFfa XaHe onapablH,
TYPUCTIK KbI3METTepAi kabbingayfa acepiHe Ha3ap ayAapazbl. MaHbI3abl acnekTinepaid 6ipi — MakcaTTbl ayanTopu-
AMEH ©3apa apeKeTTECYAiH, TMIMAINIMIH apTTblpy YLWiH AepbecTeHaipy MeH TapreTuHrTi nanganany. CoHgan-ak, 3Ko-
NOTUANBIK TYPaKTbIAbIK MeH >XeprifikTi KaybIMAACTbIKTapAbl XapHaMablk Kbi3MeTKe TapTy Macenenepi keTepinegi.
3epTTey HaTUXKenepi — bpeHATEPAIH TaHbIMaNAbUIbIFbIH aPTTbIPYFa, TYPUCTIK afbiMAbl KOOEWTyre XXaHe KANeHTTEPMeH
3MOLMOHanAbIK H6annaHbICTbl HbIFANTYFa bikMan eTeTiH CaHAbIK MapPKEeTUHITIH Heri3ri Kypangapbl aHbikTangbl. Kau-
EHTTEPAIH TaXIPMOECiH XaKcapTy XaHe TYPUCTIK KoMNaHuanapabiH 6acekere KabineTTiniriH apTTbipy YLUiH XKapHama-
NbIK, TEXHONOTUANAPAbI NPaKTUKaNblK KOAAAHY MYMKIHAIKTEPI aHblkTanbl. VIHHOBaLMANbIK TaCinAepai MapKeTUHTTIK
cTpaTernanapfa eHrisy 60MbIHLLIA YCbIHBbICTAP MEH AaMyLUbl HapbIKTap YLUiH TypaKTbl XXaHe beniMaenreH wewlimaepai
93ipsiey CUAKTHI FbINbIMU 3epTTeyiepaiH, bonallak, 6afblTTapbl YCbIHbIAbI.

3epTTey TYPWCTIK KOMMaHusiap, 3epTTeyLliiep XoHe MapKETVMHI cafnacbiHblH MaMaHAapbl YWiH KyHAbl aknapat
yCblHagbl, Oy OHbl TYPU3M MHAYCTPUACBIHAAFbI XXapHaMasbIK KbI3METTI JaMbITyFa aiTap/bIKTal yiec KocaTbiH 3epT-
Tey eTeq.

TYWIH CO3,EP: MapKeTVHr, LMPPAbIK MaPKETVHT, TypW3M, TypUCTIK KapHaMa, aieyMeTTik xeninep, AepbecteH-
AipY, peMapKeTUHT, TYpaKTbl TYPU3M.

MODERN TYPES AND APPROACHES IN ADVERTISING
ACTIVITIES OF THE TOURISM SECTOR

KOYSHINOVA G.K."
Candidate of Economic Sciences, Associate Professor
DOMALATOV Y.B.
Master of Economic Sciences, PhD Candidate
ASSUBAYEVA AS.'
Master of Economic Sciences

'S.Amanzholov East Kazakhstan University, Ust-Kamenogorsk, Republic of Kazakhstan

ABSTRACT. The article examines the pressing issues of developing advertising activities in the tourism sector,
considering modern trends in digitalization and changing consumer preferences. The aim of the research is to study
modern types and approaches to advertising activities and to determine their impact on promoting tourism services
and fostering customer loyalty. Methodology — a comprehensive approach was applied to achieve the research goals,
including the analysis of literary and statistical sources, content analysis of advertising materials, comparative analysis
of international and Kazakhstani practices, and the case method. Particular attention was given to the use of social
networks, VR and AR technologies, personalized marketing, and data analytics. Originality/Value of the Research — the
study emphasizes the integration of new technologies, such as virtual and augmented reality, and their impact on
the perception of tourism services. An important aspect is the use of personalization and targeting to enhance the
effectiveness of interactions with the target audience. The research also addresses issues of ecological sustainability
and the involvement of local communities in advertising activities. Research Results — Key digital marketing tools
were identified that contribute to increasing brand awareness, boosting tourist flow, and strengthening emotional
connections with customers. Opportunities for the practical application of advertising technologies were revealed
to improve customer experience and enhance the competitiveness of tourism companies. Recommendations were
proposed for implementing innovative approaches into marketing strategies, as well as directions for further scientific
research, including the development of sustainable and adaptive solutions for emerging markets.

The study provides valuable insights for tourism companies, researchers, and marketing specialists, making it a
significant contribution to the development of advertising activities in the tourism industry.

KEYWORDS: marketing, digital marketing, tourism, tourism advertising, social media, personalization, remarketing,
sustainable tourism.

BBEAEHUE. PeknamHas feaTeNbHOCTb B Typu-  CTPOE Pa3BUTME TEXHONIOTUWA U U3MEHeHMWe Mpea-
CTMYEeCKOW chepe ABNAETCA HEOTbEMIEMOW YaCTbiO  MOYTEHUI NOTpebuTenen ANKTYHOT HEOBXOANMOCTb
yCnewHoro ¢GyHKLMOHMPOBaAHUSA KOMMaHWW, Npe-  BHEAPEHWUS HOBbIX MOAXOAOB U MHCTPYMEHTOB, KO-
AOCTaBAAIOLLMX YyCIyrn B obnactu Typuama. bbl-  TOpble CMOCO6HbBI NOBLICUTL NOAIBHOCTb KNNEHTOB,
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npuB/eYb LEeNeByro ayauTOPUIO U CO34aTb YHWU-
KasbHble BneyatneHus. Llenbto gaHHOW cTaTbn sB-
NAETCA U3yYEeHNe COBPEMEHHbIX BUAOB M MOAXOA0B
B PEKNAaMHOW AeATeNbHOCTY, a TakXe onpejeneHve
WX BAVAHWNA Ha NPOABMXKEHNE TYPUCTUYECKNX YCAYT.
Pan nccnepoBaTenert CUMTAlOT, UYTO COBPEMEH-
Hble MOAXOAbl PeKAaMHOW AeATeNbHOCTU B Typu-
CTUYeckon chepe NO3BONAT GOPMUPOBAHNIO U
pa3BUTUIO CTpaTermm LMdpPoOBOro MapKeTUHra, nep-
COHaNM3auumn 1 NpuBAEYEHNS KNWNEHTOB, a TakXe
YCTOMUYMBOTO M 3TUYHOIO MapKeTUHra B TYPUHAY-
cTpun. Munbko V. v ap. cumtaroT, 4YTO pasButme
3/1eKTPOHHOrO Typu3Ma, BKAKOYasA BUPTYyaibHOro
Typu3Ma U AOMOJHEHHOW PeanbHOCTM, MO3BONAIOT
NOTeHLMaNbHbIM MyTeleCcTBEHHNKAM MCCNes0oBaTh
MecTa HasHayeHusa B UMdposoM dopmaTte nepes
NOe3AKOW, yaydllas Npouecc NPUHATUA peLLeHui
[1]. BapHa M. n Cemak b. cumTatoT, 4TO MCNONB3O-
BaHMe nNaatopM coLmanbHbIX CeTEN ANA TapreTm-
POBaHHOW peK/iiaMbl U BOBJAEYEHMA CTANO BaXKHbIM
bakTopoM, NO3BONAOLLNM TYPUCTUYECKUM OpraHn-
3aumam 3¢ deKTMBHO B3aMMOAENCTBOBaTb C MUPO-
BOW ayautopwuen [2], a Xypasnesa J1.A. n ap. npu-
BOAAT 3aK/IOYEHMNE, YTO MCNONAb30BaHME aHANNTUKMN
AAHHbIX MOMOraeT ajanTMpoBaTb MapKeTUHroBble
YyCUANA K WHAMBUAYANbHbIM MpPeAnoyTeHuaM, no-
BblLLasA YPOBEHb YAOBAETBOPEHHOCTU N IOANBHOCTH
KJMEHTOB, a TaKXe POCT TEHAEHLUNN K MapPKETUHTY,
oTpaxkatoLeMy CouManbHy0O OTBETCTBEHHOCTb U
3TMYecKme coobpaxkeHns, n NoTpebuTenbckme LieH-
HocTu [3]. KapTukaBatu 3. 1 Apyrve cYmTaroT, 4YTo
BOBJIEYEHMEe MeCTHbIX COObLLEeCTB B CO34aHNe KOH-
TeHTa cnocobcTByeT GOPMUPOBAHMIO ayTEHTUYHbIX
HappaTUBOB M YKPENAEHMIO SMOLIMOHAbHOWN CBA3M
MeXAy TYPUCTaMn U TYPUCTUYECKMMU HanpaBieHWN-
amu [4]. xxaccum P.X. nprMBOAUT 3aKNtoueHne yto
COBPEMEHHble CTpaTernn AenaroT ynop Ha 3KOO-
TMYHBIN TypU3M, NPUBAEKAIOT MyTeLIeCTBEHHNKOB,
3aboTawmxca 06 okpyxxatoLLlen cpese, 1 NooLpsa-
FOT YCTOMUMBBIE MeTOAblI paboTbl B oTpacau [5].
HecmoTps Ha TO UTO COBpPEMEeHHble MOAXOAbI
3HAUNTENBHO YNYYLLAKOT TYPUCTUYECKYHO peknamy,
ocTatoTca npobiembl, Takme Kak obecneveHune Ka-
YyecTBa LMPPOBOro KOHTeHTa 1 6opbba c HbICTPbI-
MW TeMnamn TeXHONOTMYECKUX W3MeHeHun. [ns
YAOBNETBOPEHNA pPa3HOODOpasHbIX MpeAnoYTeHNN
nyTeLeCcTBEHHNKOB MOXET TakxXe MnoTpeboBaTbCs
6anaHc Mexay MHHOBaLMAMM U TPaAMLNOHHBIMMU
MapKeTMHIroBbIMM MeToAamu. Bo-nepBbix, Habato-
faeTca HefoCTaToK 3MMUPUYECKUX JAaHHbIX, OCO-
6EHHO A0NTOCPOYHbBIX, AN OLEHKN 3PPEKTUBHO-
CTV PasNNYHbIX PeKaaMHbIX CTpaTernii, BKIKOYas
WX BANSIHWE Ha NOSNbHOCTb KANEHTOB 1 NOBeAeHMe
notpebutenein. Bo-BTopbix, TeopeTnyeckme Moge-

N 4acTO UTHOPUPYHOT MY/IbTUKY/NbTYPHbIE acrnek-
Tbl 1 OCOBEHHOCTM BOCNPUATUA pekNaMbl B Pa3HbIX
pernoHax, a Takxxe HeAOCTaTOUYHO M3y4aroT TU4e-
CKMe BOMPOChI, CBA3aHHble C MepcoHanm3aunen u
NCMOJIb30BaHMEM JaHHbIX. TeXHONOrMYeckne WH-
HoBauumun, Takme kak VR, AR n Al, octatotca cnabo
NCCNefOBaHHbIMN B KOHTEKCTE UX BAUAHWUSA Ha Bbl-
60p Typuctnyeckmx ycayr. Kpome Toro, KpusmcHble
ABNeHus, Takne Kak naHgemms COVID-19, BbiaBnan
OTCyTCTBME NMpOopaboTaHHbIX aHTUKPU3NCHBIX CTpa-
Tern B pekaame, OCOBEHHO B YCIOBUAX CE30HHbIX
konebaHumi cnpoca. Takxke Mano BHUMaHWUA yaens-
€TCA 3KONOrMYeckmMM acrnekTam 1 JI0KasbHOMY KOH-
TEKCTY, OCOBEHHO AN pPa3BMBAKOLLUXCA PbIHKOB,
BkAtouaa KasaxctaH. 3T npobesibl orpaHM4mBatoT
BO3MOXHOCTU pa3pabotkn 3¢dekTBHbIX, ajanTu-
POBaHHbIX U YCTOMYMBbBIX PEKNAMHBIX PELUEHUA B
TYPVCTMYECKON OTPaC/N.

MATEPUAIbI N METOA4bl NCCNIEAOBAHUA.
Pe3ynbTaTbl MHOTOYMC/IEHHbIX UCCAEAOBaHWUA MO-
Ka3blBakOT, YTO NOTPebUTenn yaenstot Bce bonblue
BPeMeHM Mouncky MHbopmMaumm o NpoayKuumn uam
ycnyrax nepeg ux npuobpeteHnem. Kpome Toro,
OHW aKTMBHO B3aWMOZENCTBYHOT C APYrMMWU NOJb-
3oBaTensamMu, obcy>Kaan CBOW OMNbIT NCMONb30BaHNA
TOBApPOB WM YCAYT, B TOM YMC/Ie B TYPUCTUUYECKOM
chepe. B oTBET Ha 3TV M3MeHeHMUs B NOTpebuTenb-
CKOM MOBEAEHMNM KOMMaHUM ajanTupoBann CBOU
613HEeC- N MapKETUHIOBblE CTPaTernun, UHTErpPUpPoO-
BaB K/IOUEBbIE 3/N1€MEHTbI LMPOBOro MapKeTUHra
N couManbHbIX ceTen AN NoBbiweHna 3bdekTns-
HOCTW B3aMMOAENCTBUA C LeneBon ayamtopuen [6,
7, 8].

Ob6DBbeKkTOM nccnesoBaHNA ABAAKOTCA COBPEMEH-
Hble BUAbl N MOAXOAbl B PEKNAMHOW AeATeNIbHOCTH
TypucTuyeckon cepsbl, BKAOYAs WCMO/b30BaHWeE
LUMbPOBbLIX TEXHONOTNI, COLMaNbHBIX CETEW, BUPTY-
anbHOW 1 aononHeHHou peanbHoctn (VR n AR), a
TakXe MepcoHaNM3nNpPOBaHHbIX CTpaTernin NPoABu-
XeHua. AHanv3 NPoBOANACA C YYETOM U3MEHEHWM
B NMOBeAeHUM NOTpebuTenen, Bbi3BaHHbIX LMpPO-
BM3aumen n rnobannsaumen.

Ana  [LOCTUXKEHWMA MOCTaBNEHHbIX Lenen uc-
No/Ib30BaH KOMMAEKCHbIV noaxoa. B nepsyto oue-
peab, NPUMEHEH MeTOZ aHanun3a AnTepaTtypHbIX U
CTAaTUCTUYECKMX MCTOUYHWKOB, KOTOPbIMA MO3BOAWUA
M3yunTb HayudHble nybAMKauuy, aHaanTUyeckme
OTYETHI U faHHble O TeHAeHUMAX B chepe TypucTm-
4Yeckon peknamsbl. bbian cnctemMaTMaMpoBaHbl KO-
yeBble HarnpasAeHWs UMPPOBOro MapKeTuHra, a
Takxe cobpaHbl CTaTUCTUYECKNE JaHHble O NOBeje-
HUM noTpebuTenen N 3PPeKTUBHOCTUM pekNaMHbIX
KammnaHum.

KoHTeHT-aHann3 ctan BTOPbIM BaXHbIM METO-
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AOM, B pamKax KOTOPOro M3y4yanucb peknamHble
MaTepuanbl, CO3AaHHble TYPUCTUYECKMMW KOMMa-
HuaMn. OCHOBHOE BHMMaHVe yaeneHoO nonynap-
HbIM naatdopmam, Takmm kak Instagram, TikTok n
YouTube. AHanuns BkArOYan OLEHKY MOAb30BaTEb-
CKOro KOHTeHTa (0T3biBbl, doTorpadun, BUAEOPO-
JINKK), KOTOPbIV BANAET Ha BOCNPUATME ayanTOpPUN,
a TaKke m3yyeHne GUMPMEHHbIX X3LUTEroB U MHTe-
PakTMBHbIX GOPMATOB MPOABUXKEHWS.

MeToz CpaBHUTENBLHOrO aHann3a No3BOAUA CO-
NMOCTaBUTb MOAXOZAbl, WUCMOJb3yeMble B Pa3BUTbIX
CTpaHax, C npakTMkamu, NpUMEHSEMbIMU B Typwu-
cTnyeckon nHayctpum KasaxcraHa. Ocobbliin akLeHT
CAeNaH Ha M3yyeHuM onbiTa NpumeHeHus VR- u
AR-TeXHO/IOTMI B pekllaMHbIX KaMMaHWUAX U UX BAU-
AHVA Ha BOBJNEYEHHOCTb ayanMTOpPUK. PacCMOTpEHb!
NpUMepbl, TakKne Kak Co3faHune BUPTyasbHbIX TYpOB
No HauuMoHanbHbIM napkam KasaxctaHa u ycnewl-
Hble KeNCbl MeXAyHapOAHbIX 6peHaOoB.

Kerc-meTton fan BO3MOXHOCTb M3YyUWUTb KOH-
KpPeTHble MpUMepbl peannsaunumn MHHOBALMOHHBbIX
cTpatervn B Typusme. Hanpumep, aHann3snpoBaHa
KamnaHua no npoABuMXKeHUo arpoTypusma B Ka-
TOH-Kaparanckom paloHe C MCNO/b30BaHMEM CO-
umnanbHbix ceten Instagram u TikTok, a Takxe pas-
JMYHBIX KOHKYPCOB, UYTO MPWBENO K YBEINYEHUIO
Typuctnyeckoro nortoka Ha 35%. Takxe paccmo-
TPeHbl yCrelHble KaMnaHuW, rae 3ajerCTBOBaHbI
NHbAOEHCEepPbl N BUAEOKOHTEHT.

Bbibop AaHHbIX MeToZOB OBOCHOBaH Heobxo-
ANMOCTBHO  KOMMJIEKCHOTO U3yYeHUs peKaamMHOM
AEeATeNbHOCTM B Typu3Me, COYeTaroLero TeopeTu-
YeCKUM N NPaKTUYECKUA NOAXOAbl. DTO NO3BOASET
BbIABUTb Hambonee 3bdeKTMBHbIE WHCTPYMEHTbI
NPOABUXEHWSA, afanTMpPOBaHHble K OCOBEHHOCTAM
TYPUCTUYECKOW WHAYCTPUN U U3MEHSIOWMMCS 3a-
npocam ayautopun. Takou noaxon obecneumsaeTt
LEeNoCTHOe npeAacTaBieHe O COBPEMEHHbIX BUAAX
peknambl U UX NPUMEHEHUM B YCNOBUAX PACTyLLEN
undposmsaumnm.

PE3Y/IbTATbl U UX OBCYXXAEHME. Ha ce-
FOAHAWHNA AeHb OAHWM W3 CaMblX MOMYASPHbIX
N pe3ynbTaTMBHbIX WHCTPYMEHTOB B MNPOABMXKE-
HUW TYypPNpPOAYKTOB ABASIOTCA COLManbHble ceTu. B
2024 rosy caMoi MOMyAsPHOM COLMANbHON CETbHO
B Mupe sBasetca Facebook, HacuuTbiBatowas 60-
Nnee TPEX MUNMAPAOB aKTMBHbIX MOAb30BaTeNeln B
mecay,. Bropyro nosuuuto 3aHmumaet YouTube ¢ 2,5
MUAANapAaMu NOAb30BaTeNen, 3a KOTOPbIM caeayeT
Instagram c gBymMa MuaanapgamMu akTMBHbIX NOJb-
3oBatenen. YetBéptoe Mecto 3aHumaeT WhatsApp
(2 Munanapaa nosnb3oBatenen), a NATEPKY NMAEpPOB
3ambikaet TikTok ¢ 1,6 muannapga nosnb3oBaTenen.
CoBoKynHas ayAuTopus 3TUX NATU KPYMHENLMX
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coumanbHbIX ceTen npesbiwaer 11 muanvapaos
yenoBek. B Mupe cyuiectByer ceMb COLMaNbHbIX
Meauna-nnathopm, Kaxzgas 13 KOTopbix MmeeT 6o-
Nee OAHOrO MUAANAPAA aKTUBHBIX MONb30BaTeNnemn
B MecAl, YeTbipe 13 HMX NpUHaAexXaT KOMMaHum
Meta Platforms: Facebook, WhatsApp, Facebook
Messenger n Instagram. CoBokynHasa ayautopwus
3TUX NAaTGOpPM B HacTosLLee BpeMs NnpeBbiwaeT 8
MUANNAPAOB MOJb30BaTesNe, YTO MOAUYEPKMBAET
AOMUHUMpYtoWwyto ponb Meta Platforms Ha pbiHke
LMPPOBLIX KOMMYHMKaL M [9].

Typu3m 1 coumanbHble CETU CTaaN Hepa3pbIiBHO
CBA3aHbl B COBpPeMeHHOW undposou anoxe. MyTe-
LIECTBEHHMKN BCE Yallle NMoaaratoTca Ha coumab-
Hble MeAna Kak Ha KJHUYeBOW UCTOYHMK BAOXHOBE-
HWA, MHCTPYMEHT NAaHMpPOBaHWA 1 naathopmy ana
obMeHa BrneyaTaeHUAMN.

CounanbHble CETU CTain KIKOUYEBBIM Mapke-
TUHFOBbIM WHCTPYMEHTOM B WHAYCTPUN TypuU3Mma,
CYLLEeCTBEHHO BAMWAIOLWMM Ha MOBeAeHMe MnoTpe-
butenen N GPEHAMHT TYPUCTUYECKUX HamnpasJe-
HUA. WHTerpauma nnatopm coumanbHbIX ceTen
N BAUATENbHBIX AWL, B CTPATerMm TypUCTUYECKOrO
MapKeTVHra U3MeHua BOCNpUsATUE U BbIGOP Typu-
CTUYECKMX HanpaBAeHW NyTelecTBeHHUKaMn. ITa
TpaHchopMaums obycnoBneHa CNOCOBHOCTbIO CO-
LMaNbHbIX CETEN OXBaTbIBaTb LUMPOKYH ayANUTOPUIO
M co3faBaTb MPUBAEKATENbHbIA BWU3yalbHO Npw-
BNeKaTebHbIA KOHTEHT, (QOPMUPYIOWMA UMUAXK
TYPUCTUYECKMX HaNpaBieHNN N HAMepPEeHUs COBep-
LWNTb MOKYMKY.

Tumati, R. 1 ap. cumTaroT, YTO MHPALOEHCEpPDI
B coumanbHbix cetax (SMI) wurpatoT pewatoLlyto
posb B GOPMUPOBAHUN peELUEHU TypuCTOB, MO-
BbIlLAsA CBOW aBTOPUTET U AOBepME MOAMUCUYNKOB.
BavatenbHble nvua MoryT 3Q@PeKkTMBHO MOBbLICUTb
MHTEpeC K TYPUCTUYECKUM HamnpaBieHWAaM, npe-
[OCTaBAAA AYTEHTUYHBIA U UHTEPECHbIA KOHTEHT
[10]. Takvne nnatdopmsl, kak Instagram, YouTube n
TikTok, no3BonAtOT BANATENBbHBIM NIMLLI@M BbICTYNaTb
B poan undpoBbix ambaccasopoB, peknammpys Ty-
pUCTUYECKME HanpaB/eHUs C MOMOLLbHO TLWATEIbHO
Nof0BpPaHHOrO KOHTEHTA, YNyYLLAKOLLLEro UMUAX U
nokynaTtesnbckne Hameperusa (Sodikov, 2024) [11].

CoumanbHble CETU UTPaKOT BaXKHYH POJb B Yayu-
WeHUn BpeHaMHra TypUCTUYECKMX HamnpaBieHWU
3a CYeT MOBbIWEHWA UX Y3HABAEMOCTU W NOMNyAap-
Hoctu. Hanpumep, otensb Jolotundo Glamping and
Edupark B HraHngxyke ncnosnb3oBan coumanbHble
ceTV ANs ynydleHus cBoero bpeHAMHra 3a cuet
cTpaTermyeckoro Bbibopa nnatdopmbl U COTPYA-
HWYyecTBa C TpeTbMMK cTopoHamun(Jolotundo et al.,
2024)[12]. B Anmxunpe coumnanbHble CETU CUMUTAOTCA
MOLLHBIM WHCTPYMEHTOM MPUBAEYEHUS MECTHbIX
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PucyHok 1 - KpynHenwme couymanbHblie Meana-naatpopmol
B MMpe NO aKTUBHbIM NOJib30BaTeNaM (B MUAAMappax)

TYpWCTOB, a Takue niatdopmsbl, kak Facebook wu
YouTube, nrpatot Ba>kHyt0o poJib B MPUHATIN peLle-
Hui o nyTtewecTtBuax(Ghadjati et al., 2024)[13].

CoumanbHble CeTU CyLLeCTBEHHO BAMAKOT Ha
noseaeHve noTpebutenen, NpesocTaBafa mcUHep-
MbIBatOLLYIO TYPUCTUYECKYD WMHPOpPMauuto, KOTO-
pas MMeeT pellatollee 3HaYyeHWe ANa MPUHATUSA
peleHnin. Hanpumep, MHOCTPaHHble CTyAEeHTbl B
MHAoHE3MM ncnonb3yroT BU3yanbHble NAaTGopMbl
ANA nonyveHns nHGopMaumMmM O XWibe, MUTaHUU
N TpaHCMopTe, YTO NOAYEPKMBAET BaXXHOCTb MOA-
POBHOrO KOHTEHTa B TypPUCTMUYECKOM MapKeTUH-
re(Bejaoui et al.,, 2024)[14].

XoTa coumanbHble CeTU ABAAIOTCA MOLLHbBIM UH-
CTPYMEHTOM TYPUCTUYECKOTO MapKEeTWUHra, BaXKHO
yUYuTbIBaTb CBSi3aHHble C HUMWU NPO6aEMbI, Takue
Kak HeobXxoAMMOCTb ayTEHTUYHOCTU W MNOTeHLUM-
anbHas WHPoOpMauUMOHHasa neperpyska. Kpome
TOro, 3¢ deKTMBHOCTb CTPATErMn COLMaNbHbIX CETEN
MOXeT BapbUpPOBaTbCA B 3aBUCMMOCTM OT NOTpebu-
TENbCKUX TEHAEHLMM U TEXHONOTMYECKUX AOCTUXKE-
HWI, 4TO TpebyeT NOCTOSHHOM aZanTaLuun N UHHO-
BaLM B MAapPKETMHIOBbIX MOAXOAAX.

B ycnosuax 2024 ropa 3HaueHue COLMANbHbIX
ceTen Ansa TYPUCTUYECKOW OTpacau MNpPOoAoJKaeT
BO3pacTatb, GOPMUPYS HOBble BO3MOXHOCTU A4
B3aMMOJENCTBMA KOMMaHUM C KaneHTamu. Hwuxe

WWW.IAAR-EDUCATION.KZ

NpeACTaBAEHbl KAHOUYEBbIE CTaTUCTUUYECKNE AaHHble
N TEeHAEHLMW, KOTOPble AE@MOHCTPUPYHOT, KaK COLU-
aNbHble CeTU M3MEHANT MOAXOZ4 K MyTellecTBUAM
N cTpaternyeckoe naaHMpPOBaHWE TyPUCTUYECKMX
6peHaos [15].

1) CoumnanbHble CeTU Kak UCTOYHUK BAOXHOBE-
Husa. CornacHoO nocneaHUM wnccnepoBaHuam, 89%
nyTeweCcTBEHHNKOB MCMOAb3YHT COLManbHble CETU
ANA BAOXHOBEHWMA BO BpeMsA nyTewecTtBui. lnat-
dopwmbl, Takme kak Instagram, Facebook n Pinterest,
CTann BUPTyalbHbIMM OKHamu B MWp, rae BU3Y-
aNbHO TMNpPVBEKATENbHbIA KOHTEHT CTUMYyAupyeT
NHTEepeC K HOBbIM HampaBAEHUAM W YHWUKaNbHbIM
BreyaTeHnsaM. ITO AenaeT CO34aHne BbICOKOKaye-
CTBEHHOTO M PeryaspHOro KOHTEHTa BaXKHOW 3aja-
yemn ANs TYPUCTUYECKUX KOMMAHWUK, CTpeMsALmXca
npuBaeYb BHUMaHME 3TON OFPOMHOMW ayAUTOPUW.
KpacouHble ¢oTtorpadum, ayTeHTU4YHblE WCTOPUMK
nyTelwecTBEHHUKOB M COBETbl O MaJION3BECTHbIX
MecCTax CMOCOBHbI 3HaYMTEIbHO MOBbICUTb UHTEPEC
nosib30BaTeNeN.

2) O6bmeH BnevyatNeHUAMMN Yepe3 coumasbHble
ceTn. 72% nyTelecTBEHHUKOB Aenatca ¢oTorpa-
dbvAaMM 1 BMAEO M3 OTNyCKa B COLMANbHBIX CETAX,
AOKYMEHTMpPYS CBOW BMneyvatTneHus U BAOXHOBAASA
APYTVX Ha aHanorMuHble noesakn. na Typuctnye-
CKMX BpeHA0B 3TO OTKPbIBAET BO3MOXHOCTb MOOLL-
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PATb KNMEHTOB Ny6MKOBaTb KOHTEHT, CBA3AaHHbIN C
NX ONbITOM, Yepe3 PUPMeHHbIE X3LTErN UAWN KOH-
Kypcbl. Takon NoAxos He TOJIbKO YBEe/JIMUMBAET OX-
BaT ayAUTOPUN, HO U CO3AAET OLyLleHne NOANH-
HOCTM, MOCKOJ/IbKY KOHTEHT CO34aéTCA peanbHbIMU
NHOABMMU.

3) BansHme coumanbHbIX CETEM Ha MaHMPOBa-
HWe nyTewecTBMi. bonee NONOBUHBI NyTeLLECTBEH-
HUKOB (67%) 0bpalLaroTCs K CoLManbHbIM CETAM 3a
CcoBeTaMM M peKoOMeHZauusaMu, YTO NoAYEPKMBaeT
NUX POJIb Kak BaXXHOro MHGOPMaLMOHHOro pecyp-
ca. OT3bIBbl peanbHbIX MyTeWeCTBEHHMKOB, MOCTbI
610repoB 1 peKoOMeHAALNN BAUATENbHbIX ML, OKa-
3blBatOTCA ropa3go 6onee ybeanTenbHbIMK, YeMm
TpagMunoHHaa peknama. Kpome toro, 52% nyte-
LIECTBEHHMKOB M3MEHWUAN CBOW MJIaHbl NOE340K Ha
OCHOBE YBWAEHHOrO B COLMaNbHbIX CETAX, YTO CBU-
AETENIbCTBYET O BbICOKOW CTEMEHU WX BAUSHUA Ha
NPOoLLeCC NPUHATUSA PeLLUEeHWNI.

4) Ponb MHNOEHCEPOB B TypuUCTMUecKon coe-
pe. IHbntoeHcepbl UrpatoT KNUYEBYH poJib B dop-
MWUPOBaHUN MNPeAnoYTEHUN MyTelleCTBEHHUKOB:
80% nonb3oBaTenen coumanbHbIX CETEN CaeayroT
pekoMeHAaLUMAM BAUATENbHbIX UL, B chepe Ty-
puv3Ma. VIX AMYHBIA ONbIT, NpakTUyeckne COBeTbl U
3MOLMOHa/IbHbIE UCTOPUM HAXOAAT OTKAVK Y MOA-
NMNCUYNKOB, YKPeNnaasa foBepue K NpeAcTaBleHHbIM
HanpaieHnam u ycnyram. CoTpyaHNYEeCTBO C NoaA-
XOAAWMMN MHPAOEHCEPaMM MO3BONSAET TypUCTU-
yeckum BpeHAaM paclmMpuTb OXBaT WU MpPUBAEYb
HOBbIX KJINEHTOB.

5) MonynapHble NaaTGopMbl ANA TYPUCTUYECKO-
ro KoHTeHTa Instagram octaértca anaepom cpeamn
coumanbHbIXx naatGopm AnA MNyTelecTBEHHWKOB:
45% nonb3oBaTtenein NCMONb3YHT €€ ANA BAOXHO-
BEHMA M NJaHNPOBaHMA noe3fok. BulyanbHo opu-
E€HTUPOBaHHbIN MHTepdenc n Takne GyHKLMKM, Kak
Stories u Reels, genatoT nratdopmy naeanbHonm ans
AEMOHCTpaLMK 3axBaTbiBatoLWwmx ¢oTo 1 Bnaeo. Ty-
puctuyeckme 6peHabl akTMBHO WMCMOAb3YHOT BO3-
MOXHOCTW Instagram, UTo6bl MOBbLICUTL BOBAEYEH-
HOCTb M YKPENUTb CBA3M CO CBOEW ayAUTOPUEN.

CoumanbHble ceTM paauKanibHO W3MEHWMAWN TO,
KaK MyTelecTBEHHUKN MAaHUPYHOT, BblOMparoT
AEenATca CBoMMU noesgkamu. Typnuctnyecknm 6pex-
AaM BaXKHO YUYMTbIBaTb 3TN TEHAEHLMM N afanTupo-
BaTb CBOM MapKETUHroBble CTpaTernu, UCnoab3ys
NoTeHLUMan coumanbHblX Meama ANA NpUBAEYEHNS
N yaep>XaHWsa KNMeHTOB. MNMOANVHHBIA N KayeCTBEeH-
HblA KOHTEHT, BOB/IeUYeHNe yepe3 MHONHOEHCepOoB
M ONTUMM3aLMA NPUCYTCTBUA Ha KAHOYEBbIX MiaT-
dopmax, Takmx kak Instagram n YouTube, obecne-
yaT 6peHAaM KOHKYPEHTHbIE MPenMyLLLecTBa B 3TOM
ANHAMUWYHO pa3BKBatoLLLeNCca oTpacau.

3apoxzeHne NHTepHeT-MapKeTUHra TeCHO CBA-
3aHO C pa3BUTMEM pPeKIaMHbIX TEXHONOTUI 1 nep-
BbIMW BEPCUSAMM MOMCKOBOW ONTUMMU3aumnn («search
engine optimization» - SEO). SEO npeacrasnset
cobon npouecc CcoBepLIEHCTBOBaHWMA Beb-cawTa
C Le/bio MOBbIWEHNs ero BUAUMOCTL AAs MOJb-
3oBaTteney, vLyLWwmx MHGoOpMaumo B MOUCKOBbIX
cnctemax, Takmx kak Yandex, Google wam Bing.
SEO — 310 coBOKYNHOCTb paboT, HanpaBAEHHbIX Ha
yNyJdlleHve No3numin canta, okasbiBas BANAHME Ha
bakTopbl paHXMPOBaHUA aNrOPUTMOB MOMCKOBbIX
cncTem.

B coBpeMeHHbIX YCNOBMAX TEPMUH «UHTep-
HeT-peknamMa» BKAKOYAET LMPOKUA CNEKTP UHCTPY-
MEHTOB W1 KaHaNoB NpoaBuKeHuns. K HUM oTHocATCA
peknamMHble KammnaHuM C WUCMOJIb30BaHWEM 3SeK-
TPOHHOW MOuYTbl, MouckoBas onTtumm3saums (SEO),
MapKeTVHI B COLMa/bHbIX CETAX, MOZeaM onnatbl
3a kavk (Pay Per Click), 6aHHepHas peksnama Ha
Beb-canTax, peksama B BMAEOUTrpax, a Takxke mMap-
KETUHT B MONCKOBbIX cuctemMax (SEM).

NHTepHeT-peknama ABAAETCA KAKOYEBbLIM 3J1e-
MEHTOM LMPPOBOro MapKeTVHra, KOTOpbIN npe-
MMYLLLECTBEHHO  WCMOAb3YeT  WUHTEPHEeT-KaHasbl
ANA NPOABMXKEeHUAa 6peHAoB, TOBapoB u ycayr. B
YCNOBUAX COBPEMEHHOW LNPPOBOA IKOHOMUKM
WHTEepHEeT-pekNaMa MrpaeT BaxkHyt ponb B ¢op-
MUPOBaHWK CTpaTerni npoaBuXeHus, obecneym-
Baf rmHbKOCTb, TOYHOE TapreTMpoBaHWE U LINPOKKME
BO3MOXHOCTU A5 B3aMMOZENCTBUA C LIeNEBON ay-
AVTOpUEN.

B Tabnvue npepctaBneHbl KAKOYEBble CTaTW-
CTUKY, MOAYEpPKMBAIOLLME aKTyaNbHble TPEHAbI
n 3HaunmocTtb SEO B 2024 roay. [laHHble AeMOH-
CTpupytoT, Kak 3ddeKTMBHOE MCMNOAb30BaHMeE
SEO-cTpaTernin nomMoraeT KOMMaHUAM MOBbILWATH
BUAMMOCTb, MpVBAeKaTb KauyecTBEeHHbIM Tpadumk
N yBennumBaTb KOHBepcuun. B Tabanue oceeleHbl
BaXHble acrekTbl, TakKne Kak poJb OpPraHM4ecKkoro
nowncka, npenmyLLecTsa sokansHoro SEO, BanaHne
CKOPOCTM 3arpy3Ku CTpaHuL, BaxXHOCTb MOBUABHOM
ONTMMM3aLUN U MPEUMYLLLECTBA AIMHHbBIX Kato4ye-
BbIx 3anpocos (long-tail keywords).

Ocoboe BHWMaHWe yAeneHO AOMWUHMPYIOLLEN
nosuunmn Google Ha pbiHKe MONCKOBBIX CUCTEM, YTO
Aenaet ajanTtauuio Nnoj ero aaropuTMbl KpUtnye-
CKW BaXXHOW ANS YCMELWHOro npoAasuxeHus. Tak-
Xe aKLEeHTUPYEeTCa 3HAUMMOCTb BUAEO-KOHTEHTA,
CTPYKTYPUPOBAHHbIX JaHHbIX 1 1OKaAbHOIO NomnckKa
ANA NOBbIWEHNSA BOBJIEYEHHOCTM W yAOBIETBOPE-
HWMSA 3anNpPOCOB NOJb30BaTeNEeN. DTN JaHHblE Cy>KaT
PYKOBOACTBOM AN ONTUMM3aLuMu Beb-pecypcos,
no3Bo/As Mapketosioram u 6u3Hecam aganTmpo-
BaTbCs K COBPeMeHHbIM TpeboBaHusam SEO u BbI-
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Tabanua 1 - Kntouesble ctatnctuku SEO-mapketuHra Ha 2024 rog,

CraTnctmka

WHcant

60% mapkeTonoroB cumtatoT SEO MCTOUHUKOM Cambix
Ka4yeCTBEeHHbIX INA0B

SEO npwvBnekaeT LieneBblX N0b30BaTeNeN, aKTUBHO ULLYLLNX
NPOAYKTbI UAWN YCAYTW, YTO YBENUNBAET KOHBEPCUM.

Google 3aHnmaeT 92,47% pbiHKa MOUCKOBbIX CUCTEM

OnTummsaums nog Google KpUTUYHa 13-3a €ro JOMUHUPOBA-
HWS B UHTEPHET-TpaduKe.

OpraHunyeckunin nonck reHepupyet 53% tpadwka can-
TOB

OpraHunyeckunin nomnck obecneymBaet cTabu/ibHbIA 1 3KOHO-
MMUYHbIA NCTOUYHWK MOCELEHNA canTa.

75% nonb3oBaTenel He NEPEXOAAT Aasiblue NepBoi
CTpaHULLbl MOUCKOBKKA

BbicOKUA pelTUHT Ha NepBOI CTpaHuULe CyLLeCTBEHHO YBENN-
yMBaeT BUAMMOCTb U NMPVBJEYEHNE ayAUTOPUN.

FonocoBble 3anpockl coctaBaatoT 20% Bcex MOBUAb-
HbIX NONCKOB

OI'ITVIMVIBaLI,VIﬂ KOHTEHTa NnoJj roJ10COBOW MOUCK (HaTypaanb||7|
A3bIK N ANNMHHbIE K/FOYEBbIE ¢pa3b|) OTKpPbIBae€T HOBblE BO3-
MO>XHOCTWU.

CpegHuii CTR gns nepsoi nosuumm B Google coctas-
naet 28,5%

JinanpytoLtas no3vLms B MOUCKEe 3HAYUTEIbHO YBEIMUNBAET
TpaduK 1 fJoBepue Nob3oBaTENEN.

61% mapkeTonoros cuutatoT SEO nproputetom ana
YBENVYEHVA OpraHn4Yeckoro NpucyTCcTBmS

SEO obecneunBaeT 4ONTOCPOYUHbIE Pe3ybTaThl, B OTANYME OT
KPaTKOCPOYHOW pekaambl.

82% MapkeTosI0roB 0TMeYaroT pocT 3GPeKTUBHOCTH
SEO

CoBpeMeHHble SEO-TeXHVKM yaydLlatoT pe3yibTaTbl 1 BO3BpaT
VHBECTULINN.

O6HOBNEHME CTapbIX CTATEN YBENNMYMBAET OpraHunye-
ckunii Tpaduk Ha 106%

PerynﬂpHoe 06HOBIEHME KOHTEHTA MOBbILIAET €ro aKTyanb-
HOCTb N NpyBaEKaeT HOBbIX nosab3oBartenem.

CpegHss anvHa koHTeHTa ans Ton-1 B Google coctas-
nset 1890 cnos

,D,ETaI'IbeIe M UeHHble CTaTbWh nydlle paHXMPYHOTCA U npuBae-
KatoT 60/blUE MNOb30BaTENEN.

Anroputm Google ncnonbsyet 6onee 200 dpakTopos
[N PaHXXMPOBAHMA

®oKyC Ha KIHOYEBBIX acrekTax, TakKnxX Kak Ka4yecTBO KOHTEHTa U
NMOb30BaTE/IbCKUIA OMbIT, YAyULIaeT No3nLUM calTa.

50% nounckoBbIX 3aNpPOCOB COCTOAT U3 YeTbIPEX 1 6o-
Nee CNoB

[nnHHble kKnroueBble dpasbl (long-tail keywords) TouHee oT-
paxkatoT HaMepPEHWs MOJIb30BATENEN M MOBbILLIAKT KOHBEPCUN.

CTpaHuupl, 3arpy>atoLimecs 3a 2 ceKyHzbl, UMeroT Mno-
Ka3aTenb 0TKa3oB Bcero 9%

BbicTpas 3arpyska cTpaHuL, yaydliaeTt Noib30BaTe bCKUN
OMbIT U CHWXAeT KOJIMYECTBO YXO0B C caiTa.

61% nonb3oBatenelt MOHBUAbHBIX YCTPOWCTB CKopee
06paTATCA B NOKaNbHbIN BU3HEC C MOBUABHBIM CaliTOM

OnTUMM3aLWs Nog MOBWbHbIE YCTPOMCTBA BaxKHa A5 Mpu-
BJIEYEHWS IOKaNbHOTO TpadwmKa.

70% mapkeTonoros cumtatoT SEO 6onee sdpdekTns-
HbIM, yem PPC

SEO obecneurBaeT yCToNUMBbIE pe3yabTaThbl B OJTOCPOYHOA
nepcrnekTvBe, B OT/IMYME OT KPaTKOCPOUHON pekaambil.

Jngbl n3 SEO nmetoT nokasatenb 3akpbitna 14,6%
npotve 1,7% y NMAOB U3 XONOAHbIX OBpaLLeHWi

OpraHuyeckunii nouck npueaekaet bonee KBaaMULMpPOBaH-
HbIX K/IMEHTOB, FOTOBbIX K KOHBEPCUMW.

KomnaHuu B2B reHepupytoT B 2 pa3a 6oblue Aoxosa
Yepes opraHNyeckuii MOUCK, Yem yepes Apyrue KaHa-
Nbl

OpraHuyeckunin nonck obecneunBaet Lieneso Tpaduk, 4To
yBe/NnyvBaeT J0X04 1 pocT busHeca.

JlokanbHble 3anpockl NpuBoaaT 50% noab3oBatenen
MOBWBHBIX YCTPOMCTB B MarasuHbl B TeYEHNEe AHA

JlokanbHoe SEO yBennumBaeT nocewaemMocTtb odaanH-Touek
npoaax.

46% Bcex 3anpocoB B Google MetoT NOKaNbHbIN Xa-
pakTep

OI'ITI/IMVI3aLI,VIﬂ noA NOKasbHble MONCKK MOMOTaeT NpuBaeEKaTb
KJINEHTOB U3 6J1|/|3ne>|<au.|,|/|x pamOHOB.

MupoBble pacxogbl Ha LGPOBYHO pekaamy AOCTUTHYT
$526 mapg

3HaunTeNbHas YacTb 6PO,D.)KeTa HanpaBsAeTCca Ha NONCKOBYHO
peknamy, nogyepkneasn €€ BaXKHOCTb.

MownckoBas peksama yBennumBaeT y3HaBaeMoCTb
6peHaa Ha 80%

Peknama B MOMCKOBbIX CUCTEMAX YydLllaeT OCBeAOMIEHHOCTb
0 6peHae paxe 6e3 KAMKOB Ha 06bABAEHWS.

CpegHss ctoumocTb kavka (CPC) B Google Ads cocTas-
naet $1-$2

S dekTBHOE ynpaBieHne 6HOAXKETOM KamMMnaHuii moMmoraet
yBe/IM4MBaTb BO3BPAT MHBECTULMIA.

KomnaHuu 3apabatbiBatot $2 Ha kaxabi $1, notpa-
YeHHbIV Ha Google Ads

[PaMOTHO HacCTpPOEHHbIe KammnaHUM obecrneynBatoT BbICOKNN
YPOBEHb NPUBLIILHOCTM.

65% nonb3osatenent kankaroT Ha Google Ads, korga
WLLYT YTO-M6O ANS MOKYMKK

MNMounckosasa peknama 3$pHeKTUBHO NPUBAEKAET ayAUTOPUIO C
BbICOKOW FOTOBHOCTbIO K MOKYTKE.

Buaeo-koHTeHT B 50 pa3 adpdekTnBHEE ANa OpraHnye-
CKOro NomcKa, Yem TekcT

VlHBeCTVILU/IVI B CO3JaHne BNAeO yBENNYNBAOT OXBAT N BOB-
JNIeYEHHOCTb NO/b30BaTENEN.

MobwunbHas nHaekcaums Google genaet caliTbl Ans
MOBWJIbHBIX YCTPOMCTB 0653aTeNbHbIMU

OnTMU3aLms Nog MobWbHbIE YCTPONCTBA YyYLlaeT No3u-
LMW B MOUCKE U YAOBNETBOPEHHOCTb MNOJb30BaTENEN.

CprKTypI/IpOBaHHbIe AaHHble NMOBbLIWAKOT LWWaHCbI Ha
OTO6pa)KeHVIe B roJloCOBOM rnowucke

Vicnonb3oBaHue pasmMmeTkun schema‘org yayduwaet BuagnMOCTb B
pe3yabTaTax rono0CoBbIX 3aMpPOoCOoB.

MpumeyaHme: coCcTaBleHO a OCHOBe anTepatypsbl [16]
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CcTpanBaTb 3pdeKkTMBHbIE CTpaTernn Ana AOCTUXe-
HWA JONTOCPOYHOrO ycrexa.

CornacHo nporHo3am, B 2024 rogy mMupoBble
pacxoibl Ha peknamy B COLMaNbHbIX CETAX AOCTUr-
HyT 300 munnnapgos gonnapos. Oxungaercs, 4To
3aTpaThl Ha pek/iaMy B COLICETAX YyBean4atca Ha
5,63%, coctaBuB 76,4 munanapaa gonnapos. K 2027
roZly COBOKyrMHble pacxo/bl Ha peknamy B coLmasb-
HbIX CETAX C MOOWAbHbLIX YCTPOWCTB BbIPACTYT A0
384,90 munnnapaa gonnapoB. KonvuectBo MoJsib-
30BaTenen, Kotopble HByayT BOBNEYEHbl B CETMEHT
peknambl B couceTax, gocturHet 5,85 muananapaa
yenosek. Kpome T1oro, 77% MapKeTon0roB nepeHa-
NPaBAAOT CBOW peknaMHble yCuavsa Ha naatdop-
Mbl, Takne kak Facebook wu Instagram, B pamkax
cTpaternin ana passutua bpeHpa M paclumpeHus
ayautopum [17].

CoBpemeHHble VMHCTPYMEHTbl UHTEPHeT-MapKe-
TUHra UrparoT KAKYEBYHO POab B GOPMUMPOBaHUM
cTpaTerni NPoABWMXKEHUA KOMMaHUN B LMGPOBYHO
3noxy. [TOCTOAHHO pacTywas KOHKypeHUMa 1 un3-
MEHEeHWA B noBeAeHWN notpebutenen TpebyroT OT
6peHAOB BHeAPEHMA WMHHOBALMOHHBIX MOAXOAO0B

ANA NPUBNEYEHNA W yaep>KaHus ayautopuu. Pas-
BUTME TeXHOMOrMn u rnobanbHasa umMdpoBm3aLma
pacwmMpuan BO3MOXHOCTM KOMMaHWKW, npeanaras
WMPOKNI CNEeKTP MHCTPYMEHTOB: OT MapKeTUHra B
COLMabHbIX CETAX M MOUNCKOBbIX CMCTEMAaX AO KOH-
TeHT-MapKeTuHra 1 email-paccbinok.

Ocoboe BHVMMaHWeE yaenseTca nepcoHanmsaLmm
KOMMYHMKaLMIN 1N CO3AaHNIO YHUKAIbHOTO KOHTEH-
Ta, KOTOPbIA CNocobeH 3anmHTepecoBaTb MOJIb30-
BaTe/ei, MOBbICUTb UX BOBNEUYEHHOCTb U YKPEMUTb
foBepue Kk bpeHay. Takme KaHanbl, Kak CoLMab-
Hble CEeTW, MPeAOCTaBASAIOT HE TOJIbKO BO3MOXXHOCTb
NPAMOro B3aUMOZENCTBUA C KAMEHTaMW, HO 1 naaT-
dopmy ans dopmmpoBaHMa OBLLECTBEHHOrO MHe-
HMA O KoMnaHuW. Mpw 3ToM Ba0TU 1 INeKTPOHHasA
noyTta CcTaHoBATCA 3PPEKTUBHBIMU NHCTPYMEHTaMM
ANA agpecHoro obuieHuns, cnocobcTBys CO3AaHNIO
[ONTOCPOYHBIX OTHOLLEHWUI C ayAUTOPUEN.

Tabavua 2 gemMOHCTpUpyeT pa3Hoobpasue co-
BPEMEHHbIX MHCTPYMEHTOB WHTEPHET-MapKeTWH-
ra, NOAYEPKMBasA UX YHWKaNbHble BO3MOXHOCTU U
npenmyLectsa. Kaxablhi HCTpPyMeHT — oT 610roB
W COUManbHbIX CeTel A0 KOHTEHT-MapKeTuHra u

Tabnuua 2 - CoBpemMeHHble MHCTPYMEHTbI MHTEPHET-MapKeTUHra

couMasnbHbIX ceTer

HE3aBNCUMOCTb OT I'IﬂaTCpOpM.

WNHcTpymeHT OnucaHune KnroueBble npenmyuiecrsa
Bnoru kak MHCTpyMmeHT | baorv npegoctaBastoT MHGOPMaLMIO O MPOAyKTax Uan YkpenneHue gosepus K
BANAHNA ycayrax B opmMarte IMYHOrO MHEHWS, BbIPaXeHHOro 6peHay, CTUMY/IMpOBaHue

akcnepTamu nam noab3osatensimu. OHM paboTatoT ob6CyXaeHWIn, NpejocTaBaeHme
KaK «3/1eKTPOHHOe capadaHHOe pajno», CTUMyAnpya 3KCNEPTHOTO MHEHUA.
06MEH MHEHMAMM U OMbITOM MEXAY KAMEHTamu, 4To
cnocobcTByeT GOPMUPOBaHUIO AOBEPUS K BpeHay.
Ucnonb3zoBaHue HekoTopble KOMMaHMM UCMONb3YHOT CTPaHULbI B DKOHOMMSA PecypcoB, NPSAMOWM

coumanbHbix ceTax (Hanpumep, Instagram) BmecTo
Be6-CalToB. DTO 3KOHOMWNYUECKM BbIrOAHO, HO UMeeT
orpaHunyeHuns. ONTMMasbHbIM ABASETCS KOMBUMHUPOBaHMe
COLMaNbHbIX CETEN C MONHOLUEHHbIM BEB-caliToMm,
KOTOpbIV NpesocTaBaseT 6oablie GyHKLMOHANBHOCTU U

AOCTYN K WMPOKOW ayAnTopunH,
BO3MOXHOCTb B3aMOZEeNCTBIS
C KMEHTaMW.

MapkeTuHr no
3/1eKTPOHHOM nouTe

N OTCYTCTBMA Cnama.

DNeKTPOHHas noyTa — 3TO NPAMOWA 1
MepCoHaIM3MPOBaHHbIN KaHan B3auMOZAENCTBISA C
KaveHTamu. [o3sonseT MHGOPMMPOBaTL O NPOAYKTaX,
npeAnaratb akLum 1 Noay4atb 06paTHYHO CBA3b.

O PeKTMBHOCTb 3aBUCUT OT peNeBaHTHOCTU MHOpMaLn

MepcoHanusauus, npsamoe
B3aMMOAENCTBYME C
KANEeHTaMW, SKOHOMKNYecCKasn
3bdeKTUBHOCTb.

MapkeTuHr B
MOUCKOBbIX cCUCTEeMaXx
(SEM)

SEM BKkAtOYaeT nnatHble peknamMHble ccblaku (Google Ads,
Angekc.AmpekT) n SEO a5 NOBbILLEHUS BUAMMOCTY CaiTa.
OcHoBHas Lenb — NpuBaeYeHne LieNeBbIX NOAb30BaTeNEN
1 y3HaBaeMOoCTb BpeHaa. Ycrnex 3aBUCUT OT KaYeCTBEHHOTO
1 BU3YyaNbHO NPWUBAEKATENIbHOrO KOHTEHTA.

MpuBneyeHme LeneBol
ayAMTOpMK, MOBbILLEHNE
BUAVMOCTU CaiiTa, yayylleHne
y3HaBaeMoCTV b6peHza.

MapkeTuHr B
couManbHbIX ceTAX
(SMM)

cobrpaTtb 06paTHYHO CBA3b.

CoumanbHble ceT 06beANHAIOT 60JbLUNe COObLLECTBa U
ABNSAKOTCS MOLLHBIM MHCTPYMEHTOM A5 B3aVIMOAENCTBUS
C KAveHTamu. KoMnaHum MoryT fenmntbes HbopmMaLmen,
YKPenasTb AOBepue, JEeMOHCTPUPOBATb NMPO3PaYHOCTb 1

dopmurpoBaHue foBepus,
yKpeneHve penytauuu,
abdeKkTMBHAA KOMMYHMKaLIMA C
ayauTopuen.

KOHTEHT-MapKETVIHr

3TO MOAXOZ, K CO3aHMNI0 U PacnpoCTpaHeH o LeHHOro
KOHTEHTa A/ NMPUBAEUYEHUSA U YAepKaHWUA ayanTopmmn. 310
MOTYT BbITb TEKCTOBbIE CTaTbW, BUAEOPONKM, CTPAHWLLbI
TOBapOB W ycayr, 61011, KOTOpble MNOBbILIAOT MHTEPEC
noJsib3oBaTeNei U No3MLMK caliTa B MOUCKOBbLIX CUCTEMAX.

YnydiweHve nosvumi carita,
CTUMYNUPOBaHMe MHTepeca
KNMEHTOB, MOBbILLEHNE

BOBJIEUEHHOCTUN ayaUTOPUM.

anIMEHaHVIeZ COCTaBN1€HO aBTOpaMun
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nonckoBou ontummsaumnm (SEM) — opmeHTMpoBaH
Ha MOBbILIEHNe BOBNEYEHHOCTU ayanTOPUN, yKpe-
naeHve AoBepus U paclimpeHne oxeata bpeHAOB.
BaxxHOCTb nepcoHanvsaumm, NHTePaKTMBHOIO B3a-
NMOZEWNCTBUA U CO3AaHNA LIeHHOTO KOHTEHTA Bblje-
NAETCA Kak KNtoYeBOW dakTop ycrnexa B LMppoBoOM
cpege. KombuHMpoBaHme 3TMX NOAXOAOB MO3BO-
NAeT KOMMaHWAM He TOAbKO MpuBAeKaTb HOBYHO
ayamTopuio, HO 1 3GdEKTUBHO yaepXunBaTb Cylue-
CTBYHOLUMX KNNEHTOB, YTO OCOBEHHO aKTyasbHO ANSA
KOHKYPEHTHBbIX OTpacien, Takmx Kak Typusm.

Camble MonynspHble TUMbl KOHTEHTa B COLM-
a/bHbIX CETAX — 3TO KOPOTKME Buaeopoankm (66%),
nsobpaxeHus (61%), npamele a¢pupsbl (37%), GIF-n-
306paxkeHuns N MeMbl (32%), a Tak>Ke TEKCTOBbIE MO-
cTbl (32%) 1 aBTOPCKNI KOHTEHT (26%).

Kaxxapl 13 nepevmcieHHbIX NHCTPYMEHTOB 06-
najaet YHUKaNbHbIMW MpeumMyLiecTBammn u Tpe-
ByeT rpaMOTHOro MCNOAb30BaHMA. KOMMAEKCHbIN
noaxos K MPYMEHEHNIo 3TUX CTpaTervi nossonset
KOMMaHWAM JOCTUraTb JydLINX pe3ysbTaToB, 0be-
cneynBas yCTOMYMBBLIN POCT N MOBbIWEHMNE KOHKY-
pPeHTOCNOoCO6HOCTH.

Linbposasa peknama urpaer KjiO4YeBytO po/b B
Typuctuyeckon cdhepe, NpesocTaBAAs KOMMNAHUAM
WHCTPYMEHTbI A1 MPUBJEYEHUA MyTellecTBEHHM-
KOB M yKperJieHna nx ceasu ¢ bpeHgom. Lenb Ha-
MOJIHEHNA COLMaNbHbIX ceTel N BeH-canToB Typu-
CTUYECKUX KOMMaHW pa3HOO6pa3HbIM KOHTEHTOM
3aKr0YaeTca B CTUMYAMPOBaHNN aKTUBHOCTW NOb-
30BaTenen, yKpenieHum nx nHTepeca K npeanarae-
MbIM HamnpaBAeHWAM W yCayram, a Takke MoBblLle-
HUW B3aUMOZENCTBUA ¢ H6peHAOM. Takon MOAXOA
nomoraet GopmMMpoBaTb N0ANBHOCTb KANEHTOB W
npviBieKaTb HOBbIX MyTeLIEeCTBEHHNKOB.

B ycnoBuAx MaccoBoro mcrnonb3oBaHWAa CMapT-
GOHOB MOBUWAbHBIM MapKEeTUHT CTan HeoTbemJie-
MOW 4acTbtO MPOABWKEHUA TYPUCTUYECKMX YCAYT.
CmapTdOHblI MO3BONAIOT MNyTeLeCcTBEHHUKaM UC-
KaTb MHPOPMaLMIO O HanpaBaeHuAX, bBpPOHMpPOBaTb
Typbl N OCTaB/iATb OT3bIBbl O CepBMcax B toboe
BpemMa 1 B At0bom MecTe. Typuctuyeckme Komna-
HAW MOTYT MCMONb30BaTb MOOW/IBbHBIN MapKETUHT
ANA NepCcoHanM3auuv MNpeaNoXeHWUr, OTnpaBaas
YyBEAOMNEHUS O CKMAKAX, CNeLnanbHbIX akLMaxX Uam
TYPUCTUYECKMNX MapLUpyTax, OCHOBaHHbIX Ha MeCTO-
MOJIOXKEHUW MOJIb30BaTENA U €ro MPeAnoYTEHUSAX.
Takon nopaxon obecneuvBaeT BbICOKYIO CTeMeHb
TOYHOCTW, OCOBEHHO ANA NOKAAbHOIO Typu3ma.

baHHepHasa peknama no3BoafeT Typuctuye-
CKMM KOMMaHWAM MpuBAeKaTb BHUMaHWE K CBOUM
HanpaB/ieHNAM U yCyram 3a CYET APKUX BU3yasib-
HbIX 3/IeMeHTOB. HanpumMep, aHumMauma nim Buaeo
MOTyT AEeMOHCTPMPOBaTb >XMBOMUCHbIE Men3axmu,
NHPPACTPYKTypy OTenerm WauM yHUKaNbHble Typbl.

KoHTeHT 6aHHepHOW peknambl pa3pabaTbiBaeTcs C
YYETOM NPeANnOYTEHNIA LLeNeBOW ayaUTOPUN U MO-
XET pa3MeLlaTbcs Ha TypucTuueckmx Beb-cainTax
nnn nnatbopmax GPOHNPOBAHMA.

KntoueBble BUAbI BaHHEPHOW peknambl B TypU3ME:

1. PeMapkeTuHr: OTOT WHCTPYMEHT nomoraet
npuBaeKaTb MyTeLeCcTBEHHNKOB, paHee MHTepeco-
BaBLUMXCA TYPOM WAW TOCTMHMLIEN, HO He 3aBep-
WMBLWNX BpoHMpoBaHMe. PekiamHble 6aHHepbI, Ha-
NMOMWHasA NMOAb30BaTENAM O 3aUHTEPECOBABLUMX WUX
ycayrax, Crnoco6CTBYHOT MOBBILLEHUO KOHBEPCUW.
Hanpumep, k1veHT, npocmaTpmBaBLLmMi Typbl B Ka-
ToH-Kaparan, yBuanT peknamy ¢ AOMNOAHUTENbHbI-
MW NPeAIOKEHUAMM MO 3TOMY HanpaBAEHUIO.

2. MNepcoHannsmposaHHaa peknama: [lepcoHa-
NN3MpOBaHHble 6HaHHepbl MOMOraktT  Y4YuTbIBaTb
NHTEpeChl TYPUCTOB, HaNpUMep, nNpeaaaras cememn-
Hble Typbl, 3KCTPEMaJibHble MapLUPYTbl MAN OTAbIX
Ha npupoge. Vicnonb3ys fJaHHble O MNOBEAEHWUU
nosib3oBaTenen, KOMMaHWM MOryT CO3JaTb peka-
My, MPUBAEKAOLLYH BHMMaHME y3KOHamnpaBAeHHbIX
CEerMeHTOB ayAUTOPUMN.

3. KOoHTekcTHO-TapreTmpoBaHHaa peknama: Pas-
MeLLeHMEe peknaMbl Ha TYPUCTUUYECKMX NaaThopmMax
C NOAXOAAWMMM TeMATUKaMK, TaKUMW KaK COBETbI
ANA NyTelwecTBEHHUKOB nan 6aorn o6 otapixe, No-
MOraeT OXBaTWUTb 3aWHTEPECOBaHHbIX MOJb30BaTe-
neuv. Hanpumep, peknama 3Ko-TypoB B BOCTOUHbIN
KasaxctaH moxeT 6bITb pa3melleHa Ha Beb-canTax
O NPUPOAHbIX AOCTONPUMEYATENBHOCTSX.

CoumanbHble CeTV UrparoT BaXKHYHO poJb B NPO-
ABVKEHUWN TYpPUCTUYECKUX ycayr. KomnaHum moryT
ncnonb3osatb NaatGopMmbl, Takue Kak Instagram,
Facebook u TikTok, ana npuBneuenusa aygutopumn
yepe3 BU3yaNbHbIN KOHTEHT: doTtorpaduun, Buae-
OpoAnKM ¥ npsmMble TpaHoaauun. CoumanbHble
CeTU MO3BOAAKT He TOAbKO MHGOPMMPOBaTb My-
TELWEeCTBEHHNKOB O HOBbIX Typax W akUWAX, HO W
YyKpennaTb JOBepue yepes B3aUMOAENCTBME C ay-
AvTopuren, cbop OT3bIBOB M OTBETbI Ha BOMPOCHI.
Hanpwumep, co3gaHve ¢upmeHHOro xawrTera Ans
TYPUCTUYECKON KOMMAHUWU CTUMYANPYET KANEHTOB
AennTbca cobcTBeHHbIMK doTorpaduramm 1 Bneyat-
NeHVAMW, CO3AaBas AOMONHUTENbHbIA MOb30Ba-
TE/IbCKUIA KOHTEHT.

KOHTEHT-MapKeTMHI MpeAoCTaBAsfeT TypuUCTU-
YeCKMM KOMMaHMAM BO3MOXHOCTb pacckasaTb
O CBOWX HamnpaBiEHUAX, YCayrax W YHWUKaAbHbIX
NpeAasoXeHNAX, Co34aBas LIeHHOCTb ANA ayAauTo-
pUN. ITO MOTyT BbITb CTaTbM O NyYLIUX MecTax s
noceLleHns, BUAEOPOANKM C IKCKYpPCUAMU, Baorm
C coBeTamu no nytewecTeuam. Hanpwumep, pas-
MelleHre noApobHbIX MaTepuanoB O MPUPOAHbIX
poctonpumMeyaTenbHocTax BoctouHoro KasaxcraHa
NMOMOXEeT NPUB/AeYb BHUMaHME MyTeLleCTBEHHNKOB,
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PucyHok 2 - Camble nonynspHble TUMbl KOHTeHTa B coucetax B 2024 rogy [18]

NHTEPECYHOLLNXCA 3KONOTMYECKUM Typu3MOoMm. Ta-
KOW KOHTEHT He TOMbKO yay4llaeT no3vuun camta
B NMOMCKOBbIX CUCTEMAX, HO U CTUMYAMPYET MHTEpPeC
nonb3oBaTenen.

3AKJ/TFOMEHME. B xoae nccheaoBaHusa BbisiBae-
Hbl COBPEMEHHbIE BUAbI U MOAXOAblI K peKNaMHOM
AeATeNbHOCTM B TypuCTMYeckon cdepe, BKIKOYaS
ncnonb3oBaHMe LMPPOBbIX TEXHONOTMIA, NepcoHa-
NIN3NPOBAHHOIO MapKeTUHIa N COLManbHbIX CETEN.
Ocoboe BHMMaHMe yaeneHo VR- n AR-TexHonoru-
fIM, KOTOPbI€ CNMOCOBCTBYHOT CO3A4aHNIO YHUKANbHbIX
Nno/sb30BaTeNIbCKNX BrieyaTneHnin. HoBmaHa 3akto-
yaeTca B aKLeHTe Ha MHTerpauum aHaauTUKW AaH-
HbIX ANA aganTauumn peKNaMHbIX CTPATErMn K UHAW-
BMAYa/IbHbIM NPeAnOYTEHNAM KNNEHTOB.

MpepnoxeHna n pekomeHaaumnm:

1. TypucTnyeckmm KOMMNaHUAM peKoMeHAyeTcs
aKTUMBHO MCMOJ/b30BaTb COUMANbHblE CETU U MO-
OUNbHBIN MaPKETUHI A8 MPOABUXEHNSA CBOMWX YC-
NyT, OPUEHTUPYACH Ha BU3YyaNbHbIA KOHTEHT U B3a-
UMOZENCTBUNE C ayAUTOPUEN.

2. NpumeHeHVe pemMapkeTuHra M nepcoHann-
3MPOBaHHbIX PeKsaMHbIX KaMMaHWi cnocobcTeyeTt
NOBbILLIEHUIO IOANIBHOCTU KNMEHTOB N YBEANYEHUIO
KOHBEPCUNA.

3. BHegpeHune VR- n AR-TexHONOrMm ana cosga-
HWA BUPTYasIbHbIX TYPOB M AOMOJIHEHHOW peasbHO-
CTW NO3BOAUT YNYYLUUTb KJAVEHTCKUIA ONbIT U NOBbI-
CUTb KOHKYPEHTOCMOCOBHOCTb.

CMNCOK JINTEPATYPbI: '

4. PazpaboTka cTpaTerni yctoM4mBoro Typusma
C YYETOM 3KONIOTMYECKMX U COLMaNbHbIX acrnekToB
CNoCOBCTBYET NPUBAEYEHNIO CO3HATENbHOW ayAu-
TopUMn.

MonyyeHHble pe3yabTaTbl MOTYT ObiTb MCMO/b-
30BaHbl TYPUCTUYECKMMW KOMMNAHUAMWU ANA OMNTU-
MU3aLMW CBOMX MapKETUHIOBbIX CTpaTernm, noBsbl-
LeHMA BOBNEYEHHOCTN ayAUTOPUN N pacluMpeHus
pbiHKa. WccnepoBaHve nonesHo Ana BHeApeHuA
COBPEMEHHbIX TEXHONOTMM B TYPUCTUYECKYHO pe-
KnaMmy, a Takxke A1a pa3paboTku Nporpamm Noaro-
TOBKW crneumannctoB B obnactn umdpoBoro map-
KeTUHra.

HanpaBneHuns ganbHenLWwmx nccaefoBaHNi:

1. ccnepoBaHme AONTOCPOYHOrO BANAHNA LNd-
POBbIX TEXHONOTNI, Takmx kak VR 1 AR, Ha noBege-
HWe nyTellecTBEHHMNKOB.

2. PaspaboTka HOBbIX MoJenei TapreTuHra c
YYETOM MYAbTUKYAbTYPHbIX OCOBEHHOCTEN U 3TU-
YecKux CTaHAapTOB.

3. N3yueHre yCcTOMUMBBLIX METOAOB pekaambl C
aKLLEHTOM Ha 3KOJIOrMYecKuin Typu3m u BOBJeYe-
HMe NoKaAbHbIX COODLLECTB.

4. AHann3 3pHeKTUBHOCTN aHTUKPU3UCHBIX CTPa-
Ternin pekiambl B yCNOBUAX HECTaBUABHOCTK, TaKMX
Kak naHAemua 1 ce3oHHble KonebaHmna cnpoca.

[laHHble pe3ynbTaThl N peKOMeHAaL MM NOATBEP-
XKAART JOCTUKEHWE LieNen NCCef0BaHNA 1 npej-
naratoT Nyt JanbHeunLero pasBUTUA pPeKNaMHOM
AeATeNbHOCTU B TYpUCTUYECKOW chepe.
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KA3AKCTAH ©HIPJIEPI BONIHICIHAETTI MHBECTULLNANBIK
MPOUECTEPAI 3EPTTEY: AMHAMWKA >XXOHE TANTAAY

T¥PCbIH A.P."
PhD pokTopaHTbl
KAPUMOB A.M.?
3KOHOMMKa FblbIMAapbIHbIH, PhD

M. Dye30B aTtbiHgafbl OHTYCTIK KasakctaH yHuepcuteri, LLbimkeHT k., KasakcTaH Pecnybankacei
2Ynyrbek atbiHAaFbl ©36€KCTaHHbIH, ¥TThIK YHUBEPCUTETI, TalLKeHT K., ©36ekcTaH Pecnybavkaci

AHAATMA. Kazipri s3koHOMMKanblK XafAanga apTypi cananapablH, TMiMAI XyMbIC icTeyi 6enrini 6ip eHiMai oTaH-
AblK OHAIPYLWIiNepAiH KapkblHAbl AaMybIMeH faHa MyMmkiH 6onagpl. CananapgblH, TUIMAINITIH apTTbipy >KOAblHAAFbI
Herisri keaeprinepain, 6ipi eHAIpiCTi KapKblHAATY, 03blK XXabAblKTap MeH 3aMaHayu TEXHONAOTUANapAbl eHridy YLiH
KaXKeTTi MHBECTULMANapAbIH TanWbbiFbl 60bIN Kana bepesi. MyHaak MHBeCTMLMANAP OHIMHIH 6acekere Kabinet-
TINMH apTThIPY XKaHE cananblk KbI3METTIH peHTabenbAiNiriH XakcapTy YWiH eTe MaHbI3Abl, 6yn acipece ocbl ypAic
HapbliHLLIa aliKblH KOPIHETIH BHipAep AeHreliHae e3ekTi 60abin Tabblnasbl.

OHipAiK cananapaasbl UHBECTULMANBIK OENCEHAINIKTI 3epAeney i ©3eKTiNir aybli Wapyallbliblfbl OHAIPYLLINEPIHIH,
AaMy YLWiH pecypcTapFa LWyFbli KaxeTTiiriHe 6annaHblicTbl. COHbIMEH KaTap, UHBECTMLMANAPAbI backapy XXyMeciHaeri
KeMLinikTepre 6annaHbiCTbl Byn KapaxaT kebiHece TMiMCi3 NanganaHblnagbl. COHbIMEH KaTap, aybl Wapyallbliblfbl
MHBECTOpP/Iap YLWiH TapTbIMCbI3 BOAbIN Kana bepesi, eATKeHI canafa MHBECTULMANAY XOHE XOFfapbl Toyekenaep Ty-
pasibl anaHayLbiiblk 6ap, 6y MHBECTULMSA TanLWbliblfbl MOCENECIH KYLLUEWTIN, OHAIPICTI KapKblHAATYFa XOHE OHbIH,
Hacekere KabiNneTTiNiriH apTTbIpyFa KeAepri KenTipesi.

Byn 3epTTeyain, MakcaTbl TYpaKThbl ZaMyAblH Ka3ipri XafgariblHAa alMaKTblH, MHBECTULMANBIK, KbI3METIH TanAayAblH,
TY>KbIpbIMAAMablK Heri3gepi MeH NpakTMKaablk, d4iCTEPIH Xyheni Typae awwy 60/bin Tabbliagbl.

OiCTEP: TaHbIMHbIH, XaAmMbl FbIIBIMUW d4iCTEPI: TEOPUSA MEH NpPaKTMKaHbIH Bipiri, CeHIMAINIK NpUHLMATEpI, ipikTey
>KSHe TOMTacThIpy aAicTepi.

Hatmxenepi: KazakctaH PecnybamnkacbiHbIH OHipaepiHaeri cananap 6obiHLIa OHAIPICTIH epeKkLIenikTepiH eckepe
OTbIPbIM, NHBECTULMANBIK, KbISMETTIH, YbIMAACTbIPYLLbIbIK-3KOHOMUKAbIK TETIFIH iCKe acblpyAblH, XXaHa HblcaHAapbl
YCbIHbIABI.

KopbITbIHAbINAP: SKOHOMMKaHbIH, CbIPTKbl X8He iLLKi XafannapblHblH, COHAaM-aK Ka3sakcraH 3KOHOMMKACbIHbIH,
BVYKIN XKYMECiHIH XYMBbIC iCTeYiH aliKbIHAANTbIH 3KOHOMMKANbIK, KYKbIKTbIK, 9/1€yMETTIK XaHe e3repmeni daktopiap-
AblH ©3repyi MHBecTMUMANapabl backapyablH TMIMAI TETIKTEPIH TEPEH, MbICbIKTay XaHe a3ipaey KaXeTTiNiriHe akens,.
VHBecTnumsnayabiH yibIMAACTbIPYLLbUIbIK-3KOHOMMKAbIK TETIFH KalbiNTacTblpy arpoOeHepKaCinTiK KeeHHEH TbiC
H6anamasnbl pecypcrapibl TMIMAI NanganaHyzblH, Heri3ri WwapTbl 60abin Tabblnagbl. byn e3 keseriHae 6apablk cananap-
AblH TYPaKTbl AaMyblHa bIKMan eTeAi XaHe OHbIH, KipiCTiAIriH apTTbipy YLUiH anfbilapTTap Xacanipl.

TYWIH CO3AEP: skoHOMMKa cananapbl, UHBECTULMANAP, OHIPAIK SIKOHOMMKA, Backapy, OPHbIKTbI Aamy, UHBeE-
CTULMANBIK TaPTbIMABUIbIK, NHBECTULIMANBIK MYMKIHAIKTEP.

RESEARCH OF INVESTMENT PROCESSES IN THE CONTEXT OF THE
REGIONS OF KAZAKHSTAN: DYNAMICS AND ANALYSIS

TURSYN A.R."
PhD student
KARIMOV D.M.?
PhD in Economics

M. Auezov South Kazakhstan University, Shymkent, Republic of Kazakhstan
?Mirzo Ulugbek National University of Uzbekistan, Tashkent, Republic of Uzbekistan

ABSTRACT. The effective functioning of various industries in modern economic realities becomes possible only
with the dynamic development of domestic producers of specific products. One of the key barriers to improving the
efficiency of industries remains the lack of investments necessary for the intensification of production, the introduction
of advanced equipment and modern technologies. Such investments are critical for increasing the competitiveness
of products and improving the profitability of industry activities, which is especially important at the regional level,
where this trend is most acute.

WWW.IAAR-EDUCATION.KZ 77



3KOHOMWKAHbBIH, AUMAKTbBIK XXOHE CANANBIK IAMYbI | PEFTMMIOHAJIBHOE M OTPAC/IEBOE
PA3BUTWE SKOHOMWKW | REGIONAL AND SECTORAL DEVELOPMENT OF THE ECONOMY

The relevance of studying investment activity in regional industries is due to the urgent need of agricultural
producers for resources for development. At the same time, due to shortcomings in the investment management
system, these funds are often used inefficiently. In addition, agriculture remains unattractive to investors, as there
are concerns about investing in the industry and high risks, which exacerbates the problem of lack of investment,
hindering the intensification of production and increasing its competitiveness.

The purpose of this study is to systematically disclose the conceptual foundations and practical methods of
analyzing the investment activity of the region in modern conditions of sustainable development.

Methods: general scientific methods of cognition: unity of theory and practice, principles of reliability, methods of
selection and grouping.

Results: new forms of implementation of the organizational and economic mechanism of investment activity are
proposed, taking into account the peculiarities of production by industry in the regions of the Republic of Kazakhstan.

Conclusions: changes in both external and internal economic conditions, as well as economic, legal, social and
changing factors that determine the functioning of the entire system of the economy of Kazakhstan, have led to the
need for in-depth studies and the development of effective investment management mechanisms. The formation
of an organizational and economic investment mechanism is becoming a key condition for the effective use of
alternative resources outside the agro-industrial complex. This, in turn, contributes to the sustainable development of
all industries and creates prerequisites for increasing its profitability.

KEYWORDS: branches of the economy, investment, regional economy, management, sustainable development,
investment attractiveness, investment opportunities.

NCCNEJOBAHUE MHBECTUUMNOHHDbIX MPOLLECCOB
B PA3SPE3E PETMUOHOB KA3SAXCTAHA: AMHAMUWKA N AHAJTN3

TYPCbIH A.P."
PhD poktopaHT
KAPUMOB A.M.?
PhD no skoHoMMYecKkuM Haykam

"HOKHO-Ka3zaxcTaHckuii yHuBepcuTeT uM. M. Ay3308a, . LLbimkeHT, Pecnybavka KasaxcraH
2HaLmoHasibHbI YHUBEPCUTET Y3beknctaHa umeHn Mup3so Yayrbeka, r. TalikeHT, Pecnybanka Y36ekumcraH

AHHOTALUNA. SddekTMBHOE QYHKLIMOHNPOBaHME Pa3INYHbIX OTPacNeln B COBPEMEHHbIX 3KOHOMUYECKMX pe-
anuAx CTaHOBWUTCA BO3MOXHbBIM JVWLb MPU AVMHAMUYHOM Pa3BUTUM OTeUYECTBEHHbIX MPOU3BOAUTENEN KOHKPETHOW
npogykumn. OgHUM U3 KItoYeBbIX HapbepPOB Ha MyTU K NOBbILEHWIO 3PPEKTUBHOCTM OTpac/iein octaetca aebuumt
NHBECTULMI, HEOBXOAMMBIX A MHTEHCMDUKALIMM NPON3BOACTBA, BHEAPEHWS NEPesOBOro 0bopyAoBaHNs 1 cOBpe-
MEHHbIX TEXHONOTMMI. Takne BAOXKEHUN KPUTUUHBI 415 NMOBbILLEHNS KOHKYPEHTOCMOCOBHOCTH NPOAYKLIMN 1 yay4lle-
HWSA peHTabeslbHOCTM OTPaCNeBON AeATeNbHOCTY, UTO OCOBEHHO aKTyalbHO Ha YPOBHE PErvOHOB, rAe 3Ta TeHAeHUMs
nposasaseTca Hanbonee ocTpo.

AKTyaNbHOCTb M3yYeHWs NHBECTULIMOHHOM aKTUBHOCTW B PErMOHaNbHbIX OTpacasax 0bycnoBieHa ocTpor noTpeb-
HOCTbO CEe/IbXO03MPOM3BOANTENEN B pecypcax ANs pa3BUTUsA. B To xxe Bpems 13-3a He40CTaTKOB B CUCTEME yrpaBie-
HWA MHBECTULMAMM 3TU CPEACTBA 3a4acCTyro UCMOAb3YOTCA HeaddeKkTnBHO. KpoMe TOro, cenbckoe X035aMCTBO OCTaeT-
€A HenpuBieKaTe/bHbIM AN MHBECTOPOB, Tak Kak CyLLLeCTBYHOT OnaceHmsa No NoBOAY MHBECTMPOBAHMA B OTPacib U
BbICOKME PUCKM, YTO ycyrybnseT npobaemy geduumTa MHBECTULMIA, NPENATCTBYA MHTEHCMMKALMN NPON3BOACTBA U
MOBbILLEHWNIO ero KOHKYPEHTOCMOCOBHOCTN.

Llenbto faHHOro nccnefoBaHnA ABAAETCA CMCTEMATUYECKOe PacKpbITUE KOHLIENTyabHbIX OCHOB M MPaKTU4eCKmX
MeTOA0B aHaAn3a MHBECTULMOHHOM AeATeNbHOCTU PErMoHa B COBPEMEHHbIX YCIOBUAX YCTONUMBOTO Pa3BUTUS.

MeTogpl: obLeHayYHble MeTOAbl MO3HAHWA: E4UHCTBO TEOPUUN M MPaKTUKKU, MPUHLMMbI JOCTOBEPHOCTH, METOZAbI
oTbopa 1 rpynnmMpoBKM.

Pe3ynbTaTel: NpeANIOXeHb! HOBble GOPMbI pean3alii OpraHn3aLioHHO-3KOHOMNYECKOTO MexaH3Ma MHBeCTU-
LIMOHHOW AeaTeNbHOCTU C y4eTOM 0COBEeHHOCTEN MPON3BOACTBA MO OTPacisM B pernoHax Pecnybanku KasaxcraH.

BbIBOAbI: M3MEHEHWe KaK BHELHMX, Tak 1 BHYTPEHHWX YCNOBUI SKOHOMMKM, @ TakXKe SKOHOMMUYECKMX, MPaBoOBbIX,
COUMaNbHBIX U U3MEHSAIOLLMXCA GakTOpOoB, onpesenstowmnx GyHKLMOHMPOBaHME BCEN CUCTEMbl SKOHOMUKM Kasax-
CTaHa, NPMBENO K HEOBXOAMMOCTU rNybokux nNpopaboTok M paspaboTkm 3ddEKTUBHBbIX MexaHM3MOB yrpaBaeHNs
nHBecTnumamm. PopmmpoBaHve OpraHM3aLMoOHHO-3KOHOMUYECKOTO MexaH3Ma NHBECTMPOBaHMA CTAHOBUTCA KO-
YeBbIM yCA0BMEM AN IPPEKTUBHOrO MCMONb30BaHUA anbTePHATVBHbIX PECYPCOB BHE arpOMpOMbILLIEHHOrO KOM-
nfekca. 370, B CBOKO ouepesb, COAENCTBYET YCTOMUMBOMY Pa3BUTUIO BCEX OTpac/ielt 1 co3jaeT Npeanochbiikv Ans
MOBbILLIEHNA ero JOXOAHOCTU.

K/TFOYEBbBIE C/ZTOBA: oTpacav 3KOHOMUWKM, UHBECTULMM, PErMOHabHas SKOHOMWKA, ynpaBaeHne, yCTONUMBOe
pa3BuTUE, MHBECTULIMOHHAA MPMBIEKaTeNbHOCTb, MHBECTULMOHHbIE BO3MOXXHOCTU.
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KIPICME. KongaHbiCTafbl a4icTep MeH A3CTypAi
YMbIMAACTbIPYLWbUIbIK POpManap HerisiHge OCbIH-
Aa MaHbI34bl MHBECTULMANBIK PecypCTapibl TapTy
KMbIH 60/1bIN KepiHeai. AnFa KOWbINFaH MakKcaTTapFa
XETy YLWiH UHBECTULMANBIK cascaTTbl Tyberenni e3-
repTy >XXoHe OHbIH Tyberenni xaHa Ty>KblpbiIMAama-
CblHa KeLly KaxeT. OHipaepaeH enopanbik, Kapxbl
opTasiblKTapblHa Kap>Kbl pecypcTapbiHblH, afbin Ke-
TyiH 604bIpMay XaHe 3KOHOMUKaHbIH, TOoKblpayblH
6onabipMay YLiH aKlla-KpeanuT cascaTbiH OHAIPICTIK
cekTOpAbl Kongayfa kavita bafbiTtay kaxeT. MyHaau
KanTa KOHOUIypaumnaChi3 auMaKTblK SKOHOMMKanap-
AblH, 9/1Cipeyi XaHe onapAblH ecyiHiH, 6asynay kayni
6ap.

MHBecTUUMANBIK cascaTTblb, XaHa TyXXblpbiMAa-
Macbl MHOAALMAHBI KaTaH, Texeyre XaHe OroKeTTiH
KaTaH TanwblibiFbiHA 6aca Ha3ap ayaapysaH 6acka,
BypblH NarganaHblIMaFaH kesgepai 6enceHai Tapry-
Abl KamTybl Kepek. ATan antkaHaa, byn tabusn pe-
CypCTapAbl NavjanaHyfa apHanfaH KOMMEPLMAbIK
KOHLeccuanap MeH eHiMai beny Typanbl wwapTtap
apKblNbl iWKI >X9HEe LeTenaik WHBeCcTuumanapabl
TapTy, COHAaN-aK YATTbIK XWHaKTapAbl MHBECTULM-
ANbIK, afblHAAPFa avHanablpy 60aybl MyMKiH. HBe-
CTULMANBIK, CascaTTblH, OCbl Heri3ri 6afbiTTapbIH iC
XY3iHAE >XKy3ere acblpy WHBECTULMANDIK pecypcTap-
Abl XXYMbINAbIPY XaHe 6eny npoueciHae MemekeT-
TiH, PeAiH eagyip Kyweuntyai Tanan eteai. byn mem-
NEKETTIH, Xablkapanblk Kap>Kbl YbIMAApbIHAH XoHe
aNeMaiK KanuTan HapblKTapblHaH Kanutan TapTyAa
benceHai AenfaniblfblH, COHAAM-aK WMHBeECTOpAap-
AblH, KapakaTblH KOpFayAbl KaMTamachI3 eTeTiH XaHe
ONapAblH, CEHIMIH HbIfanTaTblH KYKbIKTbIK HOpMa-
napgabl a3ipneyai kesaenai.

MemnekeTTiK MHBECTULMANBIK CascaTTblH, OHip-
NiK Kypamaac 6eniri xannbl MHBECTULMANBIK CTpa-
TernaHbl TabbICTbl iCke acbipyja LieLyLi pen aTka-
pasbl. ANMaKTbIK WHBECTULMANLIK KbI3MET YKiMeT
aHbIKTAUTbIH  UHBECTULMANLIK HaFaapiaManapabl
Xy3ere acblpyfblH, MaHbI3fbl Kypanbl 60sbin Ta-
6blnagbl. Analriga, OHbIH MaHbI3AbliblFbiHA Kapa-
MacTaH, ocbl bafgapnamManapabl Xy3ere acblpy YLUiH
aviMakTap konjaHaTblH dopManap MeH aaictepdi
3epTTeyAiH avikblH >XeTicneywiniri 6ap. Anmakrap-
AblH, OCbl Ccanagafbl Taxipubeci TICTI Typae >Xyue-
neHbereH, >annbliaHfaH >aHe TangaHbaraH, 6yn
anMaKkTbIK JeHrenae MeMIeKeTTiK MHBECTULMAbIK
CancaTTbl OHTaWNAHABLIPY MEH TUIMAIANITIH apTTbIPYAbl
KublHAaTaabl. LbiHbIHAG Aa, CTaTUCTMKaHbl Tanzay
WHBeCTMLMANAP KeneMi MeH onapablH ecy Kapkbl-
Hbl KaszakctaH eHipnepi 6oOMbIHIWA auTapablKTau
e3repeTiHiH kepceTesi. bip Kkbi3bifbl, Oy npouectep
dpKallaH KaaccuKanblK 3KOHOMMKAbIK MPUHLMM-
Tepai ycraHbanabl. Jactypai Teopuaga VHeBectnum-
anap Tabufn pecypctapfa 6ai amakTapfa Hemece
©HEepKaCiN AaMblfaH >XaHe BinikTi XXyMbIC Kywwi 6ap
ariMmakTapfa bafbiTTanfaH Aen caHanaabl. Ananja, Ka-
3aKCTaHABIK LWbIHABIK, LWeTeNdik MHBeCTULMUANapAb

TapTy 6oMbIHWa KewbaclblnapablH, KatapbiHaa Tek
OCbIHAAW A3CTYP/i eHipaep faHa emMec, COHAan-ak,
KJ1lacCcrKasblk, 3KOHOMMKabIK TeOpUALA NHBECTULM-
Anay ywiH agette 6acbim 60abIN caHaAManTbIHAAP
na 6ap ekeHiH kepceteai. byn KasakcraHaa apaavibim
CTaHAAPTTbl  3KOHOMUKaNbIK, Mogenbaepre 6bepin-
MEWTIH WMHBECTULMANBIK MPOLECTEPAIH, KYPAENiniri
MEH >aH->KaKTblbIFbIH KOPCETEA,.

DKOHOMWKAHbIH, NHBECTULMANAPMEH Ka-
HbIKTbIIbIFbIH ©HIP/IK cCapanayzbl Tangay eHipaepre
Kap>Kbl XXdHE KPeaunT pecypCTapblHbIH TYPaKTbl XXHe
ayKbIMAbl afblHblHA biknan eTeTiH BipkaTtap Herisri
dbakTopnapabl 6enin kepceTyre MyMKiHAIK 6epesi.
OnapaplH, iWiHAe: eHipAiK 3aHHaMa; bIHTanaHAbIPy
>KIHe Keningikrep Xyneci; canblk cany; HapbIKTblK MH-
bpakypbIbIMAbl AaMbITY; UHBECTULMANBIK, KbI3METTI
6ropokpaTtuanaHAabIpy Aspexxeci; eHip Hacblibifbl-
HblH, >KEKe KbI3bIfyLblablfbl MeH 6enceHginiri. byn
bakTopnapabl «MHBECTULIMANDBIK KbI3METTIH, 3KOHO-
MUKanblK MexaHW3Mi» yfbiMbiHa 6ipikTipyre 6ona-
Abl, 6¥n aﬁmaKTapp,a MHBECTULIMANAPABI TapTy KaHe
TMiMAI nanganaxy YLIJIH OHTaW/bl XaFAannap >aca-
yfa bGafbiTTanfaH yMbIMAACTbIPYLUbILIK, KYKbIKTbIK,
K9He SKOHOMUKaIbIK KYPa/AAP XKMbIHTbIFbI.

Byn MexaHmslvlp,l apTypi ammaKTapp,a 3epTTey, OH,
XoHe Teplc dakTopnapabl annbinay, a|/||v|a|<,Tbng me-
XaHW3MHIH, TUMTIK MOAENiH KypY, OHbl MajanaHy an-
MaKTapAafbl MHBECTULMANBIK, BenceHainik geHreniH
apTTbipyfa MyMKiHAIK 6epeai, byn eTe e3eKkTi MiHAET.

NHBecTnumaneik npouectepai petteyai XeTingipy
XKONJAPbIH i34eyre 3KOHOMUKAbIK FblAbiMAA YAKEH
KeHin 6eniHesi. byn MaceneHi weLlyaiH Ty>KblpbiMaa-
Manblk, TacingepiH xacayfa Cepaw T.H., buprokos
A.B. [1], Usbipko A.A.,, Cyxopykosa H.B. [2], HaroeB
Ab., Crac M.®0., KaHokoB A.M. [3], MNoagropHas E.A.
[4], Xomenko A.B., MNaenosa l.A. [5], Kazakosa A,
®apug WN., Yxan HO., Hagbutos KO, Knkees A.C,
Wapraaeikosa H.W. [6], Ca3oHos C.I., Eacykos J1.A,
Encykosa HO.1O. [7], CeméHo K.M. [8], Ko3nosa A.B,
Epwos H.A. [9], JawTtnesa M.3. [10], LLlep6buHa O.1O,,
WepbuHa O. [11], CeHbko A.H., CoseTtHukosa O.l.
[12], Wnwknn A.B., Moropunsak b.W. [13], TonomaH-
uyk 3.B. [14] xaHe T1.6.

OTneni Ke3eHae >XaHe peTTeneTiH HapblK Xafaaun-
biHAa 6ackapy MexaHV3MiH KanbinTacTbipy Mace-
nenepi J1. I. AbankuH, P. A. Benoycos, T1. I. ByHwny,
A. KynmaH, B. B. PagaeB xaHe T1.6. eHbekTepiHae
XeMicTi 3epTTengi. KapaxaTtTbl TapTyAblH, XX9He WH-
BECTMLMANBIK pPecypcTapabl KYPYAblH HaKTbl HblCaH-
Aapbl, aaictepi meH TeTikTepi I. [. Anekcanap, 4. B.
Bavian, 1. [. Tutman, M. 4. AxoHk, [. M. Po3eHbepr,
B. ®. LLlapn xaHe T.6. eHbeKTepiHAE erKen-Ternkenni
93ip/IEHrEeH.

NHBecTumANbIK KbI3METKE apHanfaH 3epTrey-
NnepaiH efayip caHblHa KapamacTaH, OTaHAblK 3KO-
HOMMKanbIK aaebuettepae Oyn KbI3METTIH, ybIMAa-
CTbIPYLUbINbIK-3KOHOMUKANbIK ~ XXoHe  KYKbIKTbIK
TETIKTEPIH aMak AeHreviHAe 3epTTenTiH KelueHAi
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XyMbICTap >OK. byn acnektinepgi onapabiH, an-
MaKTblK, SKOHOMWKaHbIH, KEHEWTIIreH PenpPoAyKTUBTI
nponopumanapbiMeH 6annaHbICbiHAa  KapacTbIpy
MaHbI3bl, 6y aMakTblkK, d1eyMeTTiK-3KOHOMMKaA-
NbIK TUIMAINIK TEOPUACBIHA HETI3AeNreH TePeH, ke3ka-
pacTtbl KaxeT eTeai. Ocblnara, auMakTblk AeHreinge
nHBECTULMANapabl 6ackapyablH TWIMAI TeTiKTepiH
Kypa OTbIpbIN, OCbl KOMMOHEHTTEPA OipiKTipeTiH
FbIIBIMW 3epTTeynepai AambITy KaxeT. byn onapapiH
3KOHOMWKaNbIK AamMyAaFbl POAiH TEPEHipeK TyCiHyre
KOHe WHBeCTULMANbIK Hafaapnamanapibl TabbICTb
icke acblpyAblH, Heri3iH KanbIiNTacTbipyfa MYMKIHAIK
bepesi.

3EPTTEY MATEPUANAAPbI MEH SAICTEPI.
fbIbIMK 3epTTeyAiH TEOPUANBIK XOHE dAiCHaManbIK,
6a3acbl 3epTTeneTiH Macesnere apHanfaH OTaHAbIK,
KOHE LeTensik fanbIM-35KOHOMUCTEPAIH, XXyMbl-
CTapbl, cOHAauv-ak, KasakcTaHgafbl WHBECTULMANBIK
npouecTepai peTTenTiH 3aHHaManblK XaHe HOpMa-
TUBTIK akTinep 6o4bl.

3epTTey runotesachbl eH,ipp,iH, NHBECTULIANBIK
6enceHginiriHin, ecy ypp,lo 3KOHOMMKaANbIK TETIKTI
TONbIKTBIPY XXOHE KYLUEWUTY apKblibl KasakcraH Pe-
cnybankacbl CybbekTICiHIH MeMaekeTTik bunik op-
raHZapblHbIH, OOBEKTICI OHbIH, iWKi X9HEe CbIPTKbI
OpTacbiHbIH, MaHpbI3Abl NapameTpaepi 6oabin Tabbl-
NaTblH PEUUNUEHT - yMbIMAApP MEH WHBeCTopsap
MEHEAXMEHTIHIH, TYMICKEeH iC-KUMblAZapbl apKbiabl
KaMTamacbl3 eTislyi MyMKiH gereH 6oakamFsa Heris-
JeNreH.

HOTWDKENIEP XXOHE OJIAPAbI TAJNIKbIJIAY.
VHBectnumanblk, VHBecTMUmMANap anviMakTblK 3KO-
HOMWKaHbI AaMbITy YLUIH YAKEH MaHpI3fa ne [15-17].
MyHZzan nHBeCcTUumMAanapabl yaFanuTyFa biknan eTeTiH
eHipepae >affan xacay MemMaeKeTTiK MHBeCTULM-
ANbIK CaACaTTblH, HEri3ri MiHAEeTI 6oabin Tabblnagbl.
MeMnekeTTiK WHBECTULMANBbIK casacaTTbl a3ipsey
OHIPAIH Xan-KYWiH, OHbIH, MYMKIHAIKTEPI MeH aney-
eTiH Tangayapbl eckepe OTblpbIn, MepcneKkTUBabl NH-
BECTULMANBIK BafbiTTapAbl avikblHAAYyFa, COHAAMN-aK
Konaa 6ap aneyeTTi eckepe OTbIPbIM, MHBECTULUANDIK
cTpatervanapapl 93ipneyre apHanfaH. byn petTe
eH,lpnepp,lH, NHBECTULIANBIK TaPTLIMABI/bIK AeHreni,
OHIpAIH Cananblk, epekLueniriH MbICbIKTaY, OHbIH, UH-
bpakypbIbIMAbIK KaMTaMachI3 eTiayi, aKiMLWIniK Ke-
AeprinepaiH 6on1Maybl XXaHe KapXXblablk, canbiMaap-
Abl cayaTTbl TapTy MeH iCKe acbIpy Y/IKeH MaHbI3fa ne
[18-19]. Konannbl MHBECTULMANBIK TapPTbIMABUILIKTbI
KYPY, OHbIH, iLWiHAE FbINbIMAbI KaXXETCIHETIH cananap-
Abl Kypy, konga 6ap eHAipicTepai XaHfbIpTy XoHe
cananblk MHOPaKypPbUIbIMAbLI AaMbITY YLIH KaXeTTi
weTendik MHBeCTopaapabl TapTy YWiH Ae MaHbI34bl.
Mbicanbl, AKLL-ka Tikenen weTensik WHBECTULINS-
nap 2023 xbinbl 332,9 mapa. jonnapabl Kypaabl, an
KasakcraHaa - Hebapi 32,3 mapa.ponnap. Herisri ka-
nUTanfa CcaiblHfaH WHBECTULMANAPAbIH, YNeCiHe Ke-
neTiH 6oscak, 2023 xbiabl on engiH, XIO-HiH, 17,55%
kypaabl, AKLU-ta 6yn kepcetkiw 21,4% kypanabi.

Ocblnanwa, NHBecTnumAnbIK cascaT HafbITTapbIHbIH,
OPbIHAbIbIFbI XXHE ONapAblH, TUIMAINIT KOCbIMLUIA
KapacTblpyabl KaXkeT eTes,.

XKyprizinreH Tangay HatuxeciHze 6 kewwbacubl
OHIp aHblkTanabl (AcTaHa kanacbl, AnMaTbl Kanachl,
ATbipay 06sbicbl, AkTebe obabickl, TypkictTaH 06bI-
cbl xaHe KapafraHabl 06.bicbl). OcbifaH 6annaHbICTbI
OCbl ©Hipaepaeri MHBECTULMANBIK KbI3METTI HeFyp-
NbIM erxkeun-Terkenni Tangay, ocbl cybbekTinepaeri
NHBECTULMANBIK MPOLIECTIH, AaMy TeHAeHuuAanapbl
MeH 6afbITTapbliH bafanay KaxeT. HefypabiM 0bbek-
TUBTI Tanjay MakcaTblHAA YCbIHbIFaH ipikTemeaeH
pecnybankanblk MaHpbi3bl 6ap ActaHa MeH Anmatbl
KananapbliH, ONap apKblibl OTETIH ipi Kap>Xbl afblH-
JapblHa, TYPFbIHAAPAbIH, €H Ken caHblHa 6annaHbI-
CTbl a/biN TacTay KEPeKTiriH LewTiK, euTKeHi byn
eHipaepaiH 6roaxeTiHe kebipek akLla afblHbIH, COH-
Jan-aK, MHBECTULMANBIK NPOLeCTEPAi AaMbITy YLUIH
Kasipri 3aMaHfbl MHOpPaKYpPbIIbIM MeH MYMKIHZiK-
Tepain, 6onybiH KamTamachi3 eTegi, 6yn kentereH Ka-
3aKcTaH PecnybavkacbiHbIH CybbekTinepre ToH emec.

bi3 6inetiHAENn, Heri3ri Kanutanfa WMHBECTULMUSA-
nap eHipnepaeri MHBECTULMANBIK, NPOLECTI AaMbl-
Tyaa 6acbiM pen aTtkapagbl, OCblfaH 6annaHbICTbl
TaHAaNfaH eHipaepAiH Heri3ri KanuTanblHa NHBECTU-
umanapabiH KypblabIMbIH TanjafaH XeH. baranayabl
2021-2023 >Xbingap KeseHiHAe >KYPridy YCbIHbIAABI,
eunTKeHi 6yn ke3zeH 2019 XbInfbl AaFAapbICTaH KEMIHTI
3KOHOMMKaHbIH, TypakTaHybIMeH, COHAal-aK, HakTbl
yakbITKa 6apblHLLa XakKblIHAAYMEH cunaTTanagbl.

Herisri kanuTanfa MHBeCTULMANAPAbBIH, KYPblibl-
MbIH 3epTTey YLWiH YyAeCTiK KaTblHacTa YCbIHblIFaH
Keneci KOMNOHEHTTEPAi KapacTblpy YCbIHbIAAbI:

- Kap>KblNaHAbIPY Ke3aepi 60MbIHLLIA Heri3ri Kanu-
Tasfa MHBeCTMUMANAP (MEHLWIKTI KapaXkaTTblH, yaeCi
TapTbIfaH KapaXkaTTblH, YyJeciHeH ken 6onaTbiH
eHipaep, HEFYP/IbIM NHBECTULMANBIK-TAPTbIMAbI);

- MEHLUIK HblCaHAapbl OOMbIHLLIA Heri3ri KanuTanfa
MHBeCTUUMANap (Keke CeKTopfFa WHBeCTULMANap-
Abl 6eny H6acbiM, HEeFypAbIM JaMblfaH XaHe CeHiMAj
eHip/ep);

- DKOHOMWKanbIK KbI3MeT Typaepi OGoubiHLWA
Heri3ri kanuTanfa MHBeCTUUMANap (3KOHOMMUKAHbIH,
OHZAIpYyLi ceKkTopnapbiMeH GalnaHbICbl XOK, eHAey
XaHe backa eHAipicke MHBECTUUMANAPAbIH, YAKEH
yneci bap anMakTap HefypabIM TypakTbl 60bIN ca-
Hanagpbl);

- Heri3ri kopnapablH, Typaepi H6omnbiHWa Herisri
Kanutaifa MHBeCTULMANap ()Ka6ﬂ,bIKTapAbl catbin
anyfa >oHe >aHa GHAIpICTIK ym- xavmapp,bl canyfa
GafblTTaNfaH yAeci Ken eHipaep eHAIpIicTik baFbiTKa
ne >XXaHe aneyeTTi MHBeCTop/IapFa Kbi3blKTbIpak);

- alMaKTbIH, KSCINOPbIHAAPbI MEH YNbIMAAPbIHbIH,
KbiCKa Mep3iMAi XaHe y3aK Mep3iMAi Kap>KbUIbIK,
canbiMaapbl, 6yn yMbiMaap KaHZal akTMBTepre ca-
NbIHATbIHbIH >XdHe Bu3HecTiH KeHin-kyniH bafanayra
MYMKIHAIK 6epeai, atan auTkaHAa, Kbicka Mep3imMai
aKTVBTepre KapaxaTt cajsy en 3KOHOMMWKACbIHbIH,
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TYPaKCbI3AblFblH >XoHe OMW3HECTIH, y3ak Mep3imre
aKlla canysaH KOpKyblH KepceTtea,.

1-kectege 2021-2023 >xbingapbl ATbipay 06-
NbICbIHbIH, Heri3ri KanuTanblHa WHBeCTULMANapAb
Tangay yCblHbIIFaH, 1-kecTeAeH KOpIHin TypfaHaan,
Heri3ri Kanutanfa MHBeCTUUMANaPAaFbl MEHLUIKTI Ka-
paxatTbiH yneci 2023 xbinbl ATbipay 06sbicbl 51,8%
kypaabl, 20271 Xbinbl TapTbIFaH KapaXaTTblH, YAeCi
47,4% Heri3ri Kanutanfa MHBECTULMANAPAbIH, Xan-
nbl KeneMiHAeri 6roaxeT KapaxaTbliHbiH yaeci 18,1%
Kypaabl, ATbipay 06/bicbl Tek KazakctaH 6ropxkeri-
HeH faHa eMecC NHBECTMLMA TapTa anajbl.

CoHfbl 3 Xbliga wWweTenaik WUHBeCTULMANAPAbIH
6osMaybl BUAIK YLWIH LWafbIH, LWeTeNaiK, COHAaN-aK
apanac KasakCTaHAblK-LeTensik MEeHLIKTI eckepe
OTbIpbIM, OCbl BHipAe bap weTensik nHBecTopaap-
Abl TapTy VLWIiH KaXeTTi Lwapanapabl HeFypAbIM er-
Xeur-Terkenni TangayFa XosHe xacayfa curHan bepyi
Tnic. JKeke KacCimopbliHAAP ©3 eHAIPICIH XaHfblpTa-
Abl XXdHe AaMbiTagbl, Byn Xeke MHBeCTULMANapAbIH,
XKOFapbl yneci Typanbl anuTajbl XaHe MHBecTopsap
yWiH oH 6enri 60sbIN Tabblnagbl. OHEPKACINTIK OH-
Aipic MalmHa >kacay, MeTain eHJAey, Tamak, eHep-
KoCibi >KdHe TYCTi MeTannyprua KaCinopbIHAAPbI

yCbiHFaH ATbipay 06/1bICbl 3KOHOMWKACBIHbIH, HETi3ri
CeKTop/iapbiHbIH, 6ipi 6oabin Tabblnagpl, COHAaN-aK,
eHipae nanganbl Kazbanap, atan antkaHga MyHaMu,
ras, Tac Kemip >aHe XOfapbl canajbl aHTpauuTTEp
eHJIpY XYyprisinyae.

1-cypeTtTe Kepin oTblpfaHbIMbI3gan, ATbipay 06-
NbICbIHAAFbI KACINOPbIHAAP MEH yMbiMAapAbiH 6ap-
NbIK AePAIK KapXKblAblK canbiMAapbl KbiCKa Mep3iMai
Ke3eHre, atan auTkaHaa 6ip Xbinfa feniH kenegi, by
KaCiNKepaepAiH en 3KOHOMMKACbIHAA y3akK Mep3iMre
CeHiMCi3airiH kepceTeai, byn Kbicka Mep3iMai ca-
neimaapabib, 90% -aaH actambl 6aHK canbiMAapbliHa
TUECINI eKeHAIriH ae kepceTeai. byn COHFbl Xblaga-
pbl canbimMgap OOMVbIHLWA NaWbi3gap antapibiKTan
TOMeHAea,.

AkTebe 00ObICbIHbIH, HEri3ri KanuTajblHa MHBE-
ctnumanapabl Tangay 2021-2023 xbingapbel 2-ke-
cTefe YCbiHbIAFaH. AkTebe OBAbICbIHbIH, HEri3ri Ka-
nuTanfa UHBecTMUMAnap benirinae Tangay MeHLiKTi
KapaxkaTTblH, XXOFapbl YA€eCiH, ByKin TangaHaTblH Ke-
3eH iwiHae 70%-aaH actaMblH KepceTesi, byn pertre
TapTblIFaH KapaXkaTTblH, KyPbUIbIMbIHAA LUETENAIK
nHBectTuymanap 6ap, an 6roaKeT KapaXaTbl Heri3ri
KanuTanfa MHBECTULMANAPAbIH, >KaMbl COMACbIHbIH,

Kecrte 1 - 2021-2023 xbingapbl ATbipay 061bICbIHbIH HETi3ri KanuTanbliHa UHBECTULMANapAbI Tanaay, %

KepceTkiwTiH aTaybl bafanaHaTbiH napameTp Kbiigap

2021 2022 2023

Kap>xblnanaplpy ke3zepi 6oiibiHIWwa MeHLWikTi Kapaxat 52,6 49,4 51,8
Heri3ri kanuTanfa NHBECTULMANAPABIH TapTblNFaH KapaxkaT, OHblH, iWiHAe: 474 50,6 48,2

KYpbIIbIME baHk Hecunenepi xaHe Hbacka Kapblzgap 7.9 10,6 73

LLleTengik nHBectnumsanap 0 0 0

Brog>keT Kapaxartbl 18,1 19 23,5

MeHLwik HblcaHaapbl 6obIHWa 6eniH- | MemnekeTTik 11,8 13,2 16,1

reH Herisri kanuTasfa MHBECTULNANAP- | AjimaKTbiK 42 3,7 43
ABIH KYPBUTBIMEL Xeke 67,4 68,9 67,9
Apanac 4,9 6,4 4,8

WeTtenaix 6,2 4 3,8

DKOHOMMKaNbIK KbI3MET Typsepi 6oin- | OHAipY eHaipici 6,04 4,04 2,5
bIHLLIA BONIHIeH Heri3ri Kanutanfa uH- OHgey eHaipici 12,01 11,95 9,8
BECTMLIANAPAbIH, KYPbIIbIMbI TacbiMangay >keHe cakTay 17,88 20,13 24,74
Herizri kopnapgbliH, Typepi 6olibiHWwa | TypfbiH yiinep MeH Yii-xarnnap 11 10,8 10,5
GeniHreH Herisri kanuTanfa MHBECTULM- | TypfbiH eMeC FUMapaTTap MeH KypblibicTap 40,1 38,8 39,3
ANAPABIH KYPbIBIMBI MalumnHanap MeH xabgpiKtap 429 43,7 43,8

Kpicka Mep3iMIi KapKbLIbIK _ 95,90% l
WHBECTUIUSIIAD
8,10%
¥3aK Mep3imi KapKbUTBIK HHBECTHIIHSIAD -l
10,00%
0,00% 50,00%  100,00% 150,00% 200,00% 250,00% 300,00%
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Cypert 1 - 2021-2023 xbingapbl ATbipay 06/1bICbIHbIH, HETi3Ti KanuTaabliHa MHBECTULMANAPABI Tanaay, %
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10% kypanabl, 6yn NHBECTULMANBIK NMPOLLECC LUEH-
HepiHAe eHipaiH OH cvnaTTaMachk! 601bin Tabblnagbl.

)Keke MeHLiKKe canblHaTblH HEFi3ri KanuTanfa
Ca/blHaTbIH WHBECTULMANAPAbIH, XOfapbl Yaeci Ae
WHBECTOp/Iap YLWiH OH curHan 6osbin Tabblnagbl,
6yn OCbl canagafbl KaCiNOPbIHAAPABIH, BHAipicTepai
XKaHFbIPTYyFa UHBECTULMANAHFAHbIH Bingipesi, MyHbl
TYPFbIH eMeC fumapaTTap canyfa, eHjipicke ap-
HanfaH XabAblKTapabl caTbin anyfa >KoHe KauTa >a-
paKTaHAbIPYFa Ca/blHFaH UHBECTULMANAPAbIH, XKOFa-
pbl NavibI3bl Ja KepceTes,.

Anta keTy Kepek, ATbipay O6/bICbIHAH aWblp-
MawbinblFbl, AkTebe OBAbICbIHbIH, KaCINOpbIHAAPSI
MeH YyMbIMAApPbIHbIH, KapXXblIbIK CafbiMAapbl KbiCKa
Mep3iMAi canbiMAapAaH faHa emMec, COHbIMEH Ka-
Tap 2023 Xbiibl 45,26% KypafaH y3ak Mep3imai
canbiMzapaaH Typaabl. Anarga, KapXblablK MHBe-
cTUUMAanapabliH, Kenuwiniri kebiHece MHONALMA AeH-
reriHe CoMkec KeJIMEeNTIH MUHUManabl Kipictep aKe-
neTiH H6aHKTiK canbimaap 60abin Tabbliagbl.

2021-2023 >bingapbl TypkicTaH 06/bICbIHbIH, He-
risri KanuTanbiHa MHBECTULMANAPAbI Tangay 3-KecTe-
A€ KenTipinreH.

TypkicTaH OGAbICbIHbIH, HEri3ri KanuTaablHa WH-
BECTULMANAP HETI3IHEH XXYMbIC ICTEN TypFaH Kacino-
PbIHAAPAbIH, ©3 KapaXkaTTapblMeH YCbiHblNFaH. ©3
ke3eriHae, 30%-aaH a3 TapTblIfaH KapakaT HerisiHeH
KpeauTTep MeH Kapbi3gap, COHAaM-aK, broaXeT Ka-
paxaTbl ecebiHeH yCbiHbIaAbI.

Herisri kanuTanfa weTtensik MHBeCTULMANAP YCbl-
Hbl/IMafaHblHa KapamacTaH, ainMakTa LWeTensik KOM-
naHusanap fAa, KasakcraHablk-lietengik bipneckeH
KSCIMOpbIHAAP Aa >XYMbIC iCTEWi, OnapAblH, Heri3-
ri KanutanbliHa WHBECTUUMANAPAbIH, YNeCi COHFbl 3
Xblnga 13 n.n.-gaH actam ecTi.

AliMaKTafbl KaCiMOPbIHAAPAbIH, KOMLWIniri >eke
MeHLWikTe, 6yn anmakTafbl OU3HECTI AamMbITyAblH,
TypaKTbl XafaannapblH KepceTes.

TypfblH emMecC fumapaTtTap MeH KypblblCTapfFa,
COHAaN-aK TypAi xXabablkTapfa canblHaTbIH MHBECTU-
umsanapAaplH, XXofapbl yAeci eHipAeri eHAIpiCcTepain,
>KOCNap/ibl AaMyblH alfaKkTangbl, Oyn TypfbiH yinep
MeH fumapaTtTap cany TypiHAeri n1eyMeTTiK CafaHblH,
AaMyblHa fa acep eTes.

2021-2023 >xbingapbl KapafaHabl O6AbICIHbIH,
Heri3ri KanuTanbiHa MHBeCTULMANapAbl Tangay 4-ke-

Kecte 2 - AKkTebe 06/1bICbIHbIH, HETI3ri KanuTaabiHa MHBecTULMANapaAbl Tangay 2021-2023 »xok., %

KepceTkiwTiH, ataybl BafanaHaTbiH NnapameTp Kbingap
2021 | 2022 | 2023
Kap>xblnangbipy ke3aepi 60iibiHWa | MeHLWiKTi kapaxat 77,9 | 76,7 75,9
Herisri kanuTanfa NHBECTULMANAP- | TaprbiiFaH KAPaXar, OHBbIH, iLiHAE: 22,1 | 233 24,1
AbIH KYPbINbIMbI BaHk Hecvenepi xaHe 6acka Kapbi3gap 11,3 | 159 13,3
LWeTtengik nHectnymsanap 0 14,9 12,9

Brog>xeT kapaxatbl

106 | 7,2 10

MeHLLiK HblcaHAapbl 6oWbIHLLA MemsekeTTiK

9.9 6,5 84

GeniHreH Herisri kanuTanfa UHBECTU- | AjimakTbik 1,7 0,9 2,6
LMsnapablH, KypblibiMbl Kexe 803 | 793 83,9
Apanac 2 3.2 2,1

WeTenaix 3,6 9,6 2,7

DKOHOMMKanNbIK KbI3MET Typaepi | OHAey eHaipici 02 0,6 0,7

GoliblHWa BeniHreH Herisri kanuTanfa DNeKTp 3HEepruscbIMeH, rasbeH xeaHe bymeH kamTamachiz ety | 10,67 | 1506 | 12,42
VNHBECTULMANAPAbIH, KYPbIIbIMBbI

CTpyKTypa MHBECTULIMI B OCHOBHOW | TypfblH yiinep MeH Yit-xainap 097 | 055 0,98
KanuTan, pacnpeaeeHHbIX MO BUAAM | TypfbiH eMec FMapaTTap MeH KypblibiCTap 54,90 | 4539 | 43,70

OCHOBHbIX POHAOB MatwnHanap MeH xabapikTap 996 |5089| 51,16

Kpicka Mep3iMIi Kap KbUTBIK HHBECTHIIHSIAP 54,74%
¥Y3aK Mep3iMIi KapKbUTHIK HHBECTUIUSAIAD 45,26%
0,00% 50,00% 100,00% 150,00% 200,00%
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Cypert 2 - AkTeb6e 06bICbIHbIH, OpTa XaHe ipi 6u3HeciHiH 2021-2023 Xbingapaafbl Kap>KbblK, CalbiMAapbl
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cTese KenTipiireH.

4-kectepeH Kepin OTblpfaHbiMbI3gan, Oroaxer
Kapa>kaTblHbIH, TapTblIfaH Kapaxkatra eneyni yaeci
6ap ekeHiHe KapamMacTaH, MEHLUIKTI KapaxaT a.i ae
50%-paH acajbl, cOHAaln-aK >eke MeHwWwikTiH, 2023
XKbINbl HETI3ri KanuTanafa WHBECTUUMANAPAbIH, YAeCi
60%-paH acagpl, COHbIMEH KaTap efieyci3 LweTensik
XaHe apanac.

OHipae Tabufum ras, Kemip, TYCTi MeTangap eHaipy
H6oMbIHWA ©HEepPKACINTIK OHAIPIC, COHAaN-aK 3N1eKTp
3HepreTnKachl 6bapblHLWa faMblfaH. TypFbiH eMec fu-
MapaTtTap MeH TypJi >XabablkTapfa canblHFaH MHBe-
CTULMANAPAbIH, XXOFapbl YAeCi OCbifaH HarnaHbICTbI.

KaparaHgpl 061bIChI K9CiNOpPbIHAAPbIHbIH,
Kap>KblAblk, canbiMAapbl 4 CypeTTe KOpCeTireH:

4-cypeTTeH Kepin oTbipFaHbiMbi3gan, KapafaHabl
O0B/bICbIHBIH, KapXXblablK CanbiMaapbl 6acbim 6eni-
ri y3aKk Mep3iMai canbiMAapMeH YCbiHbIAFaH, Oonap
Heri3iHeH cepikTec KacimopbliHAApPFa Kapbl3japMeH
KepCeTiNreH, an Kbicka Mep3iMAi canbiMaap Liama-
mMeH 20% Kyparabl XxaHe BaHKTIK Aeno3nTTepae op-
HafackaH.

Ocbinanwa, eHipnepaiH, anabiHfbl ab3aubliHAa

ipIKTeNreH Herisri KanuTanfa caiblHFaH WHBECTULM-
ANapAblH, KYpblIbIMbIH KapacTblpa OTblpbin, apbip
OHipAe eHepKaCiNTIK eHAipicTepain, 60aybIMEH XaHe
OHJAIPICTIK anaHAapfa WHBECTMUMANAP CanyMeH
XKOHEe eHAIpICTepai >aHFbIPTYMEH Herisri kanuTanfa
CaNblHFaH MHBECTULMANAPAA MEHLUIKTI KapaxaT 6a-
cbiM HonaTtbiHbIH aTan eTKeH XeH. KapacTbipblafaH
ariMakTapAafbl KaCiMOpbIHAAPAbIH, KapXXblIblK, Ca-
NbIMZapbiHAa 6aHKTIK 4eno3nTTepre Kbicka Mep3imai
canbiMaap 6acbim, byn kaxkeT 6onfaH >Xafaanja
aKlla pecypcrapbiHa XblagaM Ko xeTkizyre bavna-
HbICTbI. ¥3aK, Mep3iMai KapXKblablK WHBECTULMANAP
Heri3iHeH ickepu cepikTecTepre Hecue 6epy YLIiH
KoJiAaHblIa4bl.

KOPbITbIHADbI. Ocbl 3eptreyai Tangay 6apbi-
CblHAA HEri3ri KanuTanfa caiblHfaH MHBeECTULMANAP-
AblH, KYpblabIMbl TapTbliFaH KapaxaTTtblH, 80%-aaH
acTamblHa YCbIHbUIFaH, onapAblH, 6ackim Heniri, 6rog-
XKETTIK TyCiMAep, DKOHOMMKaNbIK KbiI3MeT beniriHae
TiKeNen CTaTUCTUKaNbIK dAiCTepMeH HarikaamManTbIH,
AFHM 3KOHOMMKaHbIH, OHAIPYLLI XdHe eHJAeyLli cek-
TOp/apblHa >XaTMauTblH WHBECTULMANAPAbBIH, YAEC
6acbiM, 3NeKTp IHePruacbiMeH, rasbeH xoHe bymeH

Kecte 3 - 2021-2023 ><bingapbl TypkicTaH 06/1bICbIHbIH, HETi3ri KanuTanbiHa MHBECTULMANapAbl Tangay, %

KepceTkilTiH ataybl bafanaHaTblH NnapameTp Kbingap
2021 2022 2023
Kap>xblnangbipy kesgepi MeHLWiKTi KapaxaTt 70,8 79,2 69,5
BoiibiHLIa Heri3ri KanuTanfa TapTblAfaH Kapaart, OHbIH, illiHAE: 29,2 20,8 30,5
VHBECTULINANAPALIH KYPEIBIMEI BaHK Hecvenepi xaHe Hacka Kapbi3gap 8,7 6,1 8,9
LeTengik nHBectMumsanap 0 0,2 0
Brog>xeT kapaxkaTbl 7.2 53 9,1
MeHLiK HblcaHZapbl 6oMbIHLLA MemnekeTTik 4,2 3 74
6eniHreH Herisri kanutanfa AMaKTbIK 3,1 28 4,1
WHBECTULMANAPABIH KyPblIbIMbI Kexe 749 69,2 59,1
Apanac 6 3,2 3
WeTtenaixk 3,2 6,4 7.1
JKOHOMMKanNbIK KbI3MeT Typaepi OHgipy eHgipici 42 44,4 43
60WbIHWa 6eniHreH Heri3ri OHzey eHaipici 16,8 13,2 11,4
kanuTtanFa MHBECTMLIMANAPABIH Tacbimangay >xoHe cakray 12 10,1 7.6
Kypbl/1bIMbI
Herisri kopnapablH Typaepi TypFbIH yinep MeH Yii-xannap 16,4 16,3 18,5
BoiibiHiLa 6eniHreH Herisri TypFbiH eMec FMapaTTap MeH KypblabiCTap 31,2 30,3 338
Kanuranfa MHBECTULNANAPABIH MaluvHanap mMeH xababikTap 34,6 332 314
KypPbl/bIMbI

KBICK& Mep?)iMI[i KapXbUIbIK UHBECTULIAIAD 54:74%

¥Y3aK Mep3iM/Ii Kap KbITbIK HHBECTHITUATAP 45,26%

0,00%

m2021 m2022
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KaMTamacbl3 eTy Mem/IeKeTTiK backapy XaHe ackepu
Kayinci3AikTi KaMTamachbI3 eTy, COHAan-aK, yMbiMaap-
AblH  Kap>XblblK MHBECTULMANAPbLI  XOK, LafblH
Kap>KblblK, HATUXKENep Typasbl He anTazbl.

Ocbinanwa, 2021-2023 xbingap KeseHiHae ipik-
TeNreH eHipAepAin, Heri3ri KanutaabiHa MHBECTULMA-
NapablH, KYpbIbIMbI Kapangbl. Ocbl eHipAepAiH KOM-
MaHWANapbIHbIH, KAPXXbIAbIK, CanbiMAapbl Tanganibl
XKOHE IpIKTENreH OHIPNEPAIH, XeTeKLi XafaanblHbIH
cebenTepiH cumnaTTal OTbIPbIM, OCbl CanbiMAAPAbIH
Heri3ri 6afbITTapbl aHbIKTaNAbl.

3KOHOMI/IKaAa+'bI AAFAApbICTbIK  KyOblibICTap
xafp,aMbal,a engiH 6y|<|n Kap>Kbl-5KOHOMMKabIK,
XYWeci XaHapTblyZa, OUTKEeHI BIoXKeT KipicTepiHiH,
KblCKapyblHa  6alnaHbICTbl  Kap>KblaaHAbIpblia-
TblH GafblTTapfa MaHbI3AbUIbIK, Adpexeci O6OMbIH-
wa 6bacbimapblk 6epineai. 2020 Xbinbl AafaapbicTa
KaszakctaH bipaeH yw cbiHakka Tan 60a4bl: MyHau
H6aFacbIHbIH TOMEHZAEYi, 3KCMOPTTbIH, KbICKapybl XXaHe
KOPOHaBMPYCTbIK, MHPEKLMUAHBIH, TapanyblHaH TybIH-
AafaH e3iH-e3i OKLuayaay pexxKuMi.

ViHBeCTUUMANBIK NPOLECC OHbIH, XXYMbIC iCTeYiH
KamMTaMacbI3 eTeTiH e3apa bannaHbICTbl SN1EMEHTTEP-
MEH YCbIHbINFaH. by KbIBMETTIH, TMIMAINITT 3n1eMeHT-
TepAiH Kbi3MeTiHe 6alNaHbICTbl, ONaPAbIH, 9PKANCHI-
Cbl AafaapbIC Ke3eHiHae 6enrini 6ip KMbIHAbIKTapFa
Tan 6onagbl.

VHBecTumANbIK npouecTiH, cybbekTiciHe acep

€Ty apKblibl MHBECTULMANBIK MPOLECTI Kap>KblaaH-
AbIpYAbl AaMbiTyFa GafblTTanfaH Herisri Kypanjap-
AblH, Bipi XXeke MHBeCTopaap YLWiH eHipaepaiH WH-
BECTULMANDBIK TapTbIMAbIIbIFbl  dAICTEMECIH €Hri3y
601bIM Tabblnagbl.

OHipAIK MHBECTULMANBIK MPOLLECTi AaMbITY bl bIH-
TanaHabIpy LueH,6ep|Hp,e NHBECTOP/IaPAbIH, bIKTUMAT
CaNbIKTbIK XXEHINAIKTEP, OHipaik bafaapiamanapabl
6ipnecin KkapXblnaHAbIpy XaHe T. 6. Typanbl xabap-
[Ap/bIFbIH apTThbipy MaHbI34bl 60bIN Tabblnagpl.

NHBectnumanblk npouecc O6BEKTICIH AaMbITy
6afblTbl pPeTiHAE 3KOHOMWKaNbIK HeridgenreH 6ums-
Hec->Xxocnapaapabl a3ipaeyre XapAeMAecyai Xy3ere
acblpy, CON apKblibl d3ipAeHreH >obanapablH ca-
nacbl MeH AypbICTbIfbIH apTTbIPY YCbiHblAAAbl. OCbl-
nNaviwa, 6inikTi MamaHAapAbiH, H6aclbINbIFbIMEH XO-
6aHbIH Kap>XXblIbIK iCKe acbIpblIyblH €cenTey YLUiHLUi
TapanTbiH Gipaecin KapXbinaHAbIPYb Ke3in,e »xoba-
napapl Ken|cy pacimzepiHe yaKpbITTbl a3alTyfa, COH-
Aan-ak TMimci3 >Ko6anapfa KapXbl/blK KosAay Kep-
ceTy TayekesiH a3anTyFa MyMKiHAIK Hepesi.

NHBecTnumanay npoueciHae vHBecTopiap ap-
JaviblM ©34epiHiH, OpHanackaH XepiHe 6annaHbICTbI
6ona 6epmengi. CoHbIMeH, nHBecTULMANAY Obbek-
TiCiH TaHAamMac bypbIH, MHBeCcTOpap kebiHece xoba
>KYMbIC ICTEWTIH ariMakTbl Hafananpl.

Ananga, 6ip anmak PevuTUHITIH dPTYPAi XOonaa-
PblH anaTblH apTypi bafanay aicTepiHiH 6onybl eTe

Kecte 4 - 2021-2023 >c<bingapbl KapafaHabl 061bICbIHbIH, HETI3T KanuTanbiHa MHBECTMUMANapAbI Tangaay, %

KepceTkiwTiH ataybl bafranaHaTbiH napameTp Kbingap
2021 2022 2023
Kap>blnanapipy ke3gepi 60vbiH- | MeHLUiKTi Kapaxart 551 49,6 534
Lla Heri3ri kanuTanfa nHBecTMuM- | TapTblafaH KapaxaT, OHblH, illiHAe: 449 504 46,6
ANnapAblH, KypblibIMbl baHK Hecnenepi xxaHe H6acka Kapblzaap 71 3.1 0
llleTenaik HBECTMLIMANAP 0 0 0
Bbro>xeT Kapaxxarbl 333 411 39,2
MeHLwiK HblcaHAapbl 60MbIHLLA MemnekeTTiK 22,3 31,1 26,9
GeniHreH Herisri kanuTanfa HBe- | ANMaKTbIK, 7.3 5.6 5.5
CTMUMANapAbIH KypblibiMbl XKeke 58,9 59,7 64,6
Apanac 7.4 1.8 14
LlleTenaik 1.5 11 1.2
DKOHOMMKabIK KbI3MET Typ- OHAipy eHaipici 16,2 94 10,6
Nepi 6owblHLWa 6eniHreH Herisri OHgey eHaipici 8,6 9,7 7.8
Kanutanfa MHBECTULIMANIAPABIH Tacbimangay xoHe cakrtay 19,4 22,4 25,6
KYPbLIbIMbI
Herisri kopnapgbiH, Typaepi 6ov- | TypfbiH yianep MeH Yi->kainnap 4,5 6.1 74
blHLWA 6eniHreH Heri3ri kanuTtanfa | TypfblH emec fumMaparTtap MeH KYpbUiblCTap 471 39,3 332
MHBECTULIMANAPAbIH KypbuibiMbl | MalivHanap meH xabapiktap 46.6 52,6 57.1

Kpicka Mep3iMi Kap KBUTBIK HHBECTHIIHSIIAD -_l

19,40%

23,80%

¥3aK Mep3iMIi KapKbUIbIK HHBECTULIUSIIAP 76,20%
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ABSTRACT. The article discusses current issues of the managing the innovative development of the electric power
industry in Kazakhstan, as well as the possibilities and difficulties of bringing the country's electric power industry
to an innovative type of development. Particular attention is paid to the disclosure of the role of renewable energy
sources (wind, solar, water and bioenergy) in the development of the country's energy sector, the opportunities and
innovative potential for their development.
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AHHOTALUWMA. B cratbe paccmMatpuBaroTCa akTyasbHble BOMPOCHI YNPaBJE€HNA MHHOBALMOHHbLIM Pa3BUTUEM
3N1eKTpO3HepreTnyeckon otpacan KasaxcraHa, a Takke BO3MOXHOCTM U TPYAHOCTU BbIBOZA 3NEKTPO3IHEPreTUKM
CTpaHbl K MIHHOBaLMOHHOMY TUMNy pa3Butna. Ocoboe BHUMaHMeE yaeNeHO PacKpbITUO POJiv BO3OOHOBAAEMbIX NCTOY-
HWKOB 3Hepruu (3Heprum BeTpa, COMHLA, BOAbl 1 BMO3HEPrun) B PasBUTUMN SHEPTETUKM CTPaHbl, BO3MOXHOCTEN U

MHHOBaALUMOHHOTO NoTeHUWa a AnAa NX Pa3BUTUA.

K/TFOYEBbBIE C/ZIOBA: cvHHOBauus, 3HepreTnka, Hayka, NpupoAHble pecypcbl, TEXHONOTMKM, BO30OHOBASAEMblEe

NCTOYHUKWN SHEPTUN.

INTRODUCTION. Geopolitical events of recent
years, the pandemic and its post-recovery period,
emerging challengesinglobal energy, and significant
issues such as the depletion of fossil hydrocarbon
fuel reserves, sharp fluctuations in energy resource
prices, and ensuring planetary environmental
safety amid growing energy consumption have
significantly influenced the innovative development
of the global economy.

Modern information technologies and artificial
intelligence create opportunities and conditions
for qualitative changes in the development of
the global economy, including the energy sector.
Indicators of technological progress in global
energy continue to grow under the influence of
innovation waves driven by digital technologies
and scientific advancements (supercomputers are
becoming faster and more energy-efficient; the
cost of low-emission energy technologies, such as
solar and wind energy, is decreasing; production of
robots and electric vehicles is rising).

However, the adoption of some technologies
remains limited. Kazakhstan has set itself the
complex strategic task of elevating its national
economy to a qualitatively new level, transitioning
to an innovative development model, including
in its leading sector—electric power engineering.
Given the growing global energy deficit, Kazakhstan
urgently needs "reliable and environmentally clean
energy sources."

At the state level, the task has been defined to
“critically rethink the organization of raw material
industries, approaches to managing natural
resources," ensure "environmental friendliness
and efficiency of energy producers,” and advance
progress in "alternative, 'clean’ energy"” [1].

MATERIALS AND METHODS OF RESEARCH.
Current practice demonstrates that no national
energy sector can remain self-sufficient based solely
on existing production factors, technologies, and
capital needs. To remain competitive in the modern
world, it is essential not only to rely on domestic
natural, economic, technological, and intellectual
resources but also to consider the priorities and
norms established by key players in the global
economy.

A critical source of information for developing
a national economic strategy and evaluating the
effectiveness of innovation activities is the annually
published Global Innovation Index (Gll) report.
This report serves as a methodological tool for

conducting comparative analyses of countries'
progress in innovation over specific periods.

The annual monitoring of 130 countries in the GlI
provides a ranking based on dozens of parameters
that extend beyond traditional innovation
indicators. For instance, the GII 2023 analyzes
innovation performance against the backdrop of
economic and geopolitical uncertainty, including
slow post-pandemic recovery, high interest rates,
and geopolitical conflicts [2].

In 2022-2023, innovation investment dynamics
showed mixed trends amid numerous challenges
and a decline in funding for innovation. A sharp
reduction in the monetary volume of venture
investments reflected worsening conditions for
risk financing. The prospects for venture funding in
the coming years remain uncertain due to tighter
monetary policies and heightened geopolitical
risks. To study the level of innovation activity
in Kazakhstan, including in the energy sector,
this article uses data and comparative analyses
from Gll reports (2013-2023), with a focus on GlI
2023. This approach helps identify challenges and
opportunities for innovative solutions to advance
the national energy sector.

RESULTS AND DISCUSSION. Innovations in
the electricity sector, as a leading industry in any
economy, are typically not only national but also
global in nature. The innovative development
of the electricity sector is viewed as a transition
from the existing model (based on hydrocarbon
combustion for energy generation, environmental
pollution, power transmission via overhead lines,
and human labor in toxic production conditions) to
a qualitatively new stage.

This new stage relies exclusively on renewable
and hydrogen energy, incorporating modern
technologies such as digital, nano, wave, and
others. Currently, the global electricity sector is at
a pivotal stage of its development. The key drivers
of this transition are decarbonization, digitalization,
and decentralization.

The idea of environmental pollution and the
exhaustibility of natural resources, first proposed
by the Club of Rome, initiated targeted actions by
scientists, major energy companies, governments,
and society to harness natural conditions as energy
sources (now termed "renewable energy sources"
or RES).

Recognizing the potential of RES for societal
development represents one of the most significant
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innovations. Today, the global electricity sector sees
the large-scale development of RES as a solution
to ecological and economic challenges, owing to
their environmental friendliness, flexibility, cost-
effectiveness, and inexhaustibility. Well-known and
actively researched RES include wind, hydro, tidal,
wave, solar, geothermal, and bioenergy. RES are
being implemented worldwide, with technologies
becoming increasingly advanced and affordable.
Current trends in the innovative development
of the electricity sector indicate an ongoing
industry transformation. Over the past decade,
RES have seen rapid growth, characterized by
increased energy volumes, reduced costs, rising
investments, and technological advancements (Fig.
1). RES technologies have become mainstream
and competitive alongside fossil fuels and nuclear
energy. By 2023, RES accounted for 29% of global
electricity generation, up from 26.5% in 2017 [3].
As practice shows, during the pandemic, post-
pandemic period, and significant geopolitical
upheavals, there is a transformation of the global
innovation landscape not only within the group of
leading innovative economies but also on a broader
scale. Thisisevidenced by datafrom the annual report
"Global Innovation Index," which is a key source
of information for evaluating the effectiveness of
innovative activity in various economies worldwide.
According to GIlI-2023, innovation leaders (the
top 25 economies) demonstrate balanced and high
scores across all metrics. Switzerland remains the
undisputed global leader in innovation, holding
the top position in the categories "Knowledge
and Technology Outputs" and "Creative Outputs."

Sweden rose to second place, surpassing the USA,
and leads in the category "Business Sophistication"
(1st place), ranks second in "Infrastructure" (2nd
place), and third in "Human Capital and Research"
(3rd place). [2; pp. 11-13.]

The GlI-2023 report highlights seven regions,
each with three leading innovative economies. For
example, in the "Europe" region, the leaders are
Switzerland, Sweden, and the United Kingdom,
while in the "Southeast Asia, East Asia, and Oceania"
region, they are Singapore, South Korea, and China.
In Central and South Asia, India ranks first in "Human
Capital and Research" (48th place) and "Knowledge
and Technology Outputs” (22nd place). Iran retains
second place in the region, ranking 62nd overall. The
country is a regional leader in market development
(19th place), creative outputs (43rd place), and leads
in the "Trademarks" category (1st place).

Kazakhstan, ranked 81st overall, holds third place
in this region. Kazakhstan leads in "Infrastructure”
(59th place) due to high results in areas like
"Government Online Services" (8th place) and
"Internet Inclusion” (15th place). In the "Central
and South Asia" region, Kazakhstan ranked third as
a new participant for the first time. In the GIl 2023
ranking, Kazakhstan holds 81st place (compared
to 78th in 2017), trailing behind Vietnam (46th),
Ukraine (55th), Moldova (60th), Georgia (65th),
Mongolia (68th), Armenia (72nd), Tunisia (79th), and
Belarus (80th).

Moreover, in terms of innovation efficiency at
different income levels in 2023, Kazakhstan did
not make it into the group of countries exceeding
expectations based on their level of development
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Figure 1 - Growth in Renewable Energy Capacity, 2017-2022
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(countries like India, Vietnam, Ukraine, Mongolia,
Uzbekistan, etc, which belong to the above-
average income group); Kazakhstan also did not
qualify for the "Indicators Corresponding to Level of
Development" category (which includes Iran, Egypt,
Sri Lanka, Cambodia, Bangladesh, Kyrgyzstan,
Nigeria, Tajikistan, etc.).

Kazakhstan falls into the "All Other Economies"
group regarding innovation efficiency. Based on
the ratio of innovation inputs to outputs in 2023,
Kazakhstan is marked as inefficient [2]. As seen from
the report, Kazakhstan still has much work ahead in
many indicators (including global R&D performers,
quality of scientific publications, university
standards, export of high-tech services, etc.). For
instance, Uzbekistan joined the group of middle-
and low-income countries that achieved the most
progress—more than 20 positions—outside the top
65 leading countries but within the top 100 over the
past decade (Uzbekistan ranks 82nd) [2; pp. 26-28.].

Considering Uzbekistan's high innovation activity
dynamics, it can be assumed that Kazakhstan may
lose its positions to Uzbekistan by 2024-2025. The
results of the GII-2023 ranking highlight the need to
support numerous positive changes in developing
countries' development over the past twenty years.

For example, a clear trend emerged of integrating
innovation systemsintotheagendas of policymakers,
legislators, and participants in innovation activities
in developing countries. Attention is required
for organizing and systematically functioning
innovation ecosystems, preventing disruptions in
global supply chains affecting emerging innovation
systems in middle- and low-income countries.
Subsequently, the Gl authors plan to track how
changes in Gll indicators at the country or regional
level impact innovation activities, identifying which
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are temporary and which are more long-term.

For Kazakhstan, addressing energy diversification
and security issues, as well as searching for and
implementing innovative technologies and clean
energy sources, remains relevant. Currently,
Kazakhstan operates 220 power plants, including
144 renewable energy facilities with a capacity of 2.8
GW. Overall, as of January 1, 2024, the total installed
capacity amounted to 20.4 GW. In 2023, electricity
consumption reached 115 billion kWh (compared
to 1129 billion kWh in 2022), while domestic
production totaled 112.8 billion kWh. Electricity
imports from neighboring countries amounted to
3.4 billion kWh, with exports at 1.4 billion kWh.

Thus, Kazakhstan still does not fully meet its
electricity needs, importing from neighboring
countries. The average transmission loss rate
(5.1 billion kWh) was 11.2%, with a high level of
equipment wear (65%). The existing imbalance in
Kazakhstan's energy system leads to disruptions and
electricity shortages for large industrial enterprises
during peak periods, as well as mass power outages
in certain regions during the winter of 2022-2024.

It is known that Kazakhstan, due to its
geographical and climatic features, possesses a vast
territory (9th largest in the world) and significant
potential for wind (920 billion kWh annually) and
solar energy (2.5 billion kWh annually). However,
in 2024, coal (53.3%) and gas (24.8%) remain the
primary sources of electricity generation, with
renewables accounting for only 11.8% (see Fig. 2:
Structure of Electricity Generation).

According to the given diagram, Kazakhstan plans
to increase the share of renewable energy sources
(RES) to 24.4% by 2035, while reducing the share of
coal to 34.3% [4]. In the field of RES, it is planned
to commission 592 MW of green generation by
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Figure 2 - Structure of electricity generation in the energy sectoru
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2027. To achieve a 15% share of renewable energy
sources by 2030, large-scale projects with strategic
investors such as Total Energies, Acwa Power, and
Masdar are planned.

This will fully ensure Kazakhstan's electricity
needs by 2030 and allow for energy exports to
neighboring countries on a larger scale. The
construction of new gas-fired power plants is
planned in the cities of Kyzylorda, Shymkent, Taraz,
Aktau, Atyrau, and Aktobe [5-6].

Under these conditions, it is important to ensure
monitoring and control over the implementation
of investment programs by regional electric grid
companies, as well as coordination of their activities.
In order to implement tasks and projects in the field
of RES, in 2024, the Law of the Republic of Kazakhstan
"On Amendments and Additions to Certain
Legislative Acts of the Republic of Kazakhstan on
Issues of Supporting the Use of Renewable Energy
Sources and Electricity" was adopted. This law aims
to further improve mechanisms for supporting and
developing the energy sector [7].

In particular, owners of small-scale RES (with a
capacity of no more than 200 kilowatts) have been
granted the right to use electricity and/or thermal
energy generated by such facilities for their own
needs and sell surplus electricity to energy supply
organizations. Surplus electricity will be purchased
by the energy supply organization at a maximum
price (without differentiation by consumer groups),
set by the Committee for the Regulation of
Natural Monopolies under the Ministry of National
Economy, along with a number of other measures.
In the context of decarbonization and the transition
to cleaner energy sources, nuclear energy (which
will be the subject of another article) plays a key
role in reducing the country's dependence on coal
and natural gas.

Nuclear energy provides stable base-load
electricity generation, which helps compensate for
the intermittency of renewable energy sources. A
sociological study conducted by the author of
this article in 2020, titled "Innovative Behavior of
Companies in Kazakhstan's Electric Power Industry,"
revealed the inefficiency of the existing innovation
model of companies in Kazakhstan's electric power
industry. Managerial decisions were found to focus
on purchasing equipment and technology abroad,
relying solely on internal capabilities, insufficient
funding, weak cooperation with key elements of
the national innovation system, and ineffective
innovation management [8].

The study demonstrated that company leaders
are familiar with most methods of managing
innovative development but tend to use the simplest
management approaches, such as compliance with
technical regulations and standards, as well as
employee development programs.

However, only 47% of respondents reported
using knowledge management methods—a key
element of innovation management. Significantly
less frequently, energy companies in the country
acquired new technologies (reported by 15% of
respondents).

It is important to look at best global practices,
organize the work of in-house research centers
and independent scientific laboratories, support
university research, conduct joint studies with other
companies, and soon.Of greatscientificand practical
interest is the experience of the transnational
energy group IBERDROLA, which ranks among
the top five largest energy companies in the world
and is a global leader in wind energy production.
Iberdrola has developed and implemented systems
of innovation management, innovation incentives,
and knowledge management.

The latter, for example, involves creating value
and fostering a culture of continuous transformation,
mechanisms for internal knowledge communication
to disseminate innovative knowledge and
experience, intellectual and property rights
management, and innovation process management.
The innovation management system includes a
monitoring system and technological searches that
can identify opportunities and needs for innovation
in processes or services, thereby anticipating
technological changes in the market [9].

Attention is drawn to ongoing global scientific
developments in the transmission of electricity
through magnetic and other ultrasonic waves.
While such methods are currently very expensive
and complex—characteristic of most innovations—
over time, with the adoption of technologies, their
application becomes more accessible and less costly
[10]. Russian scientists have developed an innovative
algorithm for managing electrical grids, which will
allow for more economical resource consumption
and more efficient electricity distribution [11].

The prospects for innovative activity in
Kazakhstan's energy sector will require a shift
in priorities from quantitative to higher-quality
indicators of electricity production. For instance, it
is crucial for Kazakhstan to promote the widespread
development of digitalization, which can reduce the
cost of electricity through automated diagnostics
and identification of problematic "points" or
“"zones" across the entire system of generation,
transmission, and distribution. It can also help
prevent potential accidents, significantly reduce
losses in electrical networks, update technologies,
optimize production processes, and enhance the
efficiency of production and business operations.

CONCLUSION. The eraof the hydrocarbon-based
global economy is gradually giving way to a new
period where societal life will be based on renewable
energy sources, digital and nanotechnologies, and
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the total automation of production in the electric
power industry. Transitioning from the extraction
and use of hydrocarbon resources to the utilization
of unlimited reserves of renewable energy sources
can be considered an optimal solution for addressing
global energy challenges in a more economical and
environmentally friendly manner.

During this period of significant change, almost
all countries will face complex tasks related to
energy security, though the nature of these
challenges may vary depending on the region and
available resources. Despite having substantial
hydrocarbon reserves, Kazakhstan recognizes
the need to transform its existing electric power
industry from traditional to “green," as evidenced
by recently adopted legislative acts. However, the
country's electric power sector still exhibits low
innovation activity, reliance on internal capabilities,
insufficient funding, weak cooperation with key

elements of the national innovation system, a focus
on purchasing equipment abroad, and ineffective
innovation management. In this context, it is
crucial for Kazakhstan to unite the potential of all
participants in innovation activities (government
bodies at all levels, business structures, research
universities, innovation clusters, etc.) to assess the
effectiveness of innovation activities in the industry
and the country as a whole.

Based on a thorough analysis, it is necessary
to identify the full range of internal innovation
capabilities and determine ways to overcome
difficulties and obstacles present in Kazakhstan's
economy, including the electric power industry.
Ensuring flexible management of the electric power
industry can become a source of competitive
advantage for both individual companies and the
industry as a whole.

1 Tokayev, KK. (2024, September). Message "Fair Kazakhstan: law and order, economic growth, public optimism". //https://
www.akorda.kz/ru/poslanie-glavy-gosudarstva-kasym-zhomarta-tokaeva-narodu-kazahstana-spravedlivyy-kazahstan-zakon-i-
poryadok-ekonomicheskiy-rost-obshchestvennyy-optimizm-285014

2 World Intellectual Property Organization. (2024). Global Innovation Index 2023. https://www.wipo.int/global_innovation_index/
ru/index.html.

3 World Intellectual Property Organization. (2018). Global Innovation Index 2017. www.globalinnovationindex.org

4 Tokayev, Zh. (2023). Evolution of Renewable Energy Promotion in Kazakhstan — Achievements and Lessons Learned. According to
the SECCA. Sustainable Energy Connectivity in Central Asia, project report.

5 Bekbosyn, T. (2024, June 6). 17 trillion tenge to be invested in improving Kazakhstan's energy sector. Forbes.kz. https://forbes.kz/
articles/17-trIn-tenge-hotyat-vlozhit-v-uluchshenie-energetiki-kazahstana-f3033a.

6 Official information resource Prime Minister of the Republic of Kazakhstan. (2024, January 16). Kazakhstan will be fully self-
sufficient in electricity due to the introduction of new capacities. https://primeminister.kz/ru/news/kazakhstan-budet-polnostyu-
obespechivat-sebya-elektroenergiey-za-schet-vvoda-novykh-moshchnostey-26972

7 Official website of the President of the Republic of Kazakhstan. (2024, June 19). The head of the state signed a law of the Republic
of Kazakhstan on making changes and additions to certain legislative acts of the Republic of Kazakhstan on issues of supporting the
use of renewable energy sources and electricity. https://www.akorda.kz

8 Iskakova, D. E. (2019). Modern technological and managerial innovative trends in energy: world experience and Kazakhstan.
Bulletin of the National Engineering Academy of the Republic of Kazakhstan, 2 (72),130-136.

9 Ermakova, E. A, & Filksel, E. A. (2011). Organization of innovation processes - best practices. Innovations, 12 (158), 37-44.

10 Kural, A. et al. (2011). Wireless power transmission using ultrasonic guided waves. Journal of Physics: Conference Series, 305
012088.

11 Berbner, J. (2017, April 30). How innovations are transforming the raw materials sector. https://forbes.kz/process/energetics/
kak_innovatsii_preobrajayut_syirevoy_sektor/

CBEAEHWA Ob ABTOPAX:

Iskakova Deyanira* - PhD in Innovation Management, Project Manager, JSC «Kazakhstan Temirzholy», Astana, Republic of
Kazakhstan

E-mail: deyanira.iskakova@gmail.com

Esmagambetov Elaman - 3rd year Student, Astana IT University, Astana, Republic of Kazakhstanat

E-mail: elaman070205@mail.ru

UckakoBa JeaHupa EpnaHkbI3bl* - NHHOBALMANBIK MeHeAKMeHT 6onbiHWwa PhD, «KasakcraH Temip >konbl» AK, ActaHa K.,
KasakcrtaH Pecnybavkachl

E-mail: deyanira.iskakova@gmail.com

EcmarambeTtoB Enaman XacynaHynbl - 3 kypc ctyaeHTi, Astana IT University, ActaHa k., KasakcraH Pecnybankacsl

E-mail: elaman070205@mail.ru

UckakoBa [leaHupa EpnaHoBHa* - PhD B MHHOBALMOHHOM MeHeAXMEHTE, MPOeKTHbIA MeHeaxep, AO «KasaxctaH Temip
>KOAbI», T. AcTaHa, Pecnybamnka KasaxctaH

E-mail: deyanira.iskakova@gmail.com

Ecmaram6etoB EnamaHn XXacynaHoBuu - ctyaeHT 3 kypca, Astana IT University, r. ActaHa, Pecnybavka KasaxcraH

E-mail: elaman070205@mail.ru

92 EDUCATION. QUALITY ASSURANCE N21/2025



UM OPBbIK, MHHOBALMABIK XOHE 3KOJOTNANBIK SKOHOMUKA | UMOPOBASA, NHHOBALIMOHHAA
N SKOTOTNYECKAS SKOHOMUKA | DIGITAL, INNOVATIVE AND ECOLOGICAL ECONOMY

MPHTW 06.73.45 DOI 10.58319/26170493_2025_1_93

YAK 330.3
KA3AKCTAH YLUIH «>KACbIJ/1»
DKOHOMWKAHbBIH BACbIMAbIKTAPDI

JXATbIMMAPOBA A.O.™"
3KOHOMMKA FblIbIMAAPbIHbIH, KAHAMAATBI, KaybIMAACTbIpbLIFaH npodeccop
MYXUAEBA A4.M."
MHHOBaLUANbIK MeHeaXMeHT 6olibiHwa PhD
CEMBUEBA /N1.M."
3KOHOMMKA FblUIbIMAAPbIHbIH, AOKTOPbI, Npodeccop

1.H.Tymunes atbiHaafbl Eypasuna yatTeik yHUBepcuTeTi, AcTaHa K., KasakcraH Pecnybankachl

AHAATMA. Scin kene xaTkaH KIMMaTTbIK CbIH-KaTepsiep MeH xXahaHablk SKOHOMWKabIK ©3repictep Xar4anbliHaa
KasakcTaH OpHbIKTbI aMyAblH Xaablkapaablk CTaHAapPTTapbliHa COMKEC ©3 3KOHOMMKAChIH BenceHsi Typae e3repTyse.
Makanaga >xaHapTblnaTbiH SHEPIUA KO3AEPiH, 3KONOrMANbIK Ta3a TEXHONOTMANAPAbI, TYPaKTbl aybla WapyallbliblfblH
AaMbITyZibl XX9He Cy pecypcTapblH backapyfabl XakcapTyAbl KOca anfaHfa, «XKacbll» 3KOHOMMKaFa KOLWyAiH Heri3ri
6afbITTapbl KapacTblpblafaH.

Tangay weHbepiHge Ka3akcTaH SKOHOMMKAChIH XaHFbIPTyAafbl, OU3HECTIH aneyMeTTiK >XayankepLuiniriH apTTbl-
pyZafbl XXaHe 3KONOrMANbIK CTaHAapTTapabl XakcapTyaarbl ESG peniHe Ha3ap ayaapblnazbl. 3epTTey KepceTkeHael,
«Kacbla1» S3KOHOMMKAFa KeLly TeK TEXHONOTUA/bIK ©3repicTepai faHa eMec, COHbIMEH KaTap KOprnopaTuBTik backapy
MEeH MEMEKETTIK cascaTTbl KalrTa Kypyabl KaxeT eTeai. Makana ESG Kafmgatrapbl HerisiHAe enjiH TypakTbl AamMyblHa
KOJ1 XKETKI3Y YLUIH MeMIeKeTTiH, BU3HECTIH XaHe KOFaMHbIH, BipaeckeH KyLU-XirepiHiH MaHbl3AblblfblH KepceTesi.
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ABSTRACT. In the face of growing climate challenges and global economic changes, Kazakhstan is actively
changing its economy in accordance with international standards of sustainable development. The article discusses
the main directions of the transition to a «green» economy, including renewable energy sources, environmentally
friendly technologies, the development of sustainable agriculture and improved water management. As part of the
analysis, attention was paid to the role of ESG in modernizing the economy of Kazakhstan, increasing business
social responsibility and improving environmental standards. The study showed that the transition to a «green»
economy requires not only technological changes, but also a reorganization of corporate governance and public
policy. The article emphasizes the importance of joint efforts of the state, business and society to achieve sustainable
development of the country based on the principles of ESG.

KEYWORDS: green economy, green bonds, ESG, investments, renewable energy.
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AHHOTALMUA. B ycnoBuax pactywmx KAMMaTUUYeCKnx BbI3OBOB U 1106albHbIX 3KOHOMUYECKUX M3MeHeHUI Ka-
3axCTaH akTUBHO MEHSIET CBOK) SKOHOMMKY B COOTBETCTBMU C MEXAYHAaPOAHbIMU CTaHAapTaMu YCTORYMBOrO pasBu-
TVA. B cTaTbe paccmMaTpuBatOTCs OCHOBHbIE HanpaB/ieHWs Nepexoia K «3eNeHOW» 3KOHOMUKE, BKIKYas BO30OHOB-
NsieMble UCTOUHWKM SHEPTUM, IKOJNOTMUYECKM YMCTblE TEXHOOTUW, Pa3BUTUE YCTOMUYMBOrO CE/IbCKOrO XO35WCTBa U
yAyJlleHne ynpaBaeHns BOAHbIMN pecypcamu.

B pamkax aHanusa 6bi10 yaeneHo BHMMaHWe poan ESG B MogepHM3aumm 3koHOMMUKIM Ka3zaxcTaHa, NoBbIWEHMM
coumanbHOM OTBETCTBEHHOCTM BM3HECa U yNyulleHUW 3KOOrMYeckux CTaHAapToB. VccnepoBaHve nokasano, yto
nepexos K «3eNeHon» 3KOHOMUKE TpebyeT He TONbKO TEXHONOTMYECKUX U3MEHEHWI, HO U peopraHM3aLum Kopro-
paTUBHOrO yrpaBfeHWs W rocyAapCTBEHHON MOAUTUKM. B cTaTbe mofyepkmBaeTcs BaKHOCTb COBMECTHbIX YCUWNA

rocysapcrea, 6busHeca 1 obLWecTBa A5 JOCTUXKEHWNS YCTOMYMBOrO Pa3BUTMA CTPaHbl HA OCHOBE NMpuHUMNoB ESG.
K/THOUYEBbIE CJIOBA: 3eneHast 5KOHOMWKA, 3eneHble obauraunu, ESG, niesectnummn, B/,

KIPICIE. CoHfbl GipHeLle OHXbINAbIKTa 3KOHO-
MWUKabIK AamMy Te3 KapKblIHMEH >XYPAi, afaMHbiH
eMip Cypy canacbiHbIH, CTaHAapTTapbl >Kakcapabl,
aemorpaduanbik ecy KapkbiHbl >xeaengeai, 6yn
Taburn pecypcrapablH, capkbliybliHa akengi. byriH-
ri TaHA4a ©HepKaCinTiKk 3KOHOMWKanblK ecyseH 6o-
NaTblH  3KONOTUANBIK LWblFbIHAAPFA 6GalinaHbICTbI
9NIeMHIH KenTereH engepi TypakTbl AaMyAblH dPTYpP-
Ni TY>KblpbIMAamanapbiHa, acipece «>Kacbla» 3KOHO-
MWKa MOZENIH KoNZaHyFa Kellye.

«Kacbl1» 3KOHOMMKaFa ayblcy GapbiHLIA YAKEH
TaHbIManAbikka ne H6onbiN Keneai XaHe ayKbiMAbl
KbI3bIFYLUbIALIK TyAblpazbl. «Xacbln» 3KOHOMMKA
BipiHLWI Ke3eKTe 3KOHOMMKabIK NPOrpecke >araamn
acanapbl XXaHe Kenecinepai kaMtaMachI3 eTesi:

- IWKi >XKannbl @HIMHIH ecimi;

- eNgiH TabbICTapbIH YAFanTY;

- enjeri XXyMbICCbI3AbIK KOPCETKILITEPIH a3anTa
OTbIPbIM, KaHa >XYMbIC OPbIHAAPbIH KYPY.

XKacbin Kap>bl — 6y 3KONOrUANbIK Ta3a, Hep-
TS TUIMAI XXaHe TeMeH KeMIipTeKTi xobanapabl icke
acblpyfa HafbiTTanfaH MHBeCTMLMANAP XaHe backa
Aa Kap>Kbl kypanaapbl. XXacbin kapXXbliaHAbIpyAblH,
Herisri Kypangapbl-Xacbil obavraumanap, >Xewin-
AETINTeH Hecuenep, Xacbln xobanapfa cybcmans-
nap >aHe backanap.

KepceTinreH kap>bl Kypangapbl Xacbl >xoba-
napAaplH AaMyblHa MyMKiHAIK 6epegi, 6yn cTaH-
AAPTTbl Kap>Kbl XafAannapbliHAa MYMKIH emec. byn
Xepae «Kacbln» 3KOHOMMUKaFa aybiCy KAUMATTbIH,
e3repyi, Nanganbl kasbanapablH, CapKbllybl >XdHe
Cy pecypcTapblHblH, TaMLWbIAbIFbl CUAKTbI XXahaHablK
KayinTeH Toyekenaepai ToMeHaeTe .

3EPTTEY MATEPUANAAPbI MEH SAICTEPI.
3epTTey ywiH «KasakCTaHHbIH, >Kacbll 3KOHOMM-
Kafa Kelly TyXblpbiMAamacbl» [1], >aHapTblaaTbiH
3HepreTMka MeH TypakTbl aybla LiapyallblibifbiH
AAMbITYAbIH  MeMaekeTTik 6afgapnamanapbl  CuU-

AKTbl PECMW Ky>KaTTap nargananbingbl. XKacbii 3K0-
HOMMKA >XSHE OPHbIKTbI AaMY XXOHIHAETI FblNbIMU
XapusanaHbiMaap, KasakcTaHHbIH, CTaTUCTUKANbIK,
aepekTtepi (KIS, xacbln TexHonormanapfa MHBECTU-
umanap) TanfaHabl.

3epTTey MakcaTTapblHa KO/ XXeTkidy yuwiH Ka-
3aKCTaHHbIH >Kacbll 5KOHOMMKa¥Fa KeLuyaeri Taxipu-
6eciH AamyLlibl XaHe JaMmblfaH engepaiH Taxipu-
6eciMeH CanbICTbIpyAbl KaMTUTbIH CanblCTbipMabl
Tangay oAici KONAaHbINABI.

HOTWMIKENIEP XXOHE OJIAPAbI TAJIKbIJIAY.
«Xacbln» 3KOHOMMKaHbl  JamblTy bHafgapnama-
Cbl ascbiHAa KasakctaH 3KoHOMMKaHbIiH 10 we-
WyLWi CeKTOpblHA Kypanjapabl WHBeCTMUmanay-
Abl >KOCnapaavabl: aybln LUapyalblibIFbl; TYPFbIH
YM-KOMMYHanAblK  Wapyallbiablfbl, 3HEPreTuka;
6anblK aynay; OpmaH Luapyallblibifbl; ©HEPKICIM;
TYPWU3M; KONIK; KanablKTapabl KoAere xaparty XaHe
KauTa eHaey; cy KopsaapblH backapy.

XKacbin kpeantrep — ESG TypakTbl gamy TyXbl-
pbIMAamacbiHbIH (environmental, social, governance
— KOMMNaHuANapAbIH KopLlafaH opTafa acepi, onap-
AblH  9NeyMeTTIK >KayarnkepLuifiri, KOprnopaTusTiK
6ackapy canacbl) 6ip 6eniri. 9nemgik aykbimaa ESG
Kap>XbllaHAbIPY Ke3aepi anTap/ibikTa ecyai Kep-
ceteai.

«Xacb» KapXXblnaHAbIPYAbIH Heri3ri Kypanaa-
pbIHbIH Bipi — «kacbln» obanraumnsanap. Onap >ofa-
pbl  MaMaHAaHAbIPbINFaH, COHAbIKTAH ONaPAbIH,
6afacbl TapTbiMAbI [2].

«Xacbin» obavraumanap — 6yn Tapaty opTachl
TeK «Kacbll >Xobanapabl» Kap>XblNaHAbIPY YLiH
navjanaHbinaTtblH Kapbi3 KypanjapbiHblH, SpPTYpP-
niniri [3].

onemaik Taxipnbeae obavraymanapabl LWblfa-
Py apKbiabl «kacbln» >xobanapabl Kap>KbliaHAbl-
py antapabiktah KeH, TapanfaH. 2020 >XbligblH
KaHTap->KeNTokcaH alnapbiHAa «XKacbln» obauvra-
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CypeT 1 - 9n1emgik HapbIKTa LWblFapblUIfaH «>Kacbli»
obaurauusnap kenemi
Eckepmy — ©n1eMOik «Xaceli» Kapxkel Hapblel [5] Oepekkesi

2020k, ©2022x.

Hezi3iHOe asmopmeH Kypacmesipblidsl

umanap weifapbiibiMbl 269,5 mapa AKLL gonnapbiH
kypaabl. XXannbl, 20271 Xbinbl eHgipic kenemi 178,8%
- fa apTbin, 482 mapa. AKLL sonnapbiH Kypaabl.

2022 xbinbl KbiTa anemaeri e, ipi «xkacbln» 06-
nvragmanap amMuteHTi 6oagbl [4]. EKiHWI OpbIHABI
lfepmaHma neneHgi, on BipiHLWI >XapTbKbIAAbIKTA
30 muanmapa fonnapaaH a3 xacbin obaurauunsanap
woifapabl. CoHbIMeH kaTtap, >KanoHusmeH 6ipre
KbiTalh fa «kacbln etneni» obanraunsanapabli, He-
ri3ri SMUTEHTI 6os1abI.

CoHfbl 6Hec >blnga «Xkacb1» obauraumsanap
LWbIFapblAbIMbl ©cyae, 6yn OCbl HAPbIKTbIH, XXOFfapbl
AaMy KapKbiHbIH kepceTegi. «Xacbin» 6HoHaTap-
Abl WblFapy 6afbiTTapbl OOMbIHLLA €H, Y/IKEH YAeCTi
3HepreTnka, KypblnbiC XXaHe Kenik anajbl.

Kap>blnaHapipyablH 6yn TypiHe cypaHbiC TOMEH
Toyekenai obavraumanap MeH 3KONOTUAHBIH, CaKTa-
NyblHa MHBECTULNA CanyFa AereH YMTbIIbIC apKbl/ibl
nHBecTopsiap nopTtdeniH apTapanTaHibipyfa 6au-
nanbicTbl. AKL, Kbitan, ®paHumsa, FepmaHmns xaHe
HuaepnaHabl CUAKTbI engepae «kacbi» obanraum-
ANapAblH eH KOrn TapajfaH WblFapblibiMbl 6alrikana-
Abl.

2013 xbinbl Kazakctan 2050 xbinfa Kapan xa-
cbln en 6ony >xocnapblH >acaabl. byn onapabih,
KOpLUafaH opTafa KaMKOPJbIK >KacafblCbl KENETIHIH
XOHe Ta3a TEeXHONOTUAHbI KONAAHFbICHI KeNeTiHiH
6ingipeai. byn xxobanapabl Teneyre kKeMekTecy yLUiH
EKADB >xaHe EAB cnakTbl xanbikapanblk, ToNTapAaH
aklWa anaabl. byn anemMHiH TyKnip-TyKnipiHEH Ke-
reH 6aHkTep Xepai KopfauTbiH Xobanapabl Teney-
re KeMeKkTeceTiH backa enaepaiH, icten >kaTkaHblHa
yKcac.

Erep>acbin obavraumanap Typanbl antatbiH 601-
cak, Kasipri yakblTTa MHBeCTOp/iap y3ak Mep3imai
MHBECTOP/Iap YLWIiH 3HepreTrKa >XXeTKINIKTI KbI3bIKTbl
6onfaHbliHa KapamacTtaH, XX3K xobanapbiH Kap>Kbl-
NaHAbipy ywiH 6yn kypanabl navganaHbangpl. An

B DHepreTHka

mCy
Kypsuibsic

B Kok

M backa

Cyper 2 - «XKacbl1» UHBECTULMANAPADIH, KYPbl/bIMbI
Eckepmy — ©emOik «xxacwln» KapXel Hapelifsl [5] Oepekkesi
Hezi3iHOe asmopMeH Kypacmsipblidel

KaszakctaH onapabl KOJfalbl 3aHHAaMaMeH >QHe
ocblHAAW >obanapabl KypbibiMaay 60MbIHLWA
KypanaapabiH 6onybiMeH TapTazbl.

«Xacbin» Kapxbl Kypangapbl — 6yn agamgap
MeH Ou3Hecke Ta3a 3Heprus CUsaKTbl KOpLuaFaH
opTafa Manganbl >obanapfa VMHBECTMLMA Canyfa
KOMeKTeCeTiH apHalibl Kypangap. byn kypangap
aKlla Hapblfbl YLWiH MaHbI34bl, MyHAa aZamMaap aK-
LaFa KaTbICTbl 3aTTapabl CaTbiM anajbl XoHe caTa-
Abl. backa engepaiH kentereH MHBeCTopaapbl byn
«KacblN» MHBECTULMANAPFA KbI3bIFYLIbINbIK TaHbI-
Tagbl, euTkeHi batbic Eypona, Contyctik Amepuka
XaHe OHTyCTiK-LbIFbiC A3Ma cUAKTbI engep naa-
HeTafa KaMKOP/bIK >acayza YAKeH XYMbIC aTkapy-
fa. CoHAbIKTaH Kap>Kblfa KOMeKTeceTiH Ton 60bIn
TabbinatbiH AIFC yakbIT ©Te Kene «Kacbln» KapXbl-
NaHAbIPYAbl KONAAY XXOHE AaMbITY YLLUIH KOn XYMbIC
ictenai.

AXKO >acbin kap>xbl optanbifbl 2018 Xbinfbl 1
maycbimza KasakctaH meH OpTanbik A3ua eHipiH-
A€ >Kacbll KAP>KbIHbl AAMBITY XX3He iINrepineTy yLwiH
Kypbingbl. OpTanblk, a1eyeTTi 3MUTEHTTepre, WH-
BECTOp/ap MeH HapblK OWblHWbINapbiHa AXKO
b6upxkacbiHAa >acbln obauraumanapabl LblFapyFa
JavblHAbIK Maceneci OoMblHLWA anfallkbl KeMek
KepceTesi.

AXKO >acbln Kap>Kbl OpTafblfbl SMUTEHTTEPAIH,
Xacbln obavraymanapfFa MiHAETTI CbIPTKbI WOAYAbI
YCbIHyfa 6arnaHbICTbI WhbIFbICTAPbIH Xabaabl [6].

KasakcTaH «kacb» KapxXblnaHablpy 6Hacrtama-
napbiH Konfa angbl. 2020 XbIAAblH, TaMbl3 aMblHbIH,
bacbiHaa «[amy» kopbl B¥¥/Jb-meH kenicim 6oin-
biHWa 36 annbik Mep3immeH 200 MUAMOH TeHre-
re >acbli KynoHAblk, obavrauusanap woiFapabl. byn
BMpKaHbIH, «Kacbln obavraymanap» epexenepiH
yCTaHaTblH 6afanbl KafasgapAblH anfallkbl INCTUHTI
XaHe KasakcTaHaa «kacbll obanraumsanap» LWblfa-
PbINbIMbIHbBIH, @lfallKpl WhiFapblabiMbl 60aabl. XXun-
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B2019x. ®2020:. 52021%.
157.1 163,9

MIpJI TEHTe

Cypert 3 - KopLuafaH opTaHbl KOpfayfa b6afblTTanfaH
MHBecTUumanap
Eckepmy — KP ¥3M CK [7] Oepekkesi Hezi3iHOe asmopmeH
Kypacmelpblaosl

Ha/ffaH KapaxkaT ekiHWi AeHrengeri 6aHKTep MeH
MUKPOKap>bl yrMbiMAapbliHa 6eniHesi, cogaH KeniH
onap «[amy» KOPbIHbIH «Kacbln obauraumnsnap»
cTpaTervscbiHa COMKeC >aHapTbliaTblH 3HepPrus
Ke3aepi boMblHLWA WafblH XKObanapabl Xy3ere acbl-
paTblH LWafbIH XaHe opTa bnu3Hecke Hecne bepesi.

Congani-ak, 2020 xbinbl A3vsa Jamy baHki KASE-
Ae $32 MIH MeswepiHge Xacbin obanraumsnap op-
HanacTblpAbl.

KazakcTtaHaa «<kacbln» KapxkblnaHablpy 6enceHai
AaMyAa: KOpluafaH opTaHbl KOpfayfa OafbiTTanfaH
nHBecTMumManap comacel 6ip xbiiga 33,8% - fa
yAFanabl.

2021 XbINAblH, KaHTAp—>KeNToKCaH annapbiHAa
KOpLUafaH opTaHbl KOpFfayfa bafblTTanfaH MHBECTUN-
umsnap 4,3% - fa, 163,9 mapg TeHrere AeniH ecTi.
CanbicTbipy yuwiH: 2020 XbInaplH yKcac Ke3eHiHae
cektopaafrbl uHBectnumanap 157,17 Mapg TeHreHi
Kypaabl, OofaH Koca 6ip Xbin iwiHae 33,8% - Abl
Kypaabl. byn kapaxart atmocdepara nactayLubl 3aT-
TapAblH, WhIfapblaybIMeH, nacTaylbl 3aTTapAbl Ka-
Aere xapatyMeH >aHe T. 6. 6alnaHbICTbl Macene-
Nepai wewyre H6afbITTanfFaH.

XKakblHaa KasakctaHaa XX5K canacbliHa MHBECTU-
umsnap TapTyAblH XaHa MYMKIHAIr navga 6onabl.
Kap>XblnaHapipyablH 6anama kesi — «xkacbin» 06-
nvrauymanap welFapy. EHal mHBectopnapabl TapTa
OTbIpbIN, «KacblN» obavraymanapabl LWblFapyabl
XaHe opHanacTbipyabl AXKO 6a3acbiHaa >y3e-
re acoipyfa 6onagbl. On ywiH AXKO 6upxacbl —
Astana International Exchange AIX 6apblk, KaxeTTi
NHbpakypblabIMFa Me.

KazakctaHaa ESG-kap>XblnaHablpy Hapblfbl 6en-
CEHAI Aambin Keneai, KoMnaHuanapabl KongayablH
XaHa Kap>XXbl Kypanzapbl MeH TeTikTepi nanja 6o-
nypa. 2022 xbinablH, wingeciHae KasakcraH MNpesu-
AeHTi K.TokaeB 2021 xbinbl KasakcraHaa TypakThbl
Kap>XblnaHAbIpy HapblfbiHbIH, kenemi 500 ecere
ecin, $250 MAH-HaH acTbl Aen MaiiMAeA,.

AXKO >kacbln Kap>kbl OpTanblfblHbIH, AepeKTepi

MiH kB1/car
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Cypert 4 - XK3K obbekTinepi eHAIpeTiH 31eKTp SHepru-
ACbIHbIH, KeJieMi
Eckepmy — KazakcmaH Pecnybukacel IHepaemuka MuHucmpaiei
[8] depekke3i Heai3iHOe asmopmeH Kypacmelpblidbl
bonbiHIWA KasakcTaHaa >kannbl comacbl 6,62 MAH
TeHrere 3 ipi >Xacbln Hecue HepinreH:

- 20271 XblngblH KblpkyreriHae Eypasunsnbik,
[damy banki (EALB) xaHe «batbic TpaH3NT» AK ATbI-
pay kanacbiHaa kelle XapblKTaHabIpy Xeninepid
cany MeH navijanaHygpl KapXblNaHAbIPY ywiH $ 9,6
MJIH Hecue LWapTbiHa KO KOWAbI;

- 2027 xXbinablH Kapalwa anbiHaa KazakctaH-
HbiH, Jamy BbaHki $35,3 maH Hecne 6engi (MakcaTbl
MEH anyLwbiCbl 6enricis);

- 2027 xbingpiH xentokcaHbiHaa Halyk Bank
XKeskasfaH kanacbliHaa 6MOINEKTPOCTAHLMA CanyFa
Kaz Green Energy komnanusceiHa $ 16,5 MaH Hecue
6epai [6].

KasakctaH PecnybamnkacbiHbIH, «>Kacbl1» 3KOHO-
MUKaFa KeLyi XeHiHAeri Ty>KblpbiMAaMa LweHbepiH-
A€ Heri3ri cTpaTernsanbik MiHAETTEPAIH 6ipi 31eKkTp
3HEpPrusAcbIHbIH, 6anamanbl Ke3gepiHiH yaeciH 2030
XbinFa Kapan 30% - fa xoaHe 2050 XbinFa Kapan
50% - fa xeTki3y 6osbin Tabbinaabl. Ocbl MakcaT-
Tapfa KON XKeTKi3y YLWIiH Kap>XblIaHAbIPY KONEMIH,
OHblH, iLiHAE MHBeCTULMANAP TapTy apKblibl y/IFaid-
Ty Kaxer. O3ipre XX3K >Ko6anapb| Kap>XbliaHALIPY
Ke34epiHiH, WeKTeyi XXaHe anTapAblKTail Tap LUeH-
6epiHe ne.

Enimizge KaHapTblNaTelH 3Heprua Ke3aepi Ha-
PbIFbIH AaMbITYyZbIH aiTapblKTal ©Cyi OH, COTTEPAIH,
6ipi 6onbin Tabblnagpl. KasakcraHaa 2022 Xbin-
AblH, 6acbiHaafbl AepekTep GoWMbIHWA Xannbl ben-
rineHreH kyatbl 2010 MBT 60onaTbiH XaHapTblnaTbIH
3Heprus ke3gepiHiH, OKIK) 134 obbekTici XyMmbIC
ictengi. Ocbl OBbBEKTINEPAIH 3N1EKTP 3SHEPrusAchbIH
eHAaipy kenemi (KyH anekTp craHumsanapbl (C3C),
xen anekTp craHumanapbl (K3C), 6buoras ctaHuma-
napsbl (bI'C), wasbiH C3C) 2021 xbiabl 4 220,3 MAH.
KBTC Kypasabl.

KasakctaH 2060 >binfa kapaih kemipTeri 6ei-
TapanTbifblHa KOA >KEeTKi3yal MakcaT eTin oTbIp.
2020 Xblifa Kapan en >XaHapTblAaTbiH Ke34epAeH
3Heprua eHAIpyaiH 3% - Ha >X3He 3NeKTp 3Hep-
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TMACBbIH OHAIPYAIH 4% - Ha KON >eTKi3in, e3iHiH
anfalkbl apanblk MakcaTtbiHa XeTTi. Kasipri yakbIT-
Ta Ka3akKCTaHHbIH 3HepreTnka canacbl eH, aajbiMeH
KOMIPMEH >KYMbIC ICTEATIH 3N1E€KTP CTaHUMUANAPbIHA
cyneHes,.

BaHK ceKkTopbl YLiH >acbln Kap>Kbl1aHAbIPyFa
Kipy 6aHKTIK KbI3MeTTepAi umdpaaHabipyMeH canbl-
CTbIpblNaThiH XahaHAapblk Kagam 6osbin Tabblnagbl.

2021 xbinabiH wingecinae EKAB Men LieHTpkpe-
AT baHKi 6M3HeC NeH TypFbiH YANEPAI SKONOTUANBIK
Tasa mMaTepuanfapMeH XaHe pecypcTapibl YHeMm-
AENTIH TEXHONOTVANAPMEH 3HEPruAHbl YHEMAEN-
TiH XKaHapTyAbl Kap>XblnaHabipyfa bafbiTtanfaH 20
MWAINOH AONNAPAbIK «>XKaCbll 3KOHOMWKa» Hecue
XeniciH kypabl. Ocbl XXaHa TexHoAorvanap MeH Ma-
Tepuangapabl eHrisyAi biIHTanaHAbIPy YLLiH apHaibl
eTemMaKbl YCblHbINATbIH 6onagbl. byfaH 3HeprusaHbi
YHEMAEWTIH MoAepHM3aumanay >xobanapbl yLiH
apbip Hecme comacbiHblH, 10-15%-bIH KamMTamachI3
eTeTiH aKllaHbl KanWTapy Hemece Hecue Kapa<artbl
ecebiHeH MHBECTULMANBIK bIHTaNAHAbIPY Kipeai.

Kasipri yakbitta LKB Kpeant 6epyre ai kipickeH
XOK. KbI3meTkepnepai OKbITy >XdHe KpeauTTik
pacimaepai nbicbiKTay Xyprisineai. bipak, 6aHkTeH
xabapnafaHAan, Kapbl3 anylbl YWIH COHFbl Me-
wepneme 14% - paH acnangbl. Kapbi3 anywwbl «bus-
HeCTiH >on kapTacbl — 2025» bafaapaamacbiHa KO-
CbIMLUA KaTbICKaH XXafaanaa menwepneme 6% - Abl
Kypaunabl. BepudwukaumanaymeH (kpeautrenetiH
XO0b6aHbIH, KpeauTTeyAiH >acbll CTaHZapTTapbiHa
cavikecTiriH TekcepymeH) GEFF exingepi anHanbica-
Abl. KAMeHT yLWiH paciM ToNbIFbIMEH TeriH 6onagbl.

GEFF — EKAB-HbIH >acbln TexHonornsanapfa Kon-
XKETIMAINIKTI apTThlpy MakcaTbiHAa Ka3akCTaHHbIH,
XacblN 3KOHOMMWKACbIH KapXXbl1aHAbIpyfa 6afbIT-
Ta/ffaH NUNOTTbIK Bactamachkl. XXoba 2020 >bingbiH,
KblpKyneriHeH 6actan >y3ere acblpbliyAa >aHe
2023 XbInablH, MaMblpblHa AeWiH aaKTanabl.

2019 sxbun
90 06BEKT | 1050,1 MBr
\/
2020 sxbun
115 ofbext | 1634,7 MBr
\/
2021 xpin
134 oObexT | 2010 MBt
\Z
2022 sxpin
130 06beKT | 2400 MBr
\/
2023 xpln
147 o0beKT | 2500 MBr

Cypert 5 - KazakctaHgafbl XKOK 06bekTinepiHiH, caHbl
Eckepmy — KaszakcmaH Pecnybaukacel Hepeemuka MUuHUCmp-
nizi [8] Oepekkesi HeziziHOe asmopmMeH Kypacmeipblidel
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2020 xbinabiH ka3aH arbiHaa EKAB GEFF 6araap-
namacbl 6omnbiHWwa KMF MUKpoOKap>Kbl KOMMNaHMA-
CblHa 55 MUAANOH TeHre Hecre bepai.

KazakctaHaa «kKacbln» 3KOHOMMKaHbl (GEFF)
Kap>XblIaHAbIPYAbIH, NUAOTTbIK >KOobackl asamart-
Tapfa ©3 yuaepiHAeri XXanablibIKTbl XaKcapTy YLUiH,
an KacinopbIHAapPFa XXOFapbl OHIMAI TEXHOAOTnANapP
MeH npakTukanap ecebiHeH onapabiH 6acekere Ka-
GiNeTTINIrIH apTTbIPY YLWIH Kap>XXblAaHAbIPYAbI, KOH-
Cy/NbTaumanap MeH rpaHTTapAbl KamTuabl.

GEFF 6afpapnamacbl >acbln TexHo/MOruanapsa
NHBECTULMAHBI KapXKblAaHAbIPYAbl KAMTaMachI3 eTy
apKblabl OCbl KOLWYAI KOAAANAbI, AFHW:

- JHeprusaHbl HapblHLWA a3anTaTblH TEXHONOTNA-
nap;

- XaHapTblnaTblH KO34AEPAEH IHEPTUSA OHAIPETIH
TexHonormanap;

- Cy pecypcTapblH KOpFfay TeXHONOrManapbl.

KazakctaHaa GEFF-Ti nHxeHepnep, kopluafaH
OpTaHbl KOpfay casacblHAafbl capaniublaap, KapXbl
XK9HE MapKEeTUMHT MaMaHAapbl KipeTiH apHaubl
KeHecwinep To0b6bl Konganapl. byn komaHaa cepik-
Tec 6aHKTEP MeH ON1apAblH, KNNEHTTEPIHE «XKacbl1»
>xobanapablH, ©MipAiK LMK 6OMbIHA XOFfapbl AeH-
revni TexHosornanapAbl navjanaHa oTbipbin, TiKe-
newn Konjay MeH keHec 6epyai ycbiHagbl. CepikTec
6aHKTEP MEH OflapAblH, KNVEHTTepiHe KOpPCETINETIH
TeXHUKaNblK KonAay akbicbi3 [9].

GEFF kenicimi 6ounbiHwa EKKAB >xeprinikTi Ka-
ThICYLWbl Kap>Xbl WHCTUTYTTapblHa >eKe Kapbl3
anywblnapabl KapXblnaHAblpy ywWwiH Hecne bepegi.
Kapaxat EKKJB-HbIH, «XKacbl1 3KOHOMMKaFa» KeLly
b6afaapaamacbiHa, NAapPHUKTIK rasgap LWblfapblHAbI-
NapbIH a3alTy XoHe 3HepPrna TUIMAINITIH apTTbipy+Fa
apHanfaH KeleHAi cTpaTervsafa Cavkec KAMMaTka
Tepic acepai H6apbiHLWa a3anTaTtbiH Xobanapabl UH-
BeCcTUUMANayFa XXymcanagpl.

KasakcTaHablK peTTeyLli Kap>Xbl CEKTOPbIHbIH,
9NeMJiK Xacbln KanuTan HapblfbiHa KipyiH Xepen-
aetyre Toipbicyaa. KP KHPAA >acbin obavrayms-
napapl Tipkey epexenepiH asipaegi. Kyxat dmu-
TeHTTiH ESG KafupatTrapbliHa COMKeCTiri Typanbl
aKnapartTbl awyblH ke3genai. CoHbIMeH KaTap, peT-
TeyLi ONeyMeTTiK XaHe backa fa TypakTbl obaura-
LmMsanapAbl epKiH WblFapy >KaHe alHanbiCcka LWblFapy
YLWiH 3aHHaMafa Ty3eTynep JaubiHAaabl. Ty3eTynep
afbIMAaFbl XbINAbIH KbIPKYMEK alblHAa KabbligaHa-
Abl aen kyTinyge. 2021 XblnablH KaHTapbiHAA XaHa
3KONOrNANBIK KOAeKC KabblngaHabl, oHaa Knumar-
TbIK KYH TOpTibi BOMbIHLWIA >XaHaNbIKTap KeHeuTin-
Al. Atan antkaHaa, >Kacbln >Kobanap MeH >Kacbln
Kap>KbllaHAbIPYAbl TakCOHOMUA (BipblHFal XikTey
XYMeci) yrbiMbl 6eping,i.

KOPBITbIHADbI. Kasipri yakbiTTa «kacbli»
Kap>KblnaHAbIpy 3KOHOMMKaHbI AaMbITYAbIH
KYPbUIbIMABIK, >X9HE TEeXHONOTUAAbIK >XaHFbIPTyFa
bIKNan eTeTiH Xannblanemaik 6aceiM ypaici 6oabin
Tabbinagpl. «XKacbin» KapXbliaHablpyablH ecyi ESG
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Busnec ymin:

SHEPTHs THIMJIUIITIH apTTHIPY;

- THIMIITIT JKOFapbl KOHE JHEPTHS TUIMII TEXHOJOTHSJIAPIbl OpHATYy eceOiHeH

=~ JHEPTIUs, CY )KOHE PECYPCTAP/Ibl TYTHIHY/IBI A3aMTy, IEMEK HIBIFbIHAAPIbI a3aiTy;
- JKaOJBIKTHIH OHIMILUTITI MEH CEHIMILUTITIH apTTHIPY;

- OHIMHIH CaIlachlH )KOHEe KOMITAHUSHBIH UMH/DKIH KaKCAPTY;

- TaOBICTBUIBIK ITCH 0JCeKere KaOLICTTUTIKTI apTThIPY.

Keke Tyaranap yurin:

MTYTbIHY/bl TOMCHACTY,

- THIMJIUTITL KOFaphl, SHEPTUS TUIMAI TEXHOJOTHSIIAPABI OpHATY €CeOiHEH YHEpTHs

- iIecTie MBIFBIHAAPABI TOMCHICTY apKBLIBI OTOACBUIBIK OFOKETTI YIFAUTY.

| - JKOFaphl allHaIIBbIM;

GEEF
APTHIKMBLIBIKTAPBI

- KOMMEPLHUSUIIBIK,

KadabIKTapabl skeTKi3yuijaep yulin:

- SHEPrHsi THIMJII TEXHOJIOTHSJIAP/IbI CaTy MEH OHAIPY/I apTThIpY;
COHJaM-aK
TEXHOJIOTUSIIAPIbIH KOJDKETIMILIITI.

TYPFBIH YW  CEKTOpJIapbl  YIIIH  YKachul

Kopmaran opra ymin:

- JacTaHy JACHIeiliH TOMEHIETY;

| - KYHZIBI TAOUFH PECYPCTap/Ibl CaKTay;

- MOJICUTTEHY MPOIECTEPiHIH OastyIaysl.

CypeT 6 - GEEF 6arpapsiamMmacbiHbIH, apTbIKLWbLIbIKTAPbI
Eckepmy — GEEF [9] Oepekke3i Hezi3iHOe asmopmeH Kypacmeolpbliosl

KafuaatrapblHa YAeMeni Kelyai Ke3aenai.

KasakcTaHHbIH «Kacbl» 3KOHOMMKafFa KeLuyi
OPHbIKTbI AaMyAblH, >XahaHabIK, KYH TOPTIBiHIH aXbl-
pamac 6eniri 60abin Tabblnagbl >XaHe OHbl Tabbl-
CTbl ICKe acblpy 3KOHOMWKANbIK, 971€YMETTIK >XIHe
3KOIOTUANBIK CananapAasbl KeleHAi e3repicrepre
6annaHbICTbl. BU3HECTIH a1eyMeTTiK >XxayankepLuini-
rH apTTbipyfa XaHe 3KONOruUAbIK CTaHAapTTapabl
XakcapTyFa biknan eteTiH ESG KafuaaTTapbiHbIH, UH-
Terpaumacel epekille MaHbi3fa ne, by e3 keseriHae
KasakcTaHHbIH anemMaik apeHajafbl y3ak Mep3imai
bacekere KabiNeTTiNIrH HbIFaNTaabl.

Anfa KOWbINFAH MakcaTTapfa KO XKeTKi3y YLiH
MEeMEKEeTTIH, BW3HEeCTIH >XoHe KOfaMHbIH, €enJiH
TypakTbl Aamybl YLUiH KONaWAbI XaFAannap >kacayra
GafbiTTanfaH 6eceHai bIHTbIMAKTaCTblfbl MaHbI3Abl.

«Kacbln 3kOHOMMKaFa» KoLy >XaKblH apaja Ke-
neci KafmaaTTapFa Herizgenyi Tmic:

CMNCOK JINTEPATYPbI: '

1.MHBecTuLmanapabiH, TMiMainiriv 6aranay yLwiH
TypakTbl HOPMaTMBTIK 6a3a MeH CTaHAapTTap Kypy;

2.MemnekeTTiK KoAAay LuapanapblH AaMbITy
(MbIcanbl, «xacbln» xobanapabl cybcmansanay) [10];

3.Hefyp/IbIM TUIMAI TeXHONOTNANapAbl Nanaana-
Ha OTbIPbIN , SKOHOMWKAaHbI XaHFbIPTY;

4.pecypctapabl TWIMAI  NavjanaHy >XeHiHze-
ri ic-lwapanapapblH, MHBECTULMANBIK TapTbIMAbIFbIH
KaMTamacsoi3 eTy;

5.peHTabenbai ic-wapanapgbl icke acbipy;

6.6V3HeC MeH XasblK apacbiHAA OKbITY XX9He KO-
NOTUANbIK M3ZAEHMWETTI KanbINTacTbIpy.

Ocbinana, KasakcTanga <«kacbU»  KapKbl-
NaHAbIPYAbl AaMbITy MYMKIHAIKTEPI KeHetoae, 6yn
OHEPKACINTIH  «XKacblN» CananapbiHblH, d1eyeTiH
KeHenTyre, TeXHONOTUANBIK WHHOBaLMANApFa XKap-
Aemgaecyre, Gu3HecC NeH Kap>Kbl MHAYCTPUACHI YLUiH
OCYyAiH XaHa >XaFrAannapblH Xacayfa MyMKiHAIK 6e-
peai.

1 KasakcraH Pecny6avKacbIHbIH, «Xacbll 3KOHOMMKaFa» KeLlyi XXeHiHAeri TyXbipbiMgama Typanbl KasakcraH Pecnybavkachl
Mpe3ungeHTiHiH 2013 xbiaFbl 30 Mambipgassl N 577 XKapabifbl [SnekTpoHablk pecypc]. — URL: https://adilet.zan.kz/kaz/docs/

U1300000577/ (kyriHy kyHi 08.2024).

2 Kpbinosa, J1.B. HoBble HanpaBaeHWs NCMNOb30BaHWSA UHCTPYMEHTOB 3e/1eHOro GUHAHCUMPOBaHMA Kak pakTop pa3BUTUA PbIHKa
/ N.B. Kpbinosa, A.A. MpyaHnkosa, H.B. Cepreesa // SkoHomuka. Hanorw. MNpaso. — 2023. - T.15, N2 5. - C.90-100.

3 Crenbmax, B.Jl. MUpoBOI pbIHOK «3e/1eHbix» 0banrauuii n nepcnektvebl ero passutus / B.J. Ctenbmax, H.B. Cepreesa // Mu-
poBas 3KOHOMMKa 1 MUpOBble GuHaHChI. - 2023. - T. 2, N2 4. - C. 25-30. DOI: 10.24412/2949-6454-2023-0270

4 China:value of issued green bonds in the United States in 2022 [2nekTpoHgblk pecypc]. — URL: https://www.statista.com/
statistics/1293799/largest-issuers-of-green-bonds-in-usa/ (kyriHy kyHi 08.2024).
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5 9nemgik «kacbi» KapXbl HapblFbiHa WOy [InekTpoHAblK pecypc]. — URL: https://infragreen.ru/news/135043/ (>kyriHy KyHi
08.2024).

6 AXKO pecmu cainTbl [SnekTpoHablk pecypc]. — URL: https://aifc.kz/kz/green-finance/ (xyriHy kyHi 08.2024).
7 KP ¥2M CK pecmu caittbl [DnekTpoHablK pecypc]. — URL: https://stat.gov.kz/ (xyriHy kyHi 08.2024).

8 KazakcraH Pecnybankacbl IHepreTmka MUHUCTPAITIHIH pecMu cainTbl [SnekTpoHaAbIK pecypc]. — URL: https://www.gov.kz/ (xy-
riHy kyHi 08.2024).

9 KasakctaH PecnybnvkacbiHaafbl GEEF 6afgapnamacbiHbiH, pecMuy caTbl [dnekTporablk pecypc]. — URL: https://ebrdgeff.com/
kazakhstan/ru/the-facility/ (xyriHy kyHi 08.2024).

10 The Green Bond Principles. URL: https://www.icmagroup.org/assets/documents/Sustainable-finance/2021-updates/Green-
Bond- Principles-June-2021-140621.pdf (date of access: 08.2024).

1 Kazakstan Respublikasynyn «zhasyl ekonomikaga» koshui zhonindegi tuzhyrymdama turaly Kazakstan Respublikasy Prezidentinin
2013 zhylgy 30 mamyrdagy N2 577 Zharlygy. [Decree of the president of the Republic of Kazakhstan dated May 30, 2013 No. 577
on the concept of transition of the Republic of Kazakhstan to a «green economy»]. https://adilet.zan.kz/kaz/docs/U1300000577/

2 Krylova, LV., Prudnikova, A.A.,, & Sergeeva, N.V. (2023). Novye napravleniya ispol'’zovaniya instrumentov zelenogo finansirovaniya
kak faktor razvitiya rynka. Ekonomika. Nalogi. Pravo, 15(5), 90-100.

3 Stelmakh, V.D., & Sergeeva, N.V. (2023). The global green bond market and prospects for its development. World Economy and
World Finance, 2(4), 25-30. DOI: 10.24412/2949-6454-2023-0270

4 China:value of issued green bonds in the United States in 2022. https://www.statista.com/statistics/1293799/largest-issuers-of-
green-bonds-in-usa/

5 Alemdik «zhasyl» karzhy narygyna sholu. [Overview of the Global «Green» financial market]. https://infragreen.ru/news/135043/
6 AHKO resmi sajty. [AIFC official website]. https://aifc.kz/kz/green-finance/
7 KR UEM SK resmi sajty. [Official website of the SC MNE RK]. https://stat.gov.kz/

8 Kazakstan Respublikasy Energetika ministrliginin resmi sajty. [Official website of the Ministry of energy of the Republic of
Kazakhstan]. https://www.gov.kz/

9 Kazakstan Respublikasyndagy GEEF bagdarlamasynyn resmi sajty. [Official website of the GEEF program in the Republic of
Kazakhstan]. https://ebrdgeff.com/kazakhstan/ru/the-facility/

10 The Green Bond Principles. https://www.icmagroup.org/assets/documents/Sustainable-finance/2021-updates/Green-Bond-
Principles-June-2021-140621.pdf
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INTERNET TRADING
IN STRATEGIC MANAGEMENT

AMANZHOL B.A.'
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Candidate of Economic Sciences, Associate Professor
BISWAS S.?
PhD in Operations Management, Assistant Professor

"Narxoz University, Almaty, Republic of Kazakhstan
%Indian Institute of Management Udaipur, Udaipur, Republic of India

ABSTRACT. This study explores the strategic role of internet trading in the operations of Hawaii Miami Aquapark
& SPA, a leading entertainment destination in Almaty, Kazakhstan. As digital platforms continue to reshape consumer
behavior and business operations, the research aims to evaluate how internet trading contributes to revenue growth,
customer engagement, and overall strategic management within the aquapark, with a specific focus on the impact of
online sales channels, the effectiveness of social media marketing, and the purchasing patterns of visitors. To address
these objectives, a mixed-methods approach was applied, combining the analysis of financial data from 2021 to
2024 with insights from a survey of 5,000 customers regarding purchasing behavior, visit frequency, and preferred
marketing channels, alongside an evaluation of product-level website sales in 2024 to identify the most popular
ticket categories and areas for potential growth. The findings reveal a steady increase in online sales, reflecting a
growing customer preference for digital transactions, with Instagram emerging as the most influential platform for
attracting and engaging customers, particularly among younger audiences. While full-day tickets accounted for the
highest revenue, certain products, such as evening passes, demonstrated lower demand, pointing to opportunities for
targeted promotions and pricing strategies. Based on these insights, the study provides practical recommendations
to enhance digital marketing efforts, diversify product offerings, and strengthen the aquapark’s internet trading
strategy to support sustainable business growth.

KEYWORDS: internet trading, strategic management, digital marketing, e-commerce, revenue trends, customer
engagement.

CTPATETMANDbIK BACKAPYAAfbl MHTEPHET-CAYAA

AMAHXO/ b.9.'
MarmcTpaHT
MWP3AJIMEBA C.C."
3KOHOMMKaA FbUIbIMAAPbIHbIH, KAHAMAATI, KaybIMAACTbIPbIIFaH Npodeccop
BNCBAC C.?
onepauusaiblK MeHeg>KMeHT 6orbiHwa PhD, accrcteHT npodeccop

"Hapxo3 YHuBepcuteTi, Aamathl K., KasakctaH Pecnybamkacei
2Ypannyp YHaictaH MeHeaxxmeHT UHcTUTyThI, Yaannyp K., YHAicTaH Pecny6bamkacei

AHAATA. byn 3eptTeyse AnmaTbl KanacbliHAafbl XXeTeKLUi OMbIH-CayblK OpblHAAPbIHbIH, 6ipi 60abIN TabblnaTbiH
Hawaii Miami Aquapark & SPA kbi3MeTiHAEr MHTepHeT-cayAaHblH, CTpaTerusablK peni Kapactbipbinagbl. Lindpabik,
nnatdopManapabiH, TyTbIHYLbIIAPAbIH MiHE3-Ky/IKbl MeH BU3HeC yaepicTepiHe acepi apTbin Keae XaTkaH >afjan-
43, 3epTTeyAiH, MaKcaTbl — MHTePHeT-CayAaHblH, akBanapkTiH, KipiCiH apTTblpyFfa, KNMEHTTePAiH, TapTbliybl MEeH >annbl
cTpaTernanbik 6backapybiHa kocaTbIH yaeciH 6afanay, COHAal-aKk OHMaH caTy apHanapblHbIH, 9CEPiH, 91eYMEeTTIK Xei-
Aeri MapKeTUHITIH, TMIMAINIMIH XaHe KenyLinepaiH catbin any ypaictepid tangay. Ocbl MakcaTTapFa KON >KeTKi3y yLiH
3epTTeyse 2021-2024 xbingap apanbifbiHAarbl KapXbiablk gepektepai Tangay, 5000 kaneHT apacbiHAa XYprisiareH
cayanHama HaTuxesnepi HoWbIHLLA ONapAblH CaTbin any AafAblIapbliH, Keay XMUINIriH XXaHe MapKeTUHITIK apHanapfa
JereH KeskapacTtapblH 3epTTey, coHAan-ak 2024 xbinfbl Be6-caliT apKblibl caTbinfaH buneTtepaid, caHaTTapbiH HaFfa-
Nay apKblibl TaHbIMan OHIMAEPAI aHbIKTay XaHe faMy a/eyeTiH aikblHAay TacCinAepi KONAaHbIAbl. 3epTTey HaTMXe-
Nepi MHTepPHeT-cayaHblH TYPaKTbl ©CIMiH KOPCEeTiM, TYTbIHYLWbINaPAbIH LMPPAbIK TPaH3aKUMANapFa AereH CypaHbiChbl-
HbIH, apTbIN Kesie XaTkaHblH Aasengenai, an Instagram naatdopmachl, acipece Xactap apacbiHAa, KNMEHTTepAi TapTy
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MEH OJlapMeH ©3apa dpeKeTTecy VLUiH eH, TiMAI Kypan peTiHAe TaHblnAbl. TONbIK KYHre apHanfaH bunettep eH, ken
Kipic akenreHiMeH, Kenbip eHiMAep, MblCasbl, KELLKi XXY3y BUneTTepi, TOMeH CypaHbICNeH epekLleneHai, by MakcaTTbl
>KapHaManblk akuuanap MeH 6afa ctpaTernanapbiH XeTINAIPY MYMKIHAIMNH KepceTeai. ANblHFaH HaTUXeNep HerisiHae
aKBanapKTiH, MHTEPHEeT-caysa CTPaTersacbliH KYLLEUTY, OHIM TypepiH apTapanTaHAbIpy XaHe L pAblK, MapKeTUHITI
XKETINAIPY apKblibl TYPaKTbl AaMyblH KamMTaMacbi3 eTyre 6afbiTTanfaH NpakTuKablk YCbIHbICTAP d3ipAeHAI.

TYWIH CO3/EP: NHTEpHeT-caya, cTpaTernanblk 6ackapy, LMPpibiK MapKeTUHT, 31eKTPOHAbIK, KOMMEpPLLMA, Kipic
AVNHaMMKaChI, TYTbIHYLLIbIIAPMEH ©3apa speKeTTecTiK.

MHTEPHET-TOPIOB/A B CTPATETMUYECKOM YMNMPABJEHUN

AMAHXOJ1 B.A."
MarucTpaHT
MWP3AJINEBA C.C."
KaHAMAAT 3KOHOMUYECKUX HayK, acCOLMMPOBaHHbIN npodeccop
BUCBAC C.?
PhD B 06nacT onepauuoHHOro MeHe)KMeHTa, acCUCTeHT npodeccop

'YHuBepcuTeT Hapxo3, r. Aamarsl, Pecnybanka KasaxcraH
2NHpmnincknin MHctutyT MeHegkmeHTa Yaannyp, r. Yaannyp, Pecny6avka VHansa

AHHOTALLMA. B paHHOM nccnefoBaHnn paccMaTpMBaETCa cTpaTernyeckas pofib MHTEPHET-TOProBau B Aef-
TenbHocTn Hawaii Miami Aquapark & SPA — ogHOro v3 BegyLnx passyiekaTesibHbIX KoMmriekcoB Anmartbl, KazaxcraH.
B ycnoBusx akTMBHOro BavaHUA LndpPOBbIX NiaTGopm Ha noseseHve notpebutenert 1 BU3HeC-NpoLecchl Lenbto
paboTbl ABNSETCA OLeHKa BKAaja MHTEPHET-TOProB/M B POCT JOXOZ OB, MOBbILLEHVE BOBIEUYEHHOCTU KANEHTOB 1 06-
LLlee cTpaTernyeckoe yrnpasaeHne akBanapkoM, C akLeHTOM Ha BAWAHME OHNaKH-KaHanoB Npoaax, 3PPeKTMBHOCTb
MapKeTUHra B COLMaNbHbIX CETAX N OCOBEHHOCTM MOKYnaTebCKOro noBeaeHns nocetutenen. [ns AoCTUXEHNS 3TUX
uenen npMMeHeH CMeLlaHHbI METOA00rMYECKNI MOAXOS, BKIOYAOLWMI aHann3 GUHAHCOBbLIX AaHHbIX 38 NEPUOZ
¢ 2021 no 2024 rogbl, pesynbTathl onpoca 5000 kNMeHTOB 06 MX MOKyMnaTesbCKUX NMPUBbIYKAX, YaCTOTE MOCELLEHNI
N NPeAnOYTUTENbHbIX KaHanax MapKeTUHra, a TakKe OLeHKY MPOoJaxk pas/IMyHbiX KaTeropuii 6uneTos yepes caut
akBanapka B 2024 rosy Ans BbliBAeHUS Hanbosiee MOMyAspPHbIX NPOAYKTOB W MepcrnekTMB pocTta. PesynbtaTbl uc-
CNef,0BaHMNA NOKa3blBatOT YCTOMUMBBIN POCT OHAAMH-NIPOAAX, YTO OTpaXkaeT pacTylume NpPesnoyTeHNs KJINEHTOB B
nosb3y LMPPOBLIX TPaH3aKLMi, Npu 3ToM Instagram ctan camow 3addekTMBHOM NAaTGOPMON AN NMPUBAEUEHUS U
B3aVIMOZENCTBUSA C ayAUTOPUEN, OCOBEHHO Cpeamn MONOAbIX NoceTuTener. HecMoTps Ha TO, UTO HanbOoNbLLYHO BbIpyY-
Ky MpuHecan bunetbl Ha Lenbli feHb, HEKOTOPble MPOAYKTbl, Takne Kak BedepHue aboHeMeHTbl, MOKa3aan HU3KUIM
CNPOC, YTO yKa3sblBaeT Ha MOTEHLMaN ANA NPOBEAEHUA LeneBbiX akUuuii 1 KOPPEeKTUPOBKN LLeHOBOMW MOAUTMKK. Ha
OCHOBE MOJIyUYEHHbIX JaHHbIX pa3paboTaHbl NpakTMYeckme peKoOMeHaunm no yCuaeHmto LdpoBbIX MapKeTUHIOBbIX
MepPOMNpUATUI, AnBepCcUdUKaL MM NPOAYKTOBOW JIMHENKM U YKPEMAEHUIO CTpaTermn MHTePHeT-TOProBAN akBanapka
ANs obecrneyeHns ero ycTonunmsoro pasBuTms.

KJ/TKOUYEBbIE CJ/IOBA: vHTEepHET-TOProBAs, CTpaTernyeckoe ynpasieHne, LMGPOBON MapPKETUHT, 31eKTPOHHas
KOMMepLuua, TEHAEHLMN JOXOA0B, BOBJEYEHHOCTb KJINEHTOB.

INTRODUCTION. Over the past decade, digital
technology has significantly transformed the way
businesses operate, with internet trading becoming
an essential part of strategic management. More
and more companies are shifting their focus to
online platforms, using them not only to expand
their customer base but also to improve efficiency
and build stronger relationships with their audience
[1]. E-commerce has quickly moved from being
a competitive advantage to a necessity, pushing
businesses to rethink traditional strategies and
embrace digital solutions to stay relevant in an
increasingly online marketplace [2].

In this context, strategic management plays a
key role in helping companies adapt to these rapid
changes. By using digital tools and online sales

channels, businesses can make smarter decisions
based on customer data, improve their pricing models,
and create marketing strategies tailored to specific
audiences [3]. These adjustments allow companies
to stay ahead of the competition, offering more
personalized experiences, improving service delivery,
and using real-time analytics to guide their actions [4].

Industries like hospitality and entertainment have
been especially impacted by this digital shift. Today,
customers expect easy online booking options,
personalized offers, and smooth digital interactions
as part of their overall experience [5]. As a result,
many businesses in these sectors have introduced
mobile apps, online ticketing, and Al-driven
recommendations to meet growing expectations
[6]. Targeted digital marketing and audience
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segmentation have also become crucial, helping
companies design campaigns that speak directly to
the interests of different customer groups [7].

Social media has become one of the most effective
tools for businesses looking to connect with their
customers. Platforms like Instagram, Facebook, and
TikTok allow companies to reach large audiences,
share engaging content, and encourage direct
interaction with their brand [8]. Studies have shown
that businesses that use social media well often see
stronger customer loyalty, higher trust levels, and
increased sales through online platforms [9, 10].
These platforms create opportunities for real-time
feedback, user-generated content, and personalized
engagement, which all contribute to building lasting
relationships with customers [11].

At the same time, internet trading comes with its
own set of challenges. Companies must be prepared
to manage cybersecurity risks, protect customer data,
and keep up with constant changes in technology
and regulations [1]. To succeed in such a dynamic
environment, businesses need to stay flexible and
continuously refine their strategies to meet evolving
customer needs [2]. Despite these challenges, the
benefits of internet trading—such as wider market
reach, reduced costs, and more personalized
marketing—make it an essential part of modern
strategic management [4].

Hawaii Miami Aquapark & SPA in Almaty,
Kazakhstan, offers a good example of how a business
in the entertainment industry can successfully apply
internet trading as part of its strategy. By developing
online sales channels, launching special promotions,
and building customer loyalty programs, the aquapark
has worked to create a seamless digital experience
for its guests. Understanding how these digital efforts
affects revenue, customer behaviour, and marketing
effectiveness is key to shaping future strategies and
ensuring long-term success.

This study focuses on the role of internet trading in
the strategic management of Hawaii Miami Aquapark
& SPA. Specifically, it aims to answer the following
questions: (i) How has internet trading affected the
aquapark’s revenue growth and sales distribution? (ii)
What factors influence customers' decisions to buy
tickets online? (iii) How effective are digital marketing
channels, such as social media, in attracting and
keeping customers? (iv) What strategic steps can the
aquapark take to strengthen its online presence and
achieve sustainable growth?

By exploring these questions, this research not
only provides insights into the digital transformation
of the entertainment industry but also offers practical
recommendations for businesses seeking to improve
their online sales and digital strategies.

MATERIALS AND METHODS OF RESEARCH.
This study adopts a comprehensive research
approach, integrating quantitative financial analysis
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with qualitative survey insights to examine the
impact of internet trading on strategic management
at Hawaii Miami Aquapark & SPA. The methodology
explores key factors such as revenue trends,
customer behaviour patterns, and online product
sales performance to assess the effectiveness of the
company's digital sales strategies.

Research Methodology. This study utilizes a
combination of comparative analysis, statistical
evaluation, and primary data collection to examine
the impact of internet trading. Key primary data
sources include financial records from 2021 to 2024,
website sales data by product for 2024, and survey
responses from 5,000 customers. These datasets offer
a comprehensive view of internet trading trends,
revenue distribution shifts, and customer engagement
with digital sales platforms. To complement these
findings, secondary sources such as industry reports,
regulatory policies, and market performance data
were analyzed, providing a broader contextual
framework for interpretation.

Data Collection and Analysis. Financial data was
obtained from company records and divided into
cash desk sales and website sales. A year-over-year
revenue comparison was conducted to assess the
growth rate of online sales versus offline transactions.
Additionally, website sales in 2024 by product
category were analyzed to determine the most
profitable offerings and the distribution of revenue
across different ticket types. This analysis offered
valuable insights into consumer demand for specific
products, seasonal sales fluctuations, and the overall
effectiveness of pricing strategies.

The survey aimed to examine customer purchasing
behaviour, interaction with online sales platforms,
and overall satisfaction with digital transactions. The
questionnaire included sections on demographics,
visit frequency, purchasing preferences, social media
usage, and the effectiveness of marketing efforts.
Responses were analyzed using statistical software to
identify customer segments, evaluate the relationship
between online engagement and purchasing
behaviour, and measure the impact of various digital
marketing strategies.

Scope and Limitations. This study examines financial
data from 2021 to 2024, providing insights into short-
term trends in internet trading. However, it does not
capture long-term industry shifts beyond this period.
The survey was conducted exclusively among existing
customers, excluding potential visitors who have not
interacted with the aquapark’s online platform, which
may introduce sampling bias. Additionally, while the
2024 website sales data by product offers a detailed
view of product performance, external factors such
as shifts in consumer preferences, technological
advancements, and economic conditions were not
directly analyzed, though they remain important
influences on digital sales.
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Figure 1 - Website Revenue vs. Cash Desk Revenue

Ethical Considerations. All survey participants were
informed about the study’s objectives and provided
their consent voluntarily. To ensure privacy, customer
data was anonymized, and financial records were
managed with strict confidentiality. The study
adhered to ethical research guidelines to maintain
accuracy and integrity in analyzing the role of
internet trading in strategic management at Hawaii
Miami Aquapark & SPA.

RESULTS AND THEIR DISCUSSIONS.

1. Revenue Trends (2021-2024)

The financial analysis of Hawaii Miami Aquapark
& SPA from 2021 to 2024 shows a consistent rise
in online revenue, indicating a significant shift
toward digital sales. During this period, website
sales increased by 42.55%, while cash desk revenue
fluctuated, suggesting a growing preference for
online transactions among consumers. This shift
aligns with broader industry trends, where digital
platforms enhance accessibility, simplify transactions,
and offer personalized customer engagement [1].

The data indicates that while total revenue
grew each year, the share of online sales increased
significantly, reflecting a shift in consumer purchasing
behaviour. In 2021, website sales made up only a small
portion of total revenue, but by 2024, they had become
the primary revenue stream, surpassing traditional
in-person transactions. This trend underscores the
role of digital transformation in ensuring long-term
financial growth and suggests that future revenue
expansion will depend on sustained investments in
internet trading capabilities.

Growth in Website Revenue vs. Cash Desk Revenue.

A comparative analysis of cash desk and website
sales reveals key insights into consumer adoption
of online purchases. While cash desk revenue
demonstrated seasonal peaks and valleys, website
revenue exhibited more consistent growth patterns,
with fewer declines during off-peak months. This
stability in online revenue suggests that customers
are increasingly pre-booking tickets through the
website rather than relying on walk-in purchases.

Further analysis of the revenue breakdown
reveals that cash desk sales continue to dominate
in certain segments, particularly among first-time
visitors, whereas returning customers are more
likely to purchase tickets online. This pattern aligns
with research indicating that repeat customers
prefer digital platforms for faster, more convenient
transactions [5]. Given that 79% of surveyed visitors
were repeat customers, it is likely that the continued
expansion of internet trading will further reduce the
reliance on offline sales in the coming years.

Seasonal Variations in Online Sales. The revenue
data highlights distinct seasonal trends, particularly
in website sales, which peaked in July—the height
of the summer tourism season. This suggests that
online ticket purchases increase during high-demand
periods, as customers seek to secure bookings in
advance to avoid long queues or ticket unavailability.
This pattern is consistent with findings in the broader
entertainment and tourism industry, where pre-
booking behaviour increases during peak travel
seasons [6].

In contrast, April recorded the lowest online sales,
coinciding with an off-peak tourism period in Almaty.
This seasonal decline presents an opportunity
for targeted digital marketing strategies to drive
sales during low-demand months. Implementing
discounted promotions, time-sensitive offers, and
bundled packages could encourage more online
ticket purchases and help mitigate seasonal revenue
fluctuations.

An analysis of monthly revenue growth rates
shows that while cash desk revenue varies significantly
throughout the year, website sales exhibit greater
stability, with gradual but consistent growth over
time. This stability reflects the resilience of digital sales
channels, as online customers typically plan their visits
in advance. In contrast, cash desk transactions are
more influenced by external factors, such as weather
conditions and last-minute changes in visitor plans.

Implications for Revenue Optimization. The findings
indicate that Hawaii Miami Aquapark & SPA has
successfully leveraged internet trading to increase
total revenue, but further strategic enhancements
could optimize seasonal revenue fluctuations. The
current sales data suggests that digital engagement
is strongest during peak seasons, but there is an
opportunity to expand online purchasing behaviours
year-round. By enhancing promotional campaigns
during off-peak months and integrating dynamic
pricing models that adjust ticket prices based on
demand, the aquapark can improve overall revenue
consistency.

A deeper analysis of customer segments indicates
that new visitors tend to favour cash desk transactions,
whereas returning guests show a stronger preference
for online bookings. This pattern suggests that first-
time visitors may benefit from increased digital

WWW.IAAR-EDUCATION.KZ

103



LUNOPBLIK, MHHOBALWABIK XOHE 3KOJOTNANBIK SKOHOMUKA | LNOPOBASA, NHHOBALIMOHHASA
N 3KONOTNYECKAA SKOHOMMWKA | DIGITAL, INNOVATIVE AND ECOLOGICAL ECONOMY

outreach efforts to encourage them to shift toward
online pre-booking. Strategies such as automated
follow-up marketing, including email reminders,
retargeting ads, and exclusive online discounts
for new customers, could further boost website
transactions and enhance digital adoption.

Overall, the growth in website revenue and seasonal
variations in digital sales highlight a strong shift
toward internet trading, but there are opportunities
for further strategic refinement to maximize revenue
potential during low seasons and encourage broader
adoption of online purchasing behaviours.

2. Website Sales Performance (2024)

The product sales analysis for 2024 provides
detailed insights into customer preferences,
purchasing behaviour, and the distribution of online
revenue across different ticket categories. The
findings reveal that a few high-performing products
account for the majority of sales, while certain ticket
types remain underutilized. This disparity presents
opportunities for strategic adjustments in pricing,
marketing, and product bundling to improve overall
sales distribution and maximize revenue potential.

Best-Selling Products and Revenue Contribution.
The Aquapark Adult Ticket was the best-selling product,
contributing 31% of total revenue and representing
a substantial portion of website sales. Its popularity
suggests that visitors favour full-day access, likely due
to the greater value it provides compared to shorter-
duration options. This trend aligns with broader
consumer behaviour in the entertainment industry,
where guests often prefer comprehensive experience
packages over time-restricted alternatives [5].

Additionally, family-oriented packages and
bundled tickets showed moderate sales performance,
indicating demand from group visitors but also
revealing an opportunity for further optimization.
Considering that a large proportion of surveyed
customers reported visiting with family, increasing
the promotion of bundled family tickets could lead
to higher adoption rates. Enhancing the visibility of
group discounts on digital marketing platforms and
introducing seasonal family offers may further drive
sales in this segment.

A key takeaway from the revenue distribution
analysis is that 55.48% of total website revenue was
generated by the top two ticket categories. While this
concentration suggests strong customer preference,
it also presents a risk in revenue diversification.
Relying too heavily on a few ticket types could make
overall sales vulnerable to demand fluctuations in
those categories. Expanding the appeal of mid-tier
and underperforming products will be critical in
reducing revenue dependency on a narrow selection
of offerings.

Underperforming Ticket Categories and Potential
Improvements. The Aquapark Evening Swimming
Ticket had the lowest sales performance, generating

significantly less revenue than daytime options. Several
factors may have contributed to its limited demand:

« Limited Consumer Demand for Evening Visits —
The survey results indicate that most customers prefer
daytime activities, aligning with general consumer
behaviour in water-based entertainment venues [6].
The lack of natural daylight in the evening hours,
along with potential safety concerns, may contribute
to the lower demand for nighttime experiences.

 Operational Constraints — Reduced availability
of facilities and attractions in the evening may
lead customers to perceive less value in these
tickets compared to full-day or morning options.
Additionally, limited food and beverage services
or restricted access to certain rides could further
diminish the appeal of evening sessions.

« Ineffective Marketing for Evening Packages — The
marketing efforts for evening tickets appear to have
low reach and engagement, as suggested by the lack
of demand. Unlike full-day and family tickets, which
receive significant digital promotions, evening tickets
may not be sufficiently marketed to target audiences
who might benefit from off-peak pricing and lower
crowd levels.

Given these factors, several strategies can be
implemented to improve the performance of
underutilized ticket categories:

* Repositioning the Evening Ticket as a Premium
Experience — Instead of treating it as a discounted
option, the evening ticket could be rebranded as
a luxury or exclusive offering, with added benefits
such as private cabana rentals, VIP access to specific
attractions, or themed entertainment. Studies suggest
that exclusive experiences drive consumer interest,
particularly among high-spending segments [12].

« Enhancing Digital Promotion Efforts — The
aquapark could utilize targeted digital ads focused
on working professionals, couples, or younger
adults who may prefer evening leisure activities over
morning visits. Introducing flash sales or limited-time
evening promotions on platforms such as Instagram
and Facebook may increase awareness and trial

All inclusive
Club cards

Others

Aquapark+5PA children

Aguapark+5PA adult

Aguapark adult

Aquapark children

Figure 2 — Website Sales Distribution by Product
(2024)
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adoption.

* Bundling Evening Tickets with Other Services —
Offering dining packages, spa services, or nighttime
events in combination with evening tickets could
make the product more appealing. By integrating
additional value, the evening ticket could attract new
customers who may not have initially considered a
late-hour visit.

Implications for Revenue Optimization. The
performance discrepancies across ticket categories
reveal opportunities for strategic pricing, product
differentiation, and marketing adjustments. While
best-selling products continue to drive substantial
online revenue, reliance on a few core offerings
presents a revenue risk that should be mitigated
through diversification and strategic promotion of
underperforming segments.

Implementing a dynamic pricing model that adjusts
rates based on demand and booking time could help
optimize ticket sales across various categories. Offering
lower prices during off-peak evening hours, paired
with value-added promotions, may incentivize more
customers to purchase underutilized ticket options.

Examining consumer feedback on the online
purchasing experience may reveal whether low-
performing tickets are affected by visibility issues on
the website. Redesigning the user interface to better
showcase underutilized options—such as placing
evening tickets alongside popular daytime choices
or offering incentives for cross-category purchases—
could help increase conversion rates.

The 2024 website sales analysis highlights the
importance of product diversification, demand-
driven marketing, and flexible pricing strategies in
maximizing digital revenue at Hawaii Miami Aquapark
& SPA. By adopting these strategic refinements,
the business can further leverage internet trading
advantages and strengthen its competitive position
in the online marketplace.

3. Survey Insights (2024)

The customer survey, conducted with 5,000
respondents, offers valuable insights into visitor
behaviour, digital engagement, and the impact
of online marketing strategies. The findings help
evaluate customer loyalty, visit frequency, and digital
purchasing trends, providing strategic guidance to
enhance Hawaii Miami Aquapark & SPA’s internet
trading approach.

Customer Visit Frequency and Loyalty Trends.
Survey results show that 79% of visitors were repeat
customers, demonstrating strong brand loyalty
and retention. This high percentage suggests that
the aquapark has successfully positioned itself as a
preferred entertainment destination. However, the
most common visit frequency was one to two times
per year, indicating that while customers remain loyal,
their engagement is relatively infrequent. This trend
aligns with research in the entertainment and leisure

industry, where seasonal and event-driven attractions
attract repeat visitors but often struggle with high-
frequency engagement [5].

The low visit frequency presents an opportunity
for strategic intervention. Implementing customer
loyalty programs, annual membership packages, or
discounted return-visit incentives could encourage
more frequent attendance. Forinstance, a subscription-
based entry model offering multiple visits per season
could provide additional value to repeat customers
while generating a steady revenue stream. Additionally,
targeted email marketing campaigns reminding past
visitors about new attractions, exclusive promotions,
and upcoming events may help maintain engagement
throughout the year.

While repeat visitation is high, 21% of customers
were first-time visitors, indicating that customer
acquisition remains an ongoing priority. Marketing
efforts must balance retention strategies for existing
customers with engagement campaigns designed
to attract new visitors. First-time visitors may require
additional digital engagement tactics, such as first-
visit discounts, referral bonuses, and promotional
content tailored to new audiences.

Most Effective Marketing Channels. The survey
also explored how customers first discovered Hawaii
Miami Aquapark & SPA, revealing the increasing
significance of digital marketing. A large portion of
respondents indicated that they learned about the
aquapark through social media platforms, particularly
Instagram. This finding further highlights the
effectiveness of digital marketing strategies in driving
customer acquisition and enhancing brand awareness.

Conversely, outdoor advertising, such as billboards
and print media, had minimal impact on attracting
new visitors. This trend aligns with broader consumer
behaviour shifts, where social media and online
search engines have surpassed traditional advertising
methods in influencing purchase decisions [8]. Given
this finding, reallocating marketing budgets from
offline advertising to performance-based digital
campaigns could enhance marketing efficiency and
return on investment (ROI).

A deeper analysis of marketing effectiveness
across customer demographics reveals significant
differences among age groups. Younger customers
(ages 18-34) were more influenced by Instagram
and TikTok advertisements, while older visitors (ages
35-50) relied more on direct website searches, email
promotions, and word-of-mouth recommendations.
These findings suggest that multi-channel marketing
strategies should be customized to effectively engage
different audience segments:

» Social media engagement (Instagram, TikTok,
influencer collaborations) for younger audiences.

« Search engine optimization (SEO), email
marketing, and word-of-mouth incentives for older
customer segments.
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While paid digital advertisements played a key
role in customer acquisition, organic engagement—
including user-generated content (UGC) and customer
reviews—also had a significant impact. Encouraging
visitors to share their experiences on social media,
leave reviews, and take part in referral programs could
further strengthen brand visibility and credibility.

PreferredSocialMediaPlatformsforEngagement.The
significance of social media in customer engagement
is further reinforced by platform-specific usage trends
among respondents. Instagram emerged as the most
widely used platform, highlighting its key role in
the aquapark’s digital marketing strategy. Facebook
was also used by a notable portion of customers,
particularly in the 35+ age demographic, while TikTok
engagement was highest among younger audiences.

Despite the strong social media presence, the
survey also revealed that a segment of customers
does not actively engage with digital platforms. A
small but notable portion of respondents reported
not using social media regularly, suggesting that
alternative digital outreach methods, such as email
marketing, Google Ads, and loyalty app notifications,
could be valuable in reaching non-social media users.

Further analysis indicates that customers who
engage with the aquapark’s social media channels are
more likely to make online purchases. Visitors who
followed the aquapark’s Instagram page, interacted
with promotional content, or participated in contests
were statistically more likely to buy tickets online
rather than in person. This finding underscores the
importance of interactive and engaging social media
content, such as:

« Live Q&A sessions with staff to provide insights
on upcoming events and engage with customers in
real time.

* Exclusive social media-only discounts designed
to encourage online purchases and increase digital
engagement.

Visit Frequency Distribution

= -
[=] o

w
o

w
(=]

Percentage of Customers
ke =

o o

T

oy
[=]

(=]

ay edf a ‘leai

3’“ {“1\85

mof\‘,h

1_?' t‘\ﬁ\es E‘eﬂ
Visit Frequency

Figure 3 — Customer Visit Frequency

106

» User-generated content campaigns that reward
customers for sharing their experiences, boosting
brand visibility and credibility.

Although social media engagement is strong, the
conversion of interactions into actual ticket purchases
could be further optimized. Integrating shoppable
posts, direct ticket purchase links, and seamless
mobile payment options within social media platforms
would help streamline the customer journey from
engagement to transaction.

Strategic Insights and Implications. The survey
findings highlight the essential role of digital
engagement in shaping purchasing decisions. The
growing dependence on social media and online
searches for customer acquisition suggests that
traditional marketing channels may be less cost-
effective. Redirecting marketing efforts toward data-
driven, personalized digital campaigns could enhance
conversion rates and optimize marketing spending.

Although customer retention is strong, there is
potential to increase visit frequency by implementing
loyalty incentives, subscription-based memberships,
and automated digital re-engagement strategies. The
findings also emphasize the importance of targeted
marketing approaches that consider audience
demographics, allowing for personalized communication
tailored to different customer segments.

Withastronglinkbetweensocialmediaengagement
and online purchases, enhancing interactive digital
content and integrating seamless purchasing options
within social platforms could further boost the impact
of internet trading on revenue growth. By applying
these strategic insights, Hawaii Miami Aquapark &
SPA can refine digital customer acquisition, strengthen
visitor retention, and maximize the effectiveness of its
internet trading strategies.

4. Strategic Implications

Insights from website revenue growth, product
sales performance, and customer survey data reveal a
clear shift in consumer behaviour toward digital sales,
social media-driven engagement, and strategic pricing
adjustments. To adapt to these changes, Hawaii Miami
Aquapark & SPA must refine its business strategies to
maximize online sales, enhance customer acquisition,
and diversify revenue streams.

Shift in Consumer Behaviour towards Digital Sales.
The steady increase in website revenue compared to
cash desk transactions reflects a growing shift toward
digital purchasing behaviour. The 42.55% rise in
online sales from 2021 to 2024 confirms that digital
platforms are not just a preferred purchasing channel
but also a sustainable driver of revenue growth.
Survey results further support this trend, as repeat
visitors demonstrate a stronger preference for online
bookings over in-person ticket purchases.

However, despite the increase in online sales,
some first-time visitors continue to prefer cash desk
purchases, indicating that not all potential customers
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are fully engaged with digital platforms. Bridging this
gap in digital adoption calls for targeted educational
initiatives, such as:

« On-site digital promotions that encourage in-
person visitors to switch to online booking for future
visits.

* QR code-based ticket purchases at the entrance,
allowing for a seamless transition from offline to
online sales.

» Gamified digital sales incentives, where customers
earn discounts or loyalty points for choosing online
purchases over cash desk transactions.

The expansion of digital sales underscores
the importance of a seamless omnichannel
experience, where online and offline touchpoints
complement each other. Incorporating personalized
recommendations into the booking system, such as
dynamic pricing adjustments based on demand, can
further drive online adoption and enhance the overall
customer experience.

Impact of Social Media Marketing on Customer
Acquisition. Survey data confirms that social media
serves as the most effective marketing channel,
with Instagram, Facebook, and TikTok playing a key
role in customer acquisition. In contrast, traditional
marketing methods, such as outdoor advertising,
have shown minimal impact, highlighting the need to
shift resources toward data-driven digital campaigns
for greater efficiency.

A key takeaway from the survey is that, despite
high social media engagement, conversion rates are
lower than expected. While many customers interact
with content, not all follow through with ticket
purchases via digital channels. This gap presents an
opportunity to:

 Refine ad-retargeting strategies by leveraging
website visitor data to deliver personalized follow-up
ads aimed at potential buyers.

« Strengthen influencer partnerships by shifting
from general promotions to performance-driven
campaigns, ensuring influencers actively contribute
to ticket sales.

* Integrate direct booking features within social
media platforms, such as Instagram Shopping,
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Facebook Checkout, and TikTok’s in-app purchasing,
to streamline the purchasing process.

Additionally, social proof and user-generated
content are key factors in shaping purchase
decisions. Encouraging visitors to leave reviews, tag
the aquapark in social media posts, and participate in
referral programs can foster trust and organic brand
growth, ultimately enhancing customer acquisition.

Pricing and Promotion Strategies for Online Sales.
A key insight from the website sales performance
analysis is the heavy reliance on a few top-selling
products. While high-revenue ticket categories
contribute significantly to profitability, the imbalance
in product performance poses a business risk. To
mitigate this, implementing dynamic pricing models
and targeted promotions can help distribute sales
more evenly across various ticket types.

To increase sales of underperforming ticket
categories, the aquapark could implement:

» Time-based pricing models that offer lower
prices for off-peak and evening tickets, encouraging
more purchases.

« Limited-time flash sales to create urgency and drive
higher website traffic during low-demand periods.

* Bundle promotions where customers buying
high-demand tickets receive exclusive discounts on
lower-performing options.

Another strategic approach involves introducing
tiered memberships or loyalty programs, offering
frequent visitors priority booking, exclusive event
access, and early-bird discounts. This strategy not only
encourages repeat purchases but also strengthens
long-term customer relationships, further enhancing
digital engagement.

Additionally, =~ examining  competitor-pricing
strategies within the regional entertainment industry
can offer valuable insights into price elasticity and
market expectations. This analysis enables more
strategic adjustments to ticket structures, ensuring
competitive and customer-driven pricing.

Future Considerations and Long-Term Digital
Strategy. The growing dependence on internet trading
and digital sales strategies indicates that Hawaii
Miami Aquapark & SPA should prioritize long-term
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investments in e-commerce optimization. In addition
to immediate pricing and marketing adjustments, the
aquapark could implement further digital strategies,
such as:

 Creating a dedicated mobile app to improve
customer convenience, integrate loyalty rewards, and
deliver personalized promotions.

» Expanding payment options by incorporating
digital wallets and buy-now-pay-later (BNPL) solutions
to enhance conversion rates among mobile-first users.

* Implementing Al-powered chatbots for real-
time customer support, boosting engagement, and
providing instant assistance with booking-related
queries.

By adopting these strategic refinements, Hawaii
Miami Aquapark & SPA can maintain a competitive,
customer-centricc and revenue-driven internet
trading strategy in an ever-evolving digital landscape.

CONCLUSION.

Summary of Key Findings. This study highlights the
increasing strategic significance of internet trading in
the operations of Hawaii Miami Aquapark & SPA, as
digital sales continue to influence customer behaviour
and revenue distribution. The 2021-2024 revenue
analysis revealed a 42.55% growth in online sales, with
website transactions surpassing cash desk purchases
as the preferred booking method. Additionally, repeat
visitors showed a strong preference for online pre-
booking, emphasizing the need for a seamless and
engaging digital purchasing experience.

The 2024 product sales analysis showed that
Aquapark Adult Tickets generated the majority of
online revenue, reflecting a strong preference for
full-day experiences over limited-access options.
However, demand for certain ticket categories,
particularly evening swimming passes, remained low,
pointing to potential challenges in pricing, consumer
perception, and marketing effectiveness. These
findings indicate that while digital sales continue to
grow, not all products benefit equally from online
purchasing trends, highlighting the need for strategic
adjustments in pricing and promotional efforts.

Survey insights further highlight the critical role of
social media in customer acquisition, with Instagram
and TikTok emerging as the most influential platforms,
while traditional marketing methods, such as outdoor
advertising, had minimal impact. Although social
media engagement is high, conversion rates from
digital interactions to ticket purchases remain an
area for improvement, emphasizing the need for
more precise targeting strategies and a streamlined
purchasing process. Additionally, despite strong
customer retention rates, visit frequency remains
low, presenting an opportunity to implement loyalty
programs and membership-based incentives to
encourage repeat visits.

Strategic Recommendations for Improving Online
Sales. Based on these findings, strategic interventions
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can be implemented to boost online sales,
refine pricing structures, and enhance marketing
effectiveness. Expanding social media advertising
efforts, particularly on Instagram and TikTok, will
help strengthen brand engagement and improve
conversion rates. Optimizing influencer partnerships
by shifting from general brand awareness campaigns
to performance-driven collaborations can further
ensure that digital marketing efforts directly
contribute to ticket sales. Additionally, integrating
shoppable posts and in-app purchasing features
within social media platforms can streamline the
customer journey and drive more online transactions.

To improve product sales distribution, dynamic
pricing models should be introduced to adjust ticket
costs based on demand and booking time. This
strategy can help incentivize off-peak purchases,
particularly for underperforming ticket categories,
such as evening swimming passes. Bundling strategies,
where high-demand products are combined with
lower-performing options, may further encourage
ticket diversification and reduce over-reliance on a
few best-selling products. Promotional efforts should
also focus on seasonal discounts and early-bird pricing
models to stimulate demand during low seasons.

Customer retention strategies should be reinforced
through membership models and loyalty programs.
A subscription-based entry model offering multiple
visits per season can create a more predictable revenue
stream while increasing customer commitment to
repeat visits. A points-based loyalty system that
rewards customers for online purchases, referrals,
and social media interactions can further drive digital
engagement. Additionally, leveraging email and
SMS marketing for personalized promotions and re-
engagement campaigns can help reconnect with past
visitors by notifying them of upcoming events and
exclusive limited-time discounts.

To improve the digital purchasing experience,
exploring alternative sales channels and technology-
driven solutions is essential. Developing a dedicated
mobile app with seamless ticket booking, push
notifications, and app-exclusive discounts can boost
digital conversion rates. Enhancing website usability,
particularly by simplifying the checkout process and
optimizing for mobile users, can further support
frictionless transactions. Additionally, integrating new
payment options, such as buy-now-pay-later (BNPL)
services and digital wallets, can attract a broader
customer base and encourage higher-value purchases.

By adopting these strategies, Hawaii Miami
Aquapark & SPA can enhance its internet trading
capabilities, drive digital revenue growth, and solidify
its competitive standing in the entertainmentindustry.

Future Research Directions. While this study offers
a comprehensive analysis of internet trading trends,
several areas warrant further exploration. Examining
the long-term effects of digital sales strategies on
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customer behaviour and revenue patterns would
provide deeper insights, especially as the aquapark
continues to expand its online platforms. Additionally,
exploring the potential of Al-driven pricing models
for real-time revenue optimization and personalized
promotions presents another valuable research
avenue. Comparing Hawaii Miami Aquapark & SPA’s
internet trading strategies with those of regional
and international competitors could also yield
benchmarking insights and best practices for further
industry advancements.

Expanding research into untapped customer
segments is equally important. Gaining a deeper
understanding of the digital engagement behaviours

of non-social media users, international visitors, and
infrequent customers can help refine marketing
strategies and promotional efforts. Addressing
these research gaps will enable future studies to
offer greater insights into the evolving landscape of
internet trading and customer interactions, fostering
continued innovation in digital sales strategies.

This study reinforces that internet trading has
evolved from an alternative revenue stream to a key
driver of business success. By further enhancing digital
engagement, refining pricing models, and investing
in advanced e-commerce technologies, Hawaii Miami
Aquapark & SPA can sustain long-term growth and
strengthen its position as an industry leader in the
ever-evolving digital marketplace.
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ME)K,CI,YHAEO,D,HbIVI Ob30P MHHOBALUMNOHHOTIO PA3BUTUA
CUHEN SKOHOMWKW: Bbl3OBbI A1 KASAXCTAHA

TATAVNBEKOBA H.M."
PhD, n.0. accouumnpoBaHHoro npogeccopa
CAMMATAMBETOBA A
KaHAMAAT SKOHOMMYECKMX HayK, AOLEHT
ECTYP/INEBA A.N.’
KaHAMAAT 3KOHOMMUYECKMX HayK, acCOLMMPOBaHHbIV npodeccop

Yessenov university, r. Aktay, Pecnybavka KasaxcraH

AHHOTALMA. B ctaTbe paccmMaTpuBaEeTCs MEXAYHAPOZAHbIN OMbIT UHHOBALIMOHHOIO Pa3BUTUA CUHEN 3KOHO-
MWKM 1 ero 3HauveHuve ans KasaxcrtaHa. AHaaM3npyroTCs yCrellHble CTpaTermm BHeAPeHWs TEXHONOTUIA YCTONYMBOTO
MCMOAb30BaHNA MOPCKUX M NPUOPEXHBIX PecypcoB B Takux cTpaHaX, kak CuHranyp, Hopseruns, KOxHaa Kopes wu
rocysapctea EBponelickoro cotosza. OnucbiBatOTCA MOAXOAbI K peannsaumm KOHLENUnM CUHeR 3KOHOMUKM, BKO-
Yasi pas3BUTUE «YMHbIX MOPTOB», BO30OHOBASEMON MOPCKOW SHEPTETUKMN, MHHOBALMOHHbIX METO0B aKBaKy/bTypbl
n umdbpoBm3aLmmM yrnpaBaeHns Mopckummn pecypcamu. Ocoboe BHUMaHWE yaenseTca Tekylwum BbizoBaM ana Ka-
3axcTaHa, CBA3aHHbIM C OTCYTCTBMEM MPAMOrO BbIXOAa K MOPHO U HEOOXOAMMOCTbIO afanTaumm MeXAyHapOZaHbIX
NpaKkTuK K ocobeHHocTaM Kacnumiickoro pernoHa. B 3akntoueHne npeanaratotcs pekoMeHaauum no ¢opmMmpoBaHuto
HaLMOHaNbHOM CTPaTEernn CUHEN S3KOHOMMUKMN, BK/IHOUAOLLLEN Pa3BUTUE NPUBPEXHON MHDPACTPYKTYPbl, MHTErpaLuto
3KONOMMYECKMN YNCTBIX TEXHONOTUI U MPUBJEUYEHME MEXAYHAPOAHbIX MHBECTULIA

KNHOYEBbIE C/IOBA: cvHAs 3KOHOMMKA, MHHOBALMW, rOCYyAapCTBEHHOE U MECTHOE ynpaBieHne, permoHanbHas
3KOHOMMKA, MOPCKOM TOProBbI MOPT, OTKPbITbIE MHHOBALMK, YCTOMYMBOE Pa3BUTUE.

KOK 3 KOHOMWKAHbIH MHHOBALUNANbIK AAMYbIHA
XANTbIKAPAJIbIK WHOJY: KASAKCTAH YWIH MYMKIHAIKTEP

TATAMBEKOBA H.M."
PhD, kaybiMpacTbipblnfaH npodeccop M.a.
CAMMATAMBETOBA A
3KOHOMMUKa fbiNIbiIMAAPbIHbIH KaHAUWAATbI, AOLLEHT
ECTYP/IVEBA A.WN.
3KOHOMMUKa fblZIbiIMAAPbIHbIH KaHAWAATbI, KaybIMAAaCTblpblJlfaH I'IpOCI)eCCOP

Yessenov university, AkTay k., KasakcraH Pecnybankacsl

AHAATIA. Makanaza KeK 3KOHOMMWKaHbIH MHHOBALMA/bIK, AaMYybIHbIH, XablKapablK TaXKipnbeci xaHe oHbIH, Ka-
3aKCTaH YLWiH MaHbl3bl TankblnaHagbl. CuHranyp, Hopserus, OHTycTik Kopes xaHe Eyponanbik Opak cMaKTbl engepae
TEHi3 XaHe Xafasay pecypcTapblH TypPaKTbl NarjanaHy TEXHONOTMNANAPbIH EHTI3YAiH COTTI CTpaTermsanapbl TanjgaHagbl.
Keringip 3KkoHOMMKa KOHLEMNUMACBIH XY3ere acblpy TacCiAZepi cunaTtTanfaH, OHblIH, iWiHAEe CMapT NOPTTapAbl AaMbl-
Ty, >KaHAPTbIIaTbIH TEHI3 SHEPrUAChl, aKBaeCipyAiH MHHOBALMANbIK 9A4ICTEPI XoHe TeHi3 pecypcTapbiH Hbackapysbl
unbpnaHabipy. TeHisre Tikenewn LWblFy MYMKIHAITIHIH XXOKTbIFbIHA XK9He Xasblkapaiblk TaxipnbeHi Kacnui anmasbl-
HblH, epekLuenikTepiHe beniMaey KaxeTTiniriHe H6arnaHbICTbl KasakcTaH yLWiH Kasipri MyMKiHAIKTepre epekile Ha3ap
ayaapbinagbl. KopbITbiHAbINAN Kene, YATTbIK KOK 3KOHOMMWKA CTPaTErmACbIH KanbINTacTblpy, COHbIH, iWiHAE >XaFanay
NHOPaKyPbINbIMbIH AaMbITy, 3KOAOTMANbIK Ta3a TeXHONOrnanapabl BipikTipy XaHe Xanbikapasblk MHBECTULMANAPAbI
TapTy OOWMbIHLLA YCbIHbICTAP YCbIHbIAAbI.

TYWIH CO3AEP: koK 5KOHOMWKA, MHHOBALMA, MEMAEKETTIK >KaHe XeprinikTti 6ackapy, anMakTbiK 3KOHOMMKA,
TeHi3 cayza NopTbl, allblK MHHOBALMA, TypPaKTbl AaMmy.

10 EDUCATION. QUALITY ASSURANCE N21/2025




UM OPBbIK, MHHOBALMABIK XOHE 3KOJOTNANBIK SKOHOMUKA | UMOPOBASA, NHHOBALIMOHHAA
N SKOTOTNYECKAS SKOHOMUKA | DIGITAL, INNOVATIVE AND ECOLOGICAL ECONOMY

INTERNATIONAL REVIEW OF INNOVATIVE DEVELOPMENT OF THE
BLUE ECONOMY: CHALLENGES FOR KAZAKHSTAN
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Candidate of Economic Sciences, Associate Professor
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ABSTRACT. The article examines international experience in innovative development of the blue economy and its
significance for Kazakhstan. It analyzes successful strategies for the implementation of technologies for the sustainable
use of marine and coastal resources in countries such as Singapore, Norway, South Korea and the European Union.
It describes approaches to the implementation of the blue economy concept, including the development of smart
ports, renewable marine energy, innovative aquaculture methods and digitalization of marine resource management.
Particular attention is paid to the current challenges for Kazakhstan associated with the lack of direct access to the sea
and the need to adapt international practices to the specifics of the Caspian region. In conclusion, recommendations
are offered for the formation of a national blue economy strategy, including the development of coastal infrastructure,

the integration of environmentally friendly technologies and the attraction of international investment.
KEYWORDS: blue economy, innovation, state and local government, regional economy, sea trade port, open

innovation, sustainable development.

BBEAEHWME. Pa3zsutne skoHomukn Kacnnii-
CKOro Mops npeacTaBaseT cobor BaXHyH CTpa-
TerMyeckyro 3agaudy Ana CTpaH MpPUKacnmnimnckoro
PErnoHa, y4mTbiBas YHWKa/lbHble MNPUPOAHbIE U
3KOHOMMYECKMEe pecypcbl 3TOM akBatopuun. B no-
cnepHve AecATUNeTUs KOHUEenuMs CUHEN 3KOHO-
MUKM CTafa KJHYEBbIM HamnpaBJeHUEM YCTOMYM-
BOro 3KOHOMMYECKOrO Pa3BUTWUSA, HampaBieHHbIM
Ha paunoHanbHOE UCMNOb30BaHME MOPCKUX U BO-
AHbIX pecypcoB. CMHAS d3KOHOMWKA npeanonaraet
BHeAPEHNEe MHHOBALMOHHbIX NOAXOA0B, OPUEHTUN-
POBaHHbIX Ha NOAAEP>KKY SKOHOMUYECKOTO POCTa,
YNyULLUEHNE KauyecTBa XWU3HU MPUOPEXHbIX CO06-
LLLeCTB 1 COXpaHeHne MOPCKMX akocuctem [1].

Kacnuiickoe Mope, ABASACH KPYMHEMWMUM B
MUpe 3aMKHYTbIM BOAOeMOM, obnagaer 3Hauu-
TeNIbHbIM 3KOHOMWYECKMM NoTeHuUManoM baarosa-
ps 6oraTblM 3anacam HedpTK U rasa, pasHoobpaszuto
B6ronornyecknx pecypcos un yaobHomy reorpadu-
YeCckOMY PacrONOXEHUID AN Pa3BUTUS MOPCKOW
NOTUCTUKM N TOProBan. TakxKe ABNAETCA YHUKaNb-
HOW 1 XPYMKOW 3KOCMCTEMOM, CTaNKMBarOLENCA C
3KONIOrMYECKMMM BbI30OBaMW, TakKMMU KaK 3arpss-
HeHue, Ype3MepHbIl BbIJIOB pbiObl U Aerpagauus
cpeabl ObUTaHUS.

B rnobanbHOM MacwTabe KOHUENuUuUs CUHeln
3KOHOMWKM NPOABUIaeTCcs Kak NnyTb K yCTOMUYMBOMY
Pa3BUTMIO, KOTOPOE BKIOYAET B cebA OTBETCTBEH-
HOe NCMOoJIb30BaHWE OKEaHOB, MOPEN U MOPCKUX
pecypcoB. KaszaxctaH JO/XKeH COOTBETCTBOBATb
MUPOBbIM TEHAEHUMNAM U WHTErpMpoBaTb MHHO-
BaLMOHHbIE TEXHO/NIOTUN U MepefoBble MPaKTUKK

WWW.IAAR-EDUCATION.KZ

419 NOBbILEHNA YCTOMUYMBOCTM CBOWX MHULIMATUB
B 0621aCTV rony60i 3KOHOMUKM.

Llenn yctonumsoro passutmsa (LLYP): MpoekT co-
rnacyetcs ¢ Heckonbkmumm LYP, Taknmun kak Llenb
14 (coxpaHeHne MopcKkmx akocuctem), Lenb 7 (ao-
CTynHas 1 umctas 3Heprus) n Llenb 8 (goctoliHas
paboTa 1 3KOHOMMYECKMI POCT), YTO cnocobcTByeT
BbINOJIHEHNIO Ka3axcTaHOM MporpaMmbl pas3BuTmA
OOH [2].

OaHako pervoH CcTajkmBaeTca C MHOrouYuc-
NeHHbIMU 3KONOTMYECKUMU U COLMANbHBIMW NPO-
6naeMamu, TakKMMU KakK gerpajauns MOPCKMX KO-
cncTeM, M3MeHeHue KamMata W HejocTaTouvHoe
pa3BuTne MHOPACTPYKTYpPbl. DTV BbI30BbI TPebyrOT
NPUMEHEHNA WHHOBALMOHHBIX CTpaTernn u me-
XaHW3MOB, KOTOpble cMOryT obecneumtb banaHc
MeXJy 3KOHOMMUYECKMM POCTOM WU COXPaHeHWeM
NPUPOAHbIX PeCypCoB.

Lenb aaHHOW CTaTb — M3Y4nUTb BO3MOXKHOCTM
N NepcrnekTBbl MHHOBALMOHHOIO Pa3BUTUA 3KO-
HOMWMKKN Kacnminckoro Mopsi B KOHTEKCTE CUHEeW
3KOHOMWKMW, BbIABUTb K/tOYeBble GakTopbl, BAUA-
toLne Ha eé CTaHOBAEHWe, N NPeanoXnTb 3pdek-
TUBHbIE MeXaHN3Mbl yNpaBAeHNs AN YCTONUYMBOTO
MCNONIb30BaHMA MOPCKUX pecypcoB. BeeseHune nH-
HOBALMOHHbIX TEXHONIOTUIA N NepeAoBbIX METOA0B
yrnpaB/ieHNA MOXeT CNOCo6CTBOBaTb Pa3BUTUIO Ta-
KWX CEeKTOPOB, Kak BO30OHOBASEMas 3Hepretunka,
MOpCKasa NOruCTMKa, akBakynbTypa v TYpuU3M, YTO
B CBOK Ouepefdb CTaHET OCHOBOW A/ 3KOHOMMU-
YeckoWn aMBepCcUdUKALMM W MOBbILEHUNSA KOHKY-
PEHTOCNOCOBHOCTN pernoHa Ha MeXAyHapOoAHOM
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apeHe.

B pamkax nccnesoBaHuWa aHanM3MpPyOTCS OMbIT
APYrvx NpUBpexXHbIX PErMoHOB, rnobanbHble TeH-
AEHUMN 1 CTpaTermm ycToMuymBOro PasBUTUSA, YTO
No3BOAAET BblAeNNTb Hanbonee ycnelwHbie Moje-
N 1 aganTupoBaTtb UX K cneumduyeckmmM ycioBm-
am Kacnuickoro pernoHa. Takum obpasom, ctatbs
HanpaBieHa Ha pa3paboTKy LEeNoCTHOro noaxosa
K MHHOBALMOHHOMY Pa3BUTUIO CMHEN 3KOHOMUKM,
KOTOPbIN yUnTbIBaeT Kak 3KONOrMyeckne, Tak n co-
LManbHO-3KOHOMMYECKNe acnekTbl, obecneymBas
AONTOCPOYHYHO YCTONUYMBOCTb PETNOHa.

HaunoHanbHble cTpaterymn KasaxcraHa, BK/HO-
yaa Crpatermto "KasaxcraH-2050", akueHTupytoT
BHMMaHWe Ha YCTOMUYMBOM Pa3BUTUM, MHHOBALMAX
MW pa3BUTUM HOBbIX OTpacien. [ocysapCcTBEHHbIe
NONIMTUKK, CNOCODBCTBYHOLLME PA3BUTUO CEKTOPOB
ronybon 3KOHOMUKM (Hanpumep, CyAOXOACTBO,
PbI6ONOBCTBO W YMNCTas SHEPTUA), ABAAIOTCA KPUTK-
YecknMU Ans ycrexa npoekra [3].

Pa3BuTMe cnHen 3KOHOMUKKN TpebyeT CMAbHOro
Hay4yHOro noTteHumana B 061aCTV MOPCKUX Hayk,
NHXEHEPUN N OXpaHbl okpyatowen cpeabl. Co-
3JaHNe akageMmnyecknx napTHepPCTB C nccaeaoBa-
TeNbCKUMU UHCTUTYTaMK U YyHUBepcuTeTamu byaet
HeobxoanMMO Ana pa3paboTkM WHHOBALMOHHbIX
peweHnin 1 nepegayn 3HaHuW. Ana nopaep>kkum
peannsaumMm NpPOeKTOB CUMHEW 3KOHOMMUKW Heob-
XOAMMO COCPEefOTOUNTLCA Ha pPasBUTMM Yenose-
4yeckoro kanuTana nyTeM MOArOTOBKM MeCTHbIX
cneumnannctoB B 061acTax, CBA3aHHbIX C MOPCKUM
yrnpaBaeHVeM, YCTONUMBBIMU TEXHONOTUAMU U
MOpPCKOU MHXeHepunen. OcobeHHO B 06bekTax Ta-
KX KaKk MOPCKOW MOPT B CEKTOPE CMHEN IKOHOMMU-
KW, TAe HeobxoaMMO pa3BUTUE NMPaKTUK OTKPbLITOM
WHHOBAaL MW ANA MPEOAONEHNA a4MUHNCTPATUBHBIX
N pecypcHbIXx orpaHuyveHun [4]. Vicmonb3oBaHue
couManbHbIX MeAna B OpraHM3aumnax-pesnjeHTax
CUHEWN SKOHOMWKW MMeEET 3HauuTesbHOe MpsaMoe
BANAHWE Ha AOBepue, ceTeBble CBA3WN 1 obLiee BY-
AEeHMe KakK COCTaBAANoLLINE COLMaNbHOIO KanuTana,
YTO B CBOKO O4yepesb KOCBEHHO BAMAET Ha nepe-
Aayy 3HaHWM N MPON3BOANTENBHOCTb, CNOCOBCTBYA
Tak>Ke PasBUTUIO OTKPbITbIX MHHOBaLMIA [5].

Takmm obpa3oM, nccnefoBaHve aHaAU3Upyer,
Kak pa3BUTME CUHEW SKOHOMWKN MOXET MUHM-
MU3MPOBaTb JAerpasauunio oKpyXKarolien cpeab,
OAHOBPEMEHHO CMOCOHCTBYA 3KOHOMMUYECKOMY
POCTY, UTO KPUTUYECKN BaXHO ANA COXpPaHeHus
6rnopasHoobpasma 1 350poBbs Kacnmimnckoro mops.
AKLIeHT NpoekTa Ha CobAAEHNN MeXAYHAaPOAHbIX
3KONIOrMYECKNX COrNalleHn 1 pa3paboTke HOBbIX
METOZOB yrNnpaBaeHMA 3KOCUCTEMaMU ABAAETCA HO-
BaTOPCKMM B KOHTEKCTe CyLLeCTBYHOLLEN 3KONOIM-
yeckon noantuku Kasaxcrtana [7-15].

MATEPUA/bI N METOAbl NCCNIEAOBAHWNA.
ViccnegoBaHne OCHOBAHO Ha aHanu3e MeXAyHa-

POAHOTO OMbiTa UHHOBALMOHHOIO Pa3BUTUA CUHEN
3KOHOMMKMW B Pa3NINYHbIX CTPaHaX U pervoHax, Takmx
kak EBponewncknin cotos, Cunranyp, FOxxHas Kopes
n ctpaHbl CkaHANHaBUN. OCHOBHBIMW UCTOYHMKA-
MW J@HHbIX MOCAY>XXWUAW Hay4YHble Nybankaumm, cTa-
TUCTUYECKME OTYeTbl, CTpaTernyeckne JOKYMEHTbI
MeXAyHapoaHbix opraHm3aunin (OOH, BcemmnpHbin
6aHk, OECD), a Takxxe HaunoHaNbHble NPOrpamMmbl
pa3BUTUA MOPCKOW N NPUOPEXHON SKOHOMUKN. B
paboTe ncnonb3oBaHbl Kak NepBUYHbIE, TaK U BTO-
PUYHbIE UCTOYHMKN MHGOPMALMK, YTO NO3BOAUIO
NPOBECTU JeTalbHbli CPaBHUTE/NbHbIA aHaNn3 u
BbIABUTb K/JHOUYEBbIe MHHOBALMOHHbIE CTpaTernm m
TEXHONOTNYeCcKme peLleHums.

[Nna oueHKM TeKyLLero COCTOAHMA 1 NepcnekTnB
KasaxcraHa ncnonb3oBanncb faHHble MuHuUcTep-
CTBa 3KONOTMU 1 NPUPOAHbIX pecypcos Pecnyban-
kn KazaxcTaH, a Takxke OT4YeTbl MO UCMOJ/Ib30BaHMIO
N OXpaHe BOAHbIX 1 Buonornyeckmx pecypcos Ka-
cnumnckoro Mopa. AHanms Bkatovan oduumnanbHble
AOKYMEHTbI U CTpaTernyeckme naaHbl No pa3BuTuLo
Kacnuinckoro pervoHa, BKAOYasa MeXMnpaBUTENb-
CTBEHHble COM/MalleHna U MHULMATUBBI MO TPaHC-
rPaHM4YHOMY COTPYAHWYECTBY B pamkax Kacnwui-
CKOro 3KOHOMWYecKoro popyma.

B paboTte npumeHaancb cneayroline MeToAbl
nccnesoBaHus:

- AHanuTMyeckmin MeToA — UWCMNOAb30BasCA
ANA cMcTeMaTtu3aumm MeXAyHapoAHOro onbiTa u
OLIeHKM TeKyLLero COCTOAHMA CMHEN SKOHOMMUKN B
pa3HbIx cTpaHax. [TpoBoaMaca aHanan3 HopMaTuB-
HO-NpPaBOBbIX JOKYMEHTOB, MPOrpaMMHbIX CTpaTe-
T, @ TaKXKe Hay4YHbIX Ny6ANKALMA MO KAKYEBBIM
acnekTtam YCTOMUYMBOrO WCMOAb30BaHUA MOPCKMX
pecypcos.

- CpaBHUTENIbHBIN MeTOA — MNPUMEHANCA ANA
BbIABNEHNA OOLLMX N OTANYUTENbHBIX YepT B NOA-
X0Aax K Pa3BUTUIO CUHEWN SKOHOMUKM B Pa3NNUHbIX
pervnoHax. CpaBHUTENbHbIA aHanu3 BKAKOYaN WC-
cnefoBaHMe NnapamMeTpoB MHHOBALMOHHBIX TEXHO-
NOTNK, 3KONOTUYECKUX MHULNATUB Y METOAOB Lnd-
pOBM3aLMN  YyNPaBAEHUA MOPCKMMWU pecypcamu.
Ob6bekTamMn CpaBHEHMA BbICTYNaan Takme CTpaHbl,
kak Hopserus, laHnsa, CuHranyp, KaHaga n CLUA.

- SWOT-aHanm3 — 1ncnoab30oBanca AN OLEHKU
CUNBHBIX U cnabbix cTOpOH KasaxcTaHa B KOHTeKCTe
ajanTtaumm MeXAyHapOAHbIX MPaKTUK CUHEW 3KO-
HOMUKW. PaccmaTpuBanmcb BO3MOXHOCTU U Yrpo-
3bl ANA CTPaHbl, CBA3aHHbIe C OTCYTCTBMEM BbIXOAA
K MMPOBOMY OKeaHy, a Takxe cneumdunka pyHKUM-
OoHMpoBaHMa Kacnmmckoro mMops Kak 3aMKHYTOW
3KOCUCTEMBI.

- MeTog 3KCMepTHbIX OLLEHOK — MPUMEHANCA
ANA MONYYEHUA MHEHWA M MPOrHO30B MO Pa3Bu-
TUIO CMHEW 3KOHOMUKM B KasaxcTaHe. bbuin npo-
BeZeHbl UHTEPBbLIO C YYEHbIMW, MPeACTaBUTENAMN
MEXAYHaPOAHbIX OpraHm3auuMi 1 oTpacneBbiMU
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akcneptamn B chepe MOPCKMX TEXHONOTNI N KO-
norunu.

Cbop n cuctemaTMsauma AaHHbIX — BKAOYaN
aHa/iM3 MeXAyHapoAHOro onbiTa, cbop craTncTu-
YeCckMX AaHHbIX W CTpaTermyeckmx [JOKYMEHTOB.
CpaBHUTENbHbIM aHaNM3 — OLUEHKA pPa3INYHbIX
NoAXOA0B K Pa3BUTUIO CUHEN 3KOHOMWKM 1 BbIGOp
KAHOUYEBbIX TEXHONOMMA U CTpaTernin ans aganta-
umm B KazaxctaHe. PaspaboTtka npeanoxeHuin u
pekoMeHAaumni — Ha OCHOBe COBpaHHbIX AaHHbIX
N NPOBeAEHHbIX aHaM30B CHOPMUPOBAHbI PeKo-
MeHZaumn ana KasaxctaHa no pasBUTUIO CUMHEN
3KOHOMMWKM N MHTErpaLm MHHOBALMOHHbIX TEXHO-
norunm.

OCHOBHbIMM  OTPaHUYEHUAMM UCCeA0BaHMA
ABNAOTCA OTCYTCTBME NPAMOToO Bbixoaa KasaxcraHa
K MMPOBOMY OKeaHy 1 Haanumne MexrocyAapCTBeH-
HbIX M 3KONIOTMYECKNX OFPAHNYEHWNI, CBA3AHHbIX C
MCMO/Ib30BaHMEM BOAHbIX pecypcoB Kacnmmckoro
mopsA. Kpome TOro, agantauma mexayHapOAHOro
onbiTa TpebyeT yyeTa cneumndukm 3KON0rnM4ecKou
N 3KOHOMMYECKOW CUTyauun B pervoHe. [laHHble
METOZbl MO3BONNAN CTPYKTYPUPOBAHO MOAOUTU K
N3yYEeHUIO CUHEN S3KOHOMUKN 1 chopMmnpoBaTh pe-
KOMeHZauuMu no pasBUTUIO YCTOMYMBOW MOPCKOW
3KOHOMMKM B KazaxcTaHe, UTO SBASETCH OCHOBOM
AN AaNbHEULWNX NCCNef0BaHUN 1N MPaKTUYeCcKnX
LIaroB B 3ToM obaacTu.

CuHAs 3KOHOMUKa npegnonaraer yCTOMYMBOE
MCNO/Nb30BaHMe BOAHbIX PECYypCOB AN SKOHOMM-
4YeCckoro pocTa, MNOBbIWEHMA 61arocoCToAHUA U
coxpaHeHus 3kocuctem. B cnayuae Kacnwuinckoro
pervoHa 3T0 MOXEeT BK/IOYaTb U3yYeHne BO3MOXK-
HOCTEN BHeAPEeHUA MHHOBALMOHHBIX TEXHOIOMNM
ANA pa3BUTMA pbi6ONOBCTBA, akBaKy/AbTypbl, MOP-
CKOTO TPaHCNopTa, UCNOAb30BaHMA BO30OHOBAsAE-
MbIX NCTOYHMKOB 3HEPTUM 1N OXPaHbl OKPY>KaroLLewn
cpeabl. B pamkax gaHHOro mccnesoBaHns obbek-
TOM ByAyT BbICTyNaTb 3KOHOMMYECKNE MPOLLEeCcChl 1
ABNEHUSA, CBA3aHHble C BHEAPEHNEM WMHHOBALWI B
3TW cdepsbl, a Takxe GakTopbl, onpesenatoLme no-
TEeHUWaN CMHEeN 3KOHOMUKM B PETNOHE.

HepoctatouHaa HayyHasa pa3paboTaHHOCTb
oueBMAHa B Ny6AMKALMAX YYEHbIX Ha TeMy nccne-
AOBaHMA CUHEN 3KOHOMMUKM. B yacTHOCTW, B CTaTbe
"VIHCTUTYLMOHann3auma CMHe SKOHOMUKW: aHann3
pa3inumMni 1 CXoAcCTB cpeamn ctpaH CoapyxecTta”
aBTopoB Voyer M, Benzaken D, Rambourg C. [16]
npuseseHa MHbOpPMaLMA Kak pas3NnyHble CTPaHbl
Coapy>xecTtBa NOAXOAAT K KOHLENLUMM CUHEN KO-
HOMUKM N €€ MHCTUTYUMOHann3aumm. CuHAa 3Ko-
HOMMKa HanpaBAeHa Ha YCTOMYMBOE WCMO/b30-
BaHWe MOPCKMX PecypcoB AN 3KOHOMWYECKOTO
pOCTa, YAyULUEeHUs YCIOBUIW XU3HW U Nojaepka-
HWA 340POBbIX MOPCKUX 3KOCMCTEM. B gokymeHTe
paccMaTpuBaeTcs, Kak CTpaHbl BHEAPAOT NOANTUKY
CUHEW 3KOHOMUKM, CPaBHMBAA UX C MeXAYHapOA-

HbIMW LenaMu, Takumu kak Llean ycrornumsoro pas-
BUTMSA (LLYP). OcHOBHbIe BbIBO/bI MOKa3bIBAtOT, YTO
MHorve cTpaHbl Cogpy>ectBa, 0CO6eHHO Manble
OCTPOBHble pa3BuBarolmeca rocygapcrea (SIDS),
AOCTUMNN 3HAYUTENbHOTO NPOrpecca B MHCTUTYLM-
OHanM3aumm cuHen s3KkoHoMukM. OAHaKO NOAXOoAbl
CyLLLEeCTBEHHO Pa3/InYatoTCA: B HEKOTOPbIX CTPaHax
y>Xe pa3paboTaHbl KOMMJIEKCHble CcTpaTernun, B TO
BpeMsA Kak Apyrne TONbKO pa3pabaTtbiBatoT CBOHO
NoAnNTUKY. Takxke OTMeyaeTcs, YTO OCHOBHOM aK-
LEHT JenaeTca Ha 3KOHOMMYECKMe M 3KoNormye-
CKMe Luenn, B TO BpeMAa Kak couumanbHble BOMPO-
Cbl, TakMe Kak NpoAoBO/bCTBEHHaA H6e30nacHOCTb
N reHAepHoe pPaBeHCTBO, OCBeLleHbl MeHblue. B
AOKYMEHTEe MOAYepPKMBAETCA BaXHOCTb CO3AaHWA
WNHTErPUPOBaHHbIX PaMOK ynpaBaeHNsa Ana YCTOW-
UYMBOrO MOPCKOTO yNpaB/ieHNs B Pa3HbIX CEKTOPaX.

WNccnepgoBaHme noa HasBaHuem “lMpumepsl
YCMeLwHOW CMHeNn 3KOHOMMKM C aKLLeHTOM Ha MeX-
JyHapo/Hble NnepcrnekTuBbl' KOJJIeKTMBa aBTOPOB
Lu Wenhai, Caroline Cusack n 1.4. [17] npeacTas-
naetr cobon 0630p, MOCBALLEHHBIN NpUMeEpam W
MEXAYHapPOAHbIM MOAXOAAM K PasBUTUIO CUHEWN
3KOHOMWKN — 3KOHOMMUYECKON MOZAENN, OCHOBAH-
HOW Ha YCTOMYMBOM MCMOb30OBAHUN MOPCKUX pe-
CypcoB. B ctaTbe noguepkmnBaeTca BaXXHOCTb CUHEN
3KOHOMWKWN ANA [OCTUXKEHWUS rnobanbHbIX Lienen
YCTONUYMBOTO Pa3BUTUA N yNyYLLEHWA YPOBHA XMN3-
HW Yyepe3 Takme OTpacau, Kak pblbONOBCTBO, aK-
BaKy/bTypa, Typ1M3mM 1 BO306HOB/AAEMas 3Heprus.
OcCHOBHOE BHUMaHWe yaenaeTcs MexayHapoaHbIM
npuMepam yCrewHoro BHegpeHna NPUHLMMNOB CU-
Hel 3KOHOMWKW B pasHbiX cTpaHax. [MpuBogarca
npuMepbl MOPCKOTO MPOCTPAHCTBEHHOIO MAaHWU-
poBaHusA, 406bIUM pecypcoB Ha rnybokomMm Mope u
CNCTEM MOHUTOPUHIa OKeaHOB, KOTOpble CNoCob-
CTBYIOT YCTOMUYMBOMY 3KOHOMMNYECKOMY POCTY Npw
COXPaHEeHUN MOPCKMX 3KOCUCTeM. Takxke B AOKy-
MEHTe MoAYepKMBaAETCA HEOOXOAMMOCTb MeXAy-
HapOAHOro COTpyAaHMYecTBa U OBbMeHa 3HaHMAMMU
AN peleHnsa rnobanbHbix npobiem, Takmx Kak
N3MeHeHne KAMmaTa, 3arpsi3HeHne N Ype3MepHbIn
BbIJIOB pblObl. B paboTe npeanaraetcs pasBuBaThb
rnobanbHble MapTHePCTBa M MNPOABUraTb 3KONOrU-
YecKu YNCTble MOPCKME TEXHONOTMM KaK KroYeBble
371eMeHTbl ByayLiero ycTonunBom 3KOHOMUKM OKe-
aHoB.

Pabota aBTopos Ki-Hoon Leea, Junsung Nohb,
Jong Seong Khimb Ha Temy "CuHsaa 3koHOMWKa
n uenn ycromumsoro paseutna OOH: Bbi3oBbl ©
BO3MOXHOCTM" MOCBALLEHA NCCAEA0BaHUIO B3au-
MOCBA3N MeXAy KOHLUernuuen CUHen 3KOHOMMKM
n uenamm yctonumsoro passutma (LYP), yctaHoBs-
neHHbiMn OOH. CuHAa 3KoHOMUMKa npeanonara-
eT YCTOMYMBOE WCMO/Nb30BaHME OKeaHWYecKnx
pecypcoB AnA 3KOHOMWUYECKOro pocCTa, CO3jaHuA
paboumx MecT M COXpaHeHMA 340POBbA MOPCKUX
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skocmctem. OCHOBHOe BHMMaHWe B JOKYMeHTe
yAenaeTcs Bbi30BaM M BO3MOXHOCTAM, CBA3aHHbIM
C WHTerpaumen cmHen skoHomukn n LLYP. ABTOpbl
BbISIBNAOT K/NOUEBbIE 3aMHTEpPeCcOBaHHbIE CTOPO-
Hbl B CUHEW SKOHOMMKE U aHaAN3NPYHOT UX PO/b B
AOCTVXKEHUN Lenen yCTOMUMBOrO Pa3BUTUA, TakmX
kak SDG 14 "XXn3Hb nog Bogon", SDG 17 "MNapTHep-
CTBa ANA Lienen B 061acTn yCTOMUMBOTO pa3BmTmUa"
n apyrve. OHM NOAYEPKMBAOT BaXXHOCTb MeXAy-
HapOAHOro COTPYAHWYECTBA M y4yeTa WHTEpPecoB
Pa3NYHbIX YyyacTHMKOB (npasutenbctea, HI1O,
H613Heca N MeCTHbIX COOBLLECTB) ANA pelleHnsa Ta-
KX Nnpobnem, Kak 3arpsasHeHue, Ype3MepHbI Bbl-
NOB pbIbbl N M3MeHeHMe KnnMaTa. B paboTe Takke
06CyXAarTCA CNOXHOCTY, CBA3aHHble C YCTaHOB-
NEHNEM YETKMX FPaHUL, N HanpaBAeHUA Pa3BUTKA
CMHEen 3KOHOMUKM B pamKkax LIYP, n npeanaratotcs
byaylime HanpaBaeHUsa nccneaoBaHNN ans sddek-
TUBHOW peannsaumm 3Tnx uenen. OCHOBHasa naes
3aK/tOYaeTCcs B TOM, UTO CMHEN 3KOHOMMKKA UMme-
€T OrPOMHbIA MOTEHUMaN ANA COAENCTBUA AOCTU-
XXEHWIO Lieslel yCTOMYMBOrO pPa3BUTMA, OAHAKO ee
ycrewHaa peannsaumsa Tpebyet TeCHOro B3ammo-
AEVNCTBMA MeXAy MNpaBUTENbCTBAMW, YYeHbIMMU,
OU3HEeCOM N MeCTHbIMU coobulectBamm [18].
OuepeaHas ctatba B chepe MU3yyeHUs CUHEN
3koHOMMKM Ha Temy “"Exploring future research
and innovation directions for a sustainable blue
economy" aBtopoB Lisa A. Pace, Ozcan Saritas,
Alan Deidun nocBsileH mnccnesoBaHuto Byayuimx
HanpasaeHWW B 06/sacTM Haykm M WHHOBAaLMMK,
HeobXxoAnMbIX ANA Pa3BUTUSA YCTOMYMBOW CUHEWN
3KOHOMWKM. B Hem akueHTUpyeTca BHWMaHMe Ha
HeobXxoAMMOCTN MHTEerpaumm Hay4HbIX Uccneso-
BaHWM M MHHOBALMN ANA CO34aHUA PELIEHNI, Ha-
NpaBAEHHbIX HAa COXPaHEHWE MOPCKMUX IKOCUCTEM
N yCTOMYMBOE MCMOJ/b30BaHME OKeaHUYeCcKux pe-
cypcoB. OCHOBHasa maea JOKYMEHTa 3aKkaryaeTcs
B TOM, UTO CMHEN 3KOHOMUMKa TpebyeT MmexancLm-
NAVHaAPHOro NOAX0Aa ANA Pa3pPaboTKM MHCTPYMEH-
TOB ynpaB/iieHNs OKeaHaMW, CO3A4aHuA 3aMKHYTbIX
CUCTEM B aKBaKy/bType U MCMO/b30BaHMA Lmdpo-
BbIX TEXHONOTUWA ANA MOHWUTOPWUHIA MOPCKUX pe-
CypcoB. ABTOPbI MOAYEPKMBALOT Ba>KHOCTb y4acTus
3aMHTEpPEeCcoOBaHHbIX CTOPOH W MeXAYyHapOAHOro
COTPYAHMYECTBa ANA AOCTUXKEHWNA Lienen yCTonuum-
Boro pa3sutma k 2030 roay. B pabote npeacrasne-
HO HEeCKO/IbKO CLieHapMeB Pa3BUTUA CUHEN IKOHO-
MUKW, TaKMX Kak POCT BMOTEXHONOMNI, BHEAPEHME
LUMOPOBLIX TEXHONOTNW U yay4dlleHWe 3KOCUCTEM-
HbIX yCayr. 9TU CLEeHapun MOMOratT onpeaennTb
NpUopUTETHbIE HaNpaBAeHUA ANA HayUYHbIX Uccne-
AOBAHWN M MHHOBALMA, KOTOPble NMOAAEP>XKUBAKOT
yCTOMUMBOE pa3BUTUE MOPCKMX pecypcos [19].
VIHHOBaLMOHHOE pa3BUTUE CUHEN SKOHOMWKM
HabupaeT 060pOTbI BO BCEM MUPE, MPU 3TOM OCO-
6oe BHMMaHWe yaenseTcs yCTOMUYMBbLIM NPaKTUKam

n npeanpuHuMatenbcTy. B Pecnybanke KasaxcraH
3Ta TeHAEeHUMA nepensietaeTcd C POCTOM ManbixX
WHHOBALMOHHbIX MPeanpuATUIN, KOTOpble MMerT
pelwatolee 3HayeHne ana ansepcnburkaymm 3Ko-
HOMMUKWM M 3KONOTMYECKOW ycTonumBoctn. CuHaAA
3KOHOMMKa NoAYepKMBaEeT YCTONUNMBOE UCMOb30-
BaHWe pecypCcoB OKeaHa, NpoABUras MHHOBaL MM B
TakMx cekTopax, Kak pblb0nOBCTBO, akBaKy/bTypa
n mopckas 6uoTtexHonorms. MHHOBauuM B 3TOM
CceKkTope MOryT NpuBeCTM K YCKOPEHUIO 3KOHOMM-
Yeckoro pocta npv OAHOBPEMEHHOM peLUeHUn
3KON0rnYyeckmx npobnaem B COOTBETCTBMU C [/10-
6aNbHBIMWU LENAMM yCTONUMBOTO pa3BuTus. MNepe-
xoa KasaxcrtaHa K 3eneHOM 3KOHOMUKEe MMmeeT pe-
LarolLlee 3HaYeHMe, MOCKOJbKY yrnop AenaeTca Ha
BO30OHOBNAEMblE WUCTOYHUKW 3HEprun u 3ddek-
TUBHOE MCMONb30BaHNE PeCypCoB, YTO AOMNONHAET
VHWLMATUBbI CMHEN 3KoHOoMUKK [20].

BHeapeHVe WHHOBALMOHHbBIX TEXHO/NOTMA B
MOPCKMX 3KOHOMMWKaX CTano BaXKHOW cCTpaTterveu
ANA NoBblleHns 3GdeKTUBHOCTM UCMONb30BaHNA
MOPCKMX PEeCcypcoB U MWUHUMM3ALUN HeraTMBHO-
ro BO34eNCTBMA Ha OKpYy>atoLyo cpeay. Mexay-
HapOAHbIA OMbIT B 3TOW 06aacTN AeMOHCTpUpyeT
pa3nvyHble MOAXOAbl, KOTOpble MOryT ObITb MoO-
Ne3Hbl AnA NpubpexHbIx cTpaH Kacnuiuckoro pe-
rmoHa. EBponenckmi coro3 akTMBHO MNpoABUraeT
KOHLeNLMo yCTOMUYMBON MOPCKOM 3KOHOMUKM Ye-
pe3 nporpammy "Blue Growth", HanpaBaeHHyO Ha
pa3BMTUE MHHOBALMOHHbBIX MOPCKUX TEXHONOTUI 1
HOBbIX CEKTOPOB, TakMX Kak: OKeaHW4yeckas 3Hep-
rma (BHeApeHMe NPOEKTOB MO reHepaLun 3Heprum
13 NpUANBOB, BOAH 1 BeTpa B CeBepHOM v banTtni-
CKOM MopsaAxX (Hanpumep, BeTponapk London Array
M NpuAnBHbIE cTaHuun B LLloThaHamm); MHHOBaLM-
OHHble MOPTbl: UCMNOAb30BaHNE «YMHbIX MOPTOB» C
aBTOMaTM3MPOBaAHHbIMU CUCTEMaMU  yrpaBieHNs
NOTNCTUKOWN M 3KONOTNYECKMMWN TEXHONOTUAMM. Ta-
Kne noptbl, kKak Potrepaam n Fambypr, BHeapatoT
unbpoBble pelleHns ANs COKpalleHua BblbpocoB
1 NoBblWeHMA 3PPEKTUBHOCTI; akBaKyNbTypa (He-
APEHWEe 3KONOTMYECKM UUCTbIX aKBaKy/bTyPHbIX
TEXHONOTNIN, KOTOPble MWHUMU3MPYHOT BO3AeN-
CTBME Ha OKPYXaloLyr cpesy M crnocobcTytoT
BOCCTAHOBNEHNIO PbIOHbIX 3amnacoB). YcnewHoe
CHUXXEHMEe YrnepoAHOro cneja, yBeanveHne foau
BO30OHOBNSAEMOM 3HEPTUM B MPUBPEXHbBIX 30HAX U
co34aHne HOBbIX Paboumx MecT B «3e/IeHOM» KO-
Homuke [21].

CvHranyp — OAMH M3 KPYMNHEWLWNX MUPOBBIX
TPaHCNOPTHbIX XaboB — BHeapsAeT nepegoBble
TEXHONOTNN B CBOMX MOPTax ANA MOBbIWEHWNA KOH-
KypPEeHTOCNOCOBHOCTN 1 YyCTOMYMBOTO pPa3BuTuA. B
nopty PSA International ncnonb3ytotca cuctemsl
aBTOMaTM3MPOBAHHOIO yrMpaBAeHWA Tpy3amn, po-
60TU3NPOBaHHbIE KpaHbl M BAOKYENH AnA oTCe-
>KMBaHUWA MOCTaBOK, YTO CHUXKAET 3aTpaThl N Bpems
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Tabsvua 1 - YctaHOBIEHHbIE CEKTOPbI «roy6oi akoHoMukmn» EC, ocHoBHble nokasatenu, 2021 .

N2 MNuankatop CuHasa 3xkoHomuka EC (2021)
1 Obopot €623,6 MapA

2 BanoBas fo6aBneHHas CTOUMOCTb €171.1 mnpg

3 Banosas npnbbinb €76.4 mnpa

4 3aHATOCTb 3.59 MsH

5 YuncTble MHBECTULMM B MaTepuabHble baara €6.75 mapa

6 Ko3dpuLMEHT YNCTbIX MHBECTULIMIA 8.8%

7 CpeaHsas rogosas 3apnJjata €26 400

lMpumeyaHue: obopom paccyumeisaemcs kak CymMma obopoma 8 Kaxxo0oM cekmope; 3mo Moxem npusecmu k 080UHOMY cHemy
no sceli yenoyke cozd0aHus cmoumocmu. HomuHaneHsie 3HaqeHuUs. Toneko npsamoe gozdelicmeue. Hucmele uHsecmuyuu He
8KJ/IDYAOM MOPCKOU MpaHcnopm u npubpexxHsili mypusm. KosgduyueHm qucmelx uHeecmuyuli onpedesisiemcs Kak Yucmele

UHBeCmMuyuu k easoeoli dobasseHHolU cmoumMocmu.

WecmouHuk: Espocmam (SBS), DCF u Commission Services [24].

obpaboTtkn. BHegpeHne cucTeM ynpaBieHUsA Bbl-
bpocamMn 1 Mcnosb3oBaHWe 31eKTPUbULMPOBaH-
HbIX KOHTEMHEpPHbIX Meperpy3vymkoB MNO3BOANIO
cHm3uTb Bblibpockl CO, Ha 30% 3a nocneaHune 10
net. Co3gaHve MOPCKUX MNCCeA0BaTENbCKUX LieH-
TPOB 1 Knactepos (Hanpumep, Singapore Maritime
Institute) ana pa3paboTkM HOBbLIX TEXHONOTMA U
cTpaTerym yCTOMUMBOTO YMNpPaBAEHUS MOPCKUMM
pecypcamn. CuHranyp cran 3TajloHOM B cdepe
YCTOMYMBOW MOPCKOW NOTUCTUKM U NNAEPOM MO
BHEAPEHWIO LUMPPOBBLIX peLleHnr B YyrnpaBaeHUU
nopTamMu N MOPCKUM TpaHcnopTom [23].

CLA »n KaHasa akTMBHO BHeApAOT MHHOBALM-
OHHble NOAXOZAbl B NCMOAb30BaHUN OKEaHNYEeCKMX
pecypcoB, MWCMOAb3ys KOMIJIEKCHble cTpaTernm
YCTOMUMBOrO ynpaBieHNs MOPCKMMU 3KOCUCTEMA-
MU:

- Mopckaa BeTpoBas 3Heprua: BoctouHoe no-
b6epexbe CLUA akTMBHO pa3BMBaeT MOPCKYH Be-
TPOBYO 3Hepretuky (Hanpwumep, npoekt Block
Island Wind Farm), uto no3BonsieT cokpaTUTb 3aBU-
CUMOCTb OT MCKOMaeMbIX BUAOB TOMAMBA.

- Mopckume 3anoeegHukn: BeeseHne TexHoNO-
TMA MOHUTOPWUHIa W OXPaHbl MOPCKUX 3amnoBes-
HWKOB (HanpuMmep, CeTb MOPCKMX 3anoBeAHWKOB
Monterey Bay B KanndpopHun) nossonser orcie-
XMBaTb COCTOAHWME 3KOCMCTEM W MNpeaoTBpalLaTh
3arpsA3HeHue.

- Undposuzaumnsa ynpaBneHmsa pbiboOIOBCTBOM:
Vicnonb3oBaHne cucTeM MOHWUTOPWUHra W aHanu-
3@ JaHHbIX A8 KOHTPOAA 3a PbIbHbIMKW 3anacamu
M NpefoTBpALLEHNA HEe3aKOHHOro pbliboaOBCTBA.
Pe3synbTaTtom 3¢ peKTMBHOrO ynpaBaeHua ABaseTcs
MOBbILLIEHNE YCTOMYMBOCTM MOPCKUX 3IKOCUCTEM,
3bdekTMBHOE ynpaBneHne pbIGONOBHBIMU pe-
Cypcamu 1 aKTMBHOE pa3BUTME BO30OHOBASEMOM
MOPCKOW 3HepreTukn [24].

CkaHpuHaBckme cTpaHbl  (JaHusa, Hopserus,
LiBeunsa) ycnewHo BHeAPAOT WMHHOBALMOHHbIE
TEXHONIOTUWN 1 CTPaTernmn Ana NOBbILLEHNSA YCTONYMN-
BOCTM CBOMX MOPCKWUX 3KOHOMUK. BHeapeHne od-
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LIOPHbIX BETPAHbIX 3NEKTPOCTaHUMK (Hanpumep,
Horns Rev B laHn1) 1 UCNoib30BaHNE TEXHONOTNI
MO XPaHEHMUIO 3HEPrun Ha MOPCKMX naathopmax.
MpoekT «Green Coastal Shipping Program» B Hop-
BErMn BHeApseT CyAa Ha BOAOPOAHOM TOMAMBE
N aKKyMynaTopax, CHuxas BbIOpOCbl M MOBbILIAA
3KONOMMYHOCTb MOPCKOro TpaHcnopTa. Pa3pabor-
Ka HOBbIX TEXHOJIOTWUA ANA BblpallMBaHUA BOAO-
pocne n nepepaboTkm MOpPCKMX bBuopecypcoB
(Hanpumep, Ana co3gaHna bruopasnaraembix MaTte-
pwanos n nekapcts). CkaHAMHaBCKME CTPaHbl CTaan
nvaepammn B 061actn yCTOMUYMBOTO CyAOXOACTBA U
BO306OHOBNAEMOWN 3HepreTMkn, GopMUpya HOBbIN
CTaHAAPT 3KONOrMYECKN YNCTbIX MOPCKMX TEXHOO-
rmm [24].

CornacHo NociefHVM AaHHbIM, B YCTOABLUMXCA
cekTopax cuHen akoHomukn EC 6bino Hanpsmyro
3aHATO okoso 3,59 MAH yenoBek, a 06opoT cocTa-
BWJ1 OKOJI0 623,6 MApA eBpO, a BanoBas f0b6aBieH-
Haa ctoumocTtb — 171,171 mapg eBpo (Tabanua 1).

BbllwenpuBeAeHHble JaHHble AAtOT 3aHUKEH-
HYHO KapTUHY NMOJHOM COLManibHO-3KOHOMMNYECKOM
LEHHOCTN CUHeW 3koHoMMKKM EC, nockonbky OHwM
OTHOCATCA K CEMW CEKTOPAaM, MO KOTOPbIM UMEIOT-
CA TOYHblE N COMOCTaBMMble JaHHble Ha YpPOBHeE
EC, a MMeHHO: MOpCKMe XMBble pecypcCbl, MOpCKMe
HeXWBble pecypcbl, MOpckas BO30H6HOBAfemasn
3Heprua, nNopToBas AeATeNbHOCTb, CYyAOCTPOeHMEe
N PEMOHT, MOPCKOMW TPaHCMOPT U NpPUOPEXHbIN
Typu3m. [TOMUMO 3TUX CEKTOPOB, CUHAA SKOHOMMU-
Ka oxBaTbIBaeT Apyrne BUAbl AeATENbHOCTU, OCHO-
BaHHble Ha MOpe M CBA3aHHble C MOPEM, BKAtOYanA
HOBble N MHHOBALMOHHbIE CEKTOpPa, AN KOTOPbIX
KOMMAEKCHbIN aHann3 ABnseTca 6onee CAOXHbIM
M3-3a CKYAHOCTWU JAaHHbIX. BkntoueHne Bcex BMAOB
3KOHOMWYECKOW AeATEeNbHOCTN C MOPCKUM KOMMO-
HEHTOM BMecCTe C KOCBEHHbIMW 1N MHAYLIMPOBaHHbI-
MU 3P pekTamm Hapady C Pa3NINyYHbIMK Lenoykamm
NOCTaBOK 3HaYMUTENbHO YBENNUMAO Obl Bbieyno-
MAHYTblE Lndpbl.

K 2027 roay natb rocypapcrB-uneHoB 6yayT
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Tabauua 2 - YcrosBlIMECA CEKTOPbl «CUHEN SKOHOMMUKU» N UX NOACEeKTOPOB

N2 | CekTop

[MoacekTop

Mopckue xnBble pecypchbl

[TepBMUYHOE NPOM3BOACTBO
MNepepaboTtka pbIOHON NPOAYKLMM
PacnpepgeneHve pbiOHOW NpoAyKLMN

ﬂopTo Bada AeATeNbHOCTb

2 HedTb 1 ras
Mopckue HexmBble pecypchi fipyrue muHepanel
JlononHnTenbHas feaTenbHOCTb
3 Bo3obHoBasemMas MOpcKas 3Heprus BeTpo3aHepreTvka B OTKPbITOM MOpe
4 [py3bl U cknagnpoBsaHme

nOpTOBbIe N BOAHbIE NPOEKTbI

5 CyaocTpoeHne 1 peMoHT

CypoctpoeHuve
ObopyaoBaHMe U MaLlWHbI

Mopcko# TpaHcrnopT

Maccaxxunpckuii TpaHCnopT
[py30Bble NepeBoO3KM
Ycnyru gna TpaHcnopTa

MprBpeXHbIA Typr3m

Pa3melteHne
TpaHcnopt
[Mpoune pacxoabl

obecneunsatb 70% oT obuein Banoson Aobas-
NeHHon ctommoctn (BAC) Bcel cMHENW 3KOHOMMU-
kn EC: TepmaHumsa, ®paHums, Vicnanua, Utaana n
HuaepnaHabl, B yKazaHHOW MOCAeA0BaTENbHOCTM.
C TOYKM 3pEHUN 3aHATOCTW, MATbHO BEAYLLMMWN TO-
CyAapcTBaMmn-yaeHaMn ABAAKOTCA COOTBETCTBEHHO
Wcnanua, Fepmanns, Mpeuunda, ®paHuna n Ntanuns,
YTO COCTaB/SET COBOKYMHbIN BkAag B 67% OT 06-
ero uymcna pabouymx MecT B CMHEN 3KOHOMMKE
EC-27. Bknag, cMHel 3KOHOMUKM B HaLMOHa/bHble
3KOHOMMWKWN 3HAUNTENbHO Pa3NMYaeTCa B PasHbIX
ctpaHax EC, ot 6% B Xopsatuu go 0,1% B Jlrokcem-
bypre [24].

/3 BCeX 3KOHOMWMYECKNX CEKTOPOB, CBA3AHHbIX
C CUHEN 3KOHOMUKOW, CEMb CEKTOPOB MOXHO CUM-
TaTb «yCTOABLUMMWCSA» B COOTBETCTBMU C TEPMU-
HO/IOTMEN, UCMONb30BAaHHOW B MPeAblayLLnX W3-
AAHUAX 3TOrO OT4yeTa. ITU CEKTOPbI, MO KOTOPbIM
06bIUHO MMetoTcA 6onee MOoJIHble, TOUHbIE U CO-
NnocCTaBMMble JAaHHble, YeM MO APYrMM cekTopam
CUHEWN 3KOHOMWKMW, OMPEAENSAIOTCA B 3TOM OTYeTe
KakK: MOPCKME >XXMBble PecypcCbl, MOPCKME HEXMW-
Bble pecypcCbl, MOPCKasa BO30OHOBAsSeMas 3Heprus,
nopToBas AeATENbHOCTb, CYAOCTPOEHME N PEMOHT,
MOPCKOW TPaHCMOPT U NPUBPEXHbIA Typur3m. Kax-
AbI U3 3TUX CEKTOPOB Aanee AeNNTCA Ha MOACeK-
TOPBbI, KaK NokasaHo B Tabauvue 2. 3Tn NoACeKTOPb,
B CBOI Ouepesdb, COCTOAT U3 HECKOJbKMX BUAOB
3KOHOMMYECKOW AeATeNIbHOCTU.

AHanun3 ocHoBaH Ha gaHHbix SBS EBpocTaTa And
BCEX BbILLIEYNOMAHYTbIX CEKTOPOB AEATENbHOCTU B
pamMKax MOPCKMX XMBbIX PeCypCOB, KOTOPbI€ OCHO-
BaHbl Ha JaHHbIX, MOJYUYEHHbIX N3 NCTOUHMKA [24].
Kpome Toro, ans cektopa npmbpexxHoro Typusma
MCNONb30BaNNCh AaHHbIe N3 06CNef0BaHNA pacxo-
[OB Ha Typu3M M BCoMoratenbHbix cyetoB EC no

116

TypU3Mmy.

NMOMMMO 3TWX YCTOABLUMXCA CEKTOPOB, B OTYeTe
2024 Blue Economy Report Takxe aHannsunpyetcs
MopcKasa BO306HOBAAEMasa 3Heprus, Kotopas Tak-
e BK/OYaeT Apyrve UCTOUYHUKN dHEeprmm okeaHa,
NMOMMMO MOPCKOrO BeTpa — OMNpecHeHne N CMHAA
61noTexHON0rMNA, KOTOpasa BKIOYaAET MPON3BOACTBO
n nepepaboTky BOAOPOCIEN, KOTOPble B MPOTUB-
HOM C/ly4ae He BK/IHOYEHbl B MOPCKME XUBblE pe-
cypcbl. [1na 3TUX Tpex ceKTOpoB JOCTYMHO MeHbLUe
BCEOOBEMJIIOLLMX N COMOCTAaBUMbIX JAaHHbIX, OT-
4yacTu MOTOMY, UYTO OHM He MOJNHOCTbIO OXBayeHbl
CTAaTUCTMYECKOW KnaccudumKkaLmen 3KOHOMUYECKOM
AEATENbHOCTN U3-3a UX GOPMUPYHOLLLEroca xapak-
Tepa [24].

FOxxHaa Kopesa akTMBHO pa3BMBaeT CBOW MOPThI
N BHeAPAET TEXHONOTMU «yMHbIX MOPTOB», WHTe-
rPUpya MHHOBALMOHHbIE PeLleHUA Kak co3gaHue
Mopckoro ueHTpa mHHoBauwuin B TycaHe (Busan
Maritime Cluster) ans nccnegoBaHuii 1 paspaboT-
KW HOBbIX TEXHONOININ CYyAOXOACTBA M JIOTUCTUKM.
B nopty lNycaH BHegpeHbl aBTOMaTU3MPOBaHHbIE
CUCTEMbI YNpaBaeHua rpy3amu, LmdpoBble TEXHO-
NOTUWN OTCNEXMBAHWNA N UCKYCCTBEHHbINA NHTENNEKT
Ana ontummsaumn aoructukn. KoxxHas Kopes 3aHu-
MaeT AMANpYroLWMe NO3NLMK B PasBUTUM «YMHbIX
NOPTOB» W CTana BaXHbIM LLEHTPOM MOPCKMX Tex-
Hosnorum B Asun [24].

PE3YNIbTATbI U WNX OBCYXAEHME. Ana-
/N3 MoKasan, YTo KOHUEMUMA CUHEeN 3KOHOMUKM
B rnobanbHOM KOHTEKCTe aKTMBHO pa3BMBaEeTCA B
CTpaHax € AOCTYNOM K MOPCKMM pecypcam W Bbl-
COKMM YPOBHEM WHHOBALMOHHOW MHbpacTpyK-
Typbl. B yactHOCTW, Takme cTpaHbl, kKak HopBserus,
CuHranyp, Hugepnanabl 1 FOxHaa Kopes, 4eMOH-
CTPUPYHOT BbICOKYH CTeneHb WHTerpaumm WMHHO-
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BALMOHHbIX TEXHONOTMM B MOPCKME OTPacan, YTO
No3BOAAET UM AOCTUraTb YCTOMUYMBOIO 3KOHOMMU-
4ecKoro pocta NPV MUHUMM3ALUN IKONOTNYECKNX
PUCKOB.

Hopserva ncnonb3yeT nepeAoBble TEXHONOTNM
ANA ynpaBieHns pbi6ONOBHBIMW pecypcamMmmn n ak-
BaKy/IbTypOU, BHEAPAA CUCTEMbl MOHWUTOPUHra CO-
CTOAHUA MOPCKOW Cpebl U ONTUMMU3aL MU TIOTUCTU-
KN MOPCKMX NepeBO30K.

CuHranyp akTMBHO pa3BWBaeT «yMHble MOPTbI»
N uMbpoBbIe TEXHONOTUM ANA YNpaBAEHUA CyAo-
XOACTBOM, UYTO CHM>XKaeT onepaLyoHHble PacxoAbl
N yrnepogHbln cnes. Micnonb3oBaHne 6ecnmnot-
HbIX Cy4OB W aBTOMaTU3auuMa NPOLLeCCoB aenaeT
CuHranyp mMmpoBbiM angepomM B 061acT MHHOBaA-
LMOHHOrO CYy0XOACTBA.

HuaepnaHabl  AeMOHCTPUPYHOT  nepeaoBble
NPaKTUKN WHTerpaunMm BO30HOHOBASEMOW MOpP-
CKOW 3HepreTnkun (Mopckme BeTpomnapkm) C Lieabto
yBeNnyeHna A0auM BO30OHOBAAEMbIX WCTOYHMKOB
3HEPrnM B 3KOHOMUKE U CHUXEHMNA 3aBUCMMOCTU
OT MCKOMaeMbIX BUAOB TOMAMBA.

FOxHaa Kopesa penaer akuLeHT Ha pa3BUTUM
MOPCKNX BUOTEXHONOTMIA U MHHOBaLMI B 0b6iacTu
MOPCKOW 3HEepreTvkn, MHBECTUPYA B UCCIefOBa-
HWe N KOMMepLMann3aLmo BOAOPOCIEN U APYTUX
MOPCKMX Bropecypcos.

Ana KazaxctaHa, Kak cTpaHbl 6e3 npsamMoro Bbl-
X04a K MMPOBOMY OKeaHy, MCMOJ/Ib30BaHMe NMOTeH-
Luuana CMHe 3KOHOMWKW OrpaHuyeHo creyndm-
yeckmmun ycnosuamn Kacnumckoro mopsa. OgHako
aHa/iM3 nokasasj, YTo MpW NpPaBUAbHOMW CTpaTermm
CTpaHa MOXeT CTaTb 3HaUYMMbIM UIFPOKOM B 3TOW
coepe.

MpenmyuectBa KasaxctaHa B chepe CnHeur 3Ko-
HOMMKM:

- YHuKanbHoe reorpapuyeckoe nosoxenue: Ka-
3axCTaH pacrnonaraet o6WMPHbIMK NPUOPEXHBIMMU
TeppuTopuAMMN Kacnmninckoro Mops, KOTopble MOX-
HO NCNONb30BaThb AJ1A Pa3BUTUA NOPTOBOWN MHOPa-
CTPYKTYpPbl Y aKBaKyAbTypbl.

- Bbicokmi noTteHuman BOAHbIX HBUopecypcos:
Kacnuinckoe mope 6orato 3anacamu pbibbl u apy-
rMx BMONOTrMYECcKNX pecypcoB, YTO OTKPbIBAeT BO3-
MOXXHOCTU ANA Pa3BUTUA YCTOMYMBOUW aKBaKybTy-
pbl ¥ PbIGHOW MPOMBILNEHHOCTW.

OrpaHnuenunsa ana KasaxctaHa B chepe cuHen
3KOHOMMWKM:

- OtcytcTBME NPAMOrO BbIXOAA K MUPOBOMY
OKeaHy Cy>aeT BO3MOXHOCTM y4yacTna B rnobanb-
HbIX LlenoYkax nocTaBoKk.

- TpaHcrpaHuyHble 3kon0rnyeckre npobaemsi:
Bbicokaa cTeneHb 3arpsa3HeHMsa BOAbI, Aerpagaums
MOPCKMX 3KOCUCTEM W HecTabuabHOCTb 3anacos
brnopecypcoB TpebyroT CTPOroro 3K0A0rMyYeckoro
peryampoBaHusa 1 KOHTPOAS.

AHanun3 nokasan, Yto KasaxctaH ctankmBaeTcs C

PAAOM BbI30BOB Ha MyTW MHTErpauum KOHUenumm
CUHEW 3KOHOMMUKM:

- OTcyTCTBME YETKOW HaLMOHaNbHOW CTpaTermu:
B HacToswee Bpems B Ka3axcTaHe HeT LLeNOCTHOM
rocyfapCTBeHHOW NPOrpamMMbl, HanpaB/JeHHOW Ha
pa3BUTUE CMHEN 3KOHOMMWKMW, YTO 3aTpyAHAET npu-
B/€YEHNE MEXAYHAPOAHbIX WHBECTULMA U BHe-
APeHune nepesoBbiX TEXHONOTUN.

- Hwu3kmi ypoBeHb WMHHOBALMOHHOW WHpa-
CTPYKTypbl: Pa3Bntne MOpCKMX TEXHOAOTUIN U MO-
AepHU3aLMa  NOPTOBOM  WMHOPACTPYKTypbl Tpe-
OyOT 3HauMTeNbHbIX BAOXEHUA W BHeAPEHUs
WHHOBAaLMK, TakMX Kak LMppoBM3aLMA NOTUCTU-
YyeckMx MpoLEeccoB, UCNOb30OBaHWe BO30H6HOBAA-
€MOW 3Heprum m cucTteMbl aBTOMATU3MPOBAHHOTO
MOHUTOPWUHTa 3KOCUCTEM.

- TpaHcrpaHnyHoe coTpyaHu4YecTBo: Heobxo-
ANMOCTb COTr/1aCoOBaHUA JEeNCTBUN C COCEAHUMU
cTpaHamu (Poccus, AzepbarigxaH, VipaH n Typkme-
HNCTaH) YCIOXHAET NPOLLecc peannsaumm KpynHbIX
MEXAYHaPOZAHbIX MPOEKTOB.

OTKpbITble MHHOBALMW MOTYT CbirpaTb Karoue-
BYO POJib B Pa3BUTUM CUHEN SKOHOMMKM B Kazax-
CTaHe, MoOMorasa CTpaHe NPeoAoNeTb PAL TeKYLMX
OrpaHNYeHUN N YCKOPUTb BHeApPEeHWE nepesoBbixX
TEXHO/NIOTU B MOPCKME WU NpUBpexHble CekTo-
pa Kacnunckoro pernoHa. KoHuenuus OTKpbITbIX
WHHOBAUMK npeanonaraet akTMBHOE B3aMMOAEeN-
CTBME C BHELWHWMMW UCTOYHMKAMUN 3HAHWUWA, TEXHO-
NOTMM N 3KCNEepPTU3bl, YTO OCOBEHHO BaXXHO ANA
CTpaH, KOTOopble XOTAT ObICTPO HapacTUTb CBOU
WHHOBALMOHHbIN MOTEHLMaN, HO CTankMBatoOTCA C
AedVLINTOM BHYTPEHHUX PeCcypcoB 1 MHPpPaCTPyK-
TypbI [25].

Mockonbky KasaxctaH obnagaer orpaHu4eH-
HbIMW COBCTBEHHBIMW HayUYHbIMW U TEXHONOTMYe-
CKMMUK pecypcamn B 061acTU CUHEN SKOHOMMKY,
npuBAEYEHNE MEXAYHAPOAHbIX TEXHONOTUA W
3HaHMM Yepe3 OTKPbITble NHHOBALMMK CTaHeT BaX-
HbIM MHCTPYMEHTOM. 3TO MO3BOJIUT UCMO/Ib30BaTh
Nydlive MUpOBble MPaKTUKW, Takme Kak Lndppo-
BM3aLMA ynpaBaeHUA BOAHbIMW pecypcamu, pas-
paboTka CUCTEM MOHUTOPWUHra 3KOCUCTEM WU CO-
3laHne YCTOMUMBBIX aKBaKy/bTYPHbIX TEXHONOTUN.
CoTpyAHNYECTBO C MeXAYHAPOAHbIMN HayYHO-UNC-
CnefoBaTeNbCKUMWN MHCTUTYTaMU U YHUBEPCUTETa-
MK, a TakXke yvacTue B TPAHCrPaHUUHbIX Hay4YHbIX
npoekTtax noMmoxet KasaxctaHy agantmpoBaTb 3Tu
TEXHONOTNN K CBOUM YCIOBUAM.

OTKpbITble MHHOBALMKM MOTYT CTUMYAMPOBAaTb
pa3BuTUE CTapTanoB U Manoro bmusHeca B MOPCKUX
ceKTopax, Takmx Kak akBaky/bTypa, buotexHonormm
1 BO306HOBAAeMasn 3Heprua. KaszaxctaHckune npea-
npUHMMaTenn CMOryT WCMOAb30BaTb OTKPbITbIE
naatbopMbl, Takme Kak MporpaMmbl COTPyAHUYe-
CTBa B 061aCTN MOPCKUX TEXHONOTUI U OTKPbITblE
KOHKYpPCbl Ha pa3paboTKy MHHOBALMOHHbIX peLle-
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HWI. OTO Tak>Ke NOMOXET NPUBAEYb BHELLUHWE WH-
BECTULMM N CHU3UTb Bapbepbl A8 BXOAaA Ha HOBble
pbIHKK [26].

Kacnuinckoe mope — 3TO YHMKanbHaa 3KOCKU-
CcTemMa, U BOMPOCbI €ro UCnosb3oBaHuA TpebyroT
KOOPAWHALUMN YCUAMK BCEX MNPUKACMIUUCKUX TO-
cypapctB. OTKpbITble WMHHOBAaLMKM CMOCOBCTBYOT
bOpMUPOBaHNIO TpPaHCrPaHMYHbIX MPOEKTOB B
chepe 3konOrMMN N YCTONUMBOTO MCMOb30BAHUSA
pecypcoB, Takmx Kak MOHUTOPUHT BropasHoobpa-
31A 1 ynpasaeHue pbibHbIMK 3anacamun. CoBmecT-
Hble WUCCNefoBaHMA C COCEAHVMMW CTpaHaMu (Ha-
npumep, ¢ Poccnen, AzepbangxxaHom n VipaHom)
W VHTEerpaumnsa Hay4yHbIX AaHHbIX Yepe3 OTKpPbITble
naatdopmbl gaayT KazaxctaHy 4OCTyn K LUIMPOKOMY
CNEeKTPY 3HaHWM 1N NO3BONAT COBMECTHO pa3paba-
TbiBaTb 3G PeKTUBHbIE CTpaTEruu.

[locTyn K OTKPbITbIM Hay4YHbIM AaHHbIM, Uccae-
AOBaHMAM 1 0byyaroLw MM nporpaMMamM MOXKeT 3Ha-
YUTENbHO MOBbLICUTb YPOBEHb MOAFOTOBKM CreLm-
anncToB B 061aCTN CUHEN 3KOHOMUKKN. OTKpPbITbIE
WMHHOBaLMM CNOCOBCTBYIOT co3gaHu0 obpa3oBa-
TeNbHbIX U UCCNef0BaTeNbCKUX CETEW, UTO KPUTU-
Yyeckn BaXKHO AnA KasaxcTaHa, yuuTbiBas HexBaTKy
KaapoB B chepe MOPCKNX TEXHONOTUI U 3KONOTUN.
OTKpbITble NpOrpaMMbl 0BYyUYEHNA N CTaXKMPOBKM B
COTPYyAHMYeCTBe C 3apybexXHbIMM YHMBEpPCUTETaMU
MOTYT NOArOTOBUTb HOBYHO FreHepauuto cneumanm-
CTOB Anf paboTbl B MOPCKUX OTPACASAX.

OTKpbITble NHHOBALMK MOTYT Noaaep>KaTtb Lud-
POBYO TpaHCHOPMaLMKO MOPCKUX CEKTOPOB Yepes
BHEApPeHWe OTKPbITbIX N1aTGOpM AN ynpaBaeHUs
JaHHbIMK [27]. Ka3saxcTaH MOXeT WHTerpvpoBatb
nepesoBble UnbpoBbIe peleHns (Hanpumep, cu-
CTeMbl MOHWTOPWHra B peasbHOM BpPEMEeHW, Tex-
HOJMIOrMW aHanu3a BoNbLINX AaHHBIX U aBTOMaTu-
3MPOBaHHble CUCTEMbI YNPaBAEHWUA) C MOMOLLbHO
NapTHEPCTB C MeXAYHapOAHbIMW TexHOAornye-
CKMMW KOMMaHUAMMU U UCCNe0BaTENbCKUMUN LieH-
TpamMu. 370 NOBLICUT 3QPEKTUBHOCTL YNpaBaeHuUA
MOPCKMMW 1 NPUBPEXHbIMU pecypcaMmu, ocobeH-
HO B Takmx 061acTax, Kak ynpaBaeHue 3arpsa3HeHu-
eM 1 noaaep>aHune bnopasHoobpasns.

Takvum 06pa3om, OTKpbITble MHHOBALUW MOTYyT
CTaTb KaTanmsaTopom Ana nepexoga KasaxcraHa
K YCTONUYMBOW CMHEN 3KOHOMMKE, CTUMYAMpPYA CO-
TPYAHWYECTBO, PaCNpPOCTPaHEHWE 3HaHW U pa3Bu-
TWe HOBbIX TEXHONIOTU, aAanTUPOBAHHbIX K CrieLmn-
¢duvke Kacnumckoro pervona.

Ha ocHoBe aHann3a MeXayHapOoAHOro onbiTa U
cneundukm Kacnmmckoro pervoHa npeasioXeHsbl
cneayroline pekoMeHAaumu:

- PaspaboTtka HauMOHaNbHOW CTpaTerum CUHeWn
3KOHOMMKM: Heobxoammo co3gaTb KOMMAEKCHYH
nporpamMmy, BKAKOYAKOLLYH 3KOJOTMYeCKyto, 3KO-
HOMMUYECKYHO M COLMaNbHYO COCTaBAAIOLNE, C aK-
LEHTOM Ha MCNO/Ab30BaHNE WHHOBALMOHHbIX TeX-
HOJIOTUA.

- VIHBecTMpoOBaHMe B MOpckne BUoTexHONOrMm
N akBaKynbTypy: BBeseHMe HOBbIX METOAOB pas-
BeJEeHNA MOPCKUX BUAOB W MCMONb30OBaHue buo-
pecypcoB Ana noayyeHva 6uoTonavea v ApPYyrux
NPOAYKTOB.

-Co3gaHve MeXAyHapoAHOro uccaepoBaTtenb-
CKOro ueHTpa Ha 6a3e Kacnninckoro pernoHa, yuto
NO3BONT YCUAUTb HayuyHOe COTPYAHWNYECTBO W
BHeZApeHME NYYLINX MUPOBBIX MPaKTUK.

Pe3ynbTaTbl nccneaoBaHNsA NOATBEPXKAALOT, UTO
yCrnewHoe pa3BUTME CUHEN 3KOHOMUKM TpebyeT
NHTErpaumm MHHOBALUN N MEXANCLMMANHAPHOTO
noaxoga. [nsa KasaxcraHa Ba>XHO OpUEHTUPOBAaTb-
CA Ha NyyLllme MeXAyHapoaHble NPaKTUKKY, ajanTu-
pys WX NOZ4 pernoHanbHble ycnoBusa. Heobxognma
NnoAJep>XKa Ha rocyAapCTBEHHOM YPOBHE WU Mpu-
B/eYEHNEe MeXAYHapOAHbIX MapTHEpPOB ANA pea-
NN3aLmm COBMECTHbIX MPOEKTOB. BBeaeHne kKom-
NAEKCHOW CTpaTernm pasBuUTUA CUHEN 3KOHOMMWKM
B KazaxctaHe no3BOAUT He TONbKO MOBbLICUTb 3KO-
HOMMYECKYH YCTOMUYMBOCTb CTPaHbl, HO N BHECTU
BKNaJ B OXpPaHy W BOCCTAHOBJ/IEHNE YHWKaNbHbIX
skocmctem Kacnmninckoro mops.

3AKJIOYEHUE. B pamkax fJaHHOro uMccneno-
BaHMA Obln NpoBeAeH BCECTOPOHHUIM aHaNN3 MeX-
AYHAPOAHOrO OMnbiTa BHEAPEHUSA MHHOBALMOHHbIX
TexHonornm B chepe CMHeEN 3KOHOMUKM U €ro BO3-
MOXHOrO npvMeHeHus B ycnoBuax KasaxcraHa.
Bbiin paccmoTpeHbl nepesoBble CTpaTermm Takmx
cTpaH, kak Hopserus, CuHranyp, KOxHaa Kopes
n HuaepnaHabl, KOTOpble YCMELHO WHTErPUpPYHOT
KOHLeNUM yCTOMYMBOIO WCMOAb30BaHNA MOp-
CKMX pecypcoB B CBOW 3KOHOMWYECKME MOZENW.
[MpyMeHeHne AaHHbIX NPakTUK B KasaxctaHe npej-
CTaBnAeT KakK 3HayMTeslbHble BO3MOXHOCTM, TaK U
cneunduyeckme Bbi30Bbl, CBA3aHHbIE C OCOBEHHO-
CTAMM reorpadunyeckoro 1 3SKOHOMUYECKOro Noso-
>KEHWA CTPaHbI.

HecmoTpsa Ha oTcyTCTBME NpPSMOro Bbixoga K
MWPOBOMY OKeaHy, KasaxcTaH nmeeT yHuKanbHble
YyCNOBUA ANA Pa3BUTUA CMHEN SKOHOMUKWM Bnaro-
Aapa CBOUM NpPUOpPEXHbIM TEPPUTOPUAM U pecyp-
cam Kacnuickoro mops. VMicnonb3oBaHve WMHHO-
BaLMOHHbIX TEXHONOTMA MOXeT CrnocobCcTBOBaThb
avBepcuduKaumMm 3KOHOMUKM U obecneyveHunto
YCTONUYMBOrO POCTa MPU COXPaHEHUU IKOCUCTEM-
Horo 6anaHca.

[na peannsaymm noteHumana CUHeN 3KOHOMM-
kn Tpebyetca pa3paboTka LLeNOCTHON HaLMOHab-
HOW CTpaTernun, BKAKOYatoLLen pa3Bute NopToBOm
NHOPaCTPYKTYpbl, MOAepHM3aUmo pblbOXo3au-
CTBEHHOrO CEKTOpa, a Takxe BHeApeHue B0O306-
HOBNSIEMbIX WMCTOYHMKOB 3HEPrun u uLMdpPOBbIX
TEXHONOTUN.

[na ycnewHoOW nHTerpaumm B rnobanbHyo cu-
cTemy cvHen skoHomukm KasaxctaHy Heobxoammo
aKTUBM3MPOBATb MeXAYHapoAHOe COTpPyAHMYe-
CTBO C MPUKACMNMNCKUMK CTPaHaMW U MUPOBbLIMU
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nvpaepamn B gaHHon obnactn. Pa3spaboTtka co-
BMECTHbIX MPOEKTOB, y4acTne B TPaHCrpaHUYHbIX
WMHULUMATMBAX M CO3JaHMe MeXAYHapOAHbIX Hayu-
HbIX LEeHTPOB Ha 6a3e Kacnuinckoro pernmoHa no-
MOTYT YCKOPWTb MpPOLLeCC BHEAPEHWS WHHOBaLMU-
OHHbIX NPaKTUK.

Ha ocHoBe pe3ynbTaToB UCCNEf0BaHNA Npeasio-
XeHbI cneayrolne pekoMeHaaumm ans KasaxcraHa:

- Pa3paboTtka v NpuHATUE HaALMOHaAbHOW NPO-
rPamMMbl CUHEN 3KOHOMMKMW, BKAKOYAKOLWEN yeTkme
Lenn, 3aaum N MexaHu3mMbl MOHUTOPWMHrA.

- Co3zaHve cneumann3vpoBaHHbIX K1acTepoB B
061aCcTM MOPCKOW 3HEPreTuKn, yCTOMYMBOWN aKBa-
Ky/bTypbl 1 BUOTEXHONOTUIA C MPUBJEYEHNEM UHO-
CTPaHHbIX NHBECTOPOB W MapTHEPOB.

- MNoBbIlWeHME YPOBHSA HayuUHbIX MCCAeL0BaHUN
N NOAroTOBKa KaApoB B 061aCTN CUHEN SKOHOMUKMN

N NepesoBOM NPaKTUKOW. B TO Xxe Bpems nccneso-
BaHWA B KOHTEKCTE CMHEN SKOHOMMKN Ype3Bblyali-
HO BaxkHbl A1A Kacnuickoro permoHa B TOM rnaHe,
YTO HEOH6XOANMO pa3BMBaTb M3yUyeHMe 3Ton chepbl
B Hay4HOW cpeje.

Takmm obpasom, ycrnewHas ajantaums u pas-
BUTME KOHULEMUMM CMHEN 3KOHOMMKM B KasaxcTa-
He MO3BOJINT He TOJIbKO YKPENuUTb 3KOHOMUYECKYHO
YCTONUMBOCTb U KOHKYPEHTOCMOCOBHOCTb CTpa-
Hbl, HO M 0becneuynTb COXpPaHeHWe YHUKaNbHbIX
NPUPOAHbIX pecypcoB Kacnuickoro pervoHa ans
ByAyLMX NOKONEHUIW. DTO UCCAeA0BaHNE Noa4vep-
KMBaeT Ba>KHOCTb CTPaTermnyeckoro naaHMpoBaHus
N MEXANCUMMNANHAPHOTO MOAXOAA K PEeLUEeHUIO
CNOXHBIX 3asay, cToawmx nepes KasaxctaHom Ha
nyTN K YCTOWYMBOMY IKOHOMMNYECKOMY Pa3BUTUIO
1 3KoNornmyeckomy 6aarononyymtio.

C aKLLeHTOM Ha MeXAyHapOoAHbI O6MeH 3HaHNAMM
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